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From the Publisher

The increasing importance of information
and a strong database is perceptible in
modern times, in general; and particularly
at times of global financial crises — such as
the one we have been witness to, more
recently. It is possible that the existence of
a strong information base could have bailed
out an organization from jeopardy; whereas
a better performing firm could have slipped
into a chaotic situation, just because they
did not have the support of a vibrant
database. Considering the value addition that
data can bring to management decisions,
pioneering work has been done in coming
out with industry-related solutions that have
been assuming huge importance lately.

Historically, Indian insurance business did
not enjoy the benefits of sharing information
among its players. For their own reasons,
insurers always believed in holding the cards
close to their chest; and unfortunately, no
major attempt has been made to create a
vibrant platform of information that could
help the progress of the industry. More
recently, this trend has been seen to be
reversed; and modern insurers increasingly
realize the importance of not only creating
a strong database but also to share it with
others, so that the adverse factors of business

can be negated. Even for the supervisors, it has been a
priority to ensure that there is a reliable and
comprehensive database that would serve as a strong
basis for taking forward its functions. Thankfully, we
have been making good progress in this regard.

Indian insurance industry is still in an evolving stage,
in a sense; and in order that the attempt to attain global
standards is accomplished eventually, sitting on a mine
of information is the first priority. To implement such
regulatory regimes as Risk Based Capital, International
Financial Reporting Standards etc; the need for a highly
efficient informational database is of the highest order.
It is our endeavour to progress towards building such a
strong database; and in this attempt, we also look
forward to total support from the players as well as the
other stakeholders.

‘Data Warehousing and Mining in Insurance’ is the
focus of this issue of the Journal. If the controversies
associated with business conduct in the insurance
industry are to be brought down drastically, it is
essential that there is proper training at every level of
management and staff. ‘Training in Insurance’ will be
the focus of the next issue of the Journal.

J. Hari Narayan
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from the editor

Going With the Times

- Importance of Information

It is not very long ago that corporate houses
used to depend on total manual effort to
transact their businesses. Can one really
visualize such a possibility today? Leave
alone conducting an entire business, we feel
greatly handicapped even by the intermittent
failure of the computer systems. This holds
true for all countries across the world, their
level of economic development
notwithstanding; and for all businesses
however big or small. In a way, one can say
that

revolutionized during the last century.

business processes have been

The other factor that would complement the
onset of total computerization is information.
The top managements right down up to the
lowest levels of decision-making units feel
greatly deprived when they are not supported
by relevant ‘information’. Information support
for decision-making has once again cut across
the globe and the types of businesses; and
has come to occupy a very important place
in operations today. Insurance business, more
than any other, has to depend on lots of
information for taking vital decisions as
regards investments, underwriting, pricing etc
just to name a few. Apart from the luxury of
keeping at one’s disposal tonnes of
information, it is also essential that there are
efficient methods of making use of the same.
It would be futile to emphasize that the accent
is not merely on gathering information just
to be in vogue; but to ensure that it is relevant
and useful.

The focus of this issue of the Journal is on
‘Data Warehousing and Mining’. How

befitting it is then that it is exactly in this issue that we are
expanding the scope of statistical information in the Journal! But
more about that later. We open the account with an article by
Mr. Thomas Varghese and Mr. Vishal Shah in which they lucidly
describe the relevance of data warehousing in the insurance
industry and some of the functions that it can fulfill. Ms. Nirmala
Ayyar, in her article entitled ‘Data Integrity in Life Insurance’
brings in the role of the supervisors in mandating the players
towards higher disclosures; and the tools required for such a
regime. In the next article by Dr. George Thomas, you get to see
the depth up to which the insurers can go to enrich themselves
with the benefits of information.

Customer Relationship Management has been occupying a place
of prominence in the successful conduct of business. Ms. Geeta
Sarin suggests ways on how Data Warehousing and Mining can
be made use of to achieve better standards in this area. The next
article by Mr. Abhay Johory describes the process of how
integration of information from varied sources can be
accomplished through warehousing. In the last article, Ms.
Vandana Bharadwaj talks about the relationship between business
intelligence and data warehousing; and about the required
architecture. Starting from this month, we will be publishing
several more monthly statistics. In addition, there will also be
quarterly information about various business parameters. We look
forward to a positive feedback from the readers that will enable
us to take it forward and ensure that the Journal becomes a good
source of information for all the stakeholders.

One aspect that has been talked about frequently in the insurance
domain is that the customer is not given to make an informed
decision. Perhaps this would explain the reasons for insurance
being an oft-quoted activity as regards customer related
controversies. A well-trained work-force at all levels will go a
long way in alleviating this problem to a great extent. ‘Training
in Insurance’ will be the focus of the next issue of the Journal.

U. Jawaharlal

THE JOURNAL WISHES ALL ITS READERS A VERY HAPPY AND PROSPEROUS NEW YEAR 2010.



statistics - life insurance

0 601280 96411 0 9Ll ! 000 S€TL 8Lt wniualg 9|Buis-uoy dnoig
616510 veol 800 L6 0 0 986l 6810 €9 wniwaig ajbuig dnoig
EVeLS1 €819l 8155¢ 9L'6L5 [z 808 wnjualg 8|Buis-Uoy {pApiAIpu|
65Y1 9L L6 607 99 0€¢C wniwaig 3|BuiS jonpinipu]
oW il
9CeP6L 0v2€98E 6hhreS- 87 21 U4 18°€L 98'9S 580 wnjualg 9|6uis-uoy dnoig
8/990¢ £6£15S 98y 0l A 0 Syl 8¢ 910 wniwaig ajbuig dnoig
0v8YeL 508665 478 97°686 8E076 9701 wnjualg 8|Buis-Uoy {pApiAIpu|
86011 €09y 005 L9091 sl L1291 wnjwalg 8j6uis onpinipuy
04 MaN XD Ll
05269¢ re9ey 9veeL 14 LvE 80 8E'CE 66y 0L9 wnjualg 8|Buis-uoy dnoig
90206 88801 880Y€ [ Ll 4 8/€C 6€0€E 08'G wniwaig ajburg dnoig
62619¢ 00£FLL 88EYC £8'969 0% 0Ly 68°€L wnjualg 8|Buis-Uoy {pApIAIpU|
§eLl 981C 8 €0yl €L0¢ 798 wniualq 9|6uIS [onpinipu]
[DINW IO DIpUIYDW YDi0) 0L
65/865 6€665C1 L6851 1§ 14 6 0Lyl 18'€T €0C wnjualg 8|Buis-uoy dnoig
59 0 0 0 0 0 500 000 000 wniwalg 3|6uis doig
70002¢ ELLYEL 70061 86907 8L yse 8Ly wnjualg 8|Buis-Uoy [pApiAIpu|
09.€ 6€CS 18¢ vSLE 56'6€ AN wniualg 9]6uiS _c%__“,\_,w,__e_. .
L8y 89/91C 61151 LTl A 14 pL9EL 95°€YC 708/ wnjwiald 8jBuis-uoy dnoig
8ECLE 9.9 8 L 0 0 90yl 100 €00~ wniwayg 8|fuis dnoig
64585 6€9086 092eyl S099€L 05°9L€L 9Ll wnjualg 3|Buis-Uoy [pApIAIpU|
502201 60£9L 0reL 06 e 0r'e wniualg 9]6uiS [onpinipu]
ojljung opiIg 8
915981 80E8LY 811 66C 9T 4 12169 vE 60y vLTl wnjuwalg 8|Buis-uoy dnoig
8vLh9v 65506/ 85veEl §L1 [1T 194 89°1LL LUL01 0c0L wniwaig ajbuig dnoig
9600291 v09v.£01 664671 05°6€CE v0'0EYT £0'96¢ wnjuialg 8|Buis-op [onpiipu]
19£5¢ 68/8 126 E6'5hl GE'98 6yl wniualg 9|6uiS jonpinipu]
[puuapnig )11 A
8/551 5069 69 8 9 0 606l IATA 80'L wnjuwalg 8|Buis-uoy dnoig
18YTyL §502€C L€26 96 bl ! 18¥S ol 8Ll wniwaig ajbuig dnoig
785019 00v56€ £7909 88°/8Y1 SLGYEL ¢l 181 wnjuialg 8|Buis-Uoy jonpinipu]
9511E 96YL5C 51601 0£°€8 ELT6 Ll wnjualg 8|6uiS [onpinipu]
PiDpupi§ )4QH 9
896600 81026 0vE 8y 8y L S5 0628 85°C1 wnjwalg 8|Buis-uoy dnoig
el L sy i 8 l 1862 eL9L 567 wniwsig oj6uig dnoig
B6EGLY 9L6EEY 68867 SC LS 66109 616/ wniwalg 8]Buis-Uoy {pApiApul
Z4H 91€C LET €680 801 'l wnjualg 3|BuiS jonpinipu]
Jlv oin] S
0£1€967 19968 099911 S/ 68 4 v9°0€71 9€€Cll 3978 wnjuwalg 8|Buis-uoy dnoig
£c8l6 4439 8568 4 | 0 S 091 8y 191 6Ll wniwaig ajbuig dnoig
658L1Y 5661CL L/186 810951 61€881 €9°01€ wniusalq 9|BuiS-Uoy {pApIAIpU]
hies S8y €169 9°05¢ 895C LTey wniualg 8|6uig _cm,ﬁ;__ﬂ:m_ )
7998y 919009 096C 00t 8LE 05 LE6l 1595 179 wnjwayg a|Buis-uoy dnoig
50807 0¢t- 1609 6l L L Lyl 99°9L 6610 wniwaig ajbuig dnoig
7960501 L££9TT1 98691 6L7T191 682871 98681 winjuald 9|BuiS-Uoy {pApiAIpU|
%909 45174 €98 L0v¥e v80EL LS wniuslg 3|6uiS jonpinipu]
aJ1] aJupijay ¢
6Ly 87CE 5071 18 0 0 601 120 700 wniualg o|Buis-uoy dnoig
Lly 051 €0l L 0 0 7801 18° 950 wniwaig ajbuig dnoig
52€80¢ 68LyL1 72061 C€'18E 9€ LLE 5088 wniualg 9|Buis-Uoy {pApiAIpul
958 8L 6Cl 8r'8l €95 680 wnjualg 3]BuiS jonpiaipu]
DAsk\ NI 14
89E/8CY 0vv69.£01 SLyL9pl vly 089 L/l 8y'79 S6€VC 7690 wniualg 9|Buis-uoy dnoig
9v6l L6921 5028 l L 0 we §9pE 85°p wniuwsig 8ibuis dnoig
651951 £926/11 6E6v61 88'9LEC 0Lt 81°0LC wnjualq 9|BuiS-Uop [oApIAIpU
16615 [A1744 G189 9'LiT 5°€ol 06'5€ wnjuwalg 3[Buis _Sv;_ﬁc_
zupy||y Iolng L
90 ‘Iaquienop o dpy | 40 “18quisnop of dpy 40 ‘Iaquanoy g0 “1aquianop o) dpy | g0 “1equanoy o} dp) 60 "laquianop 90 “1aquianop o dpy | 60 “18quisnoy oy dpy 40 ‘laquanop
$awayds dnoig apun paiancd sanl| Jo “oN SBWAYIS / SanIjod J0 O (se101) ur "sy) m/n wniuwalg 1ainsuj wmz

6002 J9QWaAON Papul poliad 8yl 4o} Slainsuj a)17 JO Wniwald Jeaj 1sii4

3417:pse) 1oday

0107 uer

¥0




0L0¢ uer

6007 “1aquano) ur suoypiado pajInig# “p
6007 “Aionigay ur suoypiado pajinis @) ¢
saiundwon auninsu| ayj Aq pajiwgns jop o sIsq ay uo pajiduio) 7
“pouad yoo| 8ay 8y} Bunnp 130 Aow iym suoyD| 8D Jo Jau si yuow ayj ojdn sanijod Jo-op / wniwaid aAD|AWAY| Bjop

£7858001 19198171 8917¢81 1881 0552 69¢ 106827 [SELVT 18'567 wniwalg e|Buig-uoy dnoig
£806vE81 88v8v617 6460018 £1szl 99681 5022 977508 161 6€1 A wniwalq 8jBuis dnoig
0780807 8187647 86€/96¢ [S1915T L7'£685C 9158 wnjuwialg o|BuIS-uoN [onpIAIpu|
W2LSLT 88918€¢ 0/581S 976286 pEYOLEL 908917 wniwayg m_m___m_ L__,o_w__*_,\,:_“___w_
0 0 0 0 0 0 000 000 000 wniwayg 8|buis-uoy dnoig
§7095691 1518007 £198/81 86021 6251 0912 85°£89/ pryLeel 18T wniwaig 8jBuis dnoig
1758867 [7£06991 678.087 €T Lihé [T85711 56091 wnjwalg o|BuiS-uoy [onpinIpu]

118957 1178487 850291 196828 8/9/811 029261 wnjwalg 8|buiS _Es_ﬁ_ o
£7858001 19198171 891781 1881 0552 69¢ 106822 [SELVT 19567 wniwalg o|Buig-uoy dnog
886681 Lees/81 95£7%1 Sly 187 9 69895 £5°/79 1969 wniwalq 8|BuiS dnoig
6677718 1£5208/ 6956501 ¥E07451 56'8/51 e wnjuwialg 8|BuiS-uoy [onpinIpu
AR 9./+805 71595 S 6eSL 96 /2tl 98'Lve wnjwalg 8|6uiS [onpinipu
|D{0] 8IDAILY
0 0 0 0 000 000 wnjwalg 8jbuiS-uoy dnoig
0 0 0 0 000 0010 wniwaig ojbuis dnoig
6981 6981 157 157 wnjuwalg 8|buIS-Uo [onpintpu|
wm wm 99°| 99°| wniwaly m_m:_m _c:v;_v:_

#sujopu) | 77
0801 e/91 9 Z 80 100 wnjwaig 8jbuis-uoy dnoig
0625 86 b 0 96 90 wniwaig oburs dnoig
6t51Y 958 98801 98T wniuwalg 8[buIS-Uo [pnpitpu|
95711 755¢ £6'96 s wniwalg 8jBuIS [onpiAIpu|

© 1pi-log uoluf) 10 1z
0 0 0 0 0 0 000 000 000 wnjwalg 8jbuis-uoy dnoig
0 0 0 0 0 0 000 000 0010 wniwaig ojbui§ dnoig
b6l 6526 £051 vz 0 6971 187 wniuwalg 8|BuIS-Uoy [onpintpu]
0 0 0 000 £0'0 000 wniwalg 8jBuiS [onpiaipu]

milewo 410 | 0z

0 0 0 0 0 0 000 000 000 wnjwalg 8jbuis-uoy dnoig
0 0 0 0 0 0 000 000 0010 wniwaig olbuis dnoig
9618 (5107 g6ee 78 AW 866 wniualg 8|buIS-Uoy [pnpitpu|
£e 002 Ll 7o £0'L 10 wnjwaig m_g_w [bapiAipu]

aIobijay uobay bl
0 0 0 0 0 0 000 000 000 wnjwalg 8jbuis-uoy dnoig
0 90LL Ut 0 g 0 000 891 680 wniwaig ojbuig dnoig
19ezl 1955 8585 [Z1zl 59°0/¢ 9%7h wniuwalg 8|BuIS-Uoy [onpitpu]
8l 687 ¥S 50 us 640 wniwalg 8jBuiS [onpinpu]

o190 J4SH DiouD) | g}
0 15802 0042 0 g 0 000 00 100 wnjwalg 8jbuis-uoy dnoig
0 0 0 0 0 0 000 000 0010 wniwaig ojbuis dnoig
51082 9510% vEbS 98'(8 1szel £/91 wniuwalg 8|buIS-Uo [onpintpu]
1SL01 7158 £58 159 0828 9y wniwalg 8JBuIS [onpiipu]

o swod 190l | /1
88947 £80050L 929008 8¢ 59 L 99 5861 511 wnjwalg sjbuis-uoy dnoig
02t 6Ll 0 | 0 0 £00 €00 000 wniwaig olbuis dnoig
£gr8l 954191 6902¢ gLsl 71907 ¥S0p wniuwalg 8|BuIS-Uo [pnpiIpu|
967 8t/ 09 el 08 170 wniwalg 8jBuiS [onpinpu]

317 I|p1auag ainjny 9]
0 0 0 0 0 0 000 000 000 wniwalg sjbuis-uoy dnoig
00€52 vive Sl | L 0 0 L1S1 Al wniuwaig o|burs dnoig
91401 6516 00€71 62751 /761 k74 wniuwalg 8|buIS-uoy [onpintpu]
106 LS 0t 9%°¢ ¢ 190 wniwalg 8jBuiS [onpinpu]

o Dy oyg | Gl
Syl 655y 80€S 1 ¢ 6 l 820 170 £Lo wnjwalg 8jbuis-uoy dnoig
0 1071 pL0pL 0 | | 000 59¢ 59¢ wniwaig obuis dnoig
1867 w9l 8608 7686 66°€51 8002 wniuwalg 8|buIS-Uoy [onpintpu]
18911 810/ ¥801 5901 L6vh 679 wniwalg 8jBuiS [onpiipu]

gruoys | y|
s £6£9612 205801 9 | 0 100 1961 8l'l wnjwalg 8jbuis-uoy dnoig
0 0 0 0 0 0 000 000 000 wniwaig oburg dnoig
66815 18207 1815 19y 9¢°9¢ 197 wniuwalg 8|BuIS-Uo [npitpu]
0192 1195 089 A 9661 5T wniwalg 8jBuiS [onpiapu]

ynoogs | ¢l




irda journal Jan 2010

in the air

PRESS RELEASE

15" December, 2009

SBI General Insurance Company Limited, a joint venture general
insurance company promoted by State Bank of India and Insurance
Australia Group, Australia has been registered as a General Insurer
under Section 3 of the Insurance Act, 1938 with the Authority.
The Certificate of Registration (Forms IRDA/R3) has been issued

by the Authority on 15.12.2009. With this
registration, the total number of general
insurers registered with the Authority has
gone up to 22.

R. Kannan
Member (Actuary)

CANCELLATION OF BROKER LICENSE

15" December, 2009

Sub: CANCELLATION OF BROKER LICENSE NO 155

WHEREAS, M/S. RPMG Risk Management Services (P) Ltd.,
(hereinafter referred to as the ‘Broker’) having its Registered Office
at 305, Surya Kiran, 19 K.G. Marg, New Delhi 110001 has been
granted license by the Authority to act as a Direct Broker in the
field of both life and general insurance vide License No. 155 on
2nd May, 2003 and renewed till 1st May, 2009 pursuant to the
provisions of the IRDA (Insurance Brokers) Regulations, 2002.

WHEREAS, the Broker vide letter dated 27th April, 2009
communicated to the Authority that it would like to discontinue
as Direct Insurance Broker with immediate effect.

WHEREAS, the Broker has given an undertaking to service the
existing contracts concluded by them and also make suitable
arrangements with another licensed broker for future servicing as

IRDA/DB025/03

required under Regulation 40 of the IRDA
Insurance Brokers Regulations 2002.

WHEREAS, the Broker vide its letter dated
06.11.2009 surrendered the original license
No.155 which expired on 01.05.2009.

NOW THEREFORE, pursuant to the request
made by the Broker for surrender of Broker
License, the Authority hereby cancels the
Direct Broker License No. 155 granted to M/
S. RPMG Risk Management Services (P) Ltd.

Sd/-
(Prabodh Chander)
Executive Director

CIRCULAR

23 December, 2009

Re : Guidelines on ‘Health plus Life Combi Products’

The Authority on receiving requests for promotion of combined
products of pure term life insurance products offered by Life
Insurance Companies and standalone health insurance products
offered by Non Life insurance Companies considered allowing it
as a product class and elicited the views of Life Insurance and
Non Life Insurance Councils. Based on responses received the

No.: IRDA/ LIFE /GDL/MISC/087/12/2009

Authority issues the ‘Guidelines on Health

plus Life Combi Products’ that are attached
herewith. The Insurers are advised to ensure

the compliance to the guidelines.

Sd/-
(G. Prabhakara)
Member (Life)



CIRCULAR

23" December, 2009

To

The CEOs of All Insurers,

All ATIs (Online and Off-line),
Examination bodies,

The Secretary General — Life Insurance
Council,

The Secretary General — General Insurance
Council.

Sub: Launching of New Agency Licensing
Portal

As you are aware, during the month of June
2009, the Authority initiated the process of
revamping the present agency licensing portal
in order to widen the scope of the portal —
integrating the various stakeholders with this
Agency Licensing system namely insurers,
agent training institutes, examination bodies
and the designated persons.

The development exercise commenced
during the month of August 2009 after
receiving feedback from various stakeholders
of the portal through a workshop held in
Hyderabad. More than fifteen short-listed
business users from various insurance
companies participated for User Acceptance
Test (UAT) at NSE-IT development center
during the month of October /November.
This was followed by detailed workshop
presentations on how the portal will function;
to all stakeholders at Kolkata, Delhi,
Bangalore, Chennai and Mumbai which was
successfully completed in the first week of
December '09.

It has now been decided to launch the new
licensing portal from 5™ January 2010 as per
the following guidelines:-

1. The current portal would be
UNAVAILABLE for use from 2™ January
2010 to 4™ January 2010 for migration of
data from the current portal to the new
one.

2. From 5™ January 2010 onwards, both old

and new versions would be simultaneously available for use
for a period of one month (i.e. till 5" February 2010). In this
one month period, i.e. from 5" January 2010 till 5 February
2010, the current sponsored candidates, who have already
undertaken training, and/or have examination scheduled/
completed examinations can be licensed in the old portal with
the following restrictions:

i. All candidates must complete the training and examinations
by 31¢t Jan 2010.

ii. All licenses must be issued in the old portal by 5" February
2010.

. All candidates sponsored by insurers on or after 5™ January

2010 should be registered in the new portal ONLY. Licenses
generated in the new portal would start with a new series.

. All the options EXCEPT issue of new licenses and duplicate

license printing (only for the new licenses) would be disabled
in the old portal from 5™ January 2010.

. 50% of the available Web Wallet Balance would be transferred

to the new portal to enable insurers to issue licenses from the
new portal.

. The login ID/passwords would be emailed to all the new users.

In respect of the existing users (DPs, Corporate DPs etc) the
login would remain the same.

. From 5" January 2010 onwards, a unique reference number

(URN) will be allocated for the candidates sponsored which
will act as reference number for tracking the status of a
candidate under licensing process. Hence, the Agent Training
Institutes should not allocate training for candidates without
an IRDA URN after 20" January 2010. The Examination Bodies
also should not allocate examination slots for candidates
without an IRDA URN after 31¢t Jan 2010.

. Reports option on the old portal would continue to be available

till 5* February 2010

. All candidates licensed in the old portal between 5" January

2010 — 5" February 2010 would be migrated to the new portal
during 6" to 7" February 2010 (Saturday and Sunday). The
entire web wallet balance from old portal would also be
transferred to new portal during this period. To enable the
service provider to complete this process, both old and new
portal would not be available for use during these days.

10. From 8™ February 2010 onwards, only the new portal would

be active.

o
-~
o
(o)
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The demonstration videos and the user manuals explaining
all the functions of the portal have been made available in our
website under the following link:

http://www.irdaonline.org/videos/AvailableVideos.htm

11. The minimum software and hardware required for usage of

the new portal are:
e Hardware: Pentium IV, 3.0 Ghz / 512 MB RAM or above

e Software: Windows XP SP2 or above with Microsoft Internet
Explorer 7.0 and above

e A good quality entry level scanner for scanning the
photographs and signatures

All the insurers, ATls and examination bodies
are requested to make a note of the above
and comply. You may kindly contact our
service provider NSE-IT in case of any
difficulties. The contact details of the service
provider have been made available in our

agency licensing portal www.irdaonline.org.
Sd/-

(A. Giridhar)
Executive Director (Admn)

GUIDELINES

Date: 23/12/2009

Guidelines on ‘Health plus Life Combi Products’:

1.

Introduction

In response to the proposals received for promoting the
combined products of pure term life insurance products offered
by life insurance companies along with standalone health
insurance products offered by non-life insurance companies
under the umbrella of a single product, the Authority considers
allowing the same as a product class within a broader policy
framework of ensuring an informed choice and effective policy
service to the policyholders. It is envisaged that the proposed
product class enhances the penetration of personal lines of
insurance business with a wider product choice to
policyholders. While the Authority adopts a business
facilitative approach, it is expected that all insurance
companies will put in place prudent market conduct practices
and operational procedures for protecting the interests of
policyholders.

It is proposed to name this product class as ‘Health plus Life
Combi Products’ referred as ‘Combi Products’ hereafter in
these guidelines.

. These guidelines do not apply to Micro Insurance Products

which are governed by IRDA (Micro Insurance) Regulations,
2005.

. Objectives

. The market conduct practices adopted in ensuring an informed

choice to the insuring public and the extant operational
procedures for an efficient policy service are the minimum
standards that are expected from insurance companies before
considering the convergence of varying product classes on

Ref: IRDA/LIFE/GDL/MISC/087/12/2009

personal lines of insurance business. It is
clarified that the prudential norms of
reserving and solvency requirements etc.
are as applicable to respective
independent products. As insurers
leverage on the marketing and operational
network of their partner-insurers the
proposed product innovation is expected
to facilitate policy holders to choose an
integrated product of their choice under
a single roof without shopping around the
market for two different insurance
coverages from two different insurers.
Therefore the insurers are expected to
offer the best covers as an attractive
proposition for the policyholders. The
underwriting aspects, premium collection
issues and also other policy service related
issues of the ‘Combi Products’ under
reference require suitable | T support at
the offices of both the insurers. Hence,
insurers may note that an advanced
technology support is an essential pre-
requisite to support the service of the
‘Combi Product class’.

2. In accomplishment of the objectives cited
the Authority issues the following
guidelines under Section 14 (2) (b) and
14 (2) (e) of Insurance Regulatory and
Development Authority Act, 1999.



Ill. Guidelines

All insurance companies that promote
‘Health plus Life Combi products’ shall
adhere to the following guidelines

1. Scope of Combi Product Class

1.1. The ‘Combi Products’ may be
promoted by all Life Insurance and
Non-Life Insurance Companies.

1.2. The ‘Combi Product’ shall be the
combination of Pure Term Life
Insurance cover offered by life
insurance companies and Health
Insurance cover offered by non life
insurance companies. Health
Insurance for the purpose of this
product class means effecting of
contracts which exclusively provide
sickness benefits or medical,
surgical or hospital expense
benefits, whether in-patient or out-
patient, on an indemnity or
reimbursement basis.

1.3. The Policy Term and Sum Assured
limits are as proposed and cleared
under File and Use norms.

1.4. Riders / Add-on covers may be
offered subject to File and Use
clearance

1.5. The premium components of both
risks are to be separately
identifiable and disclosed to the
policyholders at both pre-sale stage
and post-sale stage and in all
documents like policy document,
sales literature etc.

1.6. The product may be offered both as
individual insurance policy and on
group insurance basis. However in
respect of health insurance floater
policies, the pure term life
insurance coverage is allowed on
the life of one of the earning
members of the family who is also
the proposer on health insurance
policy subject to insurable interest
and other applicable underwriting
norms of respective insurers.

2.

1.7.

1.8.

1.9.

The integrated premium amount of the ‘Combi Product’ shalll
be basis for reckoning the threshold limit / applicability of
extant Regulations, guidelines and circulars etc. issued by
the Authority or any other statutory body.

Commission and Claim payouts in respect of ‘Combi
Products’ shall be by respective insurers only.

‘Combi product’ shall have a free look option as outlined
in Regulation (6) (2) of IRDA (Protection of Policyholders’
Interests) Regulations, 2002. Free Look option is to be
applied to the ‘Combi Product’ as a whole.

. The Health portion of the ‘Combi Product’ shall entitle

its renewability at the option of policy holder to have
an independent / standalone health insurance policy
from Non-Life Insurance Company of the respective
‘Combi Product’.

Tie up between insurers: It is mandatory that insurance
companies offering the ‘Combi Product’ shall have in place a

Memorandum of Understanding covering the modus operandi

of marketing, policy service and sharing of common expenses.

2.1.

2.2.

2.3.

2.4.

2.5.

2.6.

Insurers forming the tie-up shall obtain prior approval
of IRDA by duly filing the copy of the agreement entered
in this regard. Approval may be obtained by any one of

insurers.

A tie up is permitted between one life insurer and one
non-life insurer only. Thus a life insurer is permitted to
tie up with only one non-life insurer and vice-versa.

Between these two Insurers any number of ‘Combi
Products” may be promoted.

It is expected that insurance companies would carry out
an appropriate due diligence before establishing the
business relationship for the purpose of promoting
‘Combi Products’. Insurers are also expected to have a
long-term understanding for effective policy service of
the proposed ‘Combi Products’.

Withdrawal from the tie-up is generally not desirable.
However, in exceptional cases where insurers desire to
withdraw from MOU they shall obtain prior permission
of the Authority.

There shall be specific time frames / Turn around Times
(TAT) to be agreed between the insurance companies as
part of MOU for effective policy service, transmission
of premiums received etc. at various stages of policy
i.e., at pre-sale stage and post-sale stage.

. Lead Insurer: As two insurance companies are involved in

offering the ‘Combi Product’ one of the insurance companies
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4.

5.

may be mutually agreed to act as a lead insurer in respect of
each ‘Combi Product’ marketed with agreed terms, conditions
and considerations. The Lead Insurer for the purpose of these
guidelines is the insurance company mutually agreed by both
the insurers to play a critical role in facilitating the policy
service as a contact point for rendering various services as
required in these guidelines. It is envisaged that the lead insurer
would play a major role in facilitating underwriting and policy
service. However, the role of lead insurer shall not deter in
relying upon the existing operational infrastructure of the
partner-insurance company for effective policy servicing of
‘Combi Products’. However, IRDA do not absolve either of
the insurers in relegating the responsibility of proactive
settlement of claims.

Underwriting: Under the ‘Combi Product’, underwriting of
respective portion of risk shall be underwritten by respective
insurance companies, that is; Life Insurance risk shall be
underwritten by Life Insurance Company and the Health
Insurance portion of risk to be underwritten by Non-Life
Insurance Company.

File and Use: It is expected that the common strength of both
insurers are leveraged and consequent benefits are passed on
to policyholders under this product class. Hence, to examine
this aspect it is proposed that both the independent products
are integrated as a single product and filed with a common
brand name. Both the insurance companies are advised to carry
out the cost benefit analysis from the perspective of common
policyholders before filing the product. Insurers may also
utilize the existing insurance products ‘as it is without
modifications’ that are already cleared under the extant File
and Use norms. However the ‘Combi Product’ is to be filed at
the stage of integrating for getting File and Use approval
irrespective of the earlier approval to either of products. ‘Combi
Product’ filing shall follow the File and Use guidelines in vogue
and all such guidelines that would be issued from time to time.
‘Combi Product’ is to be filed with Actuarial Department of
IRDA in File and Use formats that are in vogue. The File and
Use application of the ‘Combi Product’ shall also specify the
proposed approach in respect of the following.

5.1. Lead Insurer for the proposed ‘Combi Product’ and
demarcation of functions between insurers for carrying
out the following activities:

a) Procedures proposed for issuance of the premium
notices, where applicable and final lapse notices in
terms of Section 50 of the Insurance Act, 1938.

b) Proposed policy service. Where the servicing is to be
necessarily attended by the original insurer, the lead
insurer facilitates the policy servicing. As far as the

-

policyholder is concerned lead
insurer could be made as the
single nodal point for receiving
the servicing requests, fulfilling
the services and issuing
acknowledgements.

Results of feasibility study, if any,
in giving a limited access to the
policy data base of policies for
effecting over-the-counter policy
service requests to the lead
insurer.

d) Proposed facilitative role of the

lead insurer in settlement of
claims.

i. Based on the type of claim,
the other insurer shall also
take proactive measures for
settlement of claims. As far as
health portion of ‘Combi
Policies” are concerned, they
may be serviced by Third
Party Administrators. Where
the policies are serviceable
directly, the lead insurer is to
play a facilitative role.

ii. Lead insurer not to guarantee
the settlement of claim on
behalf of the other insurer.
The risks accepted by one
insurer under ‘Combi
Product’ shall not affect the
business of other insurance
company.

e) The operational procedures

g) Proposed

proposed to be put in place for
timely dispatch of the policy
bond of ‘Combi Products’.

Proposed procedures for filing
the advertisements in accordance
with IRDA
Advertisements and Disclosures)
Regulations, 2000 within 30 days
from the date of issuing the

(Insurance

advertisement with IRDA.

procedures for



5.2.

5.3.

5.4.

5.5.

5.6.

5.7.

5.8.

5.9.

5.10.

5.12.

obtaining the prior approval of
IRDA for issuing Joint Sale
Advertisements along with the
common corporate agents.

The results of the cost benefit
analysis carried out by both the
insurers.

The modus operandi of proposed
policy service at various stages of
the policy viz., proposal stage,
policy
collection arrangements and claims

servicing, premium

service etc.

The | T systems put in place for
supporting the sale and policy
service of the ‘Combi Products’.

Agreement on reimbursement of
expenses in consideration of
common services rendered by each
other of insurance companies.

Distribution ~ Channel  wise
maximum commission allowed

under the ‘Combi Products’.

The manner in which premium is
proposed to be collected subject to
provisions of Section 64 VB of
Insurance Act, 1938.

The procedures put in place for
expeditious transfer of the portion
of premium that pertains to the
other insurer of the product.

Operational procedures put in place
for updating premium on policy
data base on a real time basis.

Proposed policy document

a) As the risks under both the
liabilities namely; life insurance
and health insurance coverage,
are assumed by different insurers

required that policy

document is to be approved at

File and Use.

it is

. Proposal forms to be used for

‘Combi Products’.

The Terms and Conditions under
which the Health portion of the

. Distri

‘Combi Product’ entitles its renewability at the option
of policy holder to have an independent / standalone
health insurance policy from Non-Life Insurance
Company of the respective ‘Combi Product’.

. Options available to policyholders of ‘“Combi Products’
to discontinue either portion of risk coverage while
continuing with the other portion.

5.14. Copy of proposed common Sales Literature / Sales
Illustrations to be issued by both the insurers in respect

of ‘Combi Products’.

a) Common Advertisements of ‘Combi Products’ shall
be restricted to the features, terms and conditions of
the ‘Combi Product’.
ion Channel: In light of the prevailing statutory

provisions that are in place in respect of tied Individual/

Corporate agents, a beginning is to be made by limiting sale

of the ‘Combi Product’ through

a. Direct Marketing channels

b. Brokers and
Composite Individual and Corporate Agents, common to
both insurers

6.1. ‘Combi Products’ are not allowed to be marketed
through ‘Bank Referral’ arrangements.
6.2. Insurers shall ensure that the ‘Combi Product’ is not

marketed by those insurance intermediaries who are not
authorised to market either of the products of either of
the insurers.

7. Mandatory Minimum Disclosures: It is required that in a

product class where two insurers are involved there shall be
minimum disclosures in all the related documents viz.,
proposal form, policy document and sales literature. The
minimum disclosures, inter alia, shall be;

a. The product is jointly offered by abc insurance company
(specify non-life insurer name) and xyz insurance company
(specify life insurer name)

b. The risks of this ‘Combi Product’ are distinct and are
assumed / accepted by respective insurance companies.

c. The liability to settle the claim benefits vests with respective
insurers that is for health insurance benefits abc insurance
company (specify non-life insurer name) and for life
insurance benefits xyz insurance company (Specify life
insurer name)

d. The legal/quasi legal disputes, if any, shall be dealt with
the respective insurers for respective benefits

e. The policy holders of the ‘Combi Product’ under reference
shall be eligible to continue with either part of the policy
discontinuing the other during the policy term.
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f. Where guaranteed renewability of health insurance plan is
allowed, the health insurance portion of this ‘Combi
Product’ is entitled to that facility

g. Specific Disclosures on the available premium payment
options on these ‘Combi Products’.

h. Specific Disclosures about the available Policy Servicing

facilities for these ‘Combi Products’.

Specific Disclosures about the proposed claims service of

these policies under both the risks.
Specific Disclosures on the availability of services of ‘Third

—

Party Administrators (TPAs)’ for health insurance portion
of risk, if available.

k. Specific Disclosures on the available Grievances Redressal
Options including particulars of Ombudsman under these
‘Combi products’.

Policyholders are to be advised to familiarize themselves
with the policy benefits and policy service structure of the
‘Combi Product’ before deciding to purchase the policy.

—_

. Policy documents of ‘Combi Products’ shall contain the
above referred points ¢, d, e, f, g, h, i and k as minimum
disclosures.

2. Declaration from the prospect shall be obtained and
attached to proposal form that he / she has understood the
disclosures mentioned at a, b, h and i above.

8. Compliance related matters: In respect of ‘Combi Products’

both the insurers shall comply with the
provisions Insurance Act, 1938 and
Regulations notified there under and other
guidelines, circulars that are applicable to
health insurance business and life
insurance business respectively.

9. For the purpose of these guidelines non-
life insurance company includes
standalone health insurance Company
also.

10.In order to monitor the progress of the
penetration of the product class before
enlarging the scope of the same all
insurance companies that are marketing
‘Combi Products’ shall submit the
information that is required by the
Authority from time to time.

11.The Authority may stipulate such other
terms and conditions from time to time
for monitoring activities of insurance
companies offering ‘Combi Products’.

Sd/-
(J Hari Narayan)
Chairman

PRESS RELEASE

24™ December, 2009

Life Insurance Products clearance position as on 23 rd December
2009

Consequent to our circular on ‘cap on charges’, life insurers have
been asked to modify the existing products, which do not satisfy
the contents of the above mentioned circular. We have asked
insurance companies to submit the revised ‘File & Use’
applications on or before 1 December, 2009. Please note that
all products which are sold in the market on or after 1% January,
2010 must comply with the features indicated in the above
mentioned circular.

We have received around 230 ‘File & Use’ applications including
riders. As on the close of business of 23 December, 2009, 186

IRDA/ACT/PR/PRD/088/12/2009

products including riders were cleared and
17 products will be processed in the next 2
days. 27 products are with the insurers for
their replies to the queries which we raised.

We have also received 14 products after 1
December, 2009 and it is our endeavor to
clear all the products on or before 31
December, 2009 so long as the products
satisfy the norms.

Sd/-
(R. Kannan)



CIRCULAR

17" December, 2009

To

The CEO'’s of all
Life and General Insurers

Sub: Submission of database of cases

The IRDA (Protection of Policyholders’
Interests) Regulations, 2002 require all
insurers to have in place proper procedures
and effective mechanism to address the
of the

complaints and grievances

policyholders efficiently and with speed.

There are however, reports of the claims of
the policyholders being repudiated resulting
in them being forced to challenge the same

Ref: IRDA/LGL/CIR/MISC/080/12/2009

as also reports of the insurance companies refusing to honour the
awards passed by the Ombudsmen.

The Authority is thus keen to review the grievance redressal
mechanism of all insurers. Consequently, all insurers are advised
to submit the information relating to all the cases filed against
them by the policyholders in the various consumer courts (viz.,
District/ State/ NCDRC) in the country challenging such
repudiation of the claims as also the details of the cases filed by
the insurers challenging the awards passed by the Ombudsmen
in the different courts.

The information relating to the same shall be provided from January
2009 onwards, in the enclosed format (Annexure-1) and thereafter
on a quarterly basis.

(A. Giridhar)
Executive Director

ANNEXURE |

CASES FILED BY THE INSURED (POLICYHOLDERS):

Name of the Insurance Company

List of cases filed before the various District Forums (State-wise)

SNo. | Case No. & Case Title Name of the Court Grounds of Repudiation Status as on date
Total pending Total closed
List of cases filed before the various State Commissions (State-wise)
SNo. | Case No. & Case Title Name of the Court Grounds of Repudiation Status as on date
Total pending Total closed
List of cases filed before the NCDRC, Delhi
SNo. Case No. & Case Title Grounds of Repudiation Status as on date

Total pending

|  Total closed

CASES FILED BY THE INSURERS AGAINST THE AWARDS OF THE OMBUDSMEN

Name of the Insurance Company

List of cases filed before various courts (court-wise)

SNo. Case No. & Case Title

Brief facts / grounds of the case Status as on date

Total pending

| Total closed

| .
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vantage point

U. Jawaharlal suggests that the manpower resources in an organization have to be

kept abreast of the latest developments in the domain in order that they succeed; and

to achieve that, they need to be trained from time to time.

Towards Ensuring
Total Contribution

For an organization to be successful in the long run, it is very
essential that its employees — at every level — are well-trained in
their respective domains; and are equipped with the latest
techniques to acquit themselves creditably. This is an area that is
additionally sensitive in the Indian insurance domain because
unlike several other areas of operation, even within the financial
services space; insurance has been kept out of formal education
at any level historically, from schooling up to the university. More
recently, it has been observed that some universities have been
offering courses in insurance although a lot more needs to be
achieved. It has led to a situation where one has to look at the
industry personnel to double up as trainers. Owing to their
professional rigors as also the lack of experience and skills,
insurance has remained one domain where the availability of
skilled training personnel is very limited.

In a market where the nuances are yet to be understood totally by
the public, the role of the distributor is very vital. It is essential
that the distributor, as such, is well-trained; and identifies the
needs of the prospect and assists him in making an informed
decision. In this competitive world, it is only the best that survive
and it puts the onus on the distribution personnel to be updated
with the changes from time to time. It does not need to be
mentioned that there is need to see beyond mandated levels of
training.

The skills of the distribution personnel have to be ably supported
by an equally efficient set of back-up staff in order that the business
cycle is complete. It presupposes the staff being adept at all aspects

of functioning. Managements should identify
the needs of their staff being provided with
refresher and reorientation courses from time
to time so that the entire team works as a
well-oiled unit. Further, there should also be
incentives/rewards for higher learning by staff
members that would be useful for their
regular working.

It is often found that identifying personnel
for a training stint is more by default rather
than by design. It results in the entire effort
being wasted as a break from routine.
Managements have to ensure that such trends
are arrested. In some very special areas of
operation, training should be provided even
by sponsoring the staff to outside agencies.
Apart from ensuring that their skills are
updated, it would also motivate the staff to
contribute their best. In order that the end-
use of the training programs is ensured, there
should be a process of post-training
evaluation/feed-back from the participant to
ensure that training is taken seriously.

‘Training in Insurance’ will be the focus of
the next issue of the Journal. We look forward
to quality inputs from trainers, practitioners
and other professionals in this very vital area
of management.

Effective Training
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absence of a data warehouse, much of the management time is
spent in preparing all these data in silos and it is very difficult to
get a combined view. To move towards a single view monitoring
of KPI’s, the company needs to focus on the following —

Submitting timely and accurate information to a
few analysts doesn’t really help overall decision-
making. The information has to go out to every
decision-maker — which can mean hundreds or
thousands of people — at the point of decision.

e Getting timely business-ready information consistent with data
sources means that the current state of the company can be
determined with less guesswork, fewer spreadsheets, and
reduced manual reconciliation.

e Enabling people to get information consistent with the most
accurate sources and reconciled with industry standard
calculations.

e Submitting timely and accurate information to a few analysts
doesn’t really help overall decision-making. The information
has to go out to every decision-maker — which can mean
hundreds or thousands of people — at the point of decision.

e Ensure that everyone looks at the same information. This will
help focus all efforts on a shared understanding of the business,
rather than on debates about what the numbers mean or whose
numbers are correct.

e Single view of data involves making sure that information used
by actuarial, underwriting, claims, executives, and regulators
is always the same by design. Using two or more official data
sets is no more acceptable than using two sets of accounting
books.

Challenges involved

While data quality is a common issue in any organization, it gains
more importance for the insurance industry due to its
preoccupation - carrying out risk assessments, which is heavily
dependent on data quality. Data quality management in a typical
insurance company is a three phased approach which involves
the following —

e Data Quality Checks
— Checks to be done for all applications and all databases

— All structures with all fields checked

e Data Quality Correction
— Information to users on the data points
which have quality issues
— Routines to be inbuilt into the ETL
logic of DWH after user signoff

e Data Quality Prevention
— One time fixation of all issues

— Feed should go from DW To OLTP
system on the fields and programs on
which validations needs to be put for
avoiding quality issues

Data warehouse & mining

A data warehouse is a relational or
multidimensional database that is designed
for query and analysis. Data warehouses are
not optimized for transaction processing,
which is the domain of OLTP systems. Data
warehouses usually consolidate historical and
analytic data derived from multiple sources.
Data warehouses separate analysis workload
from transaction workload and enable an
organization to consolidate data from several
sources.

A data warehouse usually stores data of many
months or years to support historical analysis.
The data in a data warehouse is typically
loaded through an extraction, transformation,
and loading (ETL) process from one or more
data sources such as OLTP applications,
mainframe applications, or external data
providers.

Users of the data warehouse perform data
analyses that are often time-related. Examples
include consolidation of last year’s premium
figures, product portfolio wise premium
analysis, and profit by product portfolio and
by customer. More sophisticated analyses
include trend analyses and data mining,
which use existing data to forecast trends or
predict futures. The data warehouse typically
provides the foundation for a business
intelligence environment.

The key characteristics of a data warehouse
are as follows:



Some data is de-normalized for

simplification and to improve
performance

Large amounts of historical data are used
Queries often retrieve large amounts of
data

Both planned and ad hoc queries are
common

The data load is controlled

In general, fast query performance with high

data throughput is the key to a successful data

warehouse.

A common way of introducing data

warehousing is to refer to the characteristics

of a data warehouse as set forth by William

Inmon:

Subject Oriented
Integrated
Non-volatile

Time Variant

These can be elaborated further as below —

Subject Oriented — Data warehouses are
designed to help you analyze data. For
example, to learn more about your
company’s sales data, you can build a data
warehouse that concentrates on sales.
Using this data warehouse, you can
answer questions such as “Who was our
best customer for this item last year?” or
“Who is likely to be our best customer
next year?” This ability to define a data
warehouse by subject matter, sales in this
case, makes the data warehouse subject
oriented.

Integrated — Integration is closely related
to subject orientation. Data warehouses
must put data from disparate sources into
a consistent format. They must resolve
such problems as naming conflicts and
inconsistencies among units of measure.
When they achieve this, they are said to
be integrated.

Non-volatile — Non-volatile means that,
once entered into the data warehouse,
data should not change. This is logical

because the purpose of a data warehouse is to enable you to
analyze what has occurred.

e Time Variant — A data warehouse’s focus on change over time
is what is meant by the term time variant. In order to discover
trends and identify hidden patterns and relationships in
business, analysts need large amounts of data. This is very
much in contrast to OLTP systems, where performance
requirements demand that historical data be moved to an
archive.

Data mining is the extraction of hidden predictive information
from large databases, and is a powerful new technology with a
great potential to help companies focus on the most important
information in their data warehouses. To use a simple analogy,
it’s finding the proverbial needle in the haystack. In this case, the
needle is that single piece of intelligence required by the business
and the haystack is the large data warehouse that is built up over
a long period of time.

I ntegration is closely related to subject orientation.
Data warehouses must put data from disparate
sources into a consistent format.

Data mining tools predict future trends and behaviors, allowing
businesses to make proactive, knowledge-driven decisions. The
automated, prospective analyses offered by data mining move
beyond the analyses of past events provided by retrospective tools
typical of decision support systems. Data mining tools can answer
business questions that traditionally were too time consuming to
resolve. They scour databases for hidden patterns, finding
predictive information that experts may miss because it lies outside
their expectations.

In Insurance industry, companies have to estimate the probability
of a claim using historic data. The potential of data mining can be
of immense importance to insurance companies.

The following describes an example:

An insurer company wants to create a prediction model to predict
the probability of a car accident happening within a certain period
of time on the basis of customer data which is available at the
time of signing the insurance proposal e.g. personal data, attributes
of the car to be insured, history of accidents. Looking at the past
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it is known whether past customers had an accident within a
certain period of time or not. Past customers are split into different
classes with respect to the costs of their claims. Therefore, a data
table is available with each data record representing the data of a
past customer at the beginning of a year and the customer’s claim
class in that year. The prediction model is created using this data
table. The prediction model also reveals interesting customer
segments with a high risk of belonging to a bad claim class.

The features and functionality of such an application is to have —
e User based access

e Drill down from company to agent to branch level

e Department specific hierarchies

e Parameterized reports

e Achievement reports

e Graphical representation

e Data download facility

e Historical information for trend analysis

The typical reports that this application can provide are —
e Daily scheduled reports
e Auto mailers

e Hourly reports
e SMS updates

In a nutshell datawarehousing and data
mining is the next stage of automation
extensively used in insurance industry. As
said, “it is not important to generate or
capture data, but what you do with it is more
important.” If the humongous data generated
or captured through various sources in an
insurance industry is simply stored, it will be
of no use unless it is analysed in a way which
can be used to make the right decisions. So
both storing data in a warehouse as well as
frequent visits to the warehouse i.e. mining
can be crucial determining factors for success
in the market.

Mr. Thomas Varghese is Vice President (Head -
Information Technology); and Mr. Vishal Shah is
Associate Vice President (Information Technology),
Bajaj Alliance General Insurance Company.
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Nirmala Ayyar asserts that data warehousing is much more than mere number-

crunching; and says that the real challenge is the unpredictable human element in It.

Data Integrity in Life Insurance

The IRDA, vide its circular dt 15/10/09, has

constituted the Insurance Information Bureau,

the purpose being:

e Toserve as a single point official reference
for the entire data requirement of the
insurance sector, and,

e To provide necessary inputs for policy
research and development

The move is in the right direction in the
context of The Right to Information Act, 2005,
which “casts important obligations on public
authorities, so as to facilitate the citizens of
the country to access the information held
under their control”. The sample Transaction
level data for Motor and Health insurance
provided by IRDA on its website and making
the data available to anyone interested in
research in that area is a most welcome
measure, notwithstanding a disclaimer by
IRDA regarding the reliability of the data. This
experimental measure will certainly prove a
training ground for IRDA for the gigantic
venture of building up a data warehouse for
the insurance industry as a whole.

The primary consideration in building up any
information warehouse, has to be the source
of the information. The IRDA requirement for
Public Disclosures effective from 1%t Nov,
2009 should prove a huge source of
information. It has been designed with great
care after exhaustive study of several

functioning formats by experts, and, designed to give
comprehensive information on:

e Company Profile

¢ Investment Profile

e Liability valuation

e Risk concentration

e Solvency and business statistics
e Sensitivity analysis

e Related party transactions

e Reinsurance risk concentration

Macro or micro level data also need to be
transcribed into Management I nformation systems,
Decision Support Systems and Expert knowledge
application systems.

The information covered by the various forms is so comprehensive,
that it is doubtful, if any researcher would feel the need to ask for
any relevant additional information. The periodicity of these
statements is also all that can be asked for by any one studying
the business at the macro level. The “Vantage Point” of the
November’09 Issue has highlighted the need for Company level
data like Personnel inventory, underwriting practices, customer
data, marketing info etc. Macro or micro level data also need to
be transcribed into Management Information systems, Decision
Support Systems and Expert knowledge application systems. Apart
from information needs, building a data warehouse will also face
issues relating to confidentiality, information abuse, data integrity,
data collation, connectivity, speed, massive storage and back up,
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software and hardware upgradation costs, manpower and training
costs, Disaster Recovery/BCP etc. Truly an inspiring challenge!

If the whole project is as simple as number crunching, then we
can almost say that there is not much of a challenge. However,
there is the highly unpredictable human element in it, the greatest
of all challenges. Let us take as an example the number of lives

Co-ordination, a most precious gift for the
success of any enterprise, isriddled with the
bullets of ego-building, power-mongering,
personal vendetta etc.

insured. In India, the name of a person can pose the biggest of
challenges to a computer. For instance, in Gujarat, the same person
may write his surname as Gala, or Shah, or something else. If he
has three policies, we can take it for granted he would have written
it in three different ways, so that, the computer will summarise
the data as three lives, and not as one life. To get the number of
lives correctly is definitely a great challenge, and it is highly
doubtful whether any company can really furnish correct data in
this regard. The Customer ID can pose its own problems, and
will not provide any support in this area. The name Subrahmanyam
may be written as Subramanyam, Subramanian, Subramaniam etc.
In Andhra, the extended initials may be expanded or shrunk as
per the Agent’s or proposer’s mood at that time. If you examine
the customer IDs given to you on your own accounts in the Bank
and that of your family members where you might figure as a
nominee, you will find that you have multiple customer IDs with
the same bank! Using address as a countercheck poses problems
of speed, operator time, human errors in matching and bandwidth
limitations, as well as the fact that during a lifetime, a person’s
address may not remain static. It is definitely a volatile factor and
therefore not reliable.

The other major hurdle in data integrity at the point of data
generation is the lack of training on the one hand, and the
enormous pressure on data entry operators. From venal sins to
great crimes can be laid at this door, especially in the context of
ULIP policies, which are subject to market vagaries on a day to
day basis. Front desk operators are not just typists. They need to
issue policies, print receipts, answer queries, attend to phone calls,
reconcile accounts, submit returns, apart from attending to
personal needs, a little chit chat, a whole lot of meetings etc. The
cost cutting aspect has a huge impact on recruitment and training
policies, and the effect is felt by the Underwriting, Accounts and

IT departments. The invisible costs of
correcting mistakes can be really huge, if
there was a way to compute it. Apart from
these considerations, it affects data integrity
significantly.

Account codings and nomenclatures could be
another pitfall affecting data integrity. Is it an
ADB claim that is outstanding or a PDB claim,
if only the rider name is the identity for the
account code? Or the rider might not have
been given a separate account code at all, in
which case it will either not be reflected as
outstanding, or show the basic claim paid,
and still also be shown as an outstanding
claim! There should have been a correlation
between the premium, policies and Sum
Assured. However it is just not there. This is
nothing but a coding problem, but makes the
data useless for purposes of analysis or
research. Similarly, though there is an
exhaustive standard ‘cause of death code’ list,
does the claim assistant understand the
implications of selecting the right code? A
little study will prove that the reality is very
different from what is reflected by the
statistics. The IT person might not know if to
codify an Ex-gratia death claim payment as
death claim paid or give a new code as an
Exit! IT may not understand all the
implications of a new product, unless it is
explained to them in detail by the product
developers. But such co-ordination or co-
operation may not happen, and IT may set
up a product in a way with unexpected
consequences, at least in the short term,
playing mayhem with the data. This brings
us to the problem of silo building within the
company, each department acting totally
independently, without bothering to
communicate with others. Co-ordination, a
most precious gift for the success of any
enterprise, is riddled with the bullets of ego-
building, power-mongering, personal
vendetta etc. The ultimate result is unreliable
data.

Incomplete or incorrect data entry can
happen for other reasons too. There was the
case of the smart DP Manager who decided



that 40 characters of information at proposal
stage was sufficient to issue policy and got a
promotion for disposing of all cases within
the time limit. Only when data analysis
became a requirement, the lacuna in
information was felt. And there was the time
when valuation results threw up 25% of cases
with no gender indication! The third gender
is being issued with ID cards as on date, but
no insurance company has a code for the third
gender, or insurance plans to cover such
lives! The reason for data entry errors is in a
large measure due to the fact that the data
entry operators have not been taught the
importance of each item on the proposal
form. Domain knowledge, in the new
dispensation, is not a requirement at all for
disposing of work on hand.

With such unreliable sources of information,
we still need to make a beginning in gathering
information and studying them to shape
future policies. Otherwise, it will be like
waiting for the waves in the ocean to subside
before taking a bath! But it is also necessary
to make adjustments for margins of error, and
not split hairs trying to reconcile data from
different statements, or to treat such
discrepancies as serious errors. Unless there
is evidence of deliberate manipulation, there
should not be any questioning of small
variations. That, manipulations will occur in
new business statistics, has to be accepted
as a reality of the business ethos, since the
careers of many ambitious persons rest on it.
However, for realistic estimates, one should
go by money actually realized in the books
of the company and how it supports the other
figures in the statements. The International
standards on Accounting, the Indian institute
of Chartered Accountants and other financial
arms have issued comprehensive guidelines
for financial accounting and if these are
enforced and observed with reasonable care,
we should be getting sufficiently reliable data
for research and policy development.

Aside from data integrity; MIS, DSS and
Expert systems also need special focus. In life
insurance in India today, no beginnings have

been made for developing expert systems. LIC used to publish a
legal digest of cases with important decisions, and circulate it
among the divisions. It would have helped in dealing with difficult
claim cases, by referring to precedents, or in assessing how the
courts might view the facts. Of course, the Legal Digest also
provided info on labour related decisions, property, real estate
etc. As on date, an extensive legal database has been provided by
the courts themselves, and information is available on-line.
However, to link up to it, or develop a decision support system
out of it, requires a whole lot of initiative and expense.

Consider the huge publicity given by the media to an accident
claim recently repudiated by LIC and overruled by the court.
Irrespective of the rights or wrongs of either LIC’s decision or that
of the court, the media chose to splash mud generously, because
LIC is public sector. But many worse cases go hush-hush, because
there is a legitimate fear on the part of the powers-that-be that
any publicity to such cases may undermine the confidence of the
public in the industry as a whole. Thus, information dissemination
is invariably motivated and mostly biased. There is an elaborate
Grievance Redressal engine designed by IRDA and perhaps

Aside from data integrity; MIS, DSS and Expert
systems also need special focus. In life insurancein
I ndia today, no beginnings have been made for
developing expert systems.

implemented by all insurers. The Annual Report bears witness to
how it is analysed and results disseminated for public awareness.
However, any interaction with the common man will reveal that
few people are aware of the elaborate machinery set up to help
them.

A management consultant’s effort once threw light on the fact
that few people know how to analyse data and derive fruitful
conclusions from it, to enable proactive strategies to be set in
motion. Marketing people may analyse it only to highlight the
deficiencies of a rival, or to project deficiencies that may not really
exist. Misuse of data for such purposes is easily learnt without
training, but to really use data for strategy development comes
from experience or rare talent. If it is found anywhere in an
institution, it should be nurtured and put to good use. Otherwise,
the best database in the world is nothing but just so much statistics
- not information.

The author is a Retired Senior Officer, LIC of India. Views expressed are
her own.
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Dr. George E. Thomas opines that the Indian insurance market enjoyed the late mover
advantage, in a manner of speaking, by not being exposed to the pitfalls that its

predecessors were victims of.

Dig Deep or Stay Away

The importance of analytical information to the insurance
professional cannot be overstated. From the underwriter of the
teeny-weeny beehives to the reinsurer of multi-billion dollar worth
of satellites, insurers need information for their business decisions.
Insurers need information from the initial stages of setting up a
company for a host of activities, making business plans, working
out turn-around times and designing products, to name a few. All

Insurers today have a treasure trove of
information at their disposal. Thanks to
computer systems and networking facilities,
large amounts of data are available today at one
place.

along the life cycle of an insurance company, insurers have various
requirements of information for purposes like fixing/ revising
internal tariffs, deciding retention levels, designing reinsurance
strategies, making provisions for claims, making long-term
investments etc.

While insurers of yore had only the Hobson’s choice of digging
deep into their internal resources that they used to call by different
terms like market know-how, accumulated wisdom, personal
experiences and gut-feelings; their modern day counterparts are
much better placed. Insurers today have a treasure trove of
information at their disposal. Thanks to computer systems and
networking facilities, large amounts of data are available today at
one place. Advanced software and computation techniques allow

users to slice the huge data stacks from
multiple dimensions to locate the right
chunks of information. Empowered with
actuarial knowledge and statistical
techniques, insurers are able to analyse data
with better precision today. 'Paolo Giudici
explains data mining as “an in-depth search
to find additional information which
previously went unnoticed in the mass of the
data available”. He points out that data
mining is not just the use of a computer
algorithm or a statistical technique but a
process of business intelligence. “What
distinguishes data mining from statistical
analysis,” he clarifies, “is not so much the
amount of data we analyse or the methods
we use but that we integrate what we know
about the database, the means of analysis and

the business knowledge.

The Path Travelled: There are many factors
that made the Indian insurance industry’s
quest for data successful. After a series of
unsuccessful attempts by the industry at
computerisation and standardising of data
from 1983 onwards; by the time Insurance
Regulatory and Development Authority
(IRDA) and Tariff Advisory Committee (TAC)
restarted the process in 2002, the world had
moved ahead. Someone else had already
invented the wheel and set it in motion as
well! This gave the Indian market the late



mover’s advantage - it did not have to re-
invent the wheel; it only had to imitate,
improve and customise things to the Indian
market, carefully avoiding the pits the early-
movers had fallen into. Most of the credit
goes to the foot soldiers, who defined the
granules of the data, created the rudimentary
systems and got the data donors to implement
them.

Thanks to the work of professional bodies like
Association for Cooperative Operations
Research and Development (ACORD) and
Insurance Data Management Association
(IDMA) that recommended data standards for
the industry, the Australian Prudential
Regulation Authority (APRA) that successfully
used the XBRL platform to receive data from
multiple donors, the World Health
Organisation that evolved the International
Classification of Disease (ICD) Codes, the
quality of data is getting better day by day
around the world. In the Indian context, PSU
insurers who developed an elaborate set of
codes used in ‘Oriental’s prototype Front
Office Computerisation (FOC) package and
‘Genisys’ package used by ‘National’, ‘New
India” and ‘United India’; TAC’s employees
who created data dictionaries with definitions
and data formats and got these integrated into
all insurers’ systems and the persistence of
IRDA - all these have directly or indirectly
helped the industry in putting together a stack
of usable data in one place — in IRDA’s data
warehouse. Today with data getting defined
at lower levels of granularity, standardised
codes that speak the same language across
multiple countries and technologies that cut
across multiple computer languages and
platforms, data has become more
manageable.

Clarity on the Destination: Having the data
in a warehouse is one thing and using it is
another. The industry has to decide to use
the data and decide how to do it. IRDA has
possibly drawn the road map for the future
by placing 6 lakhs records from the data
repository on its website so that insurers,
researchers or anyone else can try their hand

at analysing the data. 2Berson and Smith warn us of the error that
“happens when the business problem is not fully understood by
those responsible for the data handling or the analysis itself.”
They point out the case of the CEO of an insurance company
who wanted to estimate the possible payout to homeowners when
a hurricane devastated a certain county of Florida. The IT

Historically, using data for decision-making had
never been the forte of insurersin India. It was
perceived to be relevant only for actuarial and
Investment departments.

department did the data mining and located the number of policies
issued in the affected county. When the actual claims came to
twice the estimate, it tuned out that most of the policies were
issued from the main sales office in the neighbouring county.
Those who are familiar with the business would have done the
mining with the focus on the address of the policyholders and
not on the policy issuing office. They point out that with business
centric view on data mining, “a great deal of effort will be put in
up-front in the definition of the business problem, the definition
of the actual prediction, and understanding of the data” while
the technology-centric view will be focussed “on the logistics of
data processing and movement and the human intensive cycle of
trying out different data mining technologies.”

Historically, using data for decision-making had never been the
forte of insurers in India. It was perceived to be relevant only for
actuarial and investment departments. The constant regulatory
pressure IRDA has exerted on insurance companies over the years
on divergent areas like data submission, actuarial evaluation of
products, maintaining of solvency margins, loss reserving; the
technical know how that came into the industry in the wake of
globalisation, statistical reports published on the TAC website and
the regular reports published in the IRDA Journal have successfully
brought about a change in the industry’s perception of data.

Picking Nuggets on the Way: Figures from 2002-03 compiled
from the IRDA Journal presented in the doughnut chart shows
how the industry’s portfolio mix has changed over the years. While
fire insurance business was giving insurers 24% of their premium
in 2002-03, only 11% of the premium comes from that portfolio
in 2008-09. Dependence on health and motor third party
premiums has increased from 8% and 9% in 2002-03, to 21%
and 19% respectively. The share of motor own damage grew from
23% in 2002-03 to more than 30% during 2005-06 and 2006-07
and got reduced to 27% in 2008-09.
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Where General Insurers’ Premium came from (2002-03 to 2008-09)

Motor TP - 18%

Fire - 11%

Hull - 3% Cargo - 4%

Motor OD - 27%

Health - 21%

Rs.13,927 crores to Rs.31,159
crores from 2002-03 to 2008-
09, at a growth percent of
124% over 6 years, health
insurance premium grew from
Rs.1,002 crores to Rs.6,625
crores over the same period,
at an overall increase of 561%
that is
increased focus on personal

indicative of the

lines of business with special
emphasis on the health sector.

It is interesting to note that
though changes in the product
mix of the industry were
limited to the four portfolios
of Fire, Health, Motor OD and
Motor TP, the changes were
the
insurers. The product mix

not uniform among
patterns of two of the PSU
biggies indicate a fair degree
of consistency with the each

other. However, the product

The line graph showing the changing patterns of the product mix
indicate that changes were limited to Fire, Health, Motor OD and
Motor TP while the remaining portfolios were practically static
all along the years. Underwriters would be quick to correlate the
Fire

sharp dip in

mix patterns of two of the
private sector biggies, ICICI and Bajaj show
a drastic degree of divergence in their
approach to Motor OD and Health

premium between 2006-
07 and 2007-08 to the
detariffing effective from
1.1.2007. The sharp
increase in the Motor TP
premium between 2006-
07 and 2007-08 (when
the share of the portfolio
increased from 12.36%
to 16.71%) can be easily
the
increase in Motor TP
rates by IRDA from
1.1.2007 when the
motor portfolio was
detariffed.

traced back to

While the industry’s
premium grew from
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sharing knowledge is yet to evolve; and
anyone dealing with business related
knowledge willy-nilly runs the risk of
being looked at with suspicion by one’s
- 30000 L ) s
own organisation on data confidentiality
issues. This situation has been possibly
| 25000 hampering the growth of business
intelligence in the insurance industry. In
this context, the decision of the regulator
. 20000 to publish its data for the industry to
study, understand and analyse is of
immense significance. Six lakh records
- 15000 made available to the thinking minds of
the industry with no confidentiality

restrictions can open up the way the
- 10000

Premium in Rs. Cores

industry looks at data. The dough is made

available for those interested; one can try
25

kneading it and using it the way they
-+ 5000

want and in the process learn and enjoy
the art of making cakes. ‘Please try your
hand at using the data and use the

2002- 2003- 2004- 2005- 2006- 2007- 2008-
03 04 05 06 07 08 09

experience to use your own data’,
appears to be the message. One should
also note that the reports published on

—4— Health —¢— Total —#— Health Growth % Total Growth %

the TAC website are at aggregate levels.

portfolios. 40% of Bajaj’s premium comes
from Motor OD while ICICI gets only 26%
of its premium income from the portfolio.
In stark contrast to the
industry trends, Bajaj

If one can visualize data as a giant
Rubik’s cube, the analysis only proves
that some sides of some of the cubes appear to be of the same
colour. One has to look at the different sides, slice and dice the
stack; to find out whether single block or granule of data is in the

has chosen to depend Product Mix

% of 2 Pvt & 2 PSU Insurers Compared with Industry Overall

on its Health portfolio
for only 13% of its
premium
while the largest
chunk (30%) of ICICI’s
premium

income,

income
comes from its Health
business. Incidentally,
ICICI has decided to
depend less on Fire
and Motor TP

businesses for its

premium income.

Q
In the Indian insurance «

& Q
N} N
3 & i ©
e &N S A ®
& > » & 3

domain, the culture of

—&— Bajaj Allianz =0=ICIC| Lombard =8 United India =—®—New India

=A— |ndustry Overall

Jan 2010



Jan 2010

issue focus

. . get paid was 77 days.
Payout Time of Health Insurance Claims
45 120 The data throws some
. 100
40 - 93 96 98 99 light on the length of
= 351 82 86 20 1 100 hospital stay, a critical
2 determinant of insurers’
& 301 180 claims payout. First of
g 25, all the data breaks the
= + 60 ’
o 20+ 41 —m— Claims paid %#— Cumulative 9 common man’s myth
) that Indian insurers do
o 15 1 40 _ .
> not pay claims without
c 104
§ 1 20 at least a day of
e 5+ hospitalisation.  An
o
0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ : 0 examination of 84,670
4 8 12 16 20 24 28 32 36 40 44 48 claims revealed that a
H 0
Settlement period in weeks whopping 15% O/f the/
Data Source: IRDA/TAC Data Sample downloaded from website claims were of the ‘zero

right shape and position. An open-minded analysis of the data by
outsiders would be the ideal way to test the correctness of the
data definitions and the quality of the data.

According to published studies done by >*IIM Ahmedabad, Indian
insurers used to take 7 days to 429 days from the date of discharge
for settling health insurance claims, at an average time of 128
days during the period 1997-1999. As per studies done in the
year 2005, 3% of the claims got settled within a period 4 weeks
and on a cumulative basis, 26% got settled within 8 weeks, 61%
got paid within 12 weeks and in 16 weeks’ time 76% of claims
got settled. The industry can be happy that as per the IRDA sample,
41% of the claims get settled in 4 weeks, 58% in 8 weeks and
68% within a period

day hospitalisation
category, more than the
13% that had
hospitalisation. Some instances of peaking

needed one day’s
on the chart on ‘Length of Hospital Stay’
(LOS) can be due to adjustments made to
the class intervals for fitting the data into
the chart. The clustering at the 22-30 day
class interval might possibly indicate a large
number of policies with a 30-day cap on
hospital stay, but a closer study of the data
may be required for conclusive findings.

Insurers would find it interesting that 29%
of the claims showed LOS of above 30 days

of 12 weeks.

However, it would

Length of Hospital Stay

disturb the industry 14000
to note that even 12000 |
nO\{v, it takes a 10000 1
period of 16 weeks

for 76% of the claims , 8000+
to get settled. Z’; 6000 -
Ignoring 801 claims “é 4000 1
that took more than 8

a year to get paid as 5 2000 T
exceptional cases, an 0
analysis of 77,485 e - a4 ®m ¥ 1 o~
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at TAC’s website, tells us
that six claims are
lodged for every 100
insured persons. Though
the frequency does not
appear alarming, the fact
that these six claims
erode the entire

Percentage of Cases
Cumulative

premium income at 95%

claims ratio is a cause of
concern. This indicates
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that health insurers need
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to have 16 claim-free
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insured persons to pay

the cost of one claim.
From a risk management

14000

Age-wise Claims Frequency - Sample size: 92,351 records

perspective, if insurers
can prevent the

occurrence of one loss

out of every 60 losses,
they would be reducing

12000 A
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their burning costs by

around 1.6%.
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practical underwriting
"“-C'aims Frequency context. An imaginary

and 15% of the claims had a LOS more than
90 days. Actuaries would be interested in
finding the real impact of such long periods
of hospitalisation on product pricing and the
diseases that necessitated prolonged hospital
stay.

The 92,351 claims studied indicate that
12.6% of the claimants were of the age
group of 25 to 30 years. There are insurance
practitioners who believe that claims due to
vehicle accidents and maternity are of a high
frequency in this age group. However,
before arriving at hasty conclusions, this
finding has to be properly correlated with
the insured population. It is quite possible
that a good number of newly employed
people fall in this age group. Data published

scenario is used, with
indicative questions and fictitious figures so that the concept is
briefly demonstrated in a simulated situation with no bias attached.
An underwriter evaluating a proposal from a Bangalore based
software company for an annual health insurance policy covering
reimbursement of hospitalisation costs for 5,000 employees would
possibly try to understand the set of insured persons. He would
get figures like (i) 30% employees are in the age group of 20 to
25, (ii) 60% are in the age group of 25 to 30 and (iii) 10% are
above 30. He can observe that (iv) 70% of the employees are
male and 30% are female. With a bit of effort, he can find out
details like (v) 85% employees stay at company’s quarters 20
kilometres away, (vi) most of the ladies travel by company’s bus
while most of the gents travel by bikes. A few bits of information
that the underwriter can mine from the data warehouse through a
process of slicing and dicing the data stack at multiple dimensions
are given in the table below. A set of hypothetical answers are
also provided for demonstrating the progress of the mining process.

o
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Which age-group of health insured am | covering
most in terms of numbers, total premium and average
earning of premium?

Age 25-30 - total numbers
Age 45-50 — total premium
Age 30-35 — average premium

In the age-group 25-30, which occupations am |
covering more in terms of numbers, premium and
average earning of premium?

“Factory Workers” — total numbers
“Software” — total premium
“Executives”— average premium

Among the software professionals | am covering,
which gender makes more claims in terms of
numbers, total claim amount paid and average claim
size?

“Females” — total numbers
“Males” — total claim amount
“Males” — average claim size

Among the male software professionals that | am
covering, which region ranks highest in terms of
numbers, premium and average earning of premium?

“Pune” — total numbers
“Bangalore” — total premium
"Mumbai”- average premium

Among the male software professionals of Bangalore
that | am covering, which diseases/ injuries are
causing highest claims in terms of numbers, claim
amount paid and average claim size?

“Fever” — total numbers,
“Injury” — total claim amounts,
“Injury”— average claim size

Among the male software professionals in Bangalore
making injury related claims, which cause/type of
injury is more in terms of claim numbers, claim
amount paid and average claim size?

“Bike Accident-Observation” — total numbers,
“Bike Accident-Leg Fracture” — total claims,
“Bike Accident-Skull Fracture”— average claim size

In respect of the bike accident-leg fractures treated at
Bangalore what is the break up of surgeon’s fees and
room charges as per our past experience?

Total Surgery Fees: Rs.31,00,000 (On 100 Claims)
— Avg. 31,000

Room Charges: Rs.1,20,000 (On 100 Claims) —
Avg.Rs.1,200

Average Hospital Stay — 12 days

In respect of the bike accident-leg fractures treated at
Bangalore, what is the break up of surgeon’s fees and
room charges as per the industry’s experience
available with the national data repository?

Surgery Fees: Rs. 25,000(Bangalore:Rs.30,000)
Room Charges: Rs.400; (Bangalore: Rs.700)
Average Hospital Stay — 8 days (Bangalore: 6 days)

What is the ratio of male software professionals vis-a-
vis bike accident-leg fractures as per our past
experience?

1 Bike Accident-Leg Fracture for every 1150 Male
Software Professionals

What is the ratio of male software professionals vis-a-
vis bike accident-leg fractures as per the industry’s
experience available with the national data
repository?

1 Bike Accident-Leg Fracture for every 1100 Male
Software Professionals

The underwriter can easily make the following deductions from the findings:

Deduction 1: Incidence of ‘Bike Accident-Leg Fracture’ among male software professionals in Bangalore is
on par with the national averages. (No significant variation)

Deduction 2: Surgery charges for ‘Bike Accident-Leg Fracture’ related surgery in Bangalore are also on par

with national averages.

Deduction 3: Number of days spent in hospital on ‘Bike Accident-Leg Fracture’ related surgery cases in

Bangalore are much higher than national averages.
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Deduction 4: Average room charges on ‘Bike Accident-Leg Fracture’ related surgery cases in Bangalore are
much higher than national averages.

Deduction 5: In aspects where the insurer’s data greatly differs from the overall national trend, he may try to
find out reasons for the aberration and locate deficiencies in his product, underwriting, or claim servicing
systems.

Some examples of the reasons for these aberrations are listed below with indicative counter measures that
insurers might take in the situation:

1. Impose cap on room charges for accident related surgery cases in Bangalore.

Finding 1:
Softwagre 2. Impose cap on period of stay for accident related surgery cases in Bangalore.

professionals 3
prefer )

expensive 4. Design suitable reinsurance schemes for such policies
rooms

Make excess provisions on accident claims.

5. Examine systems for deficiencies in underwriting/ claims processing/ policy
wordings. Compare other insurers’ products.

Finding 2:
They stay
for longer

6. Make enquiries with others like doctors to find out whether there is any hidden
reason why software professionals stay longer after such surgeries in Bangalore.

periods in 7. Find out whether any common patterns exist for other accidents/ other illnesses
hospitals also.

8. Find out whether the motor department that insures the bikes also shares similar
concerns.

9. If it is a common problem, discuss concerns in insurers’ forums and create
awareness.

The Way Ahead: The efficiency of the data tortoise incarnation, the myriad valuable and worthless stuff that
mining exercise largely depends on knowing surfaced and the single minded dedication and persistence of the
the insurance business, understanding the churners who were rewarded with the pot of nectar — a promise
database, knowing what questions to ask the from mythology for data miners of all ages!

data mining professional, comprehending

what the mined out information indicates, References

ability to use the information for the 1 Paolo Giudici, “Applied Data Mining”

H . H 2 Berson and Smith, “Data Warehousing, Data Mining and OLAP”

inten r n ve all in

ntended purpose; a d above a apply 8 3 Bhat Ramesh, Maheshwari, Sunil Kumar and Saha Somen (2005). “Third party

cold-headed common sense to the entire administrators and health insurance in India: Perceptions of providers and
. . policyholders, Journal of Insurance and Risk Management”. IMA Working Papers

exercise so that one does not get into the 4 Bhat Ramesh & Rajagopal Srikanth, 2005. “Preliminary analysis of claims data to

understand relationship between disease patterns and quality of care and its
technology |00p and forgEt the purpose of implications for health insurance in India,” IMA Working Papers.
the exercise. 5 Sources of Data, IRDA Journal — various issues, IRDA and TAC websites

Jan 2010

Indian mythology tells us of the sea of milk
that was churned, the use of the right tools

including the king of snakes and the biggest The author is OSD, IRDA and Chief Manager, Tariff Advisory Committee.
mountain supported by the cold shell of the Views expressed in this article are his own.
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Geeta Sarin says that data mining software can make use of historical information
available with a company to build a model of customer behavior that could be used to
predict which customers would be likely to respond to a new product launch.

Important Tool for

Building Customer Relationship

Data refers to a series of facts or statements that may have been
collected, stored or processed but not organized or placed into
context. The sheer magnitude of data available in large
organizations serves as a strong base for companies desiring to

be ahead of competition as well as for emerging organizations in

Companies try to capture information from a
customer every time he comesin contact with
any of its departments.

adopting a customer centric approach. Information access not only
helps an organization realize new opportunities and potentials,
but also provides far reaching benefits from knowledge
management. Organized collection of data generates a database,
where each record is a set of data elements and facts. Organizing
the data will lead to generation of information, which is what is
required in applying to customer centric decision making.

“One manager may access this data base for knowledge discovery
while the other may access this for Knowledge deployment”.

Data Warehouse and Data Mining

Each customer is a subject of record in the data base that provides
the customer’s or the prospective customer’s personal details and
other contact information. Companies try to capture information
from a customer every time he comes in contact with any of its

departments. The prime touch points being
the i) customer purchase call; ii) on-line
enquiry; iii) service related call; iv)
complaints generated by existing customers
etc. The information generation will include
the personal characteristics of the customer,
their preferences and choices of products,
usage patterns and purchase histories
including a record of previous contacts with
the competitor companies. These data are
collected by the appointed contact centre and
organized into a ‘Data Warehouse’. The
content of data file will be customized to the
specific needs of the company and inferences
will then be drawn about an individual
customer’s need. ‘Data Mining’ is a process
of “extracting hidden information” from the
available databases and presenting that
information in an organized and systematic
manner. It will involve the use of
sophisticated statistical and mathematical
techniques such as cluster analyses,
automatic interaction detection, predictive
modeling, etc. to predict customer behaviour
and suggest information trends of customers.

It is to be seen that the results of data mining
are different from other data-driven business
processes. While in the case of customer data
interactions, nearly all the results presented
to the user are things that they knew existed
in the database already. Data mining, on the



other hand, extracts information from a
database that the user did not know existed.
Data mining unearths the relationships
between variables and customer behaviors
that are non-intuitive. Extracting hidden
patterns of customer behaviour can help in
finding an altogether different route to solving
a business problem. Data base of the
customer information when combined with
sophisticated analytical techniques makes
possible to derive substantially precise
information on customer needs and trends;
and monitor changes and variations over a
period of time. Through application of Data
mining software, companies can predict
future trends and behaviours, thereby
allowing business to gather hidden predictive
information about their customers to solve
business problems.

Whether it is to increase market share or
improve internal productivity or gain a
competitive edge, data mining is the solution
to most problems and issues. We see that
today all big companies have made data
mining an integral and continuous part of
their business processes as database
management helps in the process of building,
maintaining and utilizing the databases on
the customer for the purpose of contacting,
transacting and building relationships.

For example, consider a life insurance major
who wants to launch a new policy and needs
to decide on his target customers for offering
this particular product. There exists a
historical database consisting of age, address,
profession, income, previous insurance
coverage, etc. of all existing and prospective
customers with prior interactions and
responses. The data mining software would
use this historical information to build a
model of customer behavior that could be
used to predict which customers would be
likely to respond to the new product launch.
By using this information a marketing
manager can select only those customers who
are most likely to respond, thereby saving
time and being cost effective.

Data Mining and Relationship building

The concept of Customer Relationship Management involves use
of knowledge and analyses about customers with a view to
effectively sell them more and more goods and services, and
facilitate enhanced customer satisfaction. It is the CRM function

Measuring customer profitability requires data
that relate to both revenue generation as well as
the costs of serving the product or service.

in the organization that ushers in improvements in customer
service to facilitate long term sustained customer satisfaction and
paves the way for repeat purchase, improved customer loyalty,
reduced customer switch over and off course greater profit and
revenue for the firm. Virtually every company knows that 80% of
its revenues are coming from 20% of its customers. In insurance
industry, with high policy lapsation, it is to be found on an average
over 45% of customers as unprofitable. Measuring customer
profitability requires data that relate to both revenue generation
as well as the costs of serving the product or service.

Imagine that you are the marketing manager for an insurance
company. You are responsible for managing the relationships with
the company’s existing customers. One of your immediate
concerns is churning of business and maximizing customer
retention. In this business of insurance you understand that the
cost of keeping existing customers around is significantly less
than the cost of getting new customers, so you need to figure out
a cost-effective way of managing this problem.

Traditional Approach — Pick out your high end customers (that
is, the ones who pay heavy premiums) and use your persuasive
skills to encourage them to pay their next premiums on time and
reduce lapsation and loss of contract. You may offer a rebate on
late payment charges, or a New Year gift, but this solution is
probably very wasteful. These high end customers would be
willing to stick around without receiving a persuasion or a gift.

Modern Approach — The solution to the churn problem has to be
perceived in an altogether different way - the customers to
concentrate on are the ones that will be leaving! There is no need
to worry about the ones who will stay. Instead of providing the
customer with something that is proportional to ‘Their Value’ to
your company, you should instead provide the customer with
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something proportional to ‘Your Value’ to them’. All customers
are different and they need to be understood individually in order
to optimize relationships. High value customer might value the
relationship because of your trust and reliability, and thus wouldn’t
need any persuasion to stay on. While on the other hand, small

It has been seen and experienced that ‘ observed’
purchasing behaviours are more powerful
predictors of future buying behaviours.

customers who are financially constrained but need the coverage
of life the most will require your personalized care and concern
to stick on with you. The key is determining which type of
customer you're dealing with. The approach to building
relationship will be optimized through extracting hidden
information.

Applications of a Database in CRM functions

Efficient customer service enhances the insurer’s reputation for
taking good care of its customers and in a way creates a
relationship bonding which helps and assists agents in making
further sales. We understand that customer service is that crucial
part of insurance administration that helps maintain important
contractual and business connections between the insurer and its
customers. There is an astute relationship between customer
service and policy conservation. An insurer that establishes and
maintains superior customer service enhances business in a
number of ways. Data mining is one part of a much larger series
of steps that takes place between a company and its customers.
The way in which data mining impacts the relationship building
process depends on the total organizations’ vision and mission
and not only the data mining process. The customer database
can however have broad range of applications —

Meeting Customer Requirements. Database approach to
relationship building employs ‘observation’ rather than ‘inference’
about customer needs and behaviour. It has been seen and
experienced that ‘observed’ purchasing behaviours are more
powerful predictors of future buying behaviours.

Building long-term customer loyalty. By customizing the service
approach, insurers build upon the brand loyalty thereby creating
such customers who are satisfied with an insurer’s service and
are more likely to renew and increase their current coverage and

to buy new products. They may also
recommend the insurer to friends and family
members. In addition, an insurer with a
reputation for effective customer service
increases its ability to attract new customers
and to recruit and retain its sales force.

Improving profitability. Data mining can
help in retaining existing business and can
greatly increase an insurer’s profit margin,
because it is less costly to keep an existing
customer than to gain new customers.
Avoiding the time and resources required to
replace customers and agents lost due to poor
service allows the insurer to direct those
resources into building its business.

Organization of Customer Service with the
help of Database. Customer service
departments can be organized according to
the types of business an insurer does and
according to the approaches of each insurer’s
management. Some insurers establish one
department or area to deal with every kind
of service to its customers. Other insurers
divide customer service activities by product,
by distribution system, by client, or by type
of service requested. For example, in
organizing customer service activities by
product, an insurer usually trains specific
employees to respond to the questions
concerning one or two products — for
example, in case of key man insurance or a
group life insurance product, an employee
who understands all the details of the
product, is the one to answer customer
queries. If the Data mining results show
higher number of internal customers, i.e.
more agents, sales managers, the department
can be grouped in a manner that internal and
external customers are handled separately. If
the results of Data mining show that there
are requests for multiple services, assigning
employees to different types of requests for
service will be the best alternative. Using this
organizational mode, an insurer can assign
certain employees to make minor changes,
while others to work with policy loans,
assignments and so on.



Service Improvements for Agents through
Datamining. Agents need information in the
form of organized data to service their
existing customers. Policyholders consider
the agent to be their link to the insurance
company and, therefore, communicate
directly with him when they have questions
or issues. Answering customer questions
promptly is vital to a continuing relationship
between the policyholder, the agent, and the
insurer. If the insurer makes errors in
transactions, is unresponsive to requests for
information, or otherwise fails to meet policy
owner’s expectations, the agent is the one to
face their wrath. Providing reliable and
effective service by the organization also
helps in retention of successful agents to sell
an insurer’s products.

Conservation of Business and Improving
Business Persistency. To get premiums
regularly and timely is what every insurer
seeks. Conservation is the process of ensuring
that the insurer retains policies in its books
for the entire term of the plan. For many
insurers conservation of existing business is
as important as selling new policies. Data
mining helps in predicting and forecasting the
lapsation behaviour of the clients, and it is
here that trends can be captured in time and
remedial measures taken before much harm
is done to the business.

Creating Customer Bonding. A strong
relationship between an insurer and its policy
owners ensures automatic growth in business.
This relationship can be built and enhanced
through improved customer interactions.
Data captured through customer enquiries,
alterations in policies, complaints, and other
services related issues enables the insurer to
do an in depth analysis to enhance its
relationship with its policy owners. By
prudent data analyses, an insurer can often
identify and help concerned policyholders
not only achieve satisfaction but strive
towards ‘customer delight’.

Conservation of Orphan Policyholders. Since
agent is the prime link between the insurer

and the client, without regular communication and touch of the
agent, a policy owner could be likely to cancel or surrender the
policy and purchase coverage from another insurer whose agent
can provide ongoing service. Through Data mining, some insurers
have been able to establish electronic tracking of agent activities
to identify agents who are no longer active. The sooner an insurer
can identify an agent who wants to loosen his ties with the
organisation, the more likely the insurer can conserve that
business.

To Control Claim Ratios and Fraud Detection. Datamining can
be effectively applied to detection of fraudulent claims and fraud
analysis in various ways. While analyzing the characteristics of
fraudulent insurance claims, prior data like type of insurance,
vehicle type, age of policy, age of insured, postal address of
insured shall be used for detecting hidden information. Here a

Policyholders consider the agent to be their link
to the insurance company and, therefore,
communicate directly with him when they have
questions or issues.

model might be induced that shows a high propensity for fraud
among motorcycle vehicle owners below the age of 25 for policies
that have been in force for less than three months. Another
approach involving clustering and algorithms could also be used
to detect the cluster most worthy of further analysis by reviewing
relationship among attributes.

To ensure that customer service is prompt, courteous, complete,
and accurate; an insurer from time to time needs to amend its
ways and methods and ensure effectiveness in dealings. Providing
complete service is sometimes a challenge, especially when
requests for service cover a variety of transactions or when
transactions are complicated or unusual. It is here that systems
need to be put to ‘replace older technology’. The system that a
company invests must have the ability to handle future predictive
models and applications; and allow to increase market share,
internal productivity etc and gain competitive advantage.

The author is Associate Professor, IMT Centre for Distance Learning,
Ghaziabad.
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Abhay Johory writes that Data Warehousing is assuming increasing significance in

insurance companies, in order that customer service is given the utmost importance.

A Strategic Gain in Insurance

Information is one of the insurer’s most powerful assets. Using
enterprise data models to define this information enables higher
data quality and completeness for both analytical and operational
use. Analytically, such models allow insurers to improve their
focus on the profitability of different products and lines of business

Data Warehousing, highly relevant and critical
to insurers, combines the data from multiple and
usually varied sources into one comprehensive
and easily manipulated database.

to achieve targeted and more effective marketing for up-selling
and cross-selling products and services.

A Data Warehouse can help manage complex information flow
in insurance companies, most effectively. Data Warehousing,
highly relevant and critical to insurers, combines the data from
multiple and usually varied sources into one comprehensive and
easily manipulated database. Because Data Warehousing creates
one database in the end, the number of sources can be anything
you want it to be, provided that the system can handle the volume,
of course. The final result, however, is homogeneous data, which
can be more easily manipulated.

Data warehousing as an integrated information modus operandi
which is non-volatile in its essence and cannot be tampered with;
which helps management to attain a realistic and unbiased view
of business; and also help them formulate crucial decisions
pertaining to the same.

Importance of data warehousing

The importance of accurate and readily available data in an

insurance company can never be emphasized
enough. Often, data is captured in various
places and formats in the company. This has
negative and quantifiable implications: a risk
of poor data quality and an increased
maintenance burden. The business drivers for
Data Warehousing are to reduce multiple
data entries (saving costs) and to understand
a broader view of key concepts, such as a
single view of the customer across the whole
company. It enables insurers to:

e Improve business profitability analysis,
including  underwriting, claims
performance, persistency, cross-selling
penetration, and fraud detection

e Build Management Information Systems
(MIS) to track and analyze key
performance indicators

e Develop risk management systems to
support extensive risk modeling and data
analysis, including asset and liability
management.

Insurance thrives on the loyalty and trust of
its customer base and as we all know that
the cost of acquiring a new customer is much
higher than the cost of retaining an existing
Customer, creating and maintaining high
customer satisfaction is critical to insurers’
profitability and competitiveness. This can
only be achieved by having a consolidated
customer view for an in-depth understanding
of those customers’ needs. Generally,
customer information is scattered across
disconnected systems, making it impossible



to obtain a total picture of a customer, while
all the Data Warehousing models can be built
around the idea of a customer-centric view
of the business. Also, critical for the
sustenance of an insurance company is the
development of new distribution channels/
partnerships. It is core of capturing a bigger
market share. Providing a wider set of
offerings customized to customers’ needs
through establishing alliances and
partnerships is also essential. Open systems
are the critical success factor to reaching
these goals and can be achieved through
clearly defined system interfaces or
integration through messaging as supported
by Data Warehousing.

A data warehouse, apart from rendering
significant customer insights and psychology
purview via analysis of trends, also delivers
the following added benefits such as:

e Historical information for comparative
and competitive analysis

e Enhanced data quality and completeness

e Supplementing disaster recovery plans
with another data backup source.

e Information in the Data Warehouse is
under the control of Data Warehouse
users so that, even if the source system
data is purged over time, the information
in the Data Warehouse can be stored
safely for extended periods of time.

e Because they are separate from
operational systems, Data Warehouse
provide retrieval of data without slowing
down operational systems

e A Data Warehouse provides a common
data model for all data of interest
regardless of the data’s source. This makes
it easier to report and analyze information
than it would be if multiple data models
were used to retrieve information such as
sales invoices, order receipts, general
ledger charges, etc.

e Prior to loading data into the Data
Warehouse, inconsistencies are identified
and resolved. This greatly simplifies
reporting and analysis.

e Delivering Increased Productivity, by
information being readily available and
maintained centrally.

e Facilitating business and process re-
engineering for the day-to-day operational
jobs.

e Meet Regulatory and Legislative requirements
e [dentify and manage risks

Benefits of Data Warehousing in Insurance

The potential benefits of data warehousing for the insurance
industry are similar in many respects to the benefits realized in
other industries where data warehousing is in widespread use.
The insurance data warehouse, once established will help
improving business operations and for designing new products
by identifying correlations and patterns in the data that could not
be otherwise deduced or intuited in the absence of data mining
analysis. Some of the specific benefits of Data Warehousing in
insurance are:

Generally, customer information is scattered
across disconnected systems, making it
impossible to obtain a total picture of a customer,
while all the Data Warehousing models can be
built around the idea of a Customer-centric view
of the business.

e Data Analysis and decision making

Data Warehousing can enable the insurers to effectively
develop solutions to

— Improve business profitability analysis, including
underwriting, claims performance, persistency, cross-selling
penetration, and fraud detection

— Build Management Information Systems (MIS) to track and
analyze key performance indicators

— Develop risk management systems to support extensive risk
modeling and data analysis, including asset and liability
management.

Benefit and usage of a data warehouse may vary and substantiate
from one level to another as it is basically a tool in the strategic
formulation of policies. For example, to a senior manager a data
warehouse may come in handy for strategic business direction,
information for strategically positioning the Organization,
Competitive analysis and performance evaluation, Strategic
planning and policy, External factors that influence the direction.

On the other hand a middle level manager may use the technology
for organizational and operational functions, information for
coordination of work units, information for delivery programs,
evaluation of resources usage, budget control, problem solving,
operational planning, resource management, project scheduling
etc.

Similarly a Line Manager could also take the data for activity
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management, information for routine decision making, information
for problem solving, information for service delivery etc.

In insurance industry the biggest consumers of data are actuaries,
operations, finance, sales /marketing and audit/compliance.

Architecture of Data Warehouse

In the below diagram, we have illustrated the typical architecture
of Data Warehousing. It includes the metadata and raw data of a
traditional OLTP system as an additional type of data, summary
data. Summaries are very valuable in Data Warehouses because
they pre-compute long operations in advance. For example, a
typical Data Warehouse query is to retrieve something like August
sales.

Data Sources Users

WAREHOUSE

Operational
System

Operational
System

Flat Files Mining

Systems and products available

There are two key systems - OLTP (Online Transaction Processing)
and OLAP (Online Analytical Processing) that are used for
computing with certain characteristics, in contrast to more

\We welcome consumer experiences.
Tell us about the good and the bad you
have gone through and your suggestions.
Your insights are valuable to the industry.
Help us see where we are going.

Send your articles to:

Editor, IRDA Journal, Insurance Regulatory and Development Authority,
Parisrama Bhavanam, Ill Floor, 5-9-58/B, Basheerbagh, Hyderabad 500 004
or e-mail us at irdajournal@irda.gov.in

traditional batch processing. An organisation
needs to first and foremost ascertain their data
mining needs and objectives to be able to
zero down on an appropriate system.

In the market, at present, there are various
products available such as:

e ORACLE Data Warehouse

e INFORMATICA Data Warehouse

e  MICROSOFT SQL Server Data Warehouse
e NETEZZA Data Warehouse

e COGNOS Data Warehouse

e TERADATA Data Warehouse

In today’s business environment, strategic
management and decision making without a
Data Warehouse is like navigating without a
compass. Thus in every organization,
specifically  insurance
information technology is increasingly being
depended upon for effective results.

companies,

It is imperative for insurance companies to
streamline their financial performance
reporting processes with a greater focus on
accuracy and traceability of the reported
numbers.

The author is Chief Operating Officer, Aviva Life
Insurance.




Vandana Bharadwaj observes that insurance companies have come to realize the need

to use data warehousing as a business necessity and not just as another tool for the

sake of being up-to-date.

Building Data Warehouse

Data and Analytics

With significant investment in IT solutions over
the previous decade, all industry sectors,
including insurance have accumulated a huge
volume of data. However, most of the insurers
are yet to realize the effective use of this data
and still view collection of data as a satisfactory
goal whereas deriving critical or relevant
business insight is the more appropriate goal.
An evolved decision support system built
around dimensionally modeled data, which is
enhanced with rules and can deliver on-demand
analytics, is a true business user goal. However,
there are significant challenges in achieving this
goal, including the fact that data originates from
multiple heterogeneous sources, may be lacking
in the required granularity; and the collection
and consolidation process may not be regular.
To achieve the optimum benefit, the
implementation of an enterprise wide data
warehousing solution is required. It needs to
be supported with systematic efforts to collect
data on time and concerted efforts to
appropriately distribute the advanced analytic
and reports it generates to appropriate users
across the enterprise. This article will address
the technology components which enable a
data warehouse to be successful.

Data warehousing is a form of data management
and refers to data-intensive systems which
aggregate data from enterprise applications
serving functional or departmental goals, to give
a holistic enterprise wide perspective. Globally,
insurance companies have understood the need
to use data warehousing as a business necessity
and not just as another technology
implementation done for the sake of being “up
to date”.

Business Intelligence and data warehousing

Insurance data is both, strategic as well as operational. Business
intelligence is a strategic goal of all businesses because it delves into
deep analytics to facilitate management decision. This helps define
and push an organization’s competitive business edge by providing
statistics and reports related to business performance such as sales,
profitability, consumer profiles and product performance. The starting

Data warehousing is a form of data management
and refers to data-intensive systems which
aggregate data from enterprise applications
serving functional or departmental goals, to give
a holistic enterprise wide perspective.

point is always a coherent central repository of operational data,
structured as a data warehouse. This has to be supplemented by
analytical tools which turn raw data into useable information.
Advanced analytics, like predictive modeling, enable decision makers
to interpret data to arrive at deductions and inferences. Some practical
applications of this would be in risk assessment, fraud prevention,
policy pricing and trend analysis.

Data warehouse — design, architecture and components

A data warehouse quite simply provides a framework for query,
reporting and analysis. It contains time-variant, non-volatile, historical
and subject-oriented data. As with any major IT solution, the initial
step is to define the scope, business goals and requirements for
building a data warehouse. Critical to this is an understanding of
data available that normally happens by first identifying business focus
areas and determining what data they generate and how it can be
collected. Managers are asked to identify key metrics and reports
that they would need because a data warehouse is as much about
detailed OLAP tier definition as it is about proficient schemata design
for the data warehouse. Then data sources and data extraction
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methods are identified and the Manager’s needs are mapped against
processes and data flows. This process can go through multiple
iterations (recommended and expected) before an expansive design
is created for the data warehouse. Detailed dimensional data models
are designed based on the data items. The dimensional model could
be star, snowflake or fact constellation schema. In addition data source
mapping and metadata repository management is also defined.
Metadata can be split into 3 parts viz. technical, business and
operational. The level of normalization of Dimensions (business
entity) and its relationship to Fact (numerical data items) tables defines

Regardless of the architectural model, the
components of a data warehouse are fairly
standard although they might differ in scale.

this model. Some key infrastructure essentials, like hardware platform;
need to be defined before full scale development starts.

The data warehouse environment will typically include an ETL tool/
interface, analysis tools, OLAP engine and other applications/utilities/
tools to gather and deliver data. This is reinforced by establishing
rules, standards and adequate procedures for data procurement,
cleansing, building and reporting for users across an enterprise. The
conformed data is represented in a multidimensional format which
enables summarizing, drilling down, slicing and dicing. The User
Interface is built intuitive enough to allow searching, combining and
analyzing the data repository thus enabling data visualization at
varying granularity. A user should be able to start by viewing results
by line of business but be able to progress to the details of an
individual claim or policy holder.

The most common architectures for building a data warehouse are
the hub-spoke, data mart bus and centralized data warehouse. A
centralized, persistent data warehouse that integrates enterprise wide
data is very challenging to model, takes huge resources to build but
gives effective results. On the other hand, data mart dependant
architecture can be rapidly built and deployed but could fail when
cross-referenced if the data marts are not conformed, have redundant
data or do not meet the overall business model. Having a primary
data warehouse with functionally diverse data marts is the hub-spoke
model which is easier to uniformly scale and extend. Regardless of
the architectural model, the components of a data warehouse are
fairly standard although they might differ in scale. The primary
components are:

Data Sources

Enterprise data warehouses consolidate huge data sets through a
varied array of data sources like XML, flat files, RDBMS files and
other data formats. This data is collated from internal and/or external
sources viz. from an insurance company’s own data sources, TPAs,
brokers or other stakeholders. Ensuring data quality and correct
profiling as per defined standards at the acquisition stage allows for
an incisive drill through data and cascading analysis in the end. This

is the first step towards building the data
warehouse.

ETL (Extract, transform, load)

A data integration platform enables ETL
utilities or tools to process the flow of
source data which comprises primarily of
claims, enrollments and policy details. The
ETL processes, algorithms and rules depend
on the complexity, quality, size and
granularity of data. These processes extract,
clean, de-dupe, reconcile, identify outliers
and transform the source data. Data
completeness and quality is measured
against more detailed metrics that are pre-
defined during the design and planning
phase. The cleansed data with conformed
dimensions is staged for final load,
indexing and build into the warehouse.
Data backups and archival can be taken at
this as well as the next level ie. populating
the Data Warehouse.

Building the Data Warehouse (model,
metadata, data marts and cubes)

Data from ETL processes flows into the data
warehouse building engines that check
integrity constraints, distribute, aggregate
and store data into data marts and cubes.
Data marts and Cubes are
multidimensional structures extrapolated
from Fact and Dimension tables. Data marts
are subject specific logical structures
created within the enterprise data
warehouse and are typically designed for
a set of users or department or business
process. Cubes differ from data marts in
that they are physical data structures
comprising of pre-calculated aggregations
(of measures) based on dimensional
hierarchies.

Complex business rules, encapsulated
within the dimensional model, are used to
define aggregation on standardized and
consistent data that builds the marts and
cubes. The data marts and cubes thus
created are used for focused querying by
the reporting and analytic interface. This
data is useful for analysis such as trends
and for development of benchmarks and
other performance/operational metrics.
Some metrics, common across general
insurance verticals, could be - Completion
factors for IBNR estimation, Utilization
metrics, Risk adjustment, Stop loss factors,
cost per member per year (PMPY), Loss
ratio etc.



e Presentation layer (Reports, analytic tools)
The warehoused data thus built is mined,
queried, cross-referenced and pivoted by
the presentation layer comprising of
visualization tools like reports, dashboards,
scorecards etc and other analytic tools like
OLAP browsers, mining/statistical
interfaces etc. Advanced reporting and
analytics uses intensive concurrent
querying and computation to execute on
the massive aggregated data within the
native data warehouse. This layer is most
crucial to design for optimal performance
and focused results because from a User’s
perspective this is the interface to the
underlying data warehouse as it hides all
architectural complexities.

Data warehouse — custom built or pre-
packaged

The key to having an efficient and high
performance data warehouse is to tune it to
your core business requirements. Business
organizations, even if they share space in the
same vertical, have specific business focus, the
roadmap to which could be different. It is these
core differences that require a flexible,
extensible and efficient data warehouse
solution. Broadly, there are three options
available — purchase a pre-packaged vendor
specific data warehouse/Bl solution eg
Business Objects from SAP or Cognos from
IBM; customize one using an industry specific
data warehouse/Bl framework eg MedInsight
for health insurance from Milliman; or, build
one from scratch. The last option is the least
fault-tolerant and most risky. The other two
approaches have their own pros and cons.
Therefore between those two, if the
requirements and expected outcomes are
defined and can be demonstrated and
delivered with pre-packaged solutions then it
is indeed a good choice to implement.
However, for advanced analytics and data
integration processes, it would be prudent to
build on a framework which is specifically
designed for insurance as it would integrate
business logic, actuarial techniques and have
in-built industry benchmarks. Also it would be
far more scalable and extensible than packaged
solutions from a vendor’s product line that can
potentially be rigid across platforms.

Main benefits of a customized, open-source
data warehouse solution are:

e Convergence of key business requirements
with high impact performance and robust
functionality

e Faster implementation with great ROI

e Efficient costs, easier maintenance

e Scalable and extensible; largely vendor-independent

e Not limited by their inherent definition/design and can build more
upon their strengths and eliminate/correct weaknesses

® Measurable benefits

Advances in Data warehousing

Data warehouse is by definition ‘historical” data but business demand
is pushing for real-time features like very low latency in data between
the transaction databases and data marts by having accelerated ETL
processes. This would essentially mean combining transactional and
analytic platforms to build a mixed-systems environment. We could
have a system where Claims processing like payments and
reimbursements will be available to the OLAP tier almost on a real
time scale.

With the complex nature of content and the
unstructured format to go with, it makes more
sense to allow for integration and processing of
such data content into the data warehouse.

Integrating unusual content types into the data warehouse is the next
step. With the complex nature of content and the unstructured format
to go with, it makes more sense to allow for integration and processing
of such data content into the data warehouse. Such data can come in
from web sources like forums, blogs or simple text data from
customers that needs to be mined for richer analysis.

Building parallelism in the data warehouse architecture is widely
implemented across huge enterprise data warehouse installations.
Most of the current server architectures and OS natively support
Symmetric multiprocessing for querying, multi-threading and
workplans. But with data builds expected to run into hundreds of
terabytes or even pentabytes for some sectors like finance and
insurance within the next few years, the move is towards a hyper-
cluster of servers that will provide massive parallel processing among
multiple nodes.

Advances in data mining techniques like predictive modeling that
uses approaches like decision trees and artificial neural networks
are becoming progressively more complex due to availability of
massive data, quantifiable content and huge computing power.

Conclusion

Data warehousing has evolved rapidly over the last decade and is
poised for much greater role in an organizational IT structure. It can
co-exist or integrate with existing operations systems. It is no longer
an option, it has become mandatory due to the advanced technology
it incorporates at all levels to disseminate and reorganize data into
knowledge for a Business enterprise.

The author is IT Consultant with Milliman India, Gurgaon.
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Jan 2010

statistics - non-life insurance

Report Card: General

GROSS PREMIUM UNDERWRITTEN FOR AND UP TO THE MONTH OF NOVEMBER, 2009

(Rs.in Crore)

NOVEMBER APRIL-NOVEMBER GROWTH QVER THE

INSURER 2009-10 2008-09* 2009-10 2008-09* CO%EEPSFESV'\:ghNSGYFEE\FgOD
Royal Sundaram 65.39 65.77 585.05 527.00 11.02
Tata-AlG 59.14 52.13 583.00 609.05 -4.28
Reliance General 170.11 181.34 1386.09 1316.09 5.32
IFFCO-Tokio 109.66 110.81 982.78 932.09 5.44
ICICI-lombard 220.95 230.54 2135.48 2471.66 -13.60
Bajaj Allianz 181.01 188.74 1603.35 1801.90 -11.02
HDFC ERGO General 66.01 25.33 587.89 203.58 188.78
Cholamandalam 53.78 52.82 531.43 467.43 13.69
Future Generali 25.26 13.76 222.10 101.19 119.48
Universal Sompo 19.63 0.90 98.64 2.49 3862.24
Shriram General 36.96 17.18 210.98 37.57 461.60
Bharti AXA General 22.17 2.09 147.84 3.93 3661.02
Raheja QBE $ 0.61 0.00 1.11 0.00
New India 412.29 372.10 3929.73 3603.88 9.04
National 337.68 314.47 2891.37 2823.80 2.39
United India 410.78 339.59 3275.16 2757.41 18.78
Oriental 334.91 269.96 3031.48 2636.40 14.99
PRIVATE TOTAL 1030.69 941.42 9075.74 8473.97 7.10
PUBLIC TOTAL 1495.66 1296.12 13127.74 11821.49 11.05
GRAND TOTAL 2526.36 2237.54 22203.48 20295.46 9.40
SPECIALISED INSTITUTIONS:
1. Credit Insurance
ECGC# 63.85 59.93 520.63 465.91 11.75
2. Health Insurance
Star Health & Allied Insurance 14.32 7.07 644.46 318.76 102.18
Apollo DKV 12.23 7.31 70.55 25.46 177.07
Health Total 26.55 14.39 715.01 344.22 107.72
3. Agriculture Insurance
AlC 134.80 78.04 1144.15 540.69 111.61

Note:

$ Commenced operations in April, 2009.
* Figures revised by insurance companies

Compiled on the basis of data submitted by the Insurance companies

Premium underwritten by non-life insurers

up to November, 2009

Note :

1. Total for 2008-09 is for 12 month period.
2. Total for 2009-10 is up to November, 2009.
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non-life insurance

Name of the Insurer: Agriculture Insurance Company of India Ltd.

BUSINESS FIGURES:

. Total No. of Accretions during
Total Premium u/w Policies Issued the month (premium) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (including
Onshore & Offshore oil energy)

Previous year
Marine (Total)

Previous year (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year
Motor Third party

Previous year
Motor (Total)

Previous year (Total)

Workmen’s compensation /
Employer’s liability

Previous year
Public Liability
Previous year
Product Liability

Previous year
Other Liability Covers

Previous year
Liability (Total)

Previous year (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year (Total)

Crop Insurance 20652.54 100934.98
Previous year 8358.34 46715.54

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year
Grand Total

Previous year (Total)

* Wherever applicable



(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium

No. of Policies
u/w in Rural Areas

Amount of Premium
in Rural Areas

No. of Lives covered

No. of
u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month

Jan 2010



non-life insurance

Name of the Insurer: Apollo DKV Insurance Company Limited

BUSINESS FIGURES:

Jan 2010

Total Premium u/w Polinies losund thtcr‘r:lr:r:it?\n(;g:\:ii:%) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month
Fire
Previous year
Marine Cargo
Previous year
Marine Hull (including
Onshore & Offshore oil energy)
Previous year
Marine (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Aviation
Previous year
Engineering
Previous year
Motor Own Damage
Previous year
Motor Third party
Previous year
Motor (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Workmen’s compensation /
Employer’s liability
Previous year
Public Liability
Previous year
Product Liability
Previous year
Other Liability Covers
Previous year
Liability (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Personal Accident 47.94 236.32 1289 10047 47.94 236.32 159430.82 787086.45
Previous year 10.15 54.69 1058 5268 10.15 54.69 16457.96 59795.26
Medical Insurance 816.87 5040.43 16863 50308 816.87 5040.43 88293.24 514187.43
Previous year 454.18 1612.91 1794 9196 45418 1612.91 56703.75 108223.75
Overseas Medical Insurance 35.81 317.80 1883 15946 35.81 317.80 173068.00 1206086.50
Previous year 19.35 77.22 1322 4609 19.35 77.22 1627.50 5723.50
Health (Total) 852.68 5358.23 18746 66254 852.68 5358.23 261361.24 1720273.93
Previous year (Total) 47353 1690.13 3116 13805 473.53 1690.13 58331.25 113947.25
Crop Insurance
Previous year
Credit Guarantee
Previous year
All Other Miscellaneous 39.67 237.09 39396 235200 39.67 237.09 196980.00 1175740.00
Previous year 17.29 70.01 17525 70987 17.29 70.01 87515.00 354380.00
Grand Total 940.29 5831.64 59431 311501 940.29 5831.64 617772.06 3683100.38
Previous year (Total) 500.97 1814.83 21699 90060 500.97 1814.83 162304.21 528122.51

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.06 0.19 469 1518 0.45 2.36 614 1816
0.29 2.05 32 217 2.36 14.53 202 1435 41215 252152
18531 65496
2812 19969
2744 4624
0.29 2.05 32 217 2.36 14.53 202 1435 44027 272121
0.00 0.00 0 0 0.00 0.00 0 0 21275 70120
0.35 2.24 501 1735 2.80 16.89 816 3251 44027 2712121
0.00 0.00 0 0 0.00 0.00 0 0 21275 70120
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non-life insurance

Name of the Insurer: Bajaj Allianz General Insurance Company Limited

BUSINESS FIGURES:

Jan 2010

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 2246 14498.92 27434 214309 975.57 103.30|  22747273.00 | 181206816.00
Previous year 1270.59 14395.62 27297 228275 -842.32 -2671.32 11168734.00 |  143948162.00
Marine Cargo 572 3854.48 12778 93803 163.87 -641.77 8841460.00 |  49003256.00
Previous year 407.96 4833.83 13007 105363 -254.85 4453 4720269.00 |  33720034.00
'C‘)"r?;i;;:“g' g;‘fg]“odr!‘%” energy) 35 361.03 115 790 -1.54 -687.97 179596.00 2254369.00
Previous year 36.84 956.14 161 1046 -19.29 319.96 432702.00 3471353.00
Marine (Total) 607.12 421551 12893 94593 162.32 -1329.75 9021056.00 |  51257625.00
Previous year (Total) 444 80 5789.97 13168 106409 -274.14 364.49 5152971.00|  37191387.00
Aviation 199 2080.58 22 163 170.68 25.15 3146571.00|  17514071.00
Previous year 28.27 1117.09 71 286 -130.28 400.89 551195.00 9760365.00
Engineering 770 5749.24 1254 9576 84.44 -532.16 7318975.00 |  71214974.00
Previous year 685.72 7781.71 1296 10489 -241.59 -1034.16 4050631.00 |  56238794.00
Motor Own Damage 8960.92 57228.14 348725 2045512 -512.82 -990.14 672245.00 4282562.00
Previous year 9473.74 65573.95 324966 2335936 564.72 8624.46 616482.00 4738135.00
Motor Third party 3287.93 22132.83 349335 2110104 -61.46 -2899.96

Previous year 3349.38 28870.39 327470 2363937 17.67 6835.45

Motor (Total) 12248.85 79360.96 349335 2110104 -574.27 -3890.09 672245.00 4282562.00
Previous year (Total) 12823.12 94444.35 327470 2363937 582.39 15459.90 616482.00 4738135.00
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 116 1004.96 1231 10467 10.79 641,97 26688.00 183619.00
Previous year 105.09 1116.88 1186 10165 747 113.81 18994.00 193812.00
Public Liability 4 37.40 8 103 -1.49 -601.64 8755.00 109565.00
Previous year 5.30 44.48 11 154 1.22 -0.01 5002.00 195401.00
Product Liability 42 575.39 33 299 -31.58 -669.24 22385.00 456703.00
Previous year 74.00 853.35 43 370 6.15 75.11 130180.00 556906.00
Other Liability Covers 223 2767.39 256 2065 143.28 -468.33 169167.00 1512329.00
Previous year 80.15 2609.99 176 1677 -23.16 109.82 51366.00 919965.00
Liability (Total) 385.54 4385.15 1528 12934 121.00 -2381.18 226995.00 2262216.00
Previous year (Total) 264.54 4624.70 1416 12366 -22.96 298.73 205542.00 1866084.00
Personal Accident 360 3363.13 7013 52520 -122.65 -744.25 2806755.00 | 17578394.00
Previous year 482.26 3117.40 6538 463702 238.09 696.88|  37889624.00 | 165987079.00
Medical Insurance 1952 15027.85 68562 787185 -341.11 -1244.84 2852916.00 | 22129930.00
Previous year 2293.00 12565.29 185978 655841 350.92 1278.24 3530567.00 |  29081437.00
Overseas Medical Insurance 337 3518.53 33415 256722 -26.83 -659.37 45260.00 1076335.00
Previous year 363.59 4051.80 36697.00 320803.00 -50.93 49.46 33098.00 208762.00
Health (Total) 2288.66 18546.37 101977 1043907 -367.93 -1904.21 2898176.00 |  23206265.00
Previous year (Total) 2656.59 16617.09 222675 976644 299.99 1327.70 3563665.00 | 29290199.00
Crop Insurance 0 0.00 0 0 0.00 -598.96 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Credit Guarantee 243 1172.68 26 170 149.46 -114.26 601600.00 4356335.00
Previous year 93.87 840.00 15 108 4247 268.71 202020.00 1703919.00
All Other Miscellaneous 11 8861.10 36175 315191 160.39 -1537.56|  22050997.00 |  73784457.00
Previous year 950.89 12588.15 37603 832067 -206.86 2684.95 1760809.00 |  135893191.00
Grand Total 20459.66 14223364 537657 3853467 759.01 -12903.97 | 71490643.00 |  446663715.00
Previous year (Total) 19700.65 161316.09 637549 4994283 -555.21 17796.77|  65161673.00 | 586617315.00

* Wherever applicable




Amount of Premium
u/w in Rural Areas

FOR AND UP TO THE MONTH OF OCTOBER, 2009

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

(Amount in Rs Lakhs)

No. of
Lives covered *

For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
120.00 1019.50 5990 35495 0.00 0.00 0 0
321.88 1636.21 4314 41642 0.00 0.00 0 0
40.60 229.93 428 3491 0.00 0.00 0 0
16.56 331.23 548 4673 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
40.60 229.93 428 3491 0.00 0.00 0 0 0 0
16.56 331.23 548 4673 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
45.35 596.37 76 638 0.00 0.00 0 0
99.93 1337.86 69 869 0.00 0.00 0 0
134.68 1031.97 4245 36589 0.00 0.00 0 0
319.86 5048.02 12396 79996 0.00 0.00 0 0
905.82 7328.11 27335 192729 0.00 0.00 0 0
1205.72 5491.40 33973 223677 0.00 0.00 0 0
1040.50 8360.08 31580 229318 0.00 0.00 0 0 0 0
1525.58 10539.42 46369 303673 0.00 0.00 0 0 0 0
19.18 133.31 317 1788 0.00 0.00 0 0
19.14 193.40 205 1755 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 2.46 0 19 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
6.00 29.57 17 69 0.00 0.00 0 0
0.24 7.23 5 69 0.00 0.00 0 0
25.18 162.88 334 1857 0.00 0.00 0 0 0 0
19.38 203.09 210 1843 0.00 0.00 0 0 0 0
15.50 405.76 738 7440 1.28 8.76 4250 33796
31.51 482.59 522 8908 2.59 19.69 6475 133334
40.90 260.77 1020 6335 0.00 0.00 0 0 85883 552003
30.32 255.62 889 7656 0.00 0.00 0 0 80085 593185
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
40.90 260.77 1020 6335 0.00 0.00 0 0 85883 552003
30.32 255.62 889 7656 0.00 0.00 0 0 80085 593185
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
429.00 2330.78 2014 87775 0.00 0.00 0 0
377.73 2237.70 22008 128344 0.00 0.00 0 0
1757.03 13366.07 42180 372349 1.28 8.76 4250 33796 85883 552003
2422.89 17023.72 74929 497608 2.59 19.69 6475 133334 80085 593185

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Bharti Axa General Insurance Company Ltd

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtcr‘r:lr:r:it?\n(;g:\:ii:%) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month
Fire 211.29 1616.20 1099 10262 211.29 1404.91 387978.29 2481127.25
Previous year 9.89 18.21 51 79 9.89 18.21 23994.06 42968.46
Marine Cargo 26.20 235.33 140 883 26.20 209.13 158926.53 954479.04
Previous year 1.03 1.03 12 12 1.03 1.03 1499.79 1499.79
Marine Hull (including
Onshore & Offshore oil energy)
Previous year
Marine (Total) 26.20 235.33 140 883 26.20 209.13 158926.53 954479.04
Previous year (Total) 1.03 1.03 12 12 1.03 1.08 1499.79 1499.79
Aviation
Previous year
Engineering 95.48 717.98 181 1066 95.48 622.51 455865.51 2511989.84
Previous year 13.12 49.99 18 32 13.12 49.99 52382.34 131219.02
Motor Own Damage 1205.50 5356.50 19523 80824 1205.50 4151.00 97658.41 404640.22
Previous year 73.47 92.83 764 971 73.47 92.83 6107.03 8986.22
Motor Third party 364.70 1607.10 19523 80824 364.70 1242.40
Previous year 15.48 20.49 764 971 15.48 20.49
Motor (Total) 1570.20 6963.59 19523 80824 1570.20 5393.40 97658.41 404640.22
Previous year (Total) 88.96 113.32 764 971 88.96 113.32 6107.03 8986.22
\évrﬁ;kk':‘yzr;: ﬁgg?l‘i’t‘;”sa“"” / 14 100 146 843 13.80 86.17 1580 10677
Previous year 2 2 7 7.00 1.56 1.56 73 72.96
Public Liability
Previous year
Product Liability
Previous year
Other Liability Covers 16 33 7 54 16.14 16.48 3064 16141
Previous year
Liability (Total) 29.94 132.59 153 897 29.94 102.65 464417 26817.28
Previous year (Total) 1.56 1.56 7 7 1.56 1.56 72.96 72.96
Personal Accident 316.65 710.33 472 3848 316.65 393.68 5881220.72 7732564.04
Previous year
Medical Insurance 695.74 2062.08 694 3721 695.74 1366.35 2177.04 11624.29
Previous year
Overseas Medical Insurance
Previous year
Health (Total) 695.74 2062.08 694 3721 695.74 1366.35 2177.04 11624.29
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Crop Insurance
Previous year
Credit Guarantee
Previous year
All Other Miscellaneous 21.40 128.61 1004 8012 21.40 107.21 62176.21 41422775
Previous year
Grand Total 2966.89 12566.73 23266 109513 2966.89 9599.84 7050646.87 14537469.70
Previous year (Total) 114.56 184.11 852 1101 114.56 184.11 84056.17 184746.46

* Wherever applicable

New Products introduced during the month: 7. Smart Cargo Project Consequential Loss Insurance Policy

2. Add-on covers for Standard Fire and Special Perils Policy




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
13.28 3130.00
1.00
0.00 0.00 1 0.00 0.00 0 0
0.00 0.00 0 0.00 0.00 0 0 0
12.80 505
498
0.00 17.78 505 0.00 0.00 0 0 0
0.00 0.00 0 0.00 0.00 0 0 0
1 5
0.00 0.64 5 0.00 0.00 0 0 0
0.00 0.00 0 0.00 0.00 0 0 0
244.38 269.96 91
586.25 1178.51 24
586.25 1178.51 24 0.00 0.00 0 0 0
0.00 0.00 0 0.00 0.00 0 0 0
9.94 2559
830.63 1490.12 6315 0.00 0.00 0 0 0
0.00 0.00 0 0.00 0.00 0 0 0

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Cholamandalam MS General Insurance Company Ltd

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 177 3,773 738 9,517 (293) (391) 1,243,137 13,609,381
Previous year 470 4,163 2,074 13,560 (62) (1,080) 808,192 14,661,398
Marine Cargo 384 2,540 1,387 6,635 37 87 2,342,113 10,468,715
Previous year 347 2,453 990 7,003 127 528 1,424,321 11,768,890
g:zr:]grs glc()lpfiuodrlen%il energy) 6 100 ) 38 ! (19) 12,348 20297
Previous year 5 115 - - (103) 1 2,840 22,211
Marine (Total) 390 2,640 1,386 6,673 38 72 2,354,461 10,489,012
Previous year (Total) 352 2,568 990 7,003 24 529 1,427,161 11,791,101
Aviation - - - - - - -
Previous year - - - - - - - -
Engineering 156 1,399 161 2,071 (62) (243) 204,920 3,797,895
Previous year 219 1,642 527 2,302 (119) (312) 136,925 3,300,700
Motor Own Damage 3,633 19,855 50,876 301,398 2,682 6,312 197,998 1,097,253
Previous year 952 13,543 25,802 188,827 (676) 4,087 - -
Motor Third party 472 5,516 - - (1,022) 692 - -
Previous year 1,494 4,824 - - 1,189 2,675 - -
Motor (Total) 4,105 25,370 50,876 301,398 1,660 7,004 197,998 1,097,253
Previous year (Total) 2,445 18,367 25,802 188,827 514 6,762 - -
Workmen's compensation / ¥ 275 28 857 2 @) 3,703 43378
Employer’s liability

Previous year 35 316 - 2,029 (23) 58 4,163 35,566
Public Liability 240 662 4 1,850 (21) 16 22,424 175,264
Previous year 260 646 582 1,117 43 (58) 24,622 166,299
Product Liability - - - - - - -
Previous year - - - - - - - -
Other Liability Covers - - - - - - -
Previous year - - - - - - - -
Liability (Total) 211 937 32 2,707 (18) (25) 26,127 218,642
Previous year (Total) 296 962 582 3,146 20 1 28,785 201,865
Personal Accident 203 1,720 2,829 12,839 (26) 139 911,327 3,603,593
Previous year 229 1,582 1,198 7,996 413 802 49,825 506,185
Medical Insurance 770 9,848 79 13,986 (557) 326 57,151 590,802
Previous year 1,326 9,521 2,013 12,520 (19) 2,570 85,181 599,337
Overseas Medical Insurance - - - - - - -
Previous year - - - - - - - -
Health (Total) 770 9,848 79 13,986 (557) 326 57,151 590,802
Previous year (Total) 1,326 9,521 2,013 12,520 (19) 2,570 85,181 599,337
Crop Insurance - - - - - - -
Previous year - - - - - - - -
Credit Guarantee - - - - - - -
Previous year - - - - - - - -
All Other Miscellaneous 165 2,078 42,412 142,093 (126) (578) 309,529 3,251,950
Previous year 292 2,656 6,539 265,610 31 712 337,315 2,800,802
Grand Total 6,244 47,765 98,513 491,284 615 6,303 5,304,650 36,658,529
Previous year (Total) 5,628 41,461 39,725 500,964 801 9,983 2,873,385 33,861,386

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
- 0 - 1 - 980
0 4 47 50 149 1,923
- - - - - 222
- - - - 14 296
185 1,044 2,634 15,578 -
185 1,044 2,634 15,578 - -
288 2,285 2 5
288 2,285 2 5 -
- 0 - 3 - 326
. 0 - 2 65 442
473 3,330 2,636 15,587 - 1,529
0 4 47 52 228 2,660

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Export Credit Guarantee Corporation of India Ltd

BUSINESS FIGURES:

LINE OF BUSINESS

Total Premium u/w

Total No. of
Policies Issued

Accretions during
the month (premium)

Sum Asured

For the Up to
month the month

For the Up to
month the month

For the Up to
month the month

For the Up to
month the month

Fire

Previous year

1.00

Marine Cargo

Previous year

Marine Hull (including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

0.00 0.00

0.00 0.00

0.00 0.00

Previous year (Total)

0.00 0.00

0.00 0.00

0.00 0.00

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor (Total)

0.00 0.00

0.00 0.00

0.00 0.00

Previous year (Total)

0.00 0.00

0.00 0.00

0.00 0.00

Workmen’s compensation /
Employer’s liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

0.00 0.00

0.00 0.00

0.00 0.00

Previous year (Total)

0.00 0.00

0.00 0.00

0.00 0.00

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

0.00 0.00

0.00 0.00

0.00 0.00

Previous year (Total)

0.00 0.00

0.00 0.00

0.00 0.00

Crop Insurance

Previous year

Credit Guarantee

6640 45678

1085 7652

765 5080

276088 2506067

Previous year

5875 40598

1034 7183

Al 4109

325315 2103215

All Other Miscellaneous

Previous year

Grand Total

6640.00 45678.00

1085 7652

765.00 5080.00

276088.00 2506067.00

Previous year (Total)

5875.00 40598.00

1034 7183

712.00 4109.00

325315.00 2103215.00

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0 0 0 0 0 0 0 0
0 0 0 0 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Future Generali India Insurance Co. Ltd.

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 190.43 2053.09 549 3510 4450 1175.64 309124.42 1824193.01
Previous year 145.92 877.44 327 1623 145.92 877.44 255929.80 1947974.00
Marine Cargo 186.82 904.83 1271 9940 55.81 560.17 559491.18 2250563.28
Previous year 131.01 344.65 1103 4012 131.01 344.65 264071.70 1211686.00
gs;‘;gr:“g' c()lpr::]uodrgin energy) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Marine (Total) 186.82 904.83 1271 9940 55.81 560.17 559491.18 2250563.28
Previous year (Total) 131.01 344.65 1103 4012 131.01 344.65 264071.70 1211686.00
Aviation 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Engineering 149.07 762.42 142 1006 46.78 57.81 118312.94 290621.03
Previous year 102.29 704.62 121 540 102.29 704.62 147892.40 728068.50
Motor Own Damage 1269.00 7664.06 37107 218563 610.98 4720.89 111218.18 578718.84
Previous year 658.02 2943.17 24251 87188 658.02 294317 52133.70 197730.40
Motor Third party 503.67 3004.03 749 3612 281.19 2162.62

Previous year 222.48 841.41 24251 87188 22248 841.41

Motor (Total) 1772.67 10668.10 37107 218563 892.17 6883.52 111218.18 578718.84
Previous year (Total) 880.50 3784.58 24251 87188 880.50 3784.58 52133.70 197730.40
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 27.27 166.22 177 1187 18.70 109.62 247768 12365.12
Previous year 9 57 52 236 9 57 822 6495
Public Liability 0.00 1.83 0 45 -0.36 -1.12 0.00 508.75
Previous year 0 3 10 44 0 3 102 465
Product Liability 25.15 246.33 57 354 11.82 76.06 3207.00 38489.23
Previous year 13 170 28 143 13 170 1565 36632
Other Liability Covers 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Liability (Total) 52.42 414.39 234 1586 30.16 184.56 5684.68 51363.10
Previous year (Total) 2227 229.83 90 423 2221 229.83 2489.19 43591.94
Personal Accident 114.41 827.29 1190 6200 87.62 128.06 112111.16 1823712.75
Previous year 26.80 699.22 439 1233 26.80 699.22 31614.28 1483052.00
Medical Insurance 205.00 3117.02 577 3900 42.54 1227.30 2438.66 36035.31
Previous year 162.46 1889.73 477 1824 162.46 1889.73 12816.70 201307.70
Overseas Medical Insurance 48.50 356.95 3474 22071 48.50 0.00 4244 .45 26791.60
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Health (Total) 253.50 3473.97 4051 25971 91.04 1227.30 6733.11 62826.91
Previous year (Total) 162.46 1889.73 477 1824 162.46 1889.73 12816.70 201307.70
Crop Insurance 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Credit Guarantee 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
All Other Miscellaneous 7212 579.25 3381 16236 -13.23 366.43 54722.08 494714.59
Previous year 85.35 212.82 2009 4918 85.35 212.82 35763.40 396764.00
Grand Total 2791.44 19683.34 47925 283012 1234.84 10583.49 1277397.74 7376713.49
Previous year (Total) 1556.60 8742.89 28817 101761 1556.60 8742.89 802711.17 6210174.54

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
1.01 43.36 22 128
0.00 0.00 0 00
247 20.29 10 219
0.00 0.00 0 0
247 20.29 10 219 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
4.66 15.78 5 38
0.00 0.00 0 0
48.38 390.03 711 8133
29.06 87.06 1900 6700
20.73 167.16 305 3485
9.00 45.00 1900 6700
69.11 557.19 Tl 8133 0.00 0.00 0 0
38.06 132.06 1900 6700 0.00 0.00 0 0
0.06 18.50 2 70
0 0 0 0
0.06 18.50 2 70 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 43.31 43.31 811726 811726
3.50 20.50 130 3534 0.00 0.00 0 0
3.62 257.73 25 309
0.00 0.00 0 0
3.62 257.73 25 309 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
29.23 163.42 2918 13717
0.00 0.00 0 0
110.16 1076.26 3693 22614 43.31 43.31 811726 811726 0 0
41.56 152.56 2030 10234 0.00 0.00 0 0 0 0

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: HDFC ERGO General Insurance Company Ltd

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 1256.36 7389.77 928 3595 793.97 4692.77 6774419.46 16750954.59
Previous year 462.39 2697.00 48 310 389.84 2184.32 2896182.54 4838737.95
Marine Cargo 203.37 743.88 131 520 120.73 443.88 483213.40 2791840.58
Previous year 82.64 300.00 890 6925 64.08 129.86 229272.86 810839.97
'C‘)"r?;i;;:“g' g;‘fg]“odr!‘%” energy) 227.96 688.69 16 40 227.96 688.69 6128.03 38779.29
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Marine (Total) 431.33 1432.57 147 560 348.69 1132.57 489341.43 2830619.87
Previous year (Total) 82.64 300.00 890 6925 64.08 129.86 229272.86 810839.97
Aviation 530.53 943.57 1 5 530.53 927.79 289721.23 637986.24
Previous year 0.00 15.77 0 2 0.00 15.77 0.00 45868.35
Engineering 314.61 1546.67 254 650 130.16 940.78 389582.56 1769612.23
Previous year 184.44 605.89 36 156 103.19 238.82 446901.54 1001945.41
Motor Own Damage 1722.37 9574.08 28880 174630 569.85 2526.66 105880.76 604713.23
Previous year 1152.52 7047.43 19994 114477 229.77 467.96 58201.94 343194.60
Motor Third party 667.46 4461.51 37056 233928 479.67 3428.39

Previous year 187.79 1033.11 19994 114477 67.00 195.69

Motor (Total) 2389.83 14035.59 37056 233928 1049.52 5955.05 105880.76 604713.23
Previous year (Total) 1340.31 8080.54 19994 114477 296.77 663.66 58201.94 343194.60
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 19.25 103.45 32 172 6.65 58.81 2147033 89728
Previous year 12.60 44.64 21 86 10 21 11910 31301
Public Liability 5.65 56.37 1 77 -2.73 32.90 4882.50 50063
Previous year 8.39 23.46 8 41 6 0 3498 11074
Product Liability 6.83 21.63 2 " 0.23 -1.27 2650.00 8937
Previous year 6.60 28.89 2 9 5 22 2749 9197
Other Liability Covers 338.15 4029.90 74 447 37.08 2151.16 78009.91 752388
Previous year 301.06 1878.75 46 348 1M 630 109629 493066
Liability (Total) 369.88 4211.35 119 707 41.23 2235.60 107012.74 901115.06
Previous year (Total) 328.65 1975.75 77 484 131.39 672.07 127785.69 544636.94
Personal Accident 842.36 2710.19 47925 118161 798.45 2316.40 424435.39 3988989.78
Previous year 43.91 393.79 110 853 -25.55 -19.36 160689.93 1238503.10
Medical Insurance 3151.80 15206.21 13706 31631 2260.82 12563.63 74706.38 542798.31
Previous year 890.97 2642.58 24 72 703.40 707.92 42360.00 113538.37
Overseas Medical Insurance 52.06 366.44 359 2883 4.56 -82.04 1252793.70 6677259.43
Previous year 47.50 448.48 49 885.00 -5.82 62.76 1362323.42 8461451.27
Health (Total) 3203.85 15572.65 14065 34514 2265.38 12481.60 1327500.08 7220057.74
Previous year (Total) 938.48 3091.05 73 957 697.58 770.68 1404683.42 8574989.64
Crop Insurance 0 0.00 0.00 0.00

Previous year 0 0 0 0 0 0 0 0
Credit Guarantee 0 0.00 0.00 0.00

Previous year 0 0 0 0 0 0 0 0
All Other Miscellaneous 735.50 4345.87 2327 9512 627.60 3681.07 662144.65 3694818.22
Previous year 107.90 664.79 212 1064 79.63 213.87 176349.89 1088089.77
Grand Total 10074.26 52188.22 102822 401632 6585.54 34363.63 10570038.31 38398866.96
Previous year (Total) 3488.72 17824.58 21440 125228 1736.94 4869.69 5500067.81 18486805.72

* Wherever applicable




Amount of Premium
u/w in Rural Areas

FOR AND UP TO THE MONTH OF OCTOBER, 2009

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

(Amount in Rs Lakhs)

No. of
Lives covered *

For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
79.74 409.78 44 116 0.00
16.21 24.77 8 13 0.00 0.00 0 0
44.90 134.59 17 61 0.00
24.94 53.99 3 5 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0
0.00 0.00 0 0 0.00 0.00 0 0
44.90 134.59 17 61 0.00 0.00 0 0 0 0
24.94 53.99 J 5 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00
0.00 0.00 0 0 0.00 0.00 0 0
11.38 169.50 21 78 0.00
0.00 4.08 0 1 0.00 0.00 0 0
204.55 1740.77 4179 46589 0.00
330.49 723.68 4654 11482 0.00 0.00 0 0
0.00 0.00 0 0 0.00
0.00 0.00 0 0 0.00 0.00 0 0
204.55 1740.77 4179 46589 0.00 0.00 0 0 0 0
330.49 723.68 4654 11482 0.00 0.00 0 0 0 0
0.33 317 4 12 0.00
0 0 0 1 0 0 0 0
0.00 0.40 0 3 0.00
0 0 0 0 0 0 0 0
0.00 0.00 0 0 0.00
0 0 0 0 0 0 0 0
19.04 29.23 7 14 0.00
-3 16 -1 8 0 0 0 0
19.37 32.80 1" 29 0.00 0.00 0 0 0 0
-3.37 16.52 -1 9 0.00 0.00 0 0 0 0
74.04 85.20 4923 5595 0.00 0
0.00 25.61 0 144 0.00 0.00 0 0
911.61 964.27 542 1207 0.00 65081 410243
1.65 4.20 1 1 0.00 0.00 0 0 36531 117380
0.41 17.38 23 178 0.00 10018 58960
1.59 8.92 4 15 0.00 0.00 0 0 8004 57727
912.02 981.65 565 1385 0.00 0.00 0 0 75099 469203
3.24 13.12 5 16 0.00 0.00 0 0 44535 175107
0.00 0 0 0 0.00
0 0 0 0 0 0 0 0
0.00 0 0 0 0.00
0 0 0 0 0 0 0 0
152.26 345.01 83 824 0.00
30.98 53.00 1 39 0.00 0.00 0 0
1498.26 3899.30 9843 54677 0.00 0.00 0 0 75099 469203
402.50 914.77 4680 11709 0.00 0.00 0 0 44535 175107

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: /ICICI Lombard General Insurance Company Ltd

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 1,992.10 21,457.19 1,580 15,739 (300.84) (1,818.02) 2,615,025 32,124,523
Previous year 2,292.94 23,275.21 2,139 19,848 (5,420.17) (13,177.14) 4,341,279 39,096,911
Marine Cargo 351.97 5,087.22 720 5,464 (265.12) (1,177.80) 1,321,585 17,987,185
Previous year 617.09 6,265.02 646 6,016 143.18 2,445.12 2,494,559 19,919,191
'C‘)"r?;i;;:“g' g;‘fg]“odr!‘%” energy) 828.50 4,132.14 30 379 (85.45) (5,259.02) 568,797 2,838,533
Previous year 913.96 9,391.16 23 534 326.78 318.56 1,147,074 3,805,795
Marine (Total) 1180.47 9219.37 750 5843 -350.57 -6436.82 1890381.99 |  20825717.95
Previous year (Total) 1531.05 15656.19 669 6550 469.97 2763.68 3641632.18 |  23724986.26
Aviation 373.51 4,065.20 26 122 198.14 841.20 195,695 16,639,525
Previous year 175.38 3,224.00 15 121 (567.98) 664.32 1,365,881 11,554,934
Engineering 1,216.40 10,401.10 529 4,013 (34.91) (2,588.65) 942,626 7,174,589
Previous year 1,251.31 12,989.74 578 5,301 (409.84) 1,577.33 715,978 13,814,528
Motor Own Damage 9,946.71 52,683.24 351,058 1,735,489 1,798.34 1,494.16 1,291,996 6,564,776
Previous year 8,148.38 51,196.52 257,653 1,309,743 (547.12) (414.36) 1,048,448 6,086,931
Motor Third party 3,798.38 2294447 368,980 1,884,551 (204.71) (2,394.77)

Previous year 4,003.09 25,331.78 289,009 1,531,091 657.99 4,419.01

Motor (Total) 13745.10 75627.70 368980 1884551 1593.63 -900.60 1291996.02 6564776.39
Previous year (Total) 12151.47 76528.31 289009 1531091 110.86 4004.65 1048447.79 6086930.56
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 125.39 683.41 308 2,059 4152 972 14,835 105,851
Previous year 83.87 673.69 512 2,533 (41.67) 34.33 8,540 88,341
Public Liability 312 40.66 8 92 3.03 (8.75) 3,533 90,309
Previous year 0.10 49.41 6 109 (7.15) (6.97) 5,450 93,310
Product Liability 155 148.97 1 39 (1.96) (51.26) 63 44,940
Previous year 351 200.23 2 46 (5.23) (80.35) 1,755 66,617
Other Liability Covers 820.04 5,803.50 105 1,026 697.51 927.74 73,071 1,378,301
Previous year 122.54 4,875.76 105 1,209 (1,045.88) 401.40 61,077 1,054,559
Liability (Total) 950.11 6676.53 422 3216 740.10 877.45 91502.18 1619401.60
Previous year (Total) 210.01 5799.08 625 3897 -1099.92 348.40 76821.61 1302828.48
Personal Accident 474.99 5471.10 15,385 93,795 82.19 (3,257.76) 3,587,554 13,738,471
Previous year 392.80 8,728.86 13,787 47 444 52.72 344.41 1,564,587 121,450,753
Medical Insurance 8,072.44 45,876.16 21,805 180,627 (4,288.21) (20,012.61) 306,568 2,330,479
Previous year 12,360.65 65,888.77 50,926 316,474 4,369.11 20,546.21 962,680 4,427,730
Overseas Medical Insurance 330.14 3,936.82 24,700 192,760 (55.55) (75.57) 679,770 6,955,490
Previous year 385.68 4,012.39 17,801 201,737 185.86 (1,32550)|  1,253,714.87 8,920,896
Health (Total) 8402.58 49812.98 46505 373387 -4343.76 -20088.18 986338.16 9285968.29
Previous year (Total) 12746.33 69901.16 68727 518211 455497 19220.70 2216394.94 13348625.88
Crop Insurance 0.00 - - - 0.00 - -
Previous year 0.00 0.00 - - 0.00 0.00 - -
Credit Guarantee 370.76 1,827.14 4 38 170.19 296.41 32,927 100,984
Previous year 20057 1,530.73 2 56 49.29 629.71 1,058 138,464
All Other Miscellaneous 1,576.53 6,894.13 17,679 76,603 927.76 415,66 2,952,692 29,832,625
Previous year 648.77 6,478.47 12,381 51,949 106.74 1,323.08 744,976 51,335,763
Grand Total 30282.56 191452.44 451860 2457307 -1318.07 -32659.31 1458673753 |  137906582.28
Previous year (Total) 31600.63 224111.74 387932 2184468 -2153.37 17699.16 15717054.06 | 281854724.26

* Wherever applicable




Amount of Premium
u/w in Rural Areas

FOR AND UP TO THE MONTH OF OCTOBER, 2009

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

(Amount in Rs Lakhs)

No. of
Lives covered *

For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month

- 8.56 - 3 - 0.00 - -

0.00 6.59 - - 0.00 0.00 - -

- (0.18) - - - 0.00 - -

0.00 0.00 - - 0.00 0.00 - -

- 0.00 - - - 0.00 - -

0.00 0.00 - - 0.00 0.00 - -
0.00 -0.18 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0

- 0.00 - - - 0.00 - -

0.00 0.00 - - 0.00 0.00 - -

6.85 23.92 38 196 - 0.00 - -

6.53 40.68 33 369 0.00 0.00 - -

550.50 3,502.46 15,216 89,475 0.00 - -

993.09 5,945.15 - - 0.00 0.00 - -

380.84 1,620.74 19,288 54,075 0.00 - -

712.41 4,216.84 43,154 218,995 0.00 0.00 - -
931.34 5123.20 19288 89475 0.00 0.00 0 0 0 0
1705.49 10162.00 43154 218995 0.00 0.00 0 0 0 0

0.00 0.00 - - - 0.00 - -

0.00 0.00 - - 0.00 0.00 - -

- 0.00 - - - 0.00 - -

0.00 0.00 - - 0.00 0.00 - -

- 0.00 - - - 0.00 - -

0.00 0.00 - - 0.00 0.00 - -

- 0.00 - - - 0.00 - -

0.00 0.00 - - 0.00 0.00 - -
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 965.32 - 8 - 0.00 - -

0.13 2,854.34 2 69 0.00 4.86 - -
2,000.11 9,084.49 4 2,705 0.00 33.24 - 27,637 731,987 6,207,306
4,441.33 11,144.56 452 3,813 229.41 1,306.74 200,031 1,447,451 1,159,590 15,968,520
18.78 208.25 675 6,818 - 0.00 - - 24,700 192,760
26.16 267.30 1,895 15,876 0.00 0.00 - - 17,801 201,737
2018.89 9292.75 679 9523 0.00 33.24 0 27637 756687 6400066
4467.49 11411.87 2347 19689 229.41 1306.74 200031 1447451 1177391 16170257

10 399 125 511 - - -

107 1,402 122 983 - - - -
2967.15 15812.64 20130 99716 0.00 33.24 0 27637 756687 6400066
6286.71 25877.79 45658 240105 229.41 1311.60 200031 1447451 1177391 16170257

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: /ffco Tokio General Insurance Co Ltd

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month
Fire 538.87 13921.40 5478 49608 -250.88 538.87 2850595.69 73643273.11
Previous year 1354.15 13480.26 5042 53054 356.20 1354.15 9199994.06 91583905.72
Marine Cargo 573.85 4438.72 Al 6674 93.39 573.85 4164285.82 32210605.42
Previous year 845.62 4897.45 795 8606 183.79 845.62 6136438.46 35539471.38
'C‘)"r?;i;;:“g' g;‘fg]“odr!‘%” energy) 1383.72 4724.19 28 198 607.58 1383.72 8979039.43 |  30655589.86
Previous year 566.51 2582.64 18 218 477.54 566.51 3676121.28 16758927.91
Marine (Total) 1957.57 9162.91 739 6872 700.97 1957.57 13143325.26 62866195.27
Previous year (Total) 1412.13 7480.09 813 8824 661.33 141213 9812559.74 52298399.29
Aviation 214.46 1757.51 43 179 -214.78 214.46 1417805.63 11618923.96
Previous year 7.23 553.26 7 126 -146.22 7.23 47797.66 3669496.69
Engineering 662.64 6089.51 391 3410 82.99 662.64 54711.24 502785.16
Previous year 572.00 4628.88 377 3539 -55.96 572.00 53755.12 435010.96
Motor Own Damage 4323.22 26549.79 280503 1705041 437.45 4323.22 175930.66 1080427.29
Previous year 3832.44 27130.12 212581 1451250 170.81 3832.44 155958.70 1104043.32
Motor Third party 1945.52 12009.73 4367 31462 200.28 1945.52
Previous year 1645.92 11706.13 212581 1451250 1.77 1645.92
Motor (Total) 6268.73 38559.52 280503 1705041 637.73 6268.73 175930.66 1080427.29
Previous year (Total) 5478.36 38836.25 212581 1451250 172.58 5478.36 155958.70 1104043.32
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 49,62 552.78 518 4698 -32.76 49.62 3093.56 34462.86
Previous year 45 602 494 4446 -49 44.67 2785 37534
Public Liability 14.18 270.05 23 342 0.89 14.18 67436.26 1284155.92
Previous year 10 254 24 327 -15 9.67 45983 1208478
Product Liability 0.33 47.02 1 54 075 0.33 178.89 32207.04
Previous year 0 50 0 62 -3 0.00 0 26944
Other Liability Covers 98.23 2396.80 155 1016 22.32 98.23 95005.67 2318243.82
Previous year 37 1371 94 970 -51 371 35891 1326091
Liability (Total) 162.36 3266.65 697 6110 -10.30 162.36 165714.39 3669069.64
Previous year (Total) 91.45 2276.90 612 5806 -117.92 91.45 84659.35 2599046.91
Personal Accident 152.62 1144.41 2291 17155 -7.01 152.62 327207.46 2453586.09
Previous year 170.62 1383.78 3280 18684 -30.35 170.62 365804.38 2966792.04
Medical Insurance 1963.71 7890.03 3649 26657 1541.43 1963.71 82861.52 332931.35
Previous year 862.81 7618.62 2992 24846 214.50 862.81 36407.54 321478.99
Overseas Medical Insurance 14.26 155.36 1643 13807 -2.25 14.26 2613.91 28468.30
Previous year 20.71 229.75 2576 22231 6.14 20.71 3794.95 42099.26
Health (Total) 1977.97 8045.39 5292 40464 1539.18 1977.97 85475.43 361399.65
Previous year (Total) 883.52 7848.37 5568 47077 208.36 883.52 40202.49 363578.25
Crop Insurance
Previous year
Credit Guarantee
Previous year
All Other Miscellaneous 557.08 5365.03 8416 77461 -390.15 557.08 413598.82 3983205.89
Previous year 555.72 5639.39 6764 56874 -305.39 555.72 412357.71 4184565.60
Grand Total 12492.30 87312.32 303850 1906300 2087.74 12492.30 18634364.58 |  160178866.07
Previous year (Total) 10525.17 82127.19 235044 1645234 742,64 1052517 | 20173089.22 |  159204838.79

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
33.18 239.62 892 7932
2.08 39.10 171 2472
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
2407.21 10538.36 46382 336381 7.82 41319 109063 704160
426.65 3928.86 13388 152190 5.85 27.31 117198 546040
2440.39 10777.98 47274 344313 7.82 413.19 109063 704160 0 0
428.73 3967.96 13559 154662 5.85 27.31 117198 546040 0 0

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: National Insurance Company Limited

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 3014.61 28159.66 39846 300078 -256.23 2948.85

Previous year 3270.84 25210.81 43195 279922 1185.12 826.72

Marine Cargo 915.67 7967.75 11007 109927 -143.61 -273.33

Previous year 1059.28 8241.08 12846 112639 77.37 1134.17

'C‘)"r?;i;;:“g' g;‘fg]“odr!‘%” energy) 1506.55 6685.02 861 2335 1367.76 3278.14

Previous year 138.79 3406.88 749 2253 -333.75 103.54

Marine (Total) 2422.22 14652.77 11868 112262 1224.15 3004.81 0.00 0.00
Previous year (Total) 1198.07 11647.96 13595 114892 -256.38 1237.71 0.00 0.00
Aviation 122.78 2816.87 9 75 -461.42 -376.65

Previous year 584.20 3193.52 13 84 -340.73 -463.27

Engineering 1138.28 8433.11 6421 44172 279.79 -328.34

Previous year 858.49 8761.45 4837 41357 -152.88 1109.48

Motor Own Damage 12123.97 76008.73 272047 1775541 12.34 -4042.16

Previous year 12111.63 80050.89 273421 1796356 70.23 5376.93

Motor Third party 6606.82 44575.79 95413 736760 19.83 -960.63

Previous year 6586.99 45536.42 94368 756336 1430.85 1997.95

Motor (Total) 18730.79 120584.52 367460 2512301 3217 -5002.79 0.00 0.00
Previous year (Total) 18698.62 125587.31 367789 2552692 1501.08 7374.88 0.00 0.00
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 286.50 212025 4286 20277 3.26 43696

Previous year 283.24 1683.29 3907 17042 60.91 290.56

Public Liability 52.19 474.02 643 4557 15.80 103.65

Previous year 36.39 370.37 597 411 11.73 44.48

Product Liability 20.71 226.32 56 301 1.29 67.70

Previous year 19.42 158.62 47 217 240 9.10

Other Liability Covers 58.73 420.75 8761 14188 12.72 -149.61

Previous year 46.01 570.36 8568 14186 7.57 172.05

Liability (Total) 418.13 3241.34 13746 39323 33.07 458.70 0.00 0.00
Previous year (Total) 385.06 2782.64 13119 35556 82.61 516.19 0.00 0.00
Personal Accident 696.25 5155.80 41609 248271 235.18 940.68

Previous year 461.07 421512 35012 227330 -279.43 343.70

Medical Insurance 6547.31 52075.17 100427 573089 1081.39 3742.76

Previous year 5465.92 48332.41 91503 515709 558.24 12359.39

Overseas Medical Insurance 30.09 204.26 819 5329 1.45 0.14

Previous year 28.64 204.12 866 5892 -1.45 -77.27

Health (Total) 6577.40 52279.43 101246 578418 1082.84 3742.90 0.00 0.00
Previous year (Total) 5494.56 48536.53 92369 521601 556.79 12282.12 0.00 0.00
Crop Insurance 0.00 0

Previous year 0.00 0

Credit Guarantee 0.00 0

Previous year 0.00 0

All Other Miscellaneous 2974.42 20045.50 137941 987831 -541.68 -952.17

Previous year 3516.10 20997.67 142079 986645 39.84 116.54

Grand Total 36094.88 255369.00 720146 4822731 1627.87 4435.99 0.00 0.00
Previous year (Total) 34467.01 250933.01 712008 4760079 2336.02 23344.07 0.00 0.00

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
229.07 1258.19 5463 30992 98.11 754.73
241.09 1179.28 5871 30561 109.14 785.82
21.54 150.94 1907 3326 9.06 70.25
25.71 159.84 693 2278 13.09 87.26
0.00 0.00 0 0 0.00 0.00
0.00 0.00 0 0 0.00 0.00
21.54 150.94 1907 3326 9.06 70.25 0
25.71 159.84 693 2278 13.09 87.26 0
0.00 0.00 0 0 0.00 0.00
0.00 0.00 0 0 0.00 0.00
45.69 243.35 584 2861 12.39 140.96
39.11 239.24 542 2777 11.02 134.38
831.63 5608.64 46384 249210 251.30 2244.36
817.39 5398.79 45139 247314 246.09 2195.32
397.85 3498.89 31429 150558 171.29 1407.77
379.46 3382.71 25982 144764 164.30 1398.56
1229.48 9107.53 77813 399768 422.59 3652.13 0
1196.85 8781.50 71121 392078 410.39 3593.88 0
3143 115.52 186 1387 2.03 35.69 31 305
26.19 91.74 156 1078 1.87 41.05 23 274
0.00 0.00 0 0 0.00 0.00 0
0.00 291 0 34 0.00 0.00 0
0.00 0.00 0 0 0.00 0.00 0
0.00 0.00 0 0 0.00 0.00 0
3.31 16.71 34 285 212 9.35 0
2.80 15.26 21 183 1.94 10.00 0
34.74 132.23 220 1672 4.15 45.04 31 305 0
28.99 109.91 177 1295 3.81 51.05 23 274 0
3241 259.88 24351 47149 83.91 345.69 8134 164707
19.75 175.03 3109 22850 57.36 225.74 6901 17671
206.29 1000.57 6423 44605 297.66 1368.40 34287 188056
178.04 816.11 5170 37054 270.61 1192.03 15207 114819
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
206.29 1000.57 6423 44605 297.66 1368.40 34287 188056 0
178.04 816.11 5170 37054 270.61 1192.03 15207 114819 0
0.00 0 0.00 0
0.00 0 0.00 0
0.00 0 0.00 0
0.00 0 0.00 0
763.36 2954.56 35412 199075 261.38 2359.03 5649 58243
691.01 2623.44 30197 180190 231.07 2235.09 3418 22982
2562.58 15107.25 152173 729448 1189.25 8736.23 48101 411311 0
2420.55 14084.35 116880 669083 1106.49 8305.25 25549 255746 0

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Raheja QBE General Insurance Company Limited

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtcr‘r:lr:r:it?\n(;g:\:ii:%) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month
Fire 0.01 1.81 1 18 0.01 1.81 10.00 3351.27
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Marine Cargo 0.04 0.46 4 14 0.04 0.46 25.38 698.99
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Marine Hull (including
Onshore & Offshore oil energy)
Previous year
Marine (Total) 0.04 0.46 4 14 0.04 0.46 25.38 698.99
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Aviation
Previous year
Engineering
Previous year
Motor Own Damage 0.99 7.23 1" 69 0.99 723 160.68 1130.12
Previous year
Motor Third party 0.18 0.72 0.18 0.72
Previous year
Motor (Total) 1.18 7.95 1 69 1.18 7.95 160.68 1130.12
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
\évrﬁ;kk':‘yzr;: ﬁgg?l‘i’t‘;”sa“"” / 0.18 147 1 3 0.18 147 0 0
Previous year 0.00 0.00 0 0 0.00 0.00 0 0
Public Liability 0.71 1.54 1 2 0.71 1.54 500 1000
Previous year 0.00 0.00 0 0 0.00 0.00 0 0
Product Liability
Previous year
Other Liability Covers 14.49 36.43 4 10 14.49 36.43 12050 18180
Previous year 0.00 0.00 0 0 0.00 0.00 0 0
Liability (Total) 15.38 39.44 6 15 15.38 39.44 12550.00 19180.00
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Personal Accident 0.60 0.77 1 10 0.60 0.77 1260.00 1378.50
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Medical Insurance
Previous year
Overseas Medical Insurance
Previous year
Health (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Crop Insurance
Previous year
Credit Guarantee
Previous year
All Other Miscellaneous 0.01 0.07 1 4 0.01 0.07 10.00 4525
Previous year 0 0 0.00 0.00 0.00 0.00
Grand Total 17.22 50.50 24 130 17.22 50.50 14016.07 25784.12
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00

* Wherever applicable

New Products introduced during the month: 1. Public liability




FOR AND UP TO THE MONTH OF OCTOBER, 2009

(Amount in Rs Lakhs)

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0 0 0 0 0 0 0 0
0 0 0 0 0 0 0 0
0.00 0.00 0.00 0.00 0.00 0.00 0 0
0 0 0 0 0 0 0 0
0.00 0.00 0.00 0.00 0.00 0.00 0 0
0 0 0 0 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Reliance General Insurance Company Limited

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 427.00 8858.19 2756 22238 -555.09 955.41 521355.60 16498031.26
Previous year 982.09 7902.78 2374 20858 -88.91 -1818.85 969151.54 14069659.47
Marine Cargo 228.98 1985.87 2342 13585 -54.00 -224.50 551667.96 8727837.85
Previous year 282.98 2210.37 1277 14331 50.24 140.42 697803.68 6022159.11
'C‘)"r?;i;;:“g' g;‘fg]“odr!‘%” energy) 44.15 404.42 4 99 -225.39 -380.01 2648.18 154626.93
Previous year 269.54 784.43 6 59 234.71 368.57 13823.81 91062.12
Marine (Total) 27312 2390.29 2346 13684 -279.39 -604.50 554316.13 8882464.78
Previous year (Total) 552.52 2994.80 1283 14390 284.96 508.99 711627.49 6113221.23
Aviation 10.58 1489.61 2 79 -131.32 706.96 34590.00 3238155.34
Previous year 141.90 782.65 0 54 11.12 249.25 198181.16 325108.22
Engineering 356.11 4969.30 348 3291 -445.74 -1182.08 142147.15 4180237.66
Previous year 801.85 6151.38 401 3506 103.04 251.96 672562.23 8430397.94
Motor Own Damage 8838.52 56402.29 200310 1214100 1645.97 10481.93 533494 54 3436519.79
Previous year 7192.55 45920.35 131438 983504 -2242.16 -4974.90 391901.46 2485642.62
Motor Third party 3867.94 25328.04 210576 1288191 1190.19 7502.44

Previous year 2677.75 17825.61 135010 1016974 -919.88 -819.43

Motor (Total) 12706.46 81730.33 210576 1288191 2836.15 17984.37 533494 54 3436519.79
Previous year (Total) 9870.30 63745.96 135010 1016974 -3162.04 -5794.33 391901.46 2485642.62
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 1793 507.79 257 2674 43.71 27.96 3859.05 55328.09
Previous year 61.64 535.75 291 2699 -1.59 13.41 5376.43 64579.04
Public Liability 417 114.28 47 300 342 -35.56 272210 | 25067243.62
Previous year 7.59 149.84 31 328 -9.96 1.73 14803.29 135036.62
Product Liability 437 51.23 1 67 427 0.61 485.00 7960.00
Previous year 0.10 50.63 1 1 0.00 29.14 50.00 24660.00
Other Liability Covers 9.80 742.26 18 194 504 -329.97 1343.50 255922.36
Previous year 4.76 1072.23 33 170 -1.26 885.32 4570.50 90461.05
Liability (Total) 36.26 1415.56 323 3235 -37.83 -392.89 8409.65|  25386454.06
Previous year (Total) 74.09 1808.44 356 3208 -12.81 929.59 24800.22 314736.70
Personal Accident 517.94 3382.10 2774 36603 -114.49 -629.43 2532382.08 9749672.71
Previous year 632.43 4011.53 2689 23025 262.77 1047.37 6572609.79 13643193.46
Medical Insurance 1850.96 12427 47 23594 249156 511.35 -7952.99 45550.06 1590859.79
Previous year 1339.62 20380.45 36421 177238 -553.16 5209.26 101219.32 1437349.86
Overseas Medical Insurance 273.48 2104.61 47792 294161 85.23 143.92 17776179.91 114945479.15
Previous year 188.26 1960.69 22910 187317 -163.31 95.94 383691.93 4212432.32
Health (Total) 2124.44 14532.08 71386 543317 596.57 -7809.07 17821729.97 |  116536338.95
Previous year (Total) 1527.87 2234114 59331 364555 -716.48 5305.20 484911.25 5649782.18
Crop Insurance 0 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Credit Guarantee 0 0.00 0 0 0.00 0.00 0 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
All Other Miscellaneous 589.69 2829.59 5301 45161 319.81 -906.82 344529.16 3643549.63
Previous year 269.88 3736.41 2686 23013 -53.26 -72.26 22727459 6961738.38
Grand Total 17041.62 121597.05 295812 1955799 2188.67 8121.95| 2249295428 | 191551424.18
Previous year (Total) 14852.94 113475.10 204130 1469583 -3371.62 606.92 10253019.71 57993480.20

* Wherever applicable



FOR AND UP TO THE MONTH OF OCTOBER, 2009

(Amount in Rs Lakhs)

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
4.49 616.95 54 1029 0.00 0.00 0 0
55.52 398.38 89 848 0.00 0.00 0 0
1.80 19.62 6 85 0.00 0.00 0 0
5.16 5.16 23 23 0.00 0.00 0 0
0.00 0.60 0 2 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
1.80 20.22 6 87 0.00 0.00 0 0 0
5.16 5.16 23 23 0.00 0.00 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
3.26 118.06 18 151 0.00 0.00 0 0
5.05 685.41 22 165 0.00 0.00 0 0
825.44 6645.75 18463 116565 0.00 0.00 0 0
517.18 3455.64 9395 72891 0.00 0.00 0 0
42432 2093.01 662 4221 0.00 0.00 0 0
245.89 1504.53 176 5383 0.00 0.00 0 0
1249.76 8738.75 18463 116565 0.00 0.00 0 0 0
763.07 4960.18 9395 72891 0.00 0.00 0 0 0
0.38 12.89 5 99 0.00 0.00 0 0
1.91 1.91 10 10 0.00 0.00 0 0
0.00 2.87 0 2 0.00 0.00 0 0
0.64 0.64 1 1 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 4.00 0 2 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.38 19.75 5 103 0.00 0.00 0 0 0
2.55 2.55 11 1" 0.00 0.00 0 0 0
-0.69 100.12 138 1554 185.81 705.71 217493 5508661
3.92 861.34 88 1427 269.38 752.84 10826 39138461
1242 207.69 531 6805 0.00 0.00 0 0
100.25 1681.62 1257 4953 0.00 0.00 0 0
9.78 70.07 2496 13207 0.00 0.00 0 0
6.47 6.47 1257 1257 0.00 0.00 0 0
22.20 271.76 3027 20012 0.00 0.00 0 0 0
106.72 1688.10 2514 6210 0.00 0.00 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0 0.00 0 0 0 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
8.04 75.39 423 3063 15.93 69.18 26009 32579
6.63 94.53 121 4377 0.10 24.25 0 8443
1289.24 9967.01 22134 142564 201.74 774.89 243502 5541241 0
948.61 8695.62 12263 85952 269.48 777.08 10826 39146904 0

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Royal Sundaram Alliance Insurance Company Limited

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month
Fire 315.46 2815.22 904.00 13533.00 61.12 -1095.18 447533.59 4259828.84
Previous year 376.58 3910.40 3177.00 24822.00 76.29 -750.05 76442497 4931952.57
Marine Cargo 194.47 1307.26 3001.00 19797.00 -4.98 50.36 346764.85 3220956.07
Previous year 199.45 1256.90 3682.00 21826.00 60.25 209.11 303089.58 3151862.27
gs;‘;gr:“g' c()lpr::]uodrgin energy) 2.04 6.60 0.00 0.00 2,04 6.60 0.00 0.00
Previous year 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Marine (Total) 196.51 1313.87 3001 19797 -2.93 56.97 346764.85 3220956.07
Previous year (Total) 199.45 1256.90 3682 21826 60.25 209.11 303089.58 3151862.27
Aviation
Previous year
Engineering 325.40 2277.09 129.00 1249.00 44.30 -89.50 118820.03 757877.43
Previous year 281.10 2366.59 129.00 1529.00 -7.04 89.70 86039.85 1061536.76
Motor Own Damage 4526.03 26841.53 77990.00 409496.00 540.49 4063.72 213489.16 1434762.54
Previous year 3985.54 227717.81 64095.00 322006.00 854.34 5639.39 196525.48 1107551.52
Motor Third party 1317.94 7862.76 686.00 5333.00 389.81 2189.95
Previous year 928.13 5672.81 282.00 2388.00 165.63 1730.76
Motor (Total) 5843.97 34704.29 77990 409496 930.30 6253.67 213489.16 1434762.54
Previous year (Total) 4913.67 28450.62 64095 322006 1019.97 7370.16 196525.48 1107551.52
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 20.94 313.83 68.59 418.00 -26.99 56.99 1119.02 160857.35
Previous year 47.93 256.84 92.00 369.00 -0.61 111.74 9973.01 34153.88
Public Liability 57.44 224.42 62.84 232.00 3113 45.15 3751.93 43200.65
Previous year 26.31 179.27 36.00 199.00 -5.98 60.05 17513.10 80841.76
Product Liability 50.36 250.48 299.57 648.00 46.18 195.29 43619.46 66330.28
Previous year 418 55.18 4.00 23.00 1.98 -31.05 6290.98 30030.55
Other Liability Covers
Previous year
Liability (Total) 128.74 788.74 431 1298 50.32 297.43 58490.41 270388.28
Previous year (Total) 78.42 491.30 132 591 -4.62 140.74 33777.09 145026.19
Personal Accident 211.34 1725.35 13925.00 77323.00 -39.72 8.39 423045.52 2052244.26
Previous year 251.06 1716.96 15025.00 84569.00 53.75 -136.18 211982.78 1858378.02
Medical Insurance 975.03 6998.74 20786.00 146259.00 -20.12 -37.98 137080.22 1168252.90
Previous year 995.15 7036.72 23967.00 142329.00 163.44 819.90 144653.96 1204045.57
Overseas Medical Insurance
Previous year
Health (Total) 975.03 6998.74 20786 146259 -20.12 -37.98 137080.22 1168252.90
Previous year (Total) 995.15 7036.72 23967 142329 163.44 819.90 144653.96 1204045.57
Crop Insurance
Previous year
Credit Guarantee
Previous year
All Other Miscellaneous 139.92 1343.20 2914.00 16159.00 1.77 449.85 653153.41 5039819.81
Previous year 128.15 893.35 3527.00 20093.00 18.20 448.73 433560.24 2539766.14
Grand Total 8136.38 51966.49 120080 685114 912.80 5843.65 2398377.20 18204130.13
Previous year (Total) 7223.58 46122.84 113734 617765 1380.24 8192.10 2174053.95 16000119.03

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
23.25 74.90 385.00 2683.00
5.03 39.87 875.00 2369.00
0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
412.81 3536.56 3823.00 48871.00
264.22 3128.00 3682.00 41186.00
412.81 3536.56 3823 48871 0.00 0.00 0 0
264.22 3128.00 3682 41186 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
14.62 135.68 957.00 5620.00 1.55 6.94 6137.00 25282.00
6.82 51.54 302.00 2507.00 1.36 3.15 3186.00 9156.00
201.75 1115.81 3502.00 19039.00 0.03 0.79 18.00 879.00 46150.00 396399.50
49.23 655.90 908.00 8883.00 0.28 0.98 112.00 834.00 63024.00 441993.00
201.75 1115.81 3502 19039 0.03 0.79 18 879 46150 396400
49.23 655.90 908 8883 0.28 0.98 12 834 63024 441993
30.82 469.88 331.00 8437.00
40.84 37017 1045.00 7596.00
683.25 5332.82 8998 84650 1.58 7.72 6155 26161 46150 396400
366.14 4245.48 6812 62541 1.64 413 3298 9990 63024 441993

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Shriram General Insurance Company Limited

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month
Fire 25.20 77.27 27 242 23.75 67.34 30089.20 82351.69
Previous year 1.45 9.93 13 92 1.45 9.93 2033.31 9468.83
Marine Cargo 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0.00 0 0.00 0.00 0.00 0.00
gs;‘;gr:“g' c()lpr::]uodrgin energy) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Marine (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Aviation 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Engineering 12.81 38.52 10 40 12.04 32.38 5543.96 37085.11
Previous year 0.77 6.14 4 21 0.77 6.14 190.45 1093.38
Motor Own Damage 1730.71 8401.69 49763 261553 1060.47 7349.77 130171.39 677191.70
Previous year 670.24 1051.92 18916 36402 670.24 1051.92 47584.55 73212.07
Motor Third party 1817.16 8748.55 51978 270889 1168.46 7780.09 0.00 0.00
Previous year 648.70 968.46 19401 37382 648.70 968.46 0.00 0.00
Motor (Total) 3547.87 17150.24 51978 270889 2228.93 15129.86 0.00 547020.31
Previous year (Total) 1318.94 2020.38 19401 37382 1318.94 2020.38 0.00 0.00
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 0.24 8.95 4 28 -0.48 736 7.20 97.24
Previous year 0.72 1.59 15 31 0.72 1.59 15.90 49.45
Public Liability 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Product Liability 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Other Liability Covers 0.06 1.03 5 19 0.01 0.76 20.00 316.00
Previous year 0.05 0.27 2 16 0.05 0.27 60.00 221.00
Liability (Total) 0.30 9.98 9 47 -0.47 8.12 0.00 386.04
Previous year (Total) 0.77 1.86 17 47 0.77 1.86 0.00 194.55
Personal Accident 70.33 107.43 699 10510 70.33 107.43 76512.56 102343.23
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Medical Insurance 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Overseas Medical Insurance 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Health (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Crop Insurance 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Credit Guarantee 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00 0.00 0.00
All Other Miscellaneous 2.09 18.74 67 1326 2.09 18.46 1465.55 5848.25
Previous year 0.00 0.28 0 1 0.00 0.28 0.00 30.00
Grand Total 3658.60 17402.18 52790 283054 2336.67 15363.59 243809.86 905233.22
Previous year (Total) 1321.93 2038.59 19435 37543.00 1321.93 2038.59 49884.21 84074.73

* Wherever applicable




FOR AND UP TO THE MONTH OF OCTOBER, 2009

(Amount in Rs Lakhs)

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
47.21 180.59 1373 6138 0.00 0.00 0 0
7.70 20.85 123 331 0.00 0.00 0 0
38.79 150.34 1554 6745 0.00 44.91 0 45242
5.23 13.73 123 331 0.00 0.00 0 0
86.00 330.93 1554 6745 0.00 44.91 0 45242
12.93 34.58 123 331 0.00 0.00 0 0
0.00 0.00 0 0 0.00 1.15 0 8
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 1.15 0 8
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 1
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
86.00 330.93 1554.00 6745.00 0.00 46.06 0 45251 0 0
12.93 34.58 123.00 331.00 0.00 0.00 0 0 0 0

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Star Health And Allied Insurance Company Limited

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtcr‘r:lr:r:it?\n(;g:\:ii:%) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month
Fire
Previous year
Marine Cargo
Previous year
Marine Hull (including
Onshore & Offshore oil energy)
Previous year
Marine (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Aviation
Previous year
Engineering
Previous year
Motor Own Damage
Previous year
Motor Third party
Previous year
Motor (Total) 0.00 0.00 0.00 0.00 0.00
Previous year (Total) 0.00 0.00 0 0.00 0.00 0.00 0.00
Workmen’s compensation /
Employer’s liability
Previous year
Public Liability
Previous year
Product Liability
Previous year
Other Liability Covers
Previous year
Liability (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year (Total) 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Personal Accident 55.82 380.62 10113 55580 -1178.41 -1055.11 78126.24 487659.33
Previous year 1234.23 1435.73 5282 32921 -93.79 -33.47 48407.66 295904.93
Medical Insurance 19474.94 61895.95 42191 262361 13514.77 32635.52 68332.70 21778496.81
Previous year 5960.17 29260.43 19415 130764 2449.07 15622.03 32700.74 16306085.35
Overseas Medical Insurance 55.19 507.64 2359 16076 31.49 251.99 239840.26 3054565.90
Previous year 23.70 255.65 1021 8640 6.64 87.37 74659.60 558321.70
Health (Total) 19530.13 62403.59 44550 278437 13546.26 32887.51 308172.96 24833062.71
Previous year (Total) 5983.87 29516.08 20436 139404 2455.71 15709.40 107360.34 16864407.05
Crop Insurance
Previous year
Credit Guarantee
Previous year
All Other Miscellaneous 40.93 229.51 14669 81502 9.42 12.87 146690 815020.00
Previous year 31.51 216.64 11343.00 77688.00 -22.66 95.56 113430.00 776880.00
Grand Total 19626.88 63013.72 #VALUE! #VALUE! 12377.27 31845.27 #VALUE! 26135742.04
Previous year (Total) 7249.61 31168.45 37061 #VALUE! 2339.26 15771.49 269198.00 |  17937191.98

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
18.62 112.14 4725 26232 34.20 22548 27956 290745
8.41 53.35 2106 14417 1220.40 1345.20 45858 185985
379.32 2312.71 16311 102960 18860.99 58034.46 83150 96725692 111554 96880775
155.12 1089.64 T477 53572 5676.07 27466.94 21995 27137191 13352 49682030
8.62 107.63 309 3108 27.75 262.58 1172 9105 2359 16074
541 51.79 254 1987 1317 127.32 590 4502 1021 8645
387.94 2420.34 16620 106068 18888.74 58297.04 84322 96734797 113913 96896849
160.53 1141.43 7731 55559 5689.24 27594.26 22585 27141693 14373 49690675
0.00 0 40.93 229.51 14669 81322
0.00 0 31.51 216.64 11343 77688
406.56 2532.48 21345 132300 18963.87 58752.03 126947 97106864 113913 96896849
168.94 1194.78 9837 69976 6941.15 29156.10 79786 27405366 14373 49690675

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Tata AIG General Insurance Co Ltd

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtcr‘r:lr:r:it?\n(;g:\:ii:%) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 702 11,439 11,288 86,212 - 9,633,052 198,893,918
Previous year 1,161 12,444 5917 44,397 - - 11,209,307 100,821,346
Marine Cargo 1,053 6,992 1,821 14,179 - 342,073 7,406,089
Previous year 822 7,484 1,254 9,744 - - 390,831 2,734,970
Marine Hull (including ) ) ) ) } :
Onshore & Offshore oil energy)

Previous year - - - - - - - -
Marine (Total) 1,053 6,992 1,821 14,179 - - 342,073 7,406,089
Previous year (Total) 822 7,484 1,254 9,744 - - 390,831 2,734,970
Aviation - - - - -
Previous year - - - - - - - -
Engineering 280 2,680 49 542 - 177,078 7,153,674
Previous year 211 2,330 7 142 - - 791,704 4,722,030
Motor Own Damage 1,858 10,433 28,254 204,044 - 94,998 554,971
Previous year 1,616 11,804 27,167 215,123 - - 69,054 549,837
Motor Third party 304 1,784 28,254 204,044 -
Previous year 176 1,935 27,167 215,123 - - - -
Motor (Total) 2,162 12,217 28,254 204,044 - - 94,998 554,971
Previous year (Total) 1,791 13,739 27,167 215,123 - - 69,054 549,837
\évrﬁ;kk':‘yzr;: ﬁgg?l‘i’t‘;”sa“"” / 2 119 5 92 - 274 85,417
Previous year 37 375 129 1,186 - - 14,505 199,292
Public Liability 224 1,650 3 241 - 118,809 852,956
Previous year 187 1,806 74 643 - - 93,205 1,281,727
Product Liability 48 335 18 197 - 124,384 2,761,816
Previous year 60 &3 50 350 - - 84,000 7,997,058
Other Liability Covers 583 5,797 416 2,279 - 331,002 2,410,680
Previous year 350 4,024 68 847 - - 118,074 1,198,267
Liability (Total) 857 7,901 470 2,809 - - 574,469 6,110,870
Previous year (Total) 633 6,518 321 3,026 - - 309,784 10,676,343
Personal Accident 945 5,914 3,718 54,506 - 93,159 3,572,666
Previous year 822 7,638 7,732 74,808 - - 613,021 5,049,090
Medical Insurance - - - - - -
Previous year - - - - - - - -
Overseas Medical Insurance 634 4,312 26,782 162,622 - 3,150,141 19,498,384
Previous year 430 5,076 18,465 222,278 - - 2,329,479 21,159,365
Health (Total) 634 4,312 26,782 162,622 - - 3,150,141 19,498,384
Previous year (Total) 430 5,076 18,465 222,278 - - 2,329,479 21,159,365
Crop Insurance - - - - - -
Previous year - - - - - - - -
Credit Guarantee - - - - - -
Previous year - - - - - - - -
All Other Miscellaneous 216 9 381 1,342 - 7,125 118,460
Previous year 28 462 235 3,957 - - 8,529 221,349
Grand Total 6,849 52,367 72,763 526,256 - - 14,072,094 243,309,032
Previous year (Total) 5,964 55,691 61,098 573,475 - - 15,721,708 145,934,330

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
21 422 49 533 - -
32 461 50 259 - - - -
20 163 10 148 - -
24 63 7 38 - - - -
20 163 10 148 - - - -
24 63 7 38 - - - - -
4 20 - 14 - -
5 72 3 18 - - - -
97 533 1,737 10,992 -
31 191 849 4,615 - - - -
97 533 1,737 10,992 - - - -
31 191 849 4,615 - - - - -
0 2 - 1 -
2 6 2 8 - - - -
3 102 10 107 -
- 68 2 30 - - - -
3 104 10 108 - - - -
2 74 4 38 - - - - -
9 83 87 1,659 1 7 3,751 47,128
6 27 261 1,514 - 3 - 8,439
2 1 39 312 - -
8 25 15 151 - - - -
2 1 39 312 - - - -
8 25 15 151 - - - - -
14 91 411 2,340 -
0 8 38 171 - - - -
171 1,426 2,343 16,106 1 7 3,751 47,128 -
109 922 1,227 6,804 - 3 - 8,439 -

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: The New India Assurance Co. Ltd

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month
Fire 7056.95 59701.04 95924 548803 2362.87 9628.22| 945933446.88 | 1150993251.43
Previous year 4694.08 50072.82 90087 533645
Marine Cargo 1527.96 11776.26 21964 162906 166.22 640.77 | 23073239555 | 398859875.36
Previous year 1361.74 11135.49 24539 164935
'C‘)"r?;i;;:“g' g;‘fg]“odr!‘%” energy) 1341.79 13356 51 904 7517 -1634.11 172281 530840294 |  12812094.01
Previous year 2975.90 11633.70 545 8036
Marine (Total) 2869.75 25132.77 22868 170423 -1467.89 2363.58 | 225423992.61| 411671969.37
Previous year (Total) 4337.64 22769.19 25084 172971 0.00 0.00
Aviation 391.85 3918.82 10 311 315.96 -26.37 -1267148.82 3271154.38
Previous year 75.89 3945.19 176 388
Engineering 2514.00 17161.01 4458 39616 472.07 2821.99 140173152.77 197167278.31
Previous year 2041.93 14339.02 14338 56815
Motor Own Damage 10470.44 66396.37 387371 2899432 888.03 4001.50 6140674.26 15358287.78
Previous year 9582.41 62394.87 470525 2874702
Motor Third party 7333.91 50076.64 418279 1754663 -146.50 -961.47
Previous year 7480.41 51038.11 195977 1421309
Motor (Total) 17804.35 116473.01 418279 1754663 741.53 3040.03 6140674.26 15358287.78
Previous year (Total) 17062.82 113432.98 195977 1421309 0.00 0.00 0.00 0.00
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 204 2070 11827 45087 12751 234.05 320556 551158
Previous year 332 1836 9117 36265 0
Public Liability -18 68 2437 3333 -18.45 -30.13 -3690535 601069
Previous year 0 98 0 1316 0
Product Liability 120 368 36 143 17.71 211.35 47176 283003
Previous year 2 157 -1470 41 0
Other Liability Covers 524 5232 3014 26052 12.26 962.39 1121116 1806434
Previous year 511 4270 2588 29515 0
Liability (Total) 829.72 7738.60 17314 74615 -15.99 1377.66 -2201686.18 3241663.46
Previous year (Total) 845.71 6360.94 10235 67137 0.00 0.00 0.00 0.00
Personal Accident 906.96 6161.45 49872 308405 333.10 871.88 | 64493653304.58 | 64537280428.77
Previous year 573.86 5289.57 31926 271463 0.00
Medical Insurance 11983.44 89582.27 21026 706610 -287.37 7514.12 34862978.46 85692983.60
Previous year 12270.81 82068.15 160561 891585 0.00
Overseas Medical Insurance 77.09 993.89 1838 35282 30.56 -144.60 136089.56 1800962.58
Previous year 46.53 1138.49 1740 30528 0.00
Health (Total) 12060.53 90576.16 22864 741892 -256.81 7369.52 34999068.02 87493946.18
Previous year (Total) 12317.34 83206.64 162301 922113 0.00 0.00 0.00 0.00
Crop Insurance 0.00 0.00 0 0 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00
Credit Guarantee -53.38 8.34 -1005 16 -65.38 -49.94 -6061.16 14269.90
Previous year 12.00 58.28 14 39 0.00
All Other Miscellaneous 4032.53 24875.82 -66250 803718 1856.47 1204.24 21201327.19 185972988.49
Previous year 2176.06 23671.58 165736 1160770 0.00
Grand Total 48413.26 351747.02 564334 4442462 4275.93 28600.81 | 65864050070.15 | 66592465238.07
Previous year (Total) 44137.33 323146.21 695874 4606650

* Wherever applicable




(Amount in Rs Lakhs)

FOR AND UP TO THE MONTH OF OCTOBER, 2009

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
578.17 3297.25 11730 52093 297.72 1422.20
312.80 2499.34 10874 72799 98.15 1082.80
149.18 435.64 726 4589 101.44 375.86
0.00 256.57 429 4630 11.81 206.21
3.51 16.37 14 123 7.33 17.27
3.47 6.41 306 2476 1.57 12.59
152.69 452.01 740 4712 108.77 393.13 0 0
347 262.98 735 7106 13.38 218.80 0 0
0.00 0.00 0 0 0.00 0.00
0.00 0.00 0 0 0.00 0.00
118.35 699.87 619 3257 10.45 374.34
32.99 408.88 728 3132 29.17 299.51
1722.74 5173.63 22286 212246 350.15 3013.15 1028 9563
0.00 4915.00 28522 234271 615.94 4888.77 1951 13471
360.92 2743.89 9525.00 94584 54.38 1967.15 9971 22505
277.19 3018.69 21052 212047 284.48 1815.50 3499 12288
2083.66 7917.52 9525 94584 404.53 4980.30 10999 32068
277.19 7933.69 21052 212047 900.42 6704.27 5450 25759
1 207 367 2496 12 141 2007 9944
237 537 168 1300 19 207 2113 26529
0 3 137 148 1 2 261 261
7 7 2 5 0 0 0 0
17 3 -3 1 -24 0 121 121
0 0 0 0 0 0 0 0
-3 174 209 3146 0 77 1 68
-7 41 200 638 20 56 8 59
-7.97 386.79 710 5791 -11.62 220.29 2400 10394
236.82 585.49 370 1943 39.45 263.39 2121 26588
54.70 937.95 3447 20263 714.91 877.24 178148 426018
33.54 249.69 1727 15668 35.31 154.57 167642 386752
168.98 1380.56 3226 41168 -687.12 884.56 91286 10495610 390179 2258720
334.22 2328.56 5252 52488 187.51 954.21 154685 355359
-5.07 23.78 65 901 -12.52 18.37 -4752 12223 738 24908
1.38 22.52 45 645 0.70 12.59 43 639
163.91 1404.34 3291 42069 -699.64 902.93 86534 10507833 390917 2283628
335.60 2351.08 5297 53133 188.21 966.80 154728 355998 0 0
0.00 0.00 0 0 0.00 0 0 0
0.00 0.00 0 0 0.00 0 0 0
0.00 0.00 0 0 0.00 0.0 0 0
0.00 0.00 0 0 0.00 0 0 0
654.33 3942.21 49447 219696 84.49 1477.52 14397 5270498
937.19 4498.93 34099 175066 -1.50 1151.42 26054 5312290
3797.84 19037.94 79509 442465 909.61 10647.95 292478 16246811
2169.60 18790.08 74882 540894 1302.59 10841.56 355995 6107387

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: The Oriental Insurance Company Limited

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 3453.29 38031.58 38926 284442 6816564.00 95349324.03
Previous year 3206.28 32106.49 26117 246065 42.74 841.11
Marine Cargo 1495.51 10370.50 18266 134774 6328033.08 47623070.59
Previous year 1378.53 10576.92 7344 102224 0.00 0.00
'C‘)"r?;i;;:“g' g;‘fg]“odr!‘%” energy) 940.74 11276.64 301 3113 9264455 549678587
Previous year 1439.61 7862.02 411 3676 0.00 0.00
Marine (Total) 2436.25 21647.14 18567 137887 0.00 0.00 6420677.63 53119856.46
Previous year (Total) 2818.14 18438.94 7755 105900 0.00 0.00 0.00 0.00
Aviation 1682.47 6511.28 40 234 88963.29 6440197.85
Previous year 1225.79 5355.77 0 1047 0.00 0.00
Engineering 1719.22 13800.15 3088 24340 1502104.99 15051655.87
Previous year 3395.47 14891.18 4239 28631 0.00 0.00
Motor Own Damage 7831.60 48669.78 439248 2609867 516136.14 3304459.44
Previous year 7750.21 50623.46 249464 2062979 0.00 0.00
Motor Third party 6277.67 41243.65 572489 3562097

Previous year 5109.25 35897.28 67119 1030404

Motor (Total) 14109.27 89913.43 572489 3562097 0.00 0.00 516136.14 3304459.44
Previous year (Total) 12859.46 86520.74 249464 2062979 0.00 0.00 0.00 0.00
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 385.41 3300.74 4475 33767 20047 57 67489.99
Previous year 349.45 2803.04 3877 31796 0.00 0.00
Public Liability 6.90 55.94 31 268 2173164.00 36739399.51
Previous year 93.57 746.86 691 5215 0.00 0.00
Product Liability 14.95 384.86 9 87 84849.16 1963755.81
Previous year 23.39 186.72 173 1304 0.00 0.00
Other Liability Covers 756.39 3264.60 1991 16611 391130.89 6568949.93
Previous year 116.96 933.58 863 6519 0.00 0.00
Liability (Total) 1163.65 7006.14 6506 50733 0.00 0.00 2670091.62 45339595.24
Previous year (Total) 583.37 4670.20 5604 44834 0.00 0.00 0.00 0.00
Personal Accident 887.08 7233.88 85091 619763 2071592.00 15967287.32
Previous year 757.56 5795.71 21289 238837 0.00 0.00
Medical Insurance 10370.17 57491.56 49512 386449 292139.96 2166648.69
Previous year 6756.92 38947.37 41395 339360 0.00 0.00
Overseas Medical Insurance 4717 570.28 1710 16660 155291.16 1642461.33
Previous year 101.50 1125.78 179 T1147 0.00 0.00
Health (Total) 10417.34 58061.84 51222 403109 0.00 0.00 44743112 3809110.02
Previous year (Total) 6858.42 40073.15 42574 410507 0.00 0.00 0.00 0.00
Crop Insurance 0.00 0.00 0 0 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00
Credit Guarantee 0.00 0.00 0 0 0.00 0.00
Previous year 0.00 0.00 0 0 0.00 0.00
All Other Miscellaneous 3019.27 27451.41 88473 628272 3659177.48 36290549.75
Previous year 4031.44 28792.02 95529 982832 0.00 0.00
Grand Total 38887.84 269656.85 864402 5710877 0.00 0.00 24192738.27 274672035.98
Previous year (Total) 35735.93 236644.20 452571 4121632 0.00 0.00 42.74 841.11

* Wherever applicable




FOR AND UP TO THE MONTH OF OCTOBER, 2009

(Amount in Rs Lakhs)

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month

196.48 1453.51 4543 32365 20.85 1453.51 0.00 0.00
42.74 841.11 1254 11160 9.96 95.75 0.00 0.00
34.57 220.15 570 4930 34.47 220.15 0.00 0.00

9.39 84.04 175 1370 0.92 11.64 0.00 0.00
240 18.83 9% 901 2.82 1.83 0.00 0.00
0.00 0.00 0 0 0.00 0.00 0.00 0.00
36.97 238.98 664 5831 37.29 221.98 0 0
9.39 84.04 175 1370 0.92 11.64 0 0
0.00 0.00 0 0 0 0 0 0
0.00 0.00 0 0 0 0 0 0
68.48 411.17 273 2336 5 411 0 0
73.40 236.98 362 2550 2 5 0 0

977.64 5569.91 52453 289444 160 5570 0 0

500.84 3448.19 17965 134795 33 333 0 0

836.03 5020.66 68396 397137 155 5021 0 0

291.02 1825.50 10352 80529 30 118 0 0

1813.67 10590.57 68396 397137 314.14 10590.57 0 0

791.86 5273.69 17965 134795 62.81 450.39 0 0

32.35 24563 548 3769 7 246 0 0
3.67 31.46 94 643 5 51 394 3166
0.19 0.65 4 9 0 1 0 0
0.85 8.46 16 109 3 3 387 801
0.00 9.38 0 4 0 9 0 0
0.00 0.1 0 4 0 0 0 0
5.05 63.83 85 7 0 64 0 0
0.43 2.64 13 99 0 4 9 61
37.59 319.49 637 4499 7.60 319.49 0 0
4.95 42.67 123 855 8.01 58.79 790 4028
81.82 423.20 11582 79829 8 423 0 0
32.53 295.56 2012 25454 1 292 10739 325501
98.63 865.81 1562 11294 43 866 0 0
52.81 529.30 2820 16103 81 735 9907 112155
0.91 7.57 29 167 0 8 0 0
0.00 0.00 0 0 0 0 0 0
99.54 873.38 1591 11461 43.25 873.38 0 0
52.81 529.30 2820 16103 80.63 734.88 9907 112155
0.00 0.00 0 0 0 0 0 0
0.00 9.29 0 0 0 0 0 0
0.00 0.00 0 0 0 0 0 0
0.00 0.00 0 0 0 0 0 0
263.15 3828.41 20236 135941 65 3828 2885 15335
1164.68 6224.79 25028583 25430522 709 5157 136054 8273548
2597.70 18138.71 107922 669399 501.41 18121.71 2885 15335
2172.36 13537.43 25053294 25622809 884.94 6804.83 157490 8715232

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: United India Insurance Company Limited

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 5131.64 40337.64 60107 460857 1721.63 73495.57
Previous year 3410.01 32988.07 53954 393313 587.92 -10872.06
Marine Cargo 1433.16 13222.16 20328 171225 304.66 -8.29
Previous year 1128.50 13230.45 18771 165579 7264.73
'C‘)"r?;i;;:“g' g;‘fg]“odr!‘%” energy) 816.96 8781.96 1105 7734 532.07 372132
Previous year 284.89 5060.64 961 5966 32.15 -1752.37
Marine (Total) 2250.12 22004.12 21432 178959 836.73 3713.03
Previous year (Total) 1413.39 18291.09 19731 171545 5512.36
Aviation 142.66 347.48 105 225 -73.44 45.26
Previous year 216.10 302.22 2978 3135 -1.20 -53.61
Engineering 2306.68 15374.68 18370 77223 828.21 2408.69
Previous year 1478.47 12965.99 22751 82142 -643.24 923243
Motor Own Damage 9167.85 58043.85 404042 2863552 1432.46 13216.69
Previous year 7735.39 44827.16 339345 2234455 2791.23 -3452.54
Motor Third party 6448.60 41604.60 164592 3809972 2069.06 13202.78
Previous year 4379.54 28401.82 145906 978850 2441.15 21517.88
Motor (Total) 15616.45 99648.45 568634 6673524 3501.52 26419.47
Previous year (Total) 12114.93 73228.98 485252 3213306 5232.38 18065.34
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 396.63 2605.10 4980 36574 80.78 67.43
Previous year 315.85 2537.67 4254 31565 1.79 227.96
Public Liability -9.93 462.46 460 3667 -8.42 -3.52
Previous year -1.54 465.98 437 3072 -52.96 0.04
Product Liability 12.86 226.01 150 1423 -13.65 -101.89
Previous year 26.51 327.90 160 1339

Other Liability Covers 251.52 1307.48 2841 18619 -44.95 50.25
Previous year 296.47 1257.23 3447 15777

Liability (Total) 651.08 4601.05 8431 60282 13.79 12.27
Previous year (Total) 637.29 4588.78 8298 51754

Personal Accident 624.10 5859.28 29879 350293 4415 1870.50
Previous year 582.95 3988.78 32356 223806 99.79 1486.67
Medical Insurance 8388.58 63612.87 121334 752738 2904.88 21639.88
Previous year 5483.70 41972.99 87654 611329

Overseas Medical Insurance 833.00 4572.71 21540 84071 309.02 927.78
Previous year 523.98 3644.93 14154 74225

Health (Total) 9221.58 68185.58 142874 836809 3213.90 22567.66
Previous year (Total) 6007.68 45617.92 101808 685554

Crop Insurance 0.00 0.00 0 0 0.00 0.00
Previous year 0.20 1.32 0 0 0.00 0.00
Credit Guarantee 0.00 0.00 0 0 0.00 0.00
Previous year 0.30 0.00 0 0 0.00 0.00
All Other Miscellaneous 4255.00 30206.72 143651 1067252 380.73 3130.55
Previous year 3874.27 27076.17 141984 862557 4371.79 -26678.47
Grand Total 40201.21 286565.00 993483 17454999 10465.62 67515.68
Previous year (Total) 29735.59 219049.32 869112 5687112

* Wherever applicable



FOR AND UP TO THE MONTH OF OCTOBER, 2009

(Amount in Rs Lakhs)

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month

397.18 3186.62 8565 74214 164.48 1068.20 2418
309.67 2356.35 7369 58050 100.66 933.51
60.54 461.86 1250 13750 28.09 455.33 459
47.14 581.71 1162 7745 20.42 396.20
9.72 43.76 160 799 3.54 15.25 91
8.44 42.31 163 722 0.92 2.37
70.26 505.62 1411 14550 31.64 470.59 550
55.58 624.02 1325 8467 21.34 398.56
14.85 0.00 10 0 4.41 0.00 0
33.76 36.94 1418 1410 2.01 1.46
145.41 967.18 2889 8392 75.04 431.12 456
114.21 640.27 5110 9999 60.32 321.39
2477.38 15768.96 64026 427234 345.72 1933.34 10766
1900.37 8428.46 54246 335169 331.35 1127.00
856.55 8293.22 25961 527399 159.64 1204.61 7259
568.77 3434.08 20491 122814 131.03 570.85
3333.94 24062.18 89987 954633 505.35 3137.95 18025
2469.14 11862.54 74737 457983 462.38 1697.85
35.97 282.57 683 5013 6.90 77.06 725
37.19 206.25 536 5616 6.28 70.87
1.61 19.51 49 505 0.48 7.84 69
1.28 14.29 33 326 3.19 51.10
0.19 7.78 6 16 0.12 2.08 0 69
0.36 1.17 6 10 317 3.55 1
7.09 103.59 242 1622 1.43 12.88 1
10.90 52.73 236 1435 1.71 9.67
44.86 413.45 980 7156 8.93 99.87 865
49.73 274.45 811 7387 14.35 135.19
144.59 1720.82 3187 28708 8.58 1922.77 8544 52629
102.36 672.51 4554 25004 11.73 89.90 3982 24947
395.17 2603.88 6744 54447 102.02 4835.08 5869 538264
431.42 8248.42 4953 38442 140.68 817.36 2290 227133
14.55 187.84 398 3661 4.72 68.64 269 515
22.04 123.55 1466 5416 8.97 26.75 227 1251
409.72 2791.72 7142 58108 106.74 4903.72 6138 538779
453.46 8371.97 6419 43858 149.66 844.11 2516 228383
0.00 0.00 2 0 0.00 0.00 0 0
0.00 9.00 0 1 0.00 0.00 1 0
0.00 0.00 0 0 0.00 0.00 3 0
0.00 0.00 0 0 0.00 0.00 3 0
1066.75 9486.67 36945 435976 318.39 4043.96 2670 179003
1609.64 7095.90 33364 219576 2679.29 1804 145942
5627.56 70907.22 151117 2616183 1223.56 24690.27 792654
5197.54 31943.94 135107 831744 #VALUE! 7101.26

Jan 2010



Jan 2010

non-life insurance

Name of the Insurer: Universal Sompo

BUSINESS FIGURES:

Total Premium u/w Polinies losund thtc:xroer:itcr’un(fo:jel::i';%q) Sum Asured
LINE OF BUSINESS
For the Up to For the Up to For the Up to For the Up to
month the month month the month month the month month the month

Fire 261.45 2039.93 6589.00 49636.00 251.91 1984.66 316376.41 2368546.67
Previous year 9.54 55.27 29.00 68.00 9.54 55.27 7552.01 110895.11
Marine Cargo 69.73 262.75 64.00 510.00 65.31 240.63 373298.03 1432205.00
Previous year 4.42 22.12 16.00 25.00 442 22.12 4201.59 67830.14
gs;‘;gr:“g' c()lpr::]uodrgin energy) 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Marine (Total) 69.73 262.75 64 510 65.31 240.63 373298.03 1432205.00
Previous year (Total) 4.42 2212 16 25 4.42 2212 4201.59 67830.14
Aviation 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Engineering 5.70 226.39 65.00 455.00 5.10 225.71 9499.92 225805.02
Previous year 0.60 0.68 1.00 3.00 0.60 0.68 145.89 154.57
Motor Own Damage 467.86 1971.52 18594.00 61790.00 464.19 1966.51 54076.15 203257.36
Previous year 3.67 5.01 30.00 39.00 3.67 5.01 152.75 33242
Motor Third party 85.00 236.59 0.00 0.00 85.00 236.59

Previous year 0.00 0.00 0.00 0.00 0.00 0.00

Motor (Total) 552.86 2208.11 18594 61790 549.19 2203.10 54076.15 203257.36
Previous year (Total) 3.67 5.01 30 39 3.67 5.01 152.75 33242
\évrﬁ;kk':‘;':: ﬁggl‘i’t‘;”sa“"” / 0.87 23 15 113 0.81 22.90 94 2966
Previous year 0.06 0.18 1.00 2.00 0.06 0.18 4.00 7.93
Public Liability 0.03 6.01 1.00 7.00 0.03 6.01 5 5005
Previous year 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Product Liability 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other Liability Covers 1 1 3 30 0.64 10.85 183 5774
Previous year 0 0 0 0 0 0 0 0
Liability (Total) 1.54 39.95 19 150 1.48 39.76 281.98 13745.12
Previous year (Total) 0.06 0.18 1 2 0.06 0.18 4.00 7.93
Personal Accident 1.36 693.33 159 1218 0.82 645.27 1493.67 8232896.26
Previous year 0.54 48.06 992 3841 0.00 0.00 0.00 0.00
Medical Insurance 88.25 841.66 1312 10021 71.46 824.26 5351.20 65510.20
Previous year 16.79 17.40 600 679 0.00 0.00 0.00 0.00
Overseas Medical Insurance 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Health (Total) 88.25 841.66 1312 10021 71.46 824.26 5351.20 65510.20
Previous year (Total) 16.79 17.40 600 679 0.00 0.00 0.00 0.00
Crop Insurance 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Credit Guarantee 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Previous year 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
All Other Miscellaneous 212.30 1588.50 9018 71948 202.77 1578.51 87899.58 869105.08
Previous year 9.53 9.99 41753 44597 0.00 0.00 0.00 0.00
Grand Total 1193.19 7900.61 35820 195728 1148.05 7741.90 848276.94 13411070.71
Previous year (Total) 45.14 158.71 43421 49254 18.28 83.26 12056.24 17922017

* Wherever applicable




FOR AND UP TO THE MONTH OF OCTOBER, 2009

(Amount in Rs Lakhs)

Amount of Premium No. of Policies Amount of Premium No. of Lives covered No. of
u/w in Rural Areas in Rural Areas u/w in Social Sector in Social Sector Lives covered *
For the Up to the For the Up to the For the Up to the For the Up to For Up to
month month month month month month month the month | the month | the month
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0 0 0 0 0 0 0 0
0 0 0 0 0 0 0 0
0 0 0 0 0 0 0 0
0.00 0.00 0.00 0.00 0 0 0 0
0.00 0.00 0.00 0.00 0 0 0 0
0.00 0.00 0.00 0.00 0 0 0 0
0 0 0 0 0 0 0 0
0 0 0 0 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 1 0.00 0.00 0 0 0 0
0.00 0.00 0 0 0.00 0.00 0 0 0 0
0.00 0.00 0 1 0.00 0.00 0 0 0 0
0.00 0.00 0.00 0.00 0 0 0 0
0.00 0.00 0.00 0.00 0 0 0 0
0.00 0.00 0.00 0.00 0 0 0 0
0.00 0.00 0.00 0.00 0 0 0 0
98.56 654.51 3069 23820 0.00 0.00 0 0
0.00 0.00 0 0 0.00 0.00 0 0
98.56 654.51 3069 23820 0.00 0.00 0 0 0 0
0.00 0.00 0 1 0.00 0.00 0 0 0 0

Jan 2010
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SPREAD THE WORD...
The above advertisement is issued by IRDA in the Public interest.
Those wishing to publish it for spreading consumer awareness of Insurance
may use this artwork for reproduction.




events

FICCI’s 13" Conference on
Insurance ‘India Insurance 2020’
By Federation of Indian Chambers of Commerce and Industry

3rd India Rendezvous
By Asia Insurance Review, Singapore

Reinsurance Management
By National Insurance Academy

6™ Asian Conference on
Pensions and Retirement Planning
By Asia Insurance Review, Singapore

Effective Claims Management
By National Insurance Academy

Financial Appreciation Programme
By National Insurance Academy

Effective Underwriting in General Insurance
By National Insurance Academy

Health Insurance Management
By National Insurance Academy

5% Asian Takaful Conference
By Asia Insurance Review, Singapore

2010 MDRT Experience Meeting
By Million Dollar Round Table
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Key lessons learned from the financial crisis are essential to
reinforcing insurance supervision in both developed and emerging
markets while promoting financial inclusion and access to
insurance globally.

Mr. Peter Braumuller
IAIS Executive Committee Chair

Better governance per se does not guarantee that there will never
be a crisis, but it can minimise its probability and its impact if it
does occur.

Mr. Heng Swee Keat
Managing Director, Monetary Authority of Singapore

A prolonged downturn would have put strong pressure on asset
quality, profitability and capital; and could have penalized harshly
those financial institutions slowest to adapt.

Mr. John F. Laker

[} [ ]
Chairman, Australian Prudential Regulation Authority v.I eW pO] n t

We strive to continue to promote consumers’ better understanding
of the general insurance products and services as well as the
important points which they need to keep in mind at the time of
concluding an insurance contract and making insurance claims.

Mr. Masatoshi Sato
Chairman, General Insurance Association of Japan

Data sharing is a very important prerequisite for insurers to keep
adverse selection at bay and also to fight the evil of moral hazard.

Mr. J. Hari Narayan
Chairman, Insurance Regulatory & Development Authority

The global financial crisis saw policy makers having to respond
strongly and adopting a wide range of unorthodox policy
measures. A prolonged recession was averted and now the global
economy is recovering.

Mr. Dato’ Ooi Sang Kuang
Deputy Governor, Bank Negara Malaysia.
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