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T
he Campaign launched by the Honourable

Prime Minister “Swachh Bharat : Swasth

Bharat” has added a new dimension to the

health care in general and health insurance in

particular in our country. With high cost of medical

care particularly in secondary and tertiary  care,

maintenance  of cleanliness of our surroundings and

public place will greatly reduce communicable

diseases and consequential beneficial effect  on our limited resources both in terms of manpower and

expenditure involving super speciality treatment. Through this column I would like to call upon all

stakeholders of insurance industry, both policy holders and service providers to contribute their bit for

Swachh Bharat Campaign through awareness camps, cleanliness drive and importantly weeding out of

records which have outlived their lives for clean and lean the office environment.

The other dimension of this campaign is huge opportunity to enhance penetration of health insurance

in the country, particularly in rural areas and for informal un-organised workers. An added responsibility

is now cast upon the insurers and other partners like distributors and marketing agencies to go beyond

for qualitative and quantitative growth of primary care oriented health insurance for all in the

country. Of course we all have to work that Extra Mile to educate both existing and prospective policy

holders the need to have continued health insurance coverage.

I am sure our above such efforts will result in Third Dimension of Swachh Bharath : Swasth Bharat to

“Samajik Suraksha Bharat”, there by directly benefiting insurance industry as well as socio economic

development of the country.

Health Insurance in the context of Swachh Bharat : Swasth Bharat is the focus of this issue of the

journal and considering the importance of Information Technology, the Next Issue will focus on “Role

of IT in Insurance Sector”

T.S. Vijayan

From the Publisher
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Differential Premium Pricing in
Health Insurance

- Prof . D.Chennappa

ISSUE FOCUS

DIFFERENTIAL PREMIUM PRICING IN

HEALTH INSURANCE

“A tremendous amount of needless

pain and suffering can be eliminated

by ensuring that Health insurance

is universally available”.

- Daniel Akaka

Abstract

H
ealth insurance in India was

introduced in 1986 in the

form of Mediclaim policy by

the Public Sector General Insurance

Companies.  Post liberalization, 4

Public, 22 Private and 4 Standalone

insurance companies have entered

this sector to provide quality health

care at affordable rates. As a result,

the number of persons covered

(penetration) has grown from 0.69

million in 2001-02 to 2.048 million

in 2013-14, which amounts to only

0.16 percent of the total

population. Out-of-pocket

payments for healthcare remains

over 65 percent and claim ratios are

more than 100 percent. Despite

these developments, full access to

affordable and good quality health

care remains a distant dream.

An attempt is made in this paper to

develop a new model of premium

making it affordable to all sections

of the society, keeping in view the

existing premium structure, age,

geographical location  & income of

the policy holders and claim

settlements. Relevant data has been

collected from IRDA reports and

Insurance Information Bureau (IIB)

bulletins and from other reports.

A client who is    opting for higher

level policies (for example Rs

5,00,000) is paying lesser premium.

As a result, assuring equity in access

to quality health care for low

income people is missing. The

premium increases as policy holders

become older and Insurers mounting

the premium amount by sinking the

claim amount. Therefore, Private

Health Insurance (PHI) schemes in

their present form are not able to

serve their purpose. Hence, it is

time we introduced differential

premium model for different

income groups in PHI in India.

Key words

Average Claims paid, differential

premium pricing model, E-

repository information, private

health insurance, Standard medical

treatment guidelines, Tertiary

sector, Uniform premium.

INTRODUCTION

India’s health insurance market has

experienced a significant regulatory

and institutional change since the

insurance industry was opened to

private sector participation in 2000.

The Government of India’s Insurance

Regulatory and Development

Authority (IRDA) has been working

extensively to build strong enabling

environment for health insurance by

developing efficient regulations on

products and policy holders

protection, and assisting in the

development of information

infrastructure. Presently, 4 Public,

24 Private  and 4 standalone Joint

venture companies have been

providing  healthcare financing

facilities to the policy holders. The

Central and State governments are

working closely with insurance

companies to develop and

implement affordable health

insurance plans for the vulnerable

sections of the society in India.

The number of persons covered

(penetration) PHI has grown from

0.69 million in 2001-02 to 2.048

million in 2013-14. However, it is

still a very small percentage of the

population (only 0.16 %) during the

reference period. The health

3
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insurance density has gone up from

USD 13 in 2004 to USD146 in 2014.

Similarly non-life insurance density

has surged from USD 3.5 in 2004 to

USD 10.5 in 2013. It indicates that

the quantum of health insurance

premium is more than in any other

general insurance. Out-of-pocket

payments for healthcare remains

over 65 percent and claim ratios are

more than 100 percent.

Despite these developments, full

access to affordable and good

quality health care remains a

distant dream. An attempt is made

to find out new model at affordable

rate considering  the existing

premium structure, age,

geographical location  & income of

the policy holders and claims

settlement. The relevant data has

been collected from IRDA reports

and Insurance Information Bureau

(IIB)  bulletins and from other

reports.

PREMIUM

The amount the policy holder or

their sponsor (e.g. an employee)

pays to the health plan to purchase

health coverage. Most of the people

want and take health insurance, but

they can’t afford the coverage.

There is a need to introduce new

models to make health coverage

more affordable and widespread.

Premium is an important component

to drive the PHI. Hence, details are

presented in table 1.

Table 1 shows that  64 % increase in

premium per  policies resulted in

increase of 62 % in premium per

insured member during 2003- 04 to

2012-13 period.  Premium per policy

has been increased from Rs 4166 to

Rs 13,753, premium per insured is

from Rs 1129 to Rs 3724 and average

claim paid is from Rs 8,674 to Rs

41,866 during the reference period

from 2003-04 to 2012-13. However,

reciprocal growth rates are

observed in increasing in Premium

and Claims. The differences

between premium amount collected

and claim paid per insured is ranging

Table 1: Average Premium, Average Claim Paid,  Average Persons Insured-Per Policy And Per Member

(1) (2) (3) (4) (5) (6) (7)

YEAR Premium Premium per Number of Claim paid Claim paid Difference between

per policy insured persons per policy per insured premium per

(in Rs) member insured (in Rs) member insured member

(in Rs) per policy (in Rs) and claim paid

per insured member

(Column 3-6)

(1) (2) (3) (4) (5) (6) (7)

2003-2004* 4166 1129 4 3465 939 190

2004-2005* 4792 1098 4 4606 1055 43

2005-2006* 4892 1146 4 4642 1040 06

2006-2007* 9067 1575 6 7066 1227 348

2007-2008* 7275 1143 6 7661 1204 -61

2008-2009* 8689 1216 7 8932 1249 - 33

2009-2010** 11333 1421 8 10910 1368 53

2010-2011** 14120 2082 6 13946 2056 26

2011-2012*** 13303 3756 4 10333# 2917# 839

2012-2013@ 13753 3724 4 9333## 2528## 1196

Source: Insurance Information bureau of India, 2012-13, page no.16.

NB: 1. * policies serviced by TPAs only.

2. ** figures of policies serviced by TPAs and directly serviced by insurers .

3. *** Data submitted online by PVT insurers and offline by PSU insurers.

4. #- inclusive of claim records where claim paid amount > Rs 20 lakh.

5. @ Data submitted online by all insurers.

6. ## - Inclusive of claim records where claim paid amount is less than Rs 1000 and greater than Rs 20 lakh .
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from negative Rs 33 to  Rs 1196. The

difference is so high during last two

years.

Further,  comparing 2012-13 figures

with that of 2011-12; 14% increase

in number of policies and 18%

increase in premium has resulted in

increase in premium per policy by

3% where as only 3% increase in total

claims has resulted in claims paid

amount per policy being decreased

by 10%. Similarly, increase in

number of members by 19% has

resulted in decrease in premium per

insured member by 1% only and

claim paid amount per insured

member has decreased by 13%.  It

clearly shows that Insurers mounting

the premium amount by sinking the

claim amount. It discourages    new

entrant in the health Insurance

segment. It is an adverse trend to

provide affordable Health Insurance

policies at subsidized rates to needy

people.

AGE FACTOR

The premium for health insurance

in India is determined only by mainly

three factors. One is the age of the

insured and second one is the

amount of insurance chosen (policy

amount)  and income of the policy

holder.

Under liberalization era, entry age

for Health Insurance (HI)  ranges

from 0 to 85 years. But up to 20

years, guardians pay the premium

and of their own accord. So, they

are not aware of it and irrelevant

for their income.  Therefore,  20

years to 80 years are considered to

study the incremental growth in

premium and age of the policy

holder (PH).  Online premium

calculators are used to find out the

premium for one year for Rs 1 lakh

policy, results are presented in Table

2.

Table 2 shows that all insurance

companies are luring young people

with minimum premium.

Interestingly, Oriental General

Insurance Public sector Company has

fixed the least premium Rs 1179.

Standalone and PHI company have

fixed the premium ranging  from Rs

1179 to Rs 1,310 only. L & T Pvt. Ltd

company has fixed Rs 1200 as a

premium  at the age of 20 years and

Rs 6,029 at the age of 80 years, at

an incremental  growth rate of 8 %

per annum.  Bajaj Allianz Pvt.Co.Ltd

has fixed Rs 1,254 at the age of 20

years and Rs 2,793 at the age of 50

years only at an annual incremental

growth rate of 5.5%.  Reliance

Pvt.Co. has fixed Rs 1,310 at the

age of 20 years and Rs 3,445 at the

age of 80 years only at an annual

incremental growth rate of  6.2%.

Royal Sundaram Pvt. Co. has  fixed

Rs 1,255 at the age of 20 years and

Rs 4.719 at the age of 70 years only

at an annual incremental growth

rate of  7.3%. Oriental Insurance Co.

has fixed Rs 1,179 at the age of 20

years and Rs 6960 at the age of 80

years only at an annual incremental

growth rate of  8.3% and  Star Heal

Standalone Health Insurance

company has fixed Rs 1,310 at the

age of 20 years and Rs 3,445 at the

age of 80 years only at an annual

incremental growth rate of  6.2% as

like Reliance company. It can be

infer that insurance companies are

on an average increasing  7 % of the

premium amount.

TABLE 2:  HEALTH INSURANCE PREMIUM RATE OF SELECT NON-LIFE INSURERS!

Age/insurance L & T Bajaj Allianz Reliance Royal Sundaram Oriental Star health
company Pvt. Co. Pvt.Co. Pvt.Co. Pvt. Co. Insurance Standalone

PSU Co. Pvt.Co.

20 years 1,200 1,254 1,310 1255 1,179 1,310

30 years 1,200 1,453 1,310 1,692 1,310 1,310

40 years 1,350 1,453 1,425 1,692 1,566 1,425

50 years 2,447 2,793 2,039 2,275 2,447 2,039

60 years 3,000 - 2,322 3,277 3,483 2,322

70 years 4,547 - 2,598 4,719 5196 2,598

80 years 6,029 - 3,445 - 6,960 3,445

Source: online premium calculators of various companies and cross checked with respective company Premium

charts, and  www.policybazzar.com.
- ! figures are provisional.

• 
~I 
ClmCl!I 
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It indicates that the age of the

policy holder is a determent factor

for fixing the premium, Finally,

premium increases as policy holders

become older and HI policies are

available at on an average of Rs

1,200 at an incremental growth rate

of 0.08 per cent per annum.

INCOME FACTOR

Unlike life insurance, there is no

differential rating between male

and female, rural and urban and rich

and poor for fixing the HI premium

in India. It can infer that a low

income client may buy a low amount

of Health Insurance (HI) coverage,

as compared to a high income client

who may buy a higher amount of HI

coverage. To understand the

relationship between premium and

income of the policy holders, basic

Mediclaim policy is considered for

calculation of  premium rates based

on age and policy amount/income

of the policy holder, and presented

in Table 3.

By looking into the Table-3, a client

(in the age group of 0-20) buying HI

coverage for Rs. 1,00,000 has to pay

1.31% of the insurance amount in

the form premium whereas a client

buying the coverage for Rs. 5,00,000

has to pay only 1.03%  of the

insurance amount as premium.

Similarly, a client in the age of group

of 40-50 has to pay 2.32% of the

insurance amount to buy

Rs.1,00,000 whereas a client in the

same age group has to pay only

1.99% of the insurance amount as

premium for Rs 5,00,000 policy. In

short, the clients who are going for

higher levels of insurance amount

have to pay the premium at a

regressive rate. Even though PHIs

are not explicitly making any

discrimination on premium on the

basis of income, but implicitly they

are. Therefore, it concludes that

only the income of the household

as a factor for determining the

demand for  Health insurance (HI)

coverage.  Ironically, low income

group of the policy holders has not

been considered by any one of the

companies. And as the policy holder

becoming older, he has to pay higher

premium.

It can be noticed from the above

table that in assuring equity in

access to health care for the low

income population is missing. PHI

schemes are not a solution in the

current form. Therefore, it is the

high time to introduce differential

premium pricing model for different

income group people in voluntary/

private Health Insurance in India.

CLAIMS

A health insurance claim is a bill for

health care services and health care

provider turns in to the insurance

Source: Sukumar Vellakkal, ISEC, 2007.

Recalculated from original Premium table of the Mediclaim policy.

The figures in the parentheses are the proportion of the premium to the insurance amount.

Cross verified from www.policybazar.com to find out the variance.

Table 3: Mediclaim Policy premium (in Rs) Table

• 
JI 
cimm:I 

inlai 

Income/ I nsurance AGE 
policy 

0-20 20-30 30-40 40-50 50-60 60-70 70-80 & Amount 
(in Rs) Years years Years Years Years years above 

years 
-

1,00,000 1310 1425 2039 2322 2598 2784 3445 
(1. 31) ( l. 43) (2.04) (2.32) (2.60) (2.78) (3.45) 

1,50,000 1920 2087 3004 3425 3838 4162 5305 
fl .28) (l. 39) (2.00) (2.28) (2.56) (2.77) (3.54) 

2,00,000 2469 2683 3900 4458 5010 5471 7097 
(1.23) ( l. 34) (1.95) (2.23) (2.51) (2.74) (3.55) 

3,00,000 3444 3743 5553 6388 7214 7951 10542 
(1. 15) ( l. 25) (1.85) (2.13) (2.40) (2.65) (3.51) 

4,00,000 4297 4 670 7069 8179 9281 10294 13849 
(1.07) (1.17) ( 1. 77) (2.04) (2.32) (2.57) (3.46) 

5 ,00,000 5151 5598 8585 9970 11348 12636 17156 
(1.03) ( 1. 12) ( 1. 72) ( l. 99) (2.27) (2.53) (3.43) 

- -
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company for payment. In the

competitive environment, efficient

claims management is vital to the

success of both insurance companies

and policy holders,  and health care

service providers. One side,

customer expects a company to

settle claims quickly  by avoiding

any litigation. On the other side,

Insurance provider (Third party

administrator) sees that claim

settles at minimum rate.  To settle

the claims,  policy holders age bond

is playing pre dominant role,  hence,

results are presented in Table 4.

Table 4 shows, claims frequency

increased consistently from age-

bond 6-15 year to till 26-35 years,

soon after that it started declining

at the same proportion from 36-45

years age bond. Whereas,  average

claim paid has been gradually

increased from Rs 8,674 to Rs

41,866 as policy holders becoming

older.  In an analysis,  it is found

that older policy holders  are

claiming higher claim band and

younger policy holder  are making

more claims at lower claim bond

and they are  using a large number

of services to meet unmet needs. It

is observed that subsidized policy

holders are making more claims. It

indicates that this  group is more

frequently users of insurance

services.

Age bond ‘26-35  years’ is the highest

claim prone one with 28% in number

policy holder and 25% of claims paid

under category, followed by age

bond ’16-25 years’ in number and

46-55% in claims paid.

Table 5: percentage of Claim bonds paid

Top six claim paid Bands %

Rs 1,000 – Rs 5,000 20.75

Rs 5,001 – Rs 10,000 15.84

Rs 10,001 – Rs 25,000 31.09

Rs 25,001 – Rs 50,000 19.29

Rs 50,001 – Rs 75,000 5.23

Rs 1,00,001- Rs 3,00,000 4.31

Source: iib.org.2012-13, p,no.34

Table 5 indicates that the claim paid

bonds containing highest proposition

of claims paid is Rs 10001 to Rs

25000 (31.09%) , Rs 1000 to Rs 5000

(20.75%) , Rs 25001 – to Rs

50000(19.29%), Rs 5,001 to Rs 10000

(15.84%), Rs 50001 to Rs 75000

(5.23%), and Rs 100001 to Rs

300000(4.31%). In that order, 96% of

total number of claims paid is below

Rs 75000. Circulatory, digestive,

injury, infectious, urology and

pregnancy are  top six highest

proposition of amount of claims paid

disease group. Pregnancy,

infectious, urology, digestive,

clinical finding and neoplasm are

the highest claim frequency for

females.

For in–patient treatment, 3 days is

the maximum number of

hospitalization days. HI market is

dominated by hospitalization

indemnity products which accounts

for 87.4% of the total health

insurance premium and 87.13% of

total amount of health insurance

claims paid. It can infer that 26-

35 years age bond policy holders are

Source: Insurance Information bureau of India, 2012-13, page no.48.

Note: Excluding claim records where claim paid amount is less than Rs 1000 and greater than Rs 20 lakh.

Table 4: Age-Band-Wise Number of Claims and Amount of Claims Paid For Package Policy-2012-13

Age-band 
(in years) 

Less than 1 

6 - 15 ---------16 -25 
26-35 
36-45 
46-55 
56-60 
61-65 
66-70 
Above 70 
Aee-not provided 
Total 

Number of claims 

41 
18377 ,_ - 10190 
31925 

L_ 70006 II 
28405 .- 31662 II 

r- 21290 
17920 II 
10711 
8794 II 

7 
249328 II 

• 
~I 
ClmCl!I 

udai 

Total claims paid 
(Rs in Crs.) 

0.04 
30.14 
17.91 
68.25 
180.78 
88.71 
105 .0Q 
76.35 
65.98 
41.41 
36.82 
0 .00 

711.51 

II 

II 

H 

II 

jl 

Average claim paid 
(in Rs) 

8671 
16403 
17603 
2 1378 
25824 
31231 
331Q3 
35863 
36821 
38658 
41866 
2071 

28537 

l 

I 
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claiming more claims and 96% of

total number of claims paid is below

Rs 75,000.

UNIFORM PREMIUM POLICY

Another important point to note

that premium is uniform for low and

high income group and is same for

urban and rural people. Thus,

necessitates to see whether the

older and lower income policy

holder’s money pooled by the high

income young policy holders.

It is to substanciate that olders are

paying more premium (Table 2) and

claiming less, whereas youngers are

paying less and claiming more.

Urban young policy holders are more

frequent visitors of empanalled

hospitals.  Another surprising surge

is even for regular medical

procedures, customers are

approaching tertiary sector. The

basic objective of the HI is to

provide subsidized policies to low

income group at affordable rate but

in reality urban elite young people

are benefited or availing the

subsidized policies.

GEOGRAPHICAL AREA

In India pricing of health policies by

insurance companies is decided by

the third party administrator under

the guideline of IRDA. While there

is no law prohibiting geographic

rating. However, health care costs

are varying widely based on the

level of facilities and location.

Health care expenses in the metro

towns are higher than non-metro

towns.  Among the metros, Mumbai

is most expensive followed by Delhi,

Bangalore, Kolkata, Chennai and

Hyderabad.

Table 6 shows that the average

claim amount at about Rs 46,806,

is the highest in Mumbai, followed

Bangalore is at Rs 43,143, Delhi at

Rs 40,179, Chennai at Rs 35,269,

Kolkata at Rs 33,795 and Hyderabad

is at Rs 3,192. Due to medical cost

the prices are varying in Metro. The

price variation has resulted in non-

metro subsidizing health insurance

claims of metro towns and is likely

to make the purchase of insurance

less attractive in non- metro areas

and may be one of the contributing

factors to the concentration of

insurance coverage in metro areas.

SUGGESTIONS

For more coverage of HI, the

following suggestions are made.

Olders pay

more

premium

Youngers pay

less

premium

Olders not

interested in

claims

youngers
interested

in
more
claims

More claims

Less

claims

Urban

Rural

Chronic
disease

Non-Chronic
disease

Regular Check ups

Tertiary Sector

Secondary
sector

Primary
sector

• 
JI 
caml:I 

inlai 
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1) Balancing the metro and non

metro cost, Insurer should

reduce their managerial cost.

2) E- Repository information should

be used to cut the premium cost.

3) Empanelled hospital should bring

the transference  in diagnosis

and billing.

4) Governments (Central and

States) should provide

preventive care then introducing

ad-hac schemes.

a) Safe drinking water

b) Clean roads

c) Avoiding Defecation

d) Improving the minimum facilities

at primary health centers.

e) Government should introduce

differential premium scheme

based on Adhar cards and PHI are

being used as vehicle to reach

the unreached.

5) IRDA should introduce Standard

Treatment Guidelines to avoid

different pricing for same

procedures.

CONCLUSION

PHI schemes are market products

and open to everybody which may

target mainly high income people

even though insurance companies

are claiming it as social security

schemes. As the premium of PHI

schemes are relatively high, it is

perhaps one of the reasons why do

only the high income people with

their ability to pay are buying for

PHI schemes. From this perspective,

it can be seen that the low income

people cannot afford the actuarially

fair premium and one of the reasons

for the low income people not

buying.

PHI Schemes are not specially

targeted and designed for the low

income people and also do not

provide any subsidy as such

expected.

Obviously, one would expect that the

HI schemes would cover all low

income households in all the

locations where they are. The

present model is less attractive and

affordable. Therefore, Private

health Insurer should introduce

differential premium pricing model

in India is inevitable.

View points

1) The clients who are going for

higher levels of insurance

amount have to pay the premium

at a regressive rate.

2) Private Health Insurance

schemes are not explicitly

making any discrimination on

premium on the basis of income,

but implicitly they are.

3) Insurers are increasing the

premium amount by sinking the

claim amount. It discourages

new entrants in the health

Insurance segment.

Table 6: METRO CITY-WISE NUMBER OF CLAIMS AND AMOUNT OF CLAIMS PAID – 2012-13

Source:iib.org 2012-13

Prof . D.Chennappa, UGC- Research

Awardee, Department of

Commerce, Osmania University,

HYDERABAD-07

• 
~I 
ClmCl!I 

udai 

Number of claims Total claims aid m. in crs.) Avera2e claim paid fin Rs) 
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Abstract

Background And Objectives:

W
ith escalating costs of

healthcare in India, it is

time that payers of

healthcare services gear up to

minimize unwarranted costs and

utilize the scarce financial resources

for benefit of insured and provision

of quality healthcare. While

increasing the premium is an

unattractive way of compensating

the losses, insurance companies

should aim at reduction of cost

incurred per policy.

Typically, the costs incurred per

policy in health insurance are

primarily dependent on:

1. Administrative factors.

2. Duration for which an insured

member is covered under a

policy and the timing of

hospitalization.

3. Frequency of hospitalization of

the insured member

4. Cost of services availed; which

in turn get influenced by the

location of service provider,

resources required for

treatment, cost of consumables

and medical condition of the

patient.

While insurance companies

traditionally look at administrative

cost containment as a long term

strategy; savings can be achieved

by judicious selection, mitigation

and spreading of risk.

Design And Methods:

Primary Research:

The study was done as a

retrospective analysis of

underwriting & claims behavior for

the western region i.e. Gujarat,

Maharashtra including Mumbai for

the financial year 2012-13.  Gujarat

& Maharashtra constitutes

approximately 30% - 40% of all India

retail health policyholders.

Secondary Research:

Healthcare industry data from

journals and publications available

on the internet was referred to.

Results

Data Analysis was done using

Microsoft Excel, claim

characteristics of two types of

policies- Individual Sum Insured and

Family floater Sum Insured were

studied on the under mentioned

variables :

• Population demographics (age,

gender, geographic area etc)

• Burden of chronic conditions like

end stage renal disease, cancer,

diabetes and heart disease.

Many key findings were obtained

related to the factors contributing

to high payouts under different

categories and simultaneously

specific recommendations were

made which the insurers can

deliberate upon as strategies for

savings and use of these resources

for long term financing of

healthcare.

Keywords: Medical inflation, family

floater, cost per policy, sum insured,

standard treatment guidelines,

medical coding

Introduction and objectives

Sustainability and profitability in

health insurance go hand in hand.

Due to a high variability in factors

affecting the overall costs and the

necessity to maintain a competitive

premium on the other hand;

sustainability may be a daunting

challenge.

Achieving economy of Scale for sustainability
in Health Insurance

- Mr Praveen Yadav
Co Authors: - Dr Geeta Bhardwaj, Dr Anuradha Monga, Ms Poonam Desai
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Profitability on the other hand gets

affected by revenue and expenses.

At times, premium and investments

may be the only source of revenue

for an insurer and the costs too

many.

The costs incurred per policy in

health insurance are primarily

dependent on:

1. Administrative factors.

2. Duration for which an insured

member is covered under a

policy and the timing of

hospitalization.

3. Frequency of hospitalization of

the insured member

4. Cost of services availed; which

in turn get influenced by the

location of service provider,

resources required for

treatment, cost of consumables

and medical condition of the

patient.

In this article, we try to analyze how

coverage plans affect the overall

cost of a policy and forth

recommendations that can be

deliberated upon as strategies for

long term cost containment.

While insurance companies

traditionally look at administrative

cost containment as a long term

strategy; savings can also be

achieved by a careful selection of

risk. Though cherry picking to enroll

only healthy members is not a fair

practice, insurers can definitely try

to maintain a healthy portfolio of

members who are an adequate mix

of young and old, diseased and

healthy.

We will try to enumerate some

causative factors which have an

impact on medical costs, and

identify which of them can have a

direct bearing on cost containment

in insurance plans.

Why is health insurance a sunrise

sector in India?

A disproportion between the growth

of the healthcare sector and

spending by the government is an

unhealthy model of healthcare

financing in India. The need for

better healthcare financing arises

due to the following factors which

are also the drivers for increasing

cost of medical care.

• Emerging new demographics of

ailments that are affecting the

Indian population by and large –

increasing life span, new

infectious disease outbreaks and

lifestyle diseases like diabetes,

hypertension, obesity etc

• Medical Inflation – increasing at

a rapid rate

• Changing Healthcare seeking

behavior due to availability of

information on platforms like

internet, increase in spending

capacity of the middle class and

rising consumer awareness.

• Falling sick or contracting a

disease can never be a planned

event in an individual’s life.

In view of these facts, Health

Insurance (insurance based

healthcare financing) is being

looked at as a long term viable

option to bail out an average Indian

from the financial losses incurred

on a sudden event of

hospitalization.

However, for Insurance Company,

this changing scenario, even though

being a huge opportunity, comes

with a major challenge of

Profitability & Sustainability.

Objectives:

Data Analysis for FY 2012-13 for

Regions: Gujarat, Maharashtra

including Mumbai
Figure 1: Maintaining a healthy balance between costs and earnings

Cost per po icy 
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• Derive inferences related to a

profitability comparison

between Individual and Family

Floater Policies for the said

duration.

• Root cause analysis to

understand the factors

influencing profitability.

• Make recommendations for

increasing profit margins without

compromising the quality of care

and facilitate cost control

measures to drive sustainable

strategies.

Study methodology

The study was done as a

retrospective analysis of

underwriting & claims data for all

Insurers for the region of Gujarat,

Maharashtra including Mumbai for

the financial year 2012-13.

The data was segregated into

Individual and Family Floater

Policies.

Underwriting data was used for

doing a premium wise statistical

analysis of the two types of policies

and incurred claims data was used

to do a statistical analysis on

population demographics to

understand the factors that would

majorly influence the outgo and

eventually impact the profitability

of a portfolio.

Findings and inferences

The summary of data analysis done

is as follows:

The following inferences were

derived from the data:

Average premium: Even though,

there appears to be a marginal

increase in average premium per

policy, the average premium per life

in a Family Floater policy is lesser

as compared to an Individual policy

sometimes as less as 28%, in line

with the basic underlying principle

of profitability in Insurance .i.e.

Economy of Scale.

Table 1: Comparison table between Individual Sum Insured and Family Floater Sum Insured plans
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Average family size: The average

family size of a Family Floater policy

(>3 in most cases) is greater as

compared to the family size of an

Individual policy (2.5, in most

cases). We hypothesize that this

could be an outcome of a selection

bias of enrollees resulting in

disproportionate enrollment of

certain groups of people, primarily

those who are more prone to risk,

whereas a Family Floater policy

would constitute a predominantly

healthier population base.

Average Claims Paid Amount:  The

average claim paid amount of a

Family Floater policy is less; in the

range of 15-26% lesser when

compared to an Individual policy,

thus bringing down the overall

average paid claim amount of the

portfolio.

Incidence Rate/life: It is observed

that the incidence rate per life in a

Family Floater policy, is substantially

less, approximately 50% as

compared to that of Individual

policies this is in synchronization

with our theory of selection bias in

case of individual policies.

Incidence Rate/Policy: Consequent

to the decrease in Incidence Rate/

Life of a Family Floater policy, the

incidence rate/policy is less too

when compared to an Individual

policy.

Average Cost/Policy: It was

observed that, a decrease in the

incidence rate and average claim

paid amount was contributory to the

reduction of average cost/policy in

a Family Floater policy, when

compared to an Individual policy

thus affecting the overall profit

margin.

Average Cost/Life: A decrease in the

incidence rate and average claim

paid amount was also contributory

to the reduction of average cost/

life in a Family Floater policy, when

compared to an Individual policy,

which ranged between 49-78%.

Percentage profit-loss/life: It was

observed that profit margins were

higher in family floater policies

except Vidharbha region of

Maharashtra, ranging between 21-

44%, offsetting the loss margin of

individual policies to some extent.

Root cause analysis on paid data

We did a root cause analysis for the

inferences derived from the data

summary above. The RCA was done

on demographics related to the data

of paid claims belonging to the

portfolio under discussion during the

financial year 2012-13.

The following was observed:

There appears to be a generalized

buyer preference for Individual

Policy.

The common SI band between

Individual and Family Floater

policies is usually Rs 1-5 Lac. It is

interesting to note that there were

almost an equal proportion of claims

reported for the SI band of Rs 1 Lac

(15%, 18%). However, for the

remaining of the band, the claims

were predominantly from Individual

policies.

Claim Analysis Based on Population

Demographics

A comparison between the two

types of policies on the basis of age

brackets revealed that claims from

the age group of 60+ years were
Figure 2: Region wise summary of policies
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predominantly from individual

policies. It is to be noted that this

is primarily the geriatric age group

which is not only vulnerable; but

most of the times suffering from

chronic ailments, treatment of

which is resource and cost intensive

and frequently associated with

recurrent hospitalizations.

It should be noted that the spending

on surgical category of treatment

is relatively higher for the individual

policies, a fact that gets

substantiated with the preceding

comparison of higher number of

claims reported from the age band

of 60+ in individual policies.

The incidence of conservatively

treated ailments is higher for Family

Floater policies.

Last but not the least, a comparison

on category of ailments revealed

the following:

Family Floater policies reported the

maximum number of claims for

infectious diseases requiring

conservative management.

Individual policies showed a high

incident of ailments from the

categories:

• Diseases of the genitourinary

system (higher adverse selection

for TURP, Hysterectomy, CRF etc)

• Diseases of the eye and adnexa

(higher adverse selection for

cataract/MICS)

• Diseases of the circulatory

system (higher adverse selection

for cardiac)

• Diseases of the digestive system

A common characteristic of

ailments of these categories is:

• Surgical treatment is routinely

the option

• Diseases of these body systems

routinely affect higher age

population.

These characteristics are yet again

indicative of the reasons for high

average paid claim amount for

individual policies.

Discussion and recommendations

The profitability of a health

insurance policy depends on an

Figure 3: Sum Insured wise claim analysis- Family Floater policies

Figure 4: Sum insured wise claim analysis- Individual Health Insurance
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event of hospitalization and its

timing.

Both these factors are affected by

an adverse selection or poor risk

identification.

The current model of financing of

Health under Health Insurance is as

shown in the figure :

This model is also subject to

irregular pricings from an

unregulated healthcare market.

In view of these complexities, the

Insurance Companies should design

products that are driven by Risk

Management Tools1 designed around

• Consumer Behavioral Problems

which are related to adverse

selection and moral hazards

• Strategies & Tactics affecting

costs and profit

The following recommendations can

be deliberated upon:

• Robust and reliable dataset is a

must for accurate pricing / re-

pricing

• Claims analysis is vital; this

should be an ongoing activity.

• Ability to accurately estimate

medical inflation and cater for

it

• Medical underwriting and risk

assessment

Key Aspects of Profit Margin:

Product:

Marketing force: Insurance

companies should aim at training

Figure 5: Age wise claim analysis- Family Floater Policies

Figure 6: Age wise claim analysis- Individual Health Insurance policies

Figure 7: Treatment category comparison between family floater and

individual policies
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and enabling their marketing force

to identify bleeding portfolios and

make conscious efforts to create a

win-win situation for the end

customer and the Insurance

Company to sell a product that is

designed to protect wealth while

safeguarding health.

Pricing:

Underwriting: Prudent medical

underwriting and understanding of

disease demographics go hand in

hand. Systematic practice of re-

pricing the business to account for

claims cost trend should be

established.

Payouts:

This factor needs to be controlled

by:

Devising systems for provider

accreditation, clinical protocols,

standard treatment guidelines and

medical coding standards for

utilization data.

Increase engagement of providers

with insurers /TPA to pre-agreed

terms of business.

Figure 8: Disease category comparison

Figure 9: Health Risk Coverage by insurers
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Conclusion:

As in the western countries, health

insurance should develop influence

and capacity as bulk purchaser of

medical and hospital services to

impact  quality and cost; provide

greater understanding about Indian

health and illness behaviors ,

patterns of utilization of care and

intra family priorities for accessing

medical care.

Health insurance should be

welcomed as a force for a fairer

healthcare system. But its success

would depend on how well new

products are developed with, how

fairly and inclusively the coverage

is offered and how far community

rated premiums is established.
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With the requirements for efficient & timely delivery of services, use of IT has come to occupy a pre-

dominant role in all spears of the life-family to community, from needle to aeroplane and from cradle to

grave. With huge number of population in our country, any scheme to reach the last person in the

bottom of the pyramid both in quality and quantity has to adopt IT.

As far as Insurance Industry is concern, the role of IT both for the policy holders as well as service

providers is unique due to the need to tackle risks selling and spreading coverage, keeping the products

simple and economical and importantly to tackle the present ill of misspelling confronting both policy

holders as well as insurers. IT can play a decisive role for reaching to rural population and informal

workers through AWARENESS and EDUCATIVE drive through mobile based technology.

Keeping in view the recent episode of hacking of SONY by North Korea also is an eye opener and challenge

which insurance industry has to confront through IT.
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T
hough we all agree the need

for universal health

insurance coverage, often

there is strong disagreement on role

of government vis-à-vis the private

sector. Over several decades and

across countries, we have seen that

a Government owned-Government

delivered model is not full-proof.

Take the example of food, according

to government figures1, in India

around 43% of children under the

age of five years are malnourished

and more than half of all pregnant

women aged between 15 and 49

years suffer from anemia.  Despite

the massive Public Distribution

System, government has not been

able to provide food security to the

poor. Taking a cue from such models

in the past, we should look at

universalizing health insurance

through active private sector

participation. Below I share

perspectives on various challenges

and potential solutions to achieve

this objective.

EXTENT OF UNDERCOVERAGE AND

EXISTING GOVERNMENT

INITIATIVES: As per FICCI, leading

industry association of India, in July

20112, 15% of the population has

any kind of health Insurance.

National Sample Survey

Organization estimates that 65% of

the population takes debt every

year for health issues.  Less than

3% lives are covered or managed by

Insurance companies, rest is

covered by community insurance,

CGHS, ESIS and other direct

government coverage.  Hence the

goal of universal health insurance

would be to increase the

penetration by about 7 times. There

are several Government sponsored

schemes/measures underway. Some

are listed below:

i) Rural and social obligations: All

steady state operating non-life

insurance companies in India are

mandated by Insurance

Regulatory and Development

Authority (IRDA) to have a

minimum of 7% of GWP from

rural3 areas and about 10% of

lives covered from the social

sector.

ii) Universal health insurance

offered by PSU General

Insurance companies: PSU

General Insurance player such as

New India Assurance offers a

Universal Health Insurance

policy, whereby one can get

coverage of Rs. 30,000 for all

kind of hospitalization expenses.

The policy covers all kind of pre-

existing diseases, and provides

coverage for maternity as well.

The other three PSUs have

similar plans.  Through such

plans they are able to cover

about 1 million people4.

iii) Government scheme - Rashtriya

Swasth Bima Yojana: Building on

a plan similar to the one offered

by New India Assurance,

Government of India, came up

with the aforementioned

scheme.  Herein Government

bears the cost of the premium

Achieving Universal Health Insurance
through the private sector participation

- Abhishek Bondia

Principal Office of Secure New Insurance Broker Pvt. Ltd., Delhi
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to enable coverage to the

masses.  The cost of the

premium is shared between the

Central and respective state

government.  The risk coverage

is provided by a regular health

insurer (public / private), which

is selected for a particular area

through a tender process.  The

end-consumer has to pay only Rs.

30/- to get the coverage.

Launched in 2008, the plan was

initially meant for people living

Below the Poverty Line.  Since

inception Plan has been able to

provide coverage to about 25

million households i.e., 10 crore

people assuming average 4

people per household.  This is

nearly 50% of their target

households in the districts in

which it is launched.  Given the

mega success of the scheme,

Government expanded the

coverage to domestic helps and

factory workers in urban India as

well.  The key success factor

identified in the scheme is the

involvement of private partners

at different stages in the

scheme, right from distribution

to risk carrying to provision of

health-care.  A strong

commercial logic for these

private parties motivates them

to cover maximum number of

people under the scheme.

KEY HURDLES: There are two sets

of challenges in achieving universal

health insurance i.e., financial and

operational.

Let’s take financial first. If one

considers a bare minimum

benchmark of Rs. 30,000 as an

acceptable standard of health

insurance coverage, it will cost

about Rs. 500 per annum per person

in premium.  With a population of

1.2 billion, it means a funding

requirement of Rs. 600 billion or

roughly $12 billion.  This is ~0.7% of

India’s GDP.  Interestingly,

Government expenditure on health5

is a mere ~0.9% of GDP.  Hence

current budget allocation do not

allow for a full Government funding.

It is to be noted that Public

expenditure on health is perhaps the

lowest in India.  Governments in US

& UK spend more than 6% of GDP on

health-care, even the less

developed countries like Brazil have

more than 3% of GDP as public

expenditure on health.

On the operational side, simplistic

put, the single biggest challenge is

increasing awareness about the

concept of health insurance.  The

lack of awareness can be illustrated

by the fact that less than 30 million

lives are managed by Insurance

companies, among which a large

chunk is the Employer sponsored

insurance.  Whereas the total

middle class population is upwards

of 300 million people.  Creating this

awareness is the biggest challenge.

Spread over 600 districts, the

population of 1.2 billion people

“officially” speaks 22 different

languages.  Just communicating one

unified message to such a diverse

set needs multiple adaptations of

forms and medium. One would

appreciate that health insurance

unlike food, water, or shelter, is

essential but not necessary for

survival.  Hence to emphasize with

the consumer about the need,

without giving an “immediate”

benefit is a daunting task.

Then there are challenges around

distribution, claims processing, and

even ability to provide quality

health-care.  However, once the

commercial model is established,

we have seen in several industries,

that these challenges become

secondary and addressed.

POTENTIAL SOLUTION: If you

consider international examples, a

country such as the United States

of America, which ranks 3rd/4th in

terms of population and area, will

perhaps be the closest

demographic-peer of India in the

developed world. The country has

been able to successfully achieve

near universal health insurance.

Less than 15%6 of the population

there, lack any kind of health

insurance cover.  Among the insured

population7, 1/3rd is covered by

Government sponsored Medicare

(for people above the age of 65) and

Medicaid (for people below the

poverty line).  These programs are

managed by the Centers for

Medicare and Medicaid Services

(CMS), a part of the US Government

department.  Since inception CMS

has appointed private companies as

intermediaries between the

government and medical providers.

The private companies look after

claims and payment processing, call

center services, clinician

enrollment, and fraud investigation.

It is worthy to note that the US

• 
I~ 

i::a::imm 

iatai 



ird
ai

 jo
ur

na
l J

an
u

ar
y 

20
15

20

government despite having a

superior quality information and

people resources has chosen a

public-private model to make health

insurance all-pervasive; a fact that

critics of a private model should

pause and ponder about.

When one considers a potential

operational model, it is important

to disaggregate the core activities

involved:

1) Product design and risk

underwriting, 2) Distribution, 3)

Financing, 4)Customer service

(including claim processing)

These activities needs to be shared

between the different stakeholders

based on their core strengths.  Here

is a brief description on the nature

of these activities to illustrate the

challenges involved in each of

these.

1) Product design and risk

underwriting: Given the complex

socio-demographic structure of

the country, it will be difficult

to come up with one-size fits all

approach in case of product

design.  The product design will

later influence the choice of

intermediaries, consumer

uptake etc.  Since we are talking

about universal health

insurance, there should be

solutions available for different

strata of society.

Government needs to ensure

that relevant products are

available for all segments of the

society, and then it should leave

onto Insurance companies on

how they can tailor it to appeal

to segments of different socio-

economic background.  For

instance, guidelines should

require that for lower sum

assured, Companies should have

a limited exclusion OTC product,

such that people with low

financial-literacy could also buy

and use the product.  Caution

being that these should be priced

for profit, else will not be

sustainable.

The Risk Underwriting is the core

domain of the Insurance

companies and hence should be

left with them.  Barring

mandated OTC products, they

should be free to rate, qualify or

reject a proposal.  This will

empower them to reach out to

uncharted territories and

experiment with different kinds

of risks, knowing well that they

can control the tap when

required.

2) Distribution: The dispersed

nature of the demographics of

the country poses a huge

challenge.  Add to it lack of basic

infrastructure to enable

distribution.  Currently even to

distribute individual health

insurance product to Urban India,

insurance companies are

spending more than Rs. 5000 as

“cost of acquisition”, which

amounts to more than 100% of

first year premium.  In case the

product needs to be “sold” in the

rural area, the cost would

certainly be higher, especially

given the lack of awareness.

Among the entire value chain,

this element creates the

maximum value.  This is the

stage where the end-customer

really “buys-into” the utility of

the product, hence the

customer-facing unit needs to be

highly professionalized.

Given the nature of this

component, it is best that it is

implemented by Private parties.

Whether it is Medicare in the US

or RSBY in India, the success of

these models are driven by their

distribution strength.  And in

both cases this has been left to

the Private parties.  These

private bodies need to be

incentivized on enrollment basis

to ensure universal outreach.

3) Financing:  Most of the

Government schemes adopt “full

or null” approach.  They  either

bear the full expenses and

manage it end-to-end or

completely left onto private

hands.  It has also tried to

indirectly incentivize the public

to uptake health through tax

exemptions under section 80DD

of the Income Tax Act.  The

favorable outcome of such

initiatives has been very limited,

as already discussed earlier.

Government needs to adopt a

subsidy-based approach.  Herein

the Government could bear

premium cost depending on the

sum assured.  For example, one

could imagine that Government

could get similar enrollment

• 
JI 
CIElll!I 

inlai 



ird
ai

 jo
ur

na
l J

an
u

ar
y 

20
15

21

Author: - Abhishek Bondia,

Principal Office of Secure New

Insurance Broker Pvt. Ltd., Delhi

numbers as RSBY, had it declared

that for sum assured upto Rs.

30,000, Government will bear

100% of the premium cost.  For

a higher sum assured it can cap

its contribution.  One could

always specify an income limit

for the beneficiaries.  This step

would have avoided the creation

of a huge parallel infrastructure

that RSBY has created.  The

biggest advantage of such an

approach is that Government can

withdraw its financing in stages

once people are more capable of

self-financing and appreciate the

value of health insurance.  All

this without distorting any

infrastructure.

It can be argued that this would

have resulted in excessive bias

towards the urban area.  The

counterargument to which is that

currently we do not even have

sufficient health-care

infrastructure in rural areas.  So

RSBY is giving spending power for

a commodity, which cannot be

bought.

4) Customer service (including

claim processing): Before we

recommend a solution, the

current model needs to be

reflected on.  Currently, claims

are processed by either Insurance

companies, in-house, or they are

managed by Third-Party

Administrators (TPAs), who are

in-turn contracted by the

Insurance companies.  Delays and

disputes are common elements.

There are more than two dozen

TPAs in the country and all of

them virtually service all

insurers.  However, the sad part

is that there is not a single

common process or paper work.

Each company follows their own

set of processes and formalities,

leading to very low level of

information sharing.  Had there

been a unified system of data

management here, the industry

could have gone leaps and

bounds ahead in terms of better

understanding of health-care

needs of the country.

CONCLUSION: Universal health

insurance in an environment where

universal food security is absent, is

certainly a very difficult task.

However, it is possible!  Beyond the

scope of this essay there are

challenges around intermediary

training & education, availability of

capital and many others.  Experts

among many other measures argue

for opening up of the sector to

greater foreign investment to

attract better capital, technology

and knowhow.  However, the first

step towards this journey is getting

the appropriate mindset.  There is

no alternative to a private health

insurance model.  In our model, we

have recommended the role of the

Government to be limited to only a

Payer and leave the rest to the

Private hands, letting free-market

evolve.

Sources:

1 United Nations, World Food

Programme, Website

2 The Economic Times, Health

insurance cover should be

increased in India: FICCI, July

2011

3 IRDA, Annual Report 2009-10,

November 2010

4 McKinsey & Company,

Sustainable Health Insurance:

Global Perspectives for India,

November 2007

5 World Health Report 2003,

Human Development Report

2003 & UNTCAD Report 2002

6 Kaiser Uninsured Primer, 2007

7 Kaiser Family Foundation, 2004
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E
conomic Times in it's

Hyderabad edition dated

05.12.2014 has carried a

news that India ranks third among

the top three medical tourism

destinations in Asia due to low cost

treatment, quality health care

infrastructure and availability of

highly skilled doctors in our country.

In fact as per the report published

by FICCI, Medical Tourism is

emerging as one of the largest

sectors from economic financial

point of view in India. There is

another news carried by times of

India Hyderabad edition same date,

that basic health care and health

care in totality is the biggest

challenge facing India for its

citizens. This is as per a nationwide

online survey conducted by one of

the agencies connected with TATA

Group as per the said Reporting.

What a contrast, rather diversity in

both the above news which

reminded of a famous proverb-

“Water, Water every but not a drop

to Drink”. The reality is somewhere

in between as far as Health care in

our country is concerned which is

the Focus of this article.

It is a fact that India is home to one

of the largest focus on medical/

healthcare service both in terms of

personnel and technology with most

affordable cost as far as

international standard is concerned.

This is the main reason for people

both from developed and developing

countries requiring super speciality

treatment are visiting India. We

have premier medical institutions

likely Lilavathy of Mumbai, Fortis,

Apollo Groups in private sector and

reputed Govt. Sector Institution like

AIIMS,NIMS,Catering to high ended

medical treatment. It is also a fact

that 70% of our population mainly

from rural area and slums in urban

areas are still without basic medical

care – primary health care with no

facility for routine clinical or

pathological tests nor have access

to medicine store, not to think of

specialist care which is a dream for

them. With social security/

Insurance coverage restricted

mainly to cities and organised sector

of the economy, most of our people

in the so called poverty line and in

urban areas belonging to self

employed group like domestic

workers, hawkers and construction

labour etc. have hardly any access

to affordable medical care both in

terms of money and distance. In fact

out of pocket expenses amounts to

60%-70% of total medical

expenditure and that some 300

million Indians slip into poverty if

they face health problem. Getting

medical treatment what is popularly

called preventive medical care at

early stage will not only save them

from serious diseases at a later

stage but shall certainly reduce high

cost of specialist care treatment,

besides reducing rush to such

specialised medical care institutions

– “A Win Win Situation for All”.

An Analysis of factual situation as

described above brings out the

importance of strengthening

primary health care which is

affordable and reachable by the 70%

of our population who presently

stand deprived of such minimum

health care and other social security

protection in contingencies of

sickness, accident or death etc. I am

reminded of a speech from a

prominent personality speaking in

Affordable Health care for all in India

Shri B.K Sahu
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a national seminar I Quote – “There

is no dearth of money but dearth of

right attitude which is the greatest

inhibiting factor in our country in

making such social protection

available to all in the country”. The

objective of highlighting the status

of so called richness in medical

tourism and poverty in providing

basic health care in the beginning

of this article is to articulate the

wide disparity that exists in this

largest democratic welfare oriented

country because of serious

deficiency in not having health care

system like that of United Kingdom

(U.K) and need for “Universalisation

of Social Security/Insurance Scheme

in India”.

While there is no dearth of

individual scheme of welfare nature

run both by Central and State Govt.

towards provision of health care and

to some extent social security

protection, time has come to

achieve affordable reachable health

care with minimum social security

insurance protection in the form of

Cash benefit in the contingencies of

sickness, accidents and death.” Few

Suggestions have been attempted in

this article which of course is

subject to further discussion and

implementation. –

1. Strengthening of Primary Basic

health care in the form of

minimum doctor, staff nurse and

Pharmacist with facility for

clinical and pathological test

and minimum medicines.

Utilisation of locally available

resources in the form of

Anganwadi/ Asha workers,

young people with require

minimum skill development

training, use of Indian system of

medicines(ISM) and resorting to

mobile dispensary concept to

make available primary medical

care.

2. We have to move away from

subsidy mode to contributory

mode in the principle of “Polling

resources as per capacity to

provide required health care

and social security to those who

need it”. Here utilisation of

local self Govt., NGOs and

Forums like Senior Citizens and

Resident Welfare Association

(RWA) towards Identification,

registration, collection of

contribution could be thought

up.

3. Use of PPP, CSR Activities and

Ambulatory services through

corporate houses and Post

offices/Banks belonging to

Govt./Public Sector could be

the answer for funding and

coordinating such social

security/ insurance model of

health care delivery.

4. With India now rich Information

Technology (IT) and Project like

UIDAI (Adhaar) could be utilised

for coverage and delivery of

benefits to targeted people.

5. Of course awareness drive and

training Soft skill have to be

planned to make the scheme

implementable and reaching all

in the country.

6. Last but not the least any talk

of reforms of labour laws should

take into account the

requirement of minimum social

security protection/Insurance

coverage, keeping in view 90%

of the work force belong to un

organised informal sector.

Through this article, an attempt

has been made to ignite

necessary debate and discussion

to realise a strong secured

satisfying work force and

citizens in totality to achieve

the goal of “Make in India”

Concept of our Honourable

Prime Minister to a reality by

2020.

Shri B.K Sahu, Former Insurance

Commissioner, ESIC (Govt. of India),

Now with IRDAI, Hyderabad.

Views expressed are personal he can

be reached at

bk_sahu04@yahoo.com

• 
~I 
ClmCl!I 

udai 



ird
ai

 jo
ur

na
l J

an
u

ar
y 

20
15

24

Abstract

Product Lifecycle Management is a

strategic business approach and is

indispensable for health insurance

product also; it looks at the life of

a product from initial concept to

retirement. The product lifecycle

can be summarized in seven phases:

assess/validate, approve, build,

launch, sell/service, maintain, and

retire. Most products, regardless of

the industry, can be said to pass

through most, if not all, of these

stages. PLM technology provides the

ability to improve efficiencies and

manage products at every stage. In

simple terms, a PLM approach is

based on a central repository of

product-related information that

can be accessed, manipulated and

assembled in new configurations,

creating new or modified products.

Each configuration is documented

as an assembled product made up

of individually identified

components. As each of those

components exists in the system on

its own, it can be reused in other

products. Therefore, product design

is simplified and duplication

minimized. In the case of an

insurance product, a set of

eligibility or underwriting rules, or

application questions, may be

applicable to many products. Being

able to reuse these components

across products means that product

creation and modification can be

carried out faster, and with greater

consistency. The Product Life Cycle

(PLC) is based upon the biological

life cycle. For example, a seed is

planted (introduction); it begins to

sprout (growth); it shoots out leaves

and puts down roots as it becomes

an adult (maturity); after a long

period as an adult the plant begins

to shrink and die out (decline).

In theory it's the same for a health

insurance product. After a period of

development it is introduced or

launched into the market; it gains

more and more  health insurance

customers as it grows; eventually

the market stabilises and the

product becomes mature; then after

a period of time the product is

overtaken by development and the

introduction of superior

competitors, it goes into decline

and is eventually withdrawn.

However, most products fail in the

introduction phase. Others have

very cyclical maturity phases where

declines see the product promoted

to regain customers. A PLM approach

for the insurance industry allows

insurers to         gain the full benefit

of their core competitive

differentiators – their knowledge

assets - and in doing so enables:

Rapid development of better health

insurance products to meet

changing market requirements. The

ability to package innovative

products based on market

segmentation.

Managing Health Insurance Product Lifecycle:
The USP For Success In Insurance Business

Dr.Ashish Barua
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Dramatic reduction of time-to

market through component reuse:

All product and coverage

information is stored as individual

components, enabling them to be

reused in subsequent product

definitions.

Collaborative product development

across departments, lines of

business and geographies:  Web-

based access to product information

enables product development

stakeholders to contribute

regardless of their location.

Improved operational efficiency

through centralized product

definition:All product rules are

defined in one place, ensuring

consistency of rule execution from

multiple systems. A high-value by-

product of the PLM environment is

the increased integrity of data and

rules for straight-through

processing. Many solutions on the

market focus on solving pieces of

this puzzle; calculation engines,

product configurators, and rules

engines are a few examples. Only

PLM pulls all of those pieces

together to provide the

comprehensive, full lifecycle

approach insurers need to deliver

on their product development

vision.

MANAGING HEALTH INSURANCE

PRODUCT LIFECYCLE:

The USP For Success In Insurance

Business

Health Insurance: Product Life

Cycle

The Product Life Cycle (PLC) is

based upon the biological life cycle.

For example, a seed is planted

(introduction); it begins to sprout

(growth); it shoots out leaves and

puts down roots as it becomes an

adult (maturity); after a long period

as an adult the plant begins to shrink

and die out (decline).

In theory it's the same for a health

insurance product. After a period of

development it is introduced or

launched into the market; it gains

more and more  health insurance

customers as it grows; eventually

the market stabilises and the

product becomes mature; then after

a period of time the product is

overtaken by development and the

introduction of superior

competitors, it goes into decline

and is eventually

withdrawn.However, most products

fail in the introduction phase.

Others have very cyclical maturity

phases where declines see the

product promoted to regain

customers.

Understanding of Product Life

Cycle is indispensable for Health

Insurance Companies

Today’s competitive climate

demands that insurers meet — or

better yet, beat — their competitors

in the marketplace with innovative,

timely  Products. In order to survive,

they need to sustain that pace while

reducing the costs associated with

product development and

management for the long term. In

recent years, the market has

witnessed new products becoming

available mere days or weeks after

the identification of a new

opportunity. In the time it takes for

some companies to realize an

opportunity exists, the market

leader has already taken the first

to market advantage, leaving less

agile insurers scrambling to recover

their disappearing market share.

While these occurrences are

currently the exception, they are

becoming more    frequent.

How do the market leaders do it?

Insurers, and their counterparts in

the wider financial services industry,

are discovering Product Lifecycle

Management (PLM), a proven

strategic approach to creating and

managing products from initial

concept, through to retirement. By

addressing the many challenges

faced in the market today, PLM

empowers insurance companies to:

• Streamline the product

development process to reduce

the costs associated with

bringing new products to market

• Leverage components of existing

products to create new products

and get them to market faster

• Provide product managers with

a single interface through which

to view ALL product related

information, regardless of the

line of business or administration

system
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• Ensure data and rule integrity

during straight-through

processing

A ‘cradle to grave’ PLM approach

that leverages an enterprise’s

complete product intelligence is

good business.

Product Lifecycle Management

inHealth Insurance

Product Lifecycle Management is a

strategic business approach that

looks at the life of a product from

initial concept to retirement. The

product lifecycle can be

summarized in seven phases:

assess/validate, approve, build,

launch, sell/service, maintain, and

retire. Most products, regardless of

the industry, can be said to pass

through most, if not all, of these

stages. PLM technology provides the

ability to improve efficiencies and

manage products at every stage.

In simple terms, a PLM approach is

based on a central repository of

product-related information that

can be accessed, manipulated and

assembled in new configurations,

creating new or modified products.

Each configuration is documented

as an assembled product made up

of individually identified

components. As each of those

components exists in the system on

its own, it can be reused in other

products. Therefore, product design

is simplified and duplication

minimized. In the case of an

insurance product, a set of

eligibility or underwriting rules, or

application questions, may be

applicable to many products. Being

able to reuse these components

across products means that product

creation and modification can be

carried out faster, and with greater

consistency.

Furthermore, insurers previously

unable to compete based on first-

to-market advantage will have the

capability to expand their product

offerings and improve their time-to

market without adding resources.

However, it is not enough to buy the

enabling technology and assume

that everything else will fall into

place. Access to product information

is but one step in the business

transformation. To fully maximize

the benefits of PLM, a business must

commit to rethinking its processes

for bringing new products to market.

With increased visibility to products,

processes and market requirements,

the way the organization plans and

executes its product strategy

undergoes a refining transformation,

leading to the establishment of

corporate product development best

practices.

What if, when a new market

opportunity was identified, a

Product Manager was able to take

an existing product, update it to

better serve the new market, test

and save it, then have it approved

and available for sale - at a

fraction of the development cost

and all before similar products

flood the market?

Bringing PLM to Health Insurance

Product Lifecycle Management

(PLM) has it roots in manufacturing,

growing out of a need to manage

the vast amount of Computer Aided

Design (CAD) data involved in

product development. Today, PLM is

a common component in any

manufacturing infrastructure,

containing views of product

schematics, parts information,

pricing, warranties and so on.While

widely accepted as a requisite

capability in manufacturing, PLM

has been slower to take hold within

insurance. It was not easily

apparent to see how PLM technology

could be adapted to encompass the

development and management of

products, rules, legal requirements

and the overall complexity of

insurance products.As industry

analysts increasingly point to rapid

product innovation and

development as critical to survival

in the competitive insurance

market, it has become apparent

that insurers have to find ways to

improve their ability to develop new

products quickly. Because insurance

products are  information-based,

retaining the abundance of product-

related information stored in legacy

systems is considered a crucial piece

of the equation. What is emerging

is a model similar to the product

lifecycle management approach

already proven and established in

manufacturing.

Currently, in order to create new

products or make changes to
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existing ones, insurers rely heavily

on their IT departments, which are

already burdened with multiple

initiatives and priorities. The time

lost coding product rules and

features across multiple systems

can be measured in lost market

opportunities. Many of the same

principles relevant to

manufacturing still apply when PLM

is implemented within a insurance

company.

Whereas an automotive

manufacturer may design a new car

and then, using         PLM processes,

modify it according to the market

it is being sold to- changing trim,

emissions components, color

options and so on-an insurance

product can likewise be modified to

comply with individual state

regulations  For example,

designating which forms are

mandatory for certain products in

particular states, or determining

how commission is processed

according to product and channel.

Essential components of an

effective PLM strategy

 Essential components of an

effective PLM strategy  include: the

ability to  share and collaborate

with others in the organization at

all stages of the product lifecycle;

the ability to view all product

related information in one place,

regardless of the system in which

they reside; and, the ability to

integrate with other enterprise

systems including distribution,

policy administration, claims

processing and underwriting.

Insurance companies are by their

very nature diverse, complex

organizations, often with a matrix

style of product management.

Because an effective PLM approach

requires collaboration between all

areas of a business, companies see

the greatest return on investment

through an enterprise approach.The

ability to build new, or improve on

existing products using elements of

products already found in the

central product repository vastly

changes the way these large

organizations bring new products to

market.

PLM is more than an opportunity to

improve product development; it is

also an opportunity to transform an

organization for long term, create

sustainable competitive advantage

and position it to take advantage

of current and future technology

and market trends. A PLM approach

for the insurance industry allows

insurers to         gain the full benefit

of their core competitive

differentiators – their knowledge

assets - and in doing so enables:

Rapid development of better

products to meet changing market

requirements. The ability to

package innovative products based

on market segmentation.

Dramatic reduction of time-

tomarket through component

reuse: All product and coverage

information is stored as individual

components, enabling them to be

reused in subsequent product

definitions.

Collaborative product

development across departments,

lines of business and geographies:

Web-based access to product

information enable product

development stakeholders to

contribute regardless of their

location.

Improved operational efficiency

through centralized product

definition:All product rules are

defined in one place, ensuring

consistency of rule execution from

multiple systems. A high-value by-

product of the PLM environment is

the increased integrity of data and

rules for straight-through

processing. Many solutions on the

market focus on solving pieces of

this puzzle; calculation engines,

product configurators, and rules

engines are a few examples. Only

PLM pulls all of those pieces

together to provide the

comprehensive, full lifecycle

approach insurers need to deliver

on their product development

vision.

The Technology Behind PLM

Product Lifecycle Management is a

strategic business approach that

looks at the life of a product from

initial concept to retirement. The

product lifecycle can be

summarized in seven phases:
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• Assess

• Approve,

• Build,

• Launch,

• Sell/Service,

• Maintain,

• Retire.

The Product Life Cycle in

Insurance

•Assess

•Approve

•Build

•Sell/ Launch

•Service

•Maintain

•Retire

Products generally follow seven

stages throughout their lifecycle.

Depending on the stage, different

components or capabilities of a PLM

solution are called into play.

Assess/Validate: This is the first

stage in any product’s lifecycle.

Here, product ideas are developed,

modeled, tested and evaluated.

During this stage, product managers

may run ‘what if’ scenarios to

determine optimal configurations.

Using an enterprise product

configurator at this stage enables

product managers to reuse existing

product components and store the

definitions and data that make up

the new product, for future recall

and reuse.

Approve: Numerous compliance

laws regulate the sale of insurance

products, therefore, once a product

has been defined, it may be required

to be submitted to regulators for

approval. Again, an enterprise

product configurator will help

manage this phase, along with a

product development workflow to

move the product through the

regulatory approval process and

tailor it as needed.

Build: At the Build phase, the

product modeled in the ideation/

validation stage is fully configured

and integrated with other enterprise

systems. Today’s technology allows

for enterprise systems to access

product rules and data from the

central product repository in real-

time. Using a product rule tester,

product definitions and rules can be

tested before deployment. Again,

since data and rules are configured

once in an enterprise product

configurator, testing effort can be

greatly reduced.

Launch: As its name implies, this is

the stage where the new product is

released to the market and product

data goes ‘live’ and is accessible by

other systems. Manuals and

documentation are also created

during this phase as part of the

configuration and definition of the

product.

Sell/Service: In order for the

product to be sold, it must be made

available to the business through all

channels. Today’s financial services

institutions sell their products

through various channels [direct,

web, co-branding, white labeling].

Maintain: Over time, the product

may need refinement, including re-

pricing, factor changes, option

changes, etc. The product

configuration component manages

this phase and saves the data to the

product repository, with appropriate

versioning to ensure the right

product is sold at the right time.

Retire: The ability to quickly

configure new products allows

insurers to maintain a fresh product

portfolio. It is critical to their

competitive strategy to

continuously ensure winning

products are in place, and those

products that are no longer relevant

or profitable are retired (removed

from the selling value chain).

Most products, regardless of  the

industry, can be said to pass through

most, if not all, of these stages. PLM

technology provides the ability to

improve efficiencies and manage

products at every stage. In simple

terms, a PLM approach is based on

a central repository of product-

related information that can be

accessed, manipulated and

assembled in new configurations,

creating new or modified products.

Each configuration is documented

as an assembled product made up

of individually identified

components.

• 
JI 
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Dr.Ashish Barua, Economist, B.A,

BEd, Former: Director &Placement

Advisor,Indian Institute Of Rural

Management, Former Co-Chairman,

Centre For Banking &Financial

Institution,NLU

As each of those components exists

in the system on its own, it can be

reused in other products. Therefore,

product design is simplified and

duplication minimized. In the case

of an insurance product, a set of

eligibility or underwriting rules, or

application questions, may be

applicable to many products. Being

able to reuse these components

across products means that product

creation and modification can be

carried out faster, and with greater

consistency. Furthermore, insurers

previously unable to compete based

on first-to-market advantage will

have the capability to expand their

product offerings and improve their

time-to market without adding

resources.

However, it is not enough to buy the

enabling technology and assume

that everything else will fall into

place. Access to product information

is but one step in the business

transformation. To fully maximize

the benefits of PLM, a business must

commit to rethinking its processes

for bringing new products to market.

With increased visibility to products,

processes and market requirements,

the way the organization plans and

executes its product strategy

undergoes a refining transformation,

leading tothe establishment of

corporate product development best

practices

What if, when a new market

opportunity was identified, a

Health Insurance Product Manager

was able to take an existing

health product, update it to

better serve the new market, test

and save it, then have it approved

and available for sale - at a

fraction of the development cost

and all before similar  health

insurance products flood the

market?

We welcome consumer

experiences. Tell us about the

good and the bad you have

gone through and your

suggestions.

Your insights are valuable to

the industry.

Help us see where we are

going.

Send your articles to:

Communication Consultant, IRDA of India Journal,

Insurance Regulatory and Development Authority of India,

Parishram Bhavan, 3rd Floor, Basheer Bagh,

Hyderabad-500 004.

or e-mail us at irdajournal@irda.gov.in
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HIGHLIGHTS OF  THE INSURANCE LAWS (AMENDMENT) ORDINANCE,2014

1) “Insurance Regulatory and Development Authority (IRDA)”  shall henceforth be  “Insurance Regulatory and Development
Authority of India (IRDAI)”.

2) “Health Insurance Business” is defined. It means the effecting of contracts which provide for sickness benefits or
medical, surgical or hospital expense benefits, whether in-patient or out-patient , travel cover and personal accident
cover.

3) Indian insurance company means any insurer in which the aggregate holdings of equity shares by foreign investors ,
including portfolio investors , do not exceed forty-nine percent , of the paid up equity capital of such Indian Insurance
company , which is Indian owned and controlled , in such manner as may be prescribed.

4) ‘Insurer’ includes a foreign company engaged in re-insurance business through a branch established in India. ‘Foreign
company’ includes Lloyd’s established under Lloyd’s Act, 1871 (UK) or any of its members.

5) Requirement of deposits by insurers for registration removed.

6) Insurance Companies permitted to raise forms of capital (besides equity) through newer instruments on the pattern of
banks.

7) Minimum paid-up capital for Health Insurance business is now Rs 100 Crs.

8) Every Insurer shall endeavour to issue in electronic form , policies above a threshold level of sum assured and premium,
specified by the Regulations.

9) Insurers can now represent to Securities Appellate Tribunal (SAT) against the order of IRDAI.

10) An Insurance Policy can be assigned wholly or in part. An Insurer can decline to act up on an assignment if it considers
the same as notbonafide or not in the interest of the policy holder or in public interest oris for the purpose of trading
of insurance policy. Policy holder can prefer a claim to the Authority against such decision.

11) Insurer to charge fee, as specified by IRDAI Regulations ,for furnishing written acknowledgement of the notice of
Assignment/Nomination.

12) Parents or spouse or children nominated under a policy of life insurance are now beneficially entitled to the amount
payable by the Insurer. If policy holder dies after maturity of the policy where the proceeds are not paid because of
death , his nominee is entitled for the benefit.

13) Agents Commission to be specified by regulations issued by IRDAI.

14) Expenses of Management of Insurers to be specified by regulations issued by IRDAI.

15) No Agency licenses to be issued by IRDAI. Agents to be appointed by Insurers as per Regulations issued by IRDAI.

16) Taking out and renewal of Insurance policies through Multi level Marketing (MLM) Schemes are forbidden.

17) Penalty for acting as Insurance Agent in contravention of the Act provisions is Rs 10000/- and penalty for Insurer for
appointing Insurance Agent in contravention of the Act provisions is Rs 1Cr.

18) No Policy of Life Insurance shall be called in question on any ground whatsoever after the expiry of three years from the
date of the policy.

19) Life Insurance Council and General Insurance Councils composition changed and now broad based to include not only
representatives from Insurers but an eminent person not connected with Insurance , representatives from insurance
agents , intermediaries and policy holders etc

20) Opening and Closure of Offices by Insurers both inside and outside India as specified by the Regulations issued by IRDAI
in this regard.

21)  Obligatory underwriting of third party risks of motor vehicles provided for.

22) Fine up to Rs 25 Cr and imprisonment up to 10 years for carrying on insurance business without obtaining certificate of
registration as per Section 3 of Insurance Act.

23) Penal provisions of Section 102 made stiffer. Penalty for failure to comply with Rural and Social Sector Obligations up to
Rs 25 Crs

24) Guaranteed Surrender Value under life insurance policies to be specified by regulations by IRDAI.

25)  Adjudication mechanism prescribed under Section 105 (c) of the Insurance Act for adjudication of disputes on specific
sections mentioned therein.

Disclaimer : This is not a comprehensive list of amendments of InsuranceLaws (Amendment) Ordinance,2014 and only
a brief list of some highlights prepared for general information. Readers are advised to refer to Original Ordinance
Gazette Notification dated December 26 , 2014 for complete and accurate details.
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INSURANCE AWARENESS CAMPAIGN –TRIPURA

(A Joint Effort of IRDAI and the Government of Tripura)

1. The Insurance Awareness

Campaign in the State of Tripura

was launched on 8th January,

2015 at Agartala by the Hon’ble

Chief Minister of Tripura Shri

Manik Sarkar. The Campaign is

a collaborative effort of

Insurance Regulatory and

Development Authority of India

and Government of Tripura.

2. The campaign aims at achieving

100 per cent financial literacy

and 100 financial inclusion in

the State of Tripura. The

objective is proposed to be

achieved within an outer time

limit of two years through a

wide range of activities, by

adopting a multi-institutional

approach (Insurers, Life and

General insurance councils,

banks, Financial Literacy

Centres, Common Service

Centres etc.) and a multi-

pronged strategy (Seminars at

State and District levels, village

adoption, educating students,

use of media – print and

electronic, distribution of

education material etc.).

3. Shri A. Jindal, Secretary,

Finance, Government of Tripura

welcomed the participants. Shri

G.K. Rao, Chief Secretary,

Government of Tripura gave a

brief outline of the demography

and socio-economic background

of the State of Tripura setting

the context for the need for a

campaign to promote insurance

awareness and thereby promote

insurance inclusion in the State.

4. In his addressed, Shri Bhanulal

Saha, Hon’ble Minister of

Finance, Government of Tripura

impressed upon the importance

and need for insurance of life,

property, business and health for

dealing with the economic

impact of risk in day-to-day life,

thereby making it beneficial

both socially and economically.

5. Shri TS Vijayan, Chairman, IRDA

of India gave a brief outline of

initiatives of IRDAI ensuring that

adequate infrastructure is

created for expanding the reach

of insurance in the country

which include greater number of

insurers in public and private

sector, a large number and

diverse kinds of insurance

intermediaries, a wide range of

insurance products and a fairly

robust regulatory, supervisory

and policyholder protection

framework. He also apprised the

members of the various

consumer education initiatives

taken by IRDA and those planned

in future. He stated that given

the insurance infrastructure,

once the members of public

realize the need for and benefits

of insurance, the demand for

insurance would automatically

increase, which in itself would

trigger greater insurance

inclusion.

6. Hon’ble Chief Minister of

Tripura, Shri Manik Sarkar,

lauded the efforts of IRDAI over

the years in regulating and

developing the insurance sector.

He reflected upon the potential

of insurance inclusion in the

State of Tripura which can be

realized provided the benefits

of insurance are made known to

members of public and

businesses in the State. He

requested all the institutions in

the State - Government, non-

governmental, educational etc.

to get actively involved in the

task of promoting insurance

awareness so that much before

the targeted time of two years,

The State of Tripura would be

100 % insurance literate and 100

% insurance included not only in

life and health but also in non-

life insurance, thereby proving

to be a Model State in the

country.  He thanked IRDAI for

choosing State of Tripura for the

maiden collaborative insurance

awareness campaign. and

assured full support of the

entire State machinery in

achieving the targets set forth.

7. The Chief Minister launched the

booklet outlining the Action Plan

of the Insurance Awareness

Campaign in Tripura. In order to

curb the menace of spurious

callers,  IRDA has initiated a TV

campaign on Pan-India basis.

The Bengali version of TVC

under IRDA’s ad campaign

against spurious callers was also

launched on this occasion.

8. More than 250 participants

representing Panchayats, local

government bodies, district

31
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CHANGE OF NAME OF IRDA TO IRDA OF INDIA

Ref:IRDA/CAD/MISC/PRE/ /12/2014 Date:30-12-2014

1. The Insurance Laws (Amendment) Ordinance, 2014 (8 of 2014) was promulgated by the Hon’ble President
of India on December 26, 2014.

2. Chapter IV of the Ordinance contains certain amendments to The Insurance Regulation and Development
Act, 1999 (41 of 1999). Section 105 of the Ordinance amends section 2 (1)(b) of the IRDA Act by
inserting the words “of India” after “Development Authority”. As a result of this Amendment, Insurance
Regulatory and Development Authority has been renamed as “Insurance Regulatory and Development
Authority of India”.

3. Therefore, it is hereby informed that, Insurance Regulatory and Development Authority (IRDA) shall
henceforth be known as “Insurance Regulatory and Development Authority of India” (IRDA of India).

Chairman
IRDA of India

administration, insurance

sector, consumer bodies,

insurance councils, members of

press etc. attended the

launching ceremony. The

occasion was also marked by the

release of three IRDA handbooks

titled “Introduction to

Insurance”, “Employment

opportunities in the insurance

sector” and “Handbook on

Insurance” focusing on right

buying.
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_mZZr` àYmZ _§Ìr _hmoX` Ûmam àma§̂  {H$ ò J ò ""ñdÀN> ^maV

:: ñdñW ̂ maV'' A{^`mZ Zo h_ao Xoe _| gm_mÝ` ê$n go ñdmñW²̀

ajm Am¡a {deof ê$n go ñdmñÏ` ~r_m _| EH$ Z`m Am`m_ Omo‹S>

{X`m h¡Ÿ& Img Vm¡a go ÛVr`H$ Am¡a V¥Vr`H$ XoI^mb _| ñdmñÏ`

ajm H$s AË`{YH$ bmJV Ho$ MbVo, h_mao Amgnmg Ho$ dmVmdaU

Am¡a gmd©O{ZH$ ñWmZ H$s ñdÀN>Vm H$m aIaImd g§H«$m_H$

~r_m[a`m| H$mo H$m\$s hX VH$ H$_ H$aoJm VWm BgHo$ n[aUm_ñdê$n

Cƒ {deofkVm go ̀ wº$ {M{H$Ëgm go g§~Õ _mZde{º$ Am¡a ì``-

XmoZm| Ho$ Vm¡a na h_mao gr{_V g§gmYZm| na bm^H$mar Aga S>mboJmŸ& Bg ñV§̂  Ho$ _mÜ`_ go _¢ ~r_m CX²̀ moJ Ho$ g^r {hVYmaH$m|

- nm°{bgrYmaH$m| Am¡a godm-àXmVmAm| - XmoZm| hr go AZwamoY H$aZm MmhVm hÿ± {H$ do OmJê$H$Vm {e{dam|, ñdÀN>Vm H$s _w{h_

Am¡a _hËdnyU© Vm¡a na H$m`m©b`rZ n[adoe H$mo gm\$-gwWam Am¡a Cn ẁº$ ê$n _| aIZo Ho$ {bE Ano{jV go A{YH$ Ad{Y VH$

{dÚ_mZ A{^boIm| H$s N>±Q>mB© Ho$ Ûmam ñdÀN> ^maV A{^`mZ _|AnZm A§eXmZ H$a|Ÿ&

Bg A{^`mZ H$m EH$ Am¡a Am`m_ Xoe _|, {deof ê$n go J«m_rU joÌm| _| Am¡a AZm¡nMm[aH$ Ag§J{R>V l{_H$m| Ho$ {bE ñdmñÏ`

~r_m Ho$ ì`mnZ _| d¥{Õ H$aZo H$m ~hþV ~‹S>m Adga h¡Ÿ& ~r_mH$Vm©Am| VWm {dVaH$m| Am¡a {dnUZ EO|{g`m| O¡go AÝ` ^mJrXmam|

na A~ EH$ A{V[aº$ Xm{`Ëd Am J`m h¡ {H$ do g^r Xoedm{g`m| Ho$ {bE àmW{_H$ ajm CÝ_wI ñdmñÏ` ~r_o H$s JwUmË_H$ Am¡a

_mÌmË_H$ d¥{Õ Ho$ {bE gr_m go ̂ r AmJo ~T>H$a H$m ©̀ H$a|Ÿ& {Zñg§Xoh h_ g~H$mo ñdmñÏ` ~r_m ajm H$mo Omar aIZo Am¡a Cgo àmá

H$aZo H$s Amdí`H$Vm Ho$ ~mao _| XmoZm| dV©_mZ Am¡a ^mdr nm°{bgrYmaH$m| H$mo {e{jV H$aZo Ho$ {bE Bg A{V[aº$ bú` H$s àm{á

hoVw H$m ©̀ H$aZm hmoJmŸ&

_wPo {dídmg h¡ {H$ Bg àH$ma Ho$ h_mao Cn ẁ©º$ à`mg ñdÀN> ̂ maV :: ñdñW ̂ maV Ho$ Vrgao Am`m_ Ho$ Vm¡a na "gm_m{OH$ gwajm

go ẁº$ ^maV' Ho$ ê$n _| n[aUV hm|Jo {Oggo Xoe Ho$ ~r_m CX²̀ moJ Ed§ gm_m{OH$-Am{W©H$ {dH$mg H$mo grYo bm^ nhþ±MoJmŸ&

ñdÀN> ^maV :: ñdñW ^maV Ho$ g§X ©̂ _| ñdmñW²̀  ~r_m n{ÌH$m Ho$ Bg A§H$ H$m Ho$ÝÐ{~ÝXw h¡ VWm gyMZm àm¡Úmo{JH$s (AmB©Q>r)

Ho$ _hËd H$mo XoIVo hþE AJbo A§H$ H$m \$moH$g "~r_m joÌ _| gyMZm àm¡Úmo{JH$s (AmB©Q>r) H$s ŷ{_H$m' na ahoJmŸ&

Q>r.Eg. {dO`Z
AÜ`j

àH$meH$ H$m g§Xoe
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ñdmñÏ` ~r_m, H$b, AmO Am¡a H$b
S>m°. AO` Hw$_ma {_lm

d[að> H$m ©̀H$mar H$m ©̀H$Vm©, ghmam B{ÊS>`m OrdZ ~r_m H§$nZr {b.,
_mH}$qQ>J {d^mJ, hoS> Am{\$g bIZD$

g§jon- ̂ maV Jm±dm| H$m Xoe h¡, Jm±dm| H$m {dH$mg

hmoJm, Vmo Xoe H$m {dH$mg hmoJmŸ& OZg±»`m

2011 H$s JUZm Ho$ AZwema 68.84 à{VeV

bmoJ Jm±dm| _| ahVo h¢Ÿ& A^r VH$ ñdmñÏ` ~r_m

Ano{jV _§{Ob VH$ Zht nhþ±M nm`m h¡Ÿ&

g_ñ`mE§ Mmho Omo ^r ahr hmo na CÝh| Xya {H$`m

Om gH$Vm h¡Ÿ& ñdmñÏ` ~r_m Ho$ {dH$mg Ho$ {bE

H$B© T>m§MmJV n[adV©Z H$s Amdí`H$Vm h¡Ÿ& gmW

hr J«m_rU joÌ H$mo {deof bú` ~ZmH$a H$m ©̀

H$aZo go ñdmñÏ` ~r_m H$m Ano{jV {dH$mg

Adí` hmoJmŸ& H|$Ð gaH$ma Am¡a amÁ` gaH$ma|

^r ñdmñW ~r_m Ho$ {dH$mg _| _hËdnyU© ̂ y{_H$m

AXm H$a gH$Vr h¡Ÿ, {OgH$s {ZVm§V Amdí`H$Vm

h¡ Ÿ& 1912 go A~ VH$ ñdmñÏ` ~r_m Am_

bmoJm| _| AnZr nhþ±M Zh§r ~Zm nm`m h¡Ÿ, Am¡a

EH$ V~Ho$ VH$ hr gr{_V {XImB© n‹S> ahm h¡Ÿ&

^y{_H$m:

{Og Vah go h_ g~ Zo {nN>bo Xmo XeH$m| _|

AàË`m{eV ê$n go Va¸$s H$s h¡, R>rH$ Cgr

AZwnmV _| Omo{I_ H$mo ^r Iwbm {Z_§ÌU {X`m

h¡Ÿ& Omo{I_ H$s gå^mdZm àË`j Am¡a AàË`j

ê$n _| n ô go à~b hþB© h¡Ÿ& g_ñV Omo{I_m| _|

ñdmñÏ` Omo{I_ h_mao g_mO Ho$ {bE EH$ ~‹S>r

MwZm¡Vr Ho$ ê$n _| C^a H$a gm_Zo Am`m h¡Ÿ& AmO

bmoJm| H$s {XZM`m© Aì`dpñWV h¡, g^r Ho$

OrdZ _| ^mJ_ - ^mJ gm àVrV hmo ahm h¡Ÿ& ha

H$moB© Va¸$s àmá H$aZo Ho$ {bE AWH$ n[al_

H$a ahm h¡, n[aUm_ ñdén ñdmñÏ` hm{Z H$s

g§^mdZmER> ^r ~T> J`r h¡Ÿ& AmO ñdmñÏ`

CnMma Ho$ {bE ~‹S>r _mÌm _| YZam{e H$s

Amdí`H$Vm n‹S> ahr h¡Ÿ& n ô Omo ~r_m[a`m± amOm-

_hamOmAm§| H$s ~r_m[a`m± _mZr OmVr Wr, AmO

CgZo EH$ Am_ AmX_r ^r ANy>Vm Zhr ah nm`m

h¡Ÿ& EH$ Am_ AmX_r $Ho$ {bE AÀN>m CnMma

H$admZo H$m _Vb~ CgH$s gmar ~MV H$m ImË_m

hmoZm h¡Ÿ& gmW hr g§̀ wº$ n[adma H$s ^r naånam

Yrao-Yrao g_m{á H$s amh na AJ«ga h¡, Am¡a

bmoJ EH$m§H$s n[adma _o {dœmg H$aZo bJo h¡,

n[aUm_V: g§̀ wº$ n[adma H$m bm^ ^r CÝh| Zht

{_b nm ahm h¡, Ohm± na g~ bmoJ {_bH$a {H$gr

EH$ H$sAmH$pñ_H$ ~r_mar/XwK©Q>Zm _| BbmO H$m

IMo CR>mVo WoŸ& Eogo _| ñdmñW` ~r_m Am_

AmX_r Ho$ {bE AÀN>o {dH$ën Ho$ én _| {ZIa

H$a gm_Zo Am`m h¡Ÿ&

ñdÀN>Vm AÀN>o ñdmñÏ` H$m àVrH$ h¡- ñdÀN>Vm

Am¡a ñdmñÏ` EH$ hr {g o̧$ Ho$ Xmo nhbw h¡, Omo

EH$ Xwgao na {dÚ_mZ h¡Ÿ& hmb hr _| Xoe Ho$

àYmZ _§Ìr Or Zo ñdÀN> ̂ maV A{^`mZ MbmH$a

Z Ho$db bmoJmo§§ H$mo OmJéwH$ H$aZo H$m à`mg

{H$`m h¡, ~pëH$ AàË`j Vm¡a na ñdmñÏ` Ho$

à{V CÝh| gmdYmZ ̂ r {H$`m h¡Ÿ& em`X BZ g~Ho$

nrN>o EH$ hr CÔoí` {Z{hV h¡, {H$ {H$gr ^r Xoe

H$s CÞ{V V^r hmo gH$Vr h¡ O~{H$ Cg Xoe Ho$

bmoJ ñdñW hm| {Oggo dmo Xoe Ho$ {dH$mg _|

^anya `moJXmZ H$a gH|$Ÿ& Am¡a `h ~mV Xoe Ho$

àYmZ_§Ìr Or go AÀN>r Vah H$m¡Z OmZ gH$Vm

h¡Ÿ& ^maVr` AW©ì`dñWm _| ñdmñÏ` ~r_m H$m

`moJXmZ bJmVma ~T> ahm h¡Ÿ& df© 2011 _| ̂ maV

Ho$ gH$b Kaobw CËnmX H$m 3.9 à{VeV ñdmñW`

joÌ _| IM© {H$`m J`mŸ& {dœ ñdmñÏ` g§JR>Z

(WHO) Ho$ AZwema ̀ h {~«Šg (~«mOrb, ég,

^maV, MrZ, X{jU A\«$sH$m) AW©ì`dñWmAm|
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_| g~go H$_ h¡Ÿ& Bg_| ì`{º$JV H$da Am¡a

n[adma H$da XmoZm| n{b{g`m± em{_b h¡, Omo

`h B{JV H$aVo h¡ H$s ^maV _¢ ñdmñÏ` ~r_m

H$s Anma g§̂ mdZmE§ {dÚ_mZ h¡Ÿ&

ñdmñÏ` ~r_m - _o{S>H$b ñdmñÏ` ~r_m 1986

_| eyé {H$`m J`mŸ& ̂ maVr` ñdmñÏ` ~r_m CÚmoJ

H$m\$s ~ ¥hX h ¡, BgH$s _ w»` dOh -

AW©ì`dñWm H$m CXmarH$aU Am¡a bmoJm| _|

gm_mÝ` OmJéH$Vm H$m hmoZm h¡Ÿ& 2010 Ho$ A§V

VH$ bJ^J 25 à{VeV ^maVr` Am~mXr  Ho$

nmg {H$gr Z {H$gr én _| ñdmñÏ` ~r_m H$s

nhþ±M WrŸ& `hm± H«$_dma ñdmñÏ` ~r_m H$m

B{Vhmg g_PZm AË §̀V Amdí`H$ h¡Ÿ&

ñdmñÏ` ~r_m

AmOmVr Ho$ nyd©

1912: gdmñÏ` ~r_m H$s ewéAmV hþB©, O~

nhbm ~r_m A{Y{Z`_ nm[aV {H$`m J`mŸ&

1947: 1947 _|, ""^moao g{_{V H$s [anmoQ>©''-

^maV _| ñdmñÏ` XoI^mb godmAm| Ho$ gwYma Ho$

{bE {g\$m[ae| H$sŸ&

1948: H|$Ðr` gaH$ma, {ZOr joÌ _| H$m ©̀aV

(Blue Collar), l{_H$m| Ho$ {bE H$_©Mmar amÁ`

~r_m `moOZm (ESIS) H$s ewéAmV H$sŸ&

amï´>r`H$aU

1954: H|$Ðr` gaH$ma ñdmñÏ` `moOZm, H|$Ðr`

gaH$ma Ho$ H$_©Mm[a`m| Ho$ {bE(CGHS) Am¡a

CZHo$ n[admam| Ho$ {bEŸ&

1986: _o{S>Šbo_ ewê$ {H$`m J`m Ÿ& 1986 _|

gaH$mar ~r_m H§$n{Z`m| Ûmam ewé {H$`m J`mŸ&

CXmarH$aU

1999: ̂ maVr` ñdmñÏ` ~r_m Ho$ g§X ©̂ _|, EH$

ZE ẁJ H$s ewéAmV Ho$ {bE {M{•VŸ& BaS>m Ho$

gmW ~r_m joÌ {ZOr Am¡a {dXoer ^mJrXmar Ho$

{bE Imobm J`mŸ&

2003: (UHIS) H$m àdoe - gaH$ma Ûmam

à`mg AZm¡nMm[aH$ joÌ _o ñdmñÏ` ~r_m bmJy

H$aZo Ho$ {bEŸ&

ñdmñÏ` ~r_m H$s dV©_mZ pñW{V: dV©_mZ _|

72% Am~mXr Ho$ nmg ñdmñÏ` ~r_m CZHo$

nmHo$Q> go ~mha H$s ~mV h¡Ÿ& ^maVr` na H¡${nQ>m

ñdmñÏ` ~r_m $109 h¡, Omo H$s ½bmo~b Am¡gV

$863 go H$m\$s H$_ h¡Ÿ& ̂ maV ñdmñÏ` ~r_m _|

AnZo n‹S>mo{g`m| lrb§H$m Am¡a ~m§½bmXoe go ^r

nrN>o h¡Ÿ& ñdmñÏ` ~r_m _| EH$ ì`mnH$ A§Va h¡,

ñdmñÏ` godm {dVaU, ~r_mYmaH$ Ho$ {bE Am¡a

Hw$b Am~mXr Ho$ {bEŸ& OZab B§í`moa |g

H$mnm}aoeZ Ed§ CgHo$ gh`moJ bJ^J 60%

~mOma {hñgoXmar aIVo h¡Ÿ& hbm{H$ {ZOr ñdmñÏ`

~r_mH$Vm© {Q>`a 1 Am¡a {Q>`a 2 eham| _| 2005

Ho$ ~mX go VoOr go AmJ ~T> aho h¡Ÿ& dm{f©H$

àr{_`_ J«moW {ZOr ñdmñÏ` ~r_mH$Vm©Am| H$s

47 à{VeV VWm gmd©Om{ZH$ H$s 27 à{VeV,

{dÎmr` df© 2006-07 go 2008-09 Ho$ _Ü`

ahr h¡Ÿ& hoëWHo$`a _| gyMZm àm¡Úmo{JH$s IM©

2020 VH$ $1.8 {~{b`Z Ho$ Amgnmg hmoZo

H$s Cå_rX h¡Ÿ&

ñdmñÏ` ~r_m joÌ H$s MwZm¡{V`m±:

H$) A\$moS>©{~{bQ>r Am¡a EŠgmo{g{~{bQ>r:

ñdmñÏ` ~r_m H$s gnwX©Jr _| A~©Z Am¡a

ê$ab E[a`m _| ì`mnH$ A§Va {dÚ_mZ h¡,

O~{H$ Hw$b Am~mXr H$m _hËdnyU© ^mJ

éab E[a`m _| ahVo h¡ (68.84%) Am¡a

_mÌ 2 n[V©eV `mo½` S>mŠQ>a CZHo$ BbmO

Ho$ {bE CnbãY h¡Ÿ& éab Am~mXr gaH$mar

{d^mJ H$s _o{S>H$b gw{dYmAm| na Am{lV

h¡, O~{H$, gaH$mar AñnVmb _| ¹$m{bQ>r

Am¡a Ëd[aV godmAm| H$m AË`{YH$ Am^md

h¡, Am¡a `hm± VH$ H$s, H$B© OJh ~o{gH$

ñdmñÏ` gw{dYm XoZo _o ^r gj_ Zht h¡Ÿ&

BgHo$ {dnarV {ZOr S>mŠQ>a H$s CnbãYVm

^bo hr éab joÌ _| hmo na CZH$m IM©

OZVm CR>mZo _| gj_ Zhr h¡Ÿ& ñdmñÏ` ~r_m

Ho$ {bE J«m_rU joÌ _| A\$moS>©{~{bQ>r Am¡a

EŠgo{g{~{bQ>r EH$ ~S>m _wÔm h¡Ÿ&

I) nmaX{e©Vm H$m A^md: ñdmñÏ` ~r_m

joÌ _| nmaX{e©Vm H$m Am^md J«m_rU Am¡a

ehar XmoZm| joÌ _| {dÚ_mZ h¡, ImgH$a

J«m_rU joÌ Ho$§ bmoJm| _| Ÿ& dOh CZH$m

ñdmñÏ` ~r_m Ho$ ~mao _| nyU© OmZH$mar H$m

Z hmZ & H$^r-H$^r ~r_m H§$nZr Ho$ {Z`_m|

H$mo Am_ bmoJ g_P Zht nmVo {Oggo CÝh|

dmo ghÿ{b`V Zht {_b nmVr {OgH$s dmo

Cå_rX H$a aho hmoVo h¡Ÿ& àË`oH$ ñVa na

ñdmñÏ` ~r_m _| nmaXeuVm H$s

Amdí`H$Vm h¡, {Oggo BgH$s nhþ±M H$mo

^amogo Ho$ gmW AmJo ~T>m`m Om gHo$Ÿ&
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nmaX{e©Vm Ho$ Am^md _| `h joÌ nyU© én

go {dH${gV Zh§r hmo gH$VmŸ& bmoJm| H$m

{dœmg ñdmñÏ` ~r_m _| V^r hmoJm O~

{Z`_ H$mZyZm| _| nmaX{e©Vm hmoJr Am¡a Cg

nmaX{e©Vm H$mo Am_ bmoJ g_P nm |̀Ÿ&

J) godmAm| H$s JwUdÎmm _| ì`mnH$ A§Va:

^maV _| n«{Vdf© hmoZo dmbr Hw$b _¥Ë ẁ _| go

XdmAm| Ho$ à{VHy$b à^md go bJ^J Mma

bmI bmoJmo H$s _¥Ë ẁ§ hmoVr h¡Ÿ& EH$ Am_

AmX_r H$mo AnZo BbmO Ho$ {bE {d{^Þ

à{H«$`mAm| go JwOaZm nS>Vm h¡Ÿ Am¡a {Og_o

Cgo Ëd[aV XoI^mb H$s ^r Amdí`H$Vm

hmoVr h¡, na AŠga BgHo$ A^md _| bmoJ

AnZr OmZ Jdm§ XoVo h¡Ÿ& Bg g~ H$m grYm-

grYm gå~ÝY godmAm| Am¡a CZH$s JwUdÎmm

go h¡Ÿ& hmbm±{H$ {nN>bo Hw$N> dfm] _| BZ_o

gwYma hþAm h¡Ÿ, na A^r ̂ r ì`mnH$ gwYma

H$s gå^mdZm h¡Ÿ& ñdmñÏ` ~r_m Am_ bmoJm|

H$mo ~r_m gwajm Xo gH$Vm h¡, na ñdmñÏ`

godmAm| _| gwYma H$s ½`ma§Q>r Zht Am¡a O~

VH$ ñdmñÏ` godmAm| _| gwYma ImgH$a

J«m_rU joÌ _| Zhr hmoVm ñdmñÏ` ~r_m

Ano{jV {dñVma ^r Zht hmo gH$VmŸ&

K) {M{H$Ëgr` ñdmñÏ` ~r_m: ñdmñÏ` ~r_m

_mBZa H§$Q́>rã ỳQ>a h¡, ñdmñÏ` XoI^mJ BH$mo

{gñQ>_ _|Ÿ& ̂ maV _| A_r ̂ r ñdmñÏ` ~r_m

Ho$ à{V bmoJm| _o Vah-Vah H$s «̂m§{V`m§ h¡,

{Oggo bmoJ BZHo$ _hËd H$mo Zht g_P

nmVo Am¡a BZH$m bm^ ^r Zht CR>m nmVo,

ZVrOZ dmo AnZr dfm] H$s ~MV H$mo

AmH$pñ_H$ {~_m[a`m| Ho$ BbmO _| IM©

H$a XoVo h¡Ÿ& AmO ^r 70 à{VeV bmoJm| Ho$

nmHo$Q> go Xya h¡ ñdmñÏ` ~r_mŸ& {OgH$s _w»`

dOh bmoJm| _| BgH$s OmZH$mar Am¡a

gw{dYmAm| H$m Am^md h¡Ÿ&

M) gm_m{OH$ gw{dYmE± : An ©̀má gm_m{OH$

gw{dYmE ñdmñÏ` Ho$ {bE, O¡go ImÚ

gwajm, nmZr H$s gw{dYm, ahZo Ho$ {bE

ì`dñWm, {ejm H$s n`m©á ì`dñWm,

amoOJma gw{dYmE§ ò KQ>H$ ì`mnH$ én go

ñdmñÏ` ~r_m Ho$ {dH$mg _| ~mYH$ h¡Ÿ& AmO

^maV _| Hw$b Am~mXr H$m à_wI {hñgm

O_rZr Amdí`H$VmAm| go d§{MV h¡Ÿ& H$B©

joÌm| H$s X`Zr` pñW{V XoIH$a Vmo `hm±

VH$ bJVm h¡ {H$ BÝho em`X H$B© dfm] nümV

O_rZr Amdí`H$VmE§ {_b nmE§Ÿ& O~ VH$

O_rZr Amdí`H$VmE§ Zht nyar hmoJr

ñdmñÏ` ~r_m H$m {dH$mg ̂ r Zhr hm nm òJŸ&

O_rZr Amdí`H$VmAm| H$s ny{V© Ho$ {bE

gaH$ma H$mo CgHo$ à{V H${Q>~Õ hmoZm n‹S>oJmŸ&

gm_m{OH$ Agw{dYmE± grYo Vm¡a na ñdmñÏ`

~r_m Ho$ {dH$mg H$mo à^m{dV H$aVr h¡Ÿ&

N>: g§MmbZ à{H«$`mAm| _| {Z`m_H$ Am¡a

_mZH$sH¥$V AZwnpñW{V: ñdmñÏ` ~r_m

H$mo {Z`§{ÌV H$aZo Ho$ {bE EH$ _O~yV

{Z §̀ÌH$ H$s Amdí`H$Vm h¡, Omo ghr Vah

go ñdmñÏ` ~r_m Ho$ {dH$mg H$mo gw{Z{`mo{OV

VarHo$ go AmJ ~T>m gH|$, Am¡a dh {g\©$

ñdmñÏ` ~r_m Ho$ {bE hr {Z §̀ÌH$ H$m H$m ©̀

H$a|Ÿ& Bgo ̀ {X AbJ go {Z §̀{ÌV {H$`m Om`

Vmo ̀ h {Z{üVVm¡a na BgHo$ {dH$mg Ho$ gmW

AmJo ~T> gH$Vm h¡, gmW hr Bg_| ß`má

H${_`m| H$mo g_má {H$`m Om gH$Vm h¡Ÿ&

ñdmñÏ` ~r_m H$s ^maV _| g§̂ mdZmAm| Ho$

Am±H$bZ Ho$ AmYma na - `h AË §̀V hr

Amdí`H$ h¡ {H$ gw{Z{`mo{OV VarHo$ go

BgHo$ àMma-àgma na ̂ r H$m ©̀ {H$`m Om`Ÿ&

AmO ^r bmoJ ñdmñÏ` ~r_m Am¡a OrdZ

~r_m _| A§Va H$mo Zht g_P nm |̀ h¡Ÿ&

O - OrdZ e¡br _| n[adV©Z: {nN>bo Xmo

XeH$m| go Am_ AmX_r H$s OrdZ e¡br

AË`{YH$ Aì`dpñWV hmo MwH$s h¡, Eogm

Bg{bE h¡ {H$, _Ü`_ dJu` bmoJm| H$m

eharH$aU VoOr go hþAm h¡Ÿ& bJ^J 130

{_{b`Z bmoJ Aì`dpñWV OrdZ e¡br

Ho$ Ûmam CËnÞ ~r_mar go nr{S>V h¡, O¡go

_Yw_oh _mZ{gH$ VZmd, hX` amoJ Am{XŸ&

AmO bmoJ AnZo ñdmñÏ` Ho$ à{V Vmo gOJ

h¡ na Cgo ñdñÏ` ~Zm`o aIZo Ho$ {bE

à{V{XZ Hw$N> g_` Zhr Xo nm aho h¡, dOh

CZH$s ì`ñVVm Am¡a A{YH$ Am` A{O©V

H$aZo H$s bmbgmŸ& bmoJm| H$s OrdZ e¡br

H$s dOh go em`X ñdmñÏ` ~r_m Xmdm H$s

g§»`m ̂ r A{YH$ h¡Ÿ& O~ bmoJ AnZo {bE

OmJéH$ hmoJo Vmo ñdmñÏ` ~r_m Ho$ {dH$mg

_| ^r _XX {_boJrŸ&

ñdmñÏ` ~r_m _| Mm{hE EH$ ~S>m n[adV©Z:

^maVr` ñdmñÏ` ~r_m CÚmoJ H$mo df©

2020 VH$ 280 {~{b`Z VH$ {dH${gV

hmoZo H$m AZw_mZ h¡Ÿ& ñdmñÏ` ~r_m _|

ì`mnH$ n[adV©Z bmZo Ho$ {bE bmJV Am¡a

JwUdÎmm H$mo Ü`mZ _| aIZm n‹S>oJmŸ& {ZOr

ñdmñÏ` ~r_mH$Vm© H$mo OéaV h¡ H$s
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gmd©Om{ZH$ ñdmñÏ` ~r_m H§$n{Z`m| go AmJo

{ZH$bH$a H$m ©̀ H$a|Ÿ& ñdmñÏ` ~r_m _| bmoJm|

H$s Amdí`H$VmAm|, CZH$s Am` Ho$ AZwén

^r CËnmX ~Zm`m Om` Ÿ& J«m_rU joÌ Ho$

bmoJm| Ho$ {bE H$_ àr{_`_ na gw{dYmE

àXmZ H$s Om` {Oggo bmoJ| H$m AmH$f©U

Bgo boZo _| hm|Ÿ& Jar~ bmoJm| Ho$ ñdmñÏ`

~r_m Ho$ {bE amÁ` gaH$ma|, _XX Ho$ {bE

{ZH$bH$a gm_Zo Am ò Am¡a ~S>o n¡_mZo na

AZwXmZ àXmZ H$a| {Oggo Aghm` Am¡a

Jar~ bmoJ ^r BgHo$ bm^m| H$mo àmá H$a

gH|$Ÿ& ñdmñÏ` ~r_m Ho$ {dH$mg Ho$ {bE

{ZåZ  _hËdnyU© H$X_ CR>m ò Om gH$Vo h¡Ÿ&

1. ñdmñÏ` ~r_m joÌ Ho$ {bE AbJ go

{Z §̀ÌH$ H$s Amdí`H$Vm h¡, Omo ñdV§Ì én

go CgHo$ {dH$mg Ho$ {bE gw{Z`mo{OV VarHo$

go H$m ©̀ H$a gH|$Ÿ&

2. ñdmñÏ` ~r_m H$m ~mOma ~hþV ~‹S>m h¡,

naÝVw bmoJm| _| OmZH$mar H$m Am^md h¡Ÿ&

bmoJm| _| ñdñÏ` ~r_m H$mo àMm[aV-àgm{aV

{Z`{_V én go {H$`m OmZm Mm{hE, {Oggo

bmoJ Bgo boZo Ho$ {bE ñd §̀ ào[aV hmoŸ&

3. ñdmñÏ` ~r_m àË òH$ V~Ho$ Ho$ bmoJm| H$s

Amdí`H$VmAm| Ho$ AZwén ~Zm`m OmZm

Mm{hEŸ& BgHo$ {bE J«m_rU joÌ Ho$ {bE

AbJ Am¡a ehar joÌ Ho$ {bE AbJ

CËnmX hmoZo Mm{hEŸ& CËnmX bmoJm| H$s Am`

Ho$ AZwén ^r ~Zm ò Om gH$Vo h¡Ÿ&

4. ñdmñÏ` ~r_m H§$n{Z`m| H$mo CËnmX nmaXeu

~ZmZm Mm{hE, {Oggo EH$ Am_ AmX_r

^r CgHo$ bm^ Am¡a {Z`_m| H$mo AmgmZr

go g_P gH|$Ÿ& ñdmñÏ` ~r_m {dH«$s

à{V{Z{Y gmao {Z`_m| go J«mhH$m| H$mo Adí`

AdJV H$amE±Ÿ& Bggo bmJm| H$m {dœmg

_O~yV hmoJmŸ&

5. ñdmñÏ` godmAmo _| J«m_rU ñVa VH$ gwYma

H$s Amdí`H$Vm h¡Ÿ& H|$Ð Am¡a amÁ` gaH$mam|

H$mo {_bH$a ñdmñÏ` gw{dYmAm| _| gwYma

H$aZm Mm{hE, {Oggo bmoJm| H$mo AÀN>r

gw{dYmE± {_b gH|$ Am ¡a bm oJ CZ

gw{dYmAm| H$mo nmZo Ho$ {bE ñdmñÏ` ~r_m

H$m ghmam bo gH|$Ÿ&

6. Ho$ÝÐ amÁ` gaH$mam| H$mo Mm{hE H$s O_rZr

Amdí`H$VmAm| H$s ny{V© g_mO _| nyU© H$a|Ÿ&

O~ O_rZr Amdí`H$VmE§ nyU© hmoJr Vmo

bmoJ ñdV: hr ñdmñÏ` ~r_m Ho$ à{V

AmH${f©V hm|Jo Am¡a BZH$m bm^ CR>m òJoŸ&

7. ImgH$a ehar bmoJm| H$mo AnZo OrdZ e¡br

na {deof Ü`mZ XoZm Mm{hE, {Oggo CZH$m

ñdmñÏ` CÎm_ ah gHo$Ÿ& ̀ {X CZH$m ñdmñÏ`

CÎm_ Zhr hmoVm h¡, CZH$s OrdZe¡br H$s

dOh go, Im{_`mOm ~r_m H§$nZr H$mo

MwH$mZm nS>Vm h¡Ÿ&

8. Ho$ÝÐ Am¡a amÁ` gaH$ma H$mo gm_m{OH$

CËWmZ Ho$ {bE Jar~m| Ho$ ñdmñÏ` ~r_m

àr{_`_ na ~‹S>o n¡_mZo na `moJXmZ XoZm

Mm{hE, {Oggo {nN>S>o dJ© H$mo ^r BgH$m

bm^ {_b gH|$Ÿ&

9. ñdmñÏ` ~r_m Ho$ {bE H§$n{Z`m| H$mo AbJ

go bm`g|g {X`m OmZm Mm{hEŸ& {Oggo dmo

g_w{MV én go Cgr H$m ©̀ H$mo ñdmñÏ` ~r_m

H$m {dH$mg H$a gH|$Ÿ&

10. ñdmñÏ` ~r_m Ho$ {dH$mg Ho$ {bE `h

Amdí`H$ h¡ {H$ Bgo ZB© nrT>r Ho$ nmR²>`H«$_

_| em{_b {H$`m OmZm Mm{hEŸ&

11. ñdmñÏ` ~r_m ñdñW` ^maV H$m àVrH$

~Z gH$Vm h¡ ̀ {X Bgo nyU© én go {dñVm[aV

{H$`m Om`Ÿ&

ñdñW ^maV g§nÞ ^maV H$s nhMmZ h¡, Am¡a

^maV V^r g§nÞ _mZm Om gH$Vm h¡ O~ ̀ hm± Ho$

bmoJ ñdñW ahoŸ& ñdñW ahZo Ho$ ~mdOyX

AmH$pñ_H$ ~r_mar XwK©Q>Zm H$s gå^mdZm ~Zr

ahVr h¡, Am¡a `{X {H$gr na `h {dn{Îm Am

OmVr h¡ Vmo EH$ Am_ AmX_r H$s gmar JmT>r

H$_mB© IË_ hmo OmVr h¡, Eogo _| ñdmñÏ` ~r_m

AË §̀V hr Amdí`H$ h¡, gmW hr h_ gH$Vo h¡

H$s `h EH$ _mÌ {dH$ën h¡ bmoJm| Ho$ nmg IwX

H$mo gwa{jV H$aZo H$mŸ& Zm_ _mÌ H$m àr{_`_ Xo

H$a Amn ^{dî` _| CËnÞ hmo gH$Zo dmbr

AmH$pñ_H$ g_ñ`mAm| Ho$ {ZXmZ H$m ny§OrJV

T>mMm V¡̀ ma H$a boVo h¡, Omo Z Ho$db AmnHo$

gmW-gmW AmnHo$ n[adma H$mo ^r gwHy$Z XoVm

h¡Ÿ& ñdmñÏ` ~r_m _| {dÚ_mZ g_ñ`mAm| H$mo

`{X Ho$pÝÐV VarHo$ go {ZdmaU H$a {X`m Om`

Am¡a gmW hr gmW CgH$m àMma àgma H$a {X`m

Om` Vmo ñdmñÏ` ~r_m CÚmoJ Ëd[aV én go AmJo

~T>Vo hþE Am_ bmoJm| H$mo {Z{üÝVVm àXmZ H$aoJmŸ&

S>m°. AO` Hw$_ma {_lm, d[að> H$m ©̀H$mar
H$m`©H$Vm©, ghmam B{ÊS>`m OrdZ ~r_m
H§$nZr {b., _mH}$qQ>J {d^mJ, hoS> Am{\$g
bIZD$
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{d{b`_ Ho$ AZwgma-""ñdÀN>Vm OrdZ H$m dh

JwU h¡, Omo ì`{º$ H$mo A{YH$ g_` VH$ Or{dV

ahZo, gwIr ahZo VWm gdm}Îm_ àH$ma go godm

H$aZo `mo½` ~ZmVm h¡Ÿ&"' A~ My§{H$ _Zwî`

dmVmdaU H$s EH$ BH$mB© h¡ Vmo dh ñd §̀ ñdÀN>

ahH$a hr AnZo Mmam| Amoa Ho$ dmVmdaU H$mo

ñdÀN> aI gH$Vm h¡Ÿ& àmMrZ g_` _| ñdÀN>Vm

go VmËn ©̀ Ho$db {ZË` ñZmZ d _b _yÌ {ZîH$mgZ

go Wm qH$Vw dV©_mZ _| ñdÀN>Vm H$m ì`mnH$ AW©

hmo J`m h¡Ÿ& ghr _m`Zo _| ñdÀN>Vm H$m _Vb~

h¡ ""_Zwî` Ho$ Mmam| Amoa {dX²̀ _mZ n`m©daU Omo

{H$ amoJ H$mo \¡$bmZo H$m H$m ©̀ H$aVm h¡ na {Z §̀ÌU

aIZm VWm ñdmñÏ` H$mo CÞV ~Zm ò aIZm Ÿ&

O~ ~mV ì`{º$ go D$na CR> H$a n`m©daU na

Am OmVr h¡ŸVmo ñdÀN>Vm _| dm ẁ, Ob ^moOZ,

Amdmg Am{X KQ>H$ ^r em{_b hmo OmVo h¢Ÿ&

Om{ha gr ~mV h¡ O~ n§MVÎd ẁº$ n`m©daU

H$s ~mV hmoJr Vmo CgH$s ñdÀN>Vm hoVw ^r

ì`{º$JV ñVa na Hw$N> {Z`_m| H$s AZwnmbZm

lò ñH$a hmoJr Am¡a do àmH¥${VH$ {Z`_ h¡ ñdÀN>

Ed§ VmOr hdm _| gm§g boZm, gỳ © H$m àH$me,

Vmn, àH¥${V «̂_U, g§Vw{bV d nm¡{ï>H$ ^moOZ,

{Z`{_V ì`m`m_ d H$gaV H$aZm, `moJ, VZmd

a{hV OrdZ `mnZ H$aZm, Jhar {ZÐm boZm d

gX¡d ñdÀN> d ñdñW` AmXVm| H$m nmbZ

H$aZmŸ& VmËn ©̀ {~bHw$b gm\$ h¡ {H$ ñdÀN>Vm

Ho$db ~mh` hr Zht hmoZr Mm{hE Zm hr Hw$N>

g_` Ho$ {bE hmoZr Mm{hE ̀ h Vmo h_mar {XZM`m©

H$m EH$ {hñgm hmoZr Mm{hE, {ZaV§a BgH$s

nmbZm go h_mam Am§V[aH$ _Z ̂ r ewÕ d ñdÀN>

hmoJm VWm V^r EH$ {ZamoJ, ñdñW, ñdÀN> g_mO

H$m {Z_m©U hmoJm Am¡a `h EH$ AÀN>o ZJa H$s

ì`dñWm _| Ztd H$s BªQ> H$m H$m ©̀ H$aoJmŸ&

ñdmñÏ` na gaH$mar IM©:

AnZo ZmJ[aH$m| Ho$ ñdmñÏ` na gaH$ma Ûmam {H$ ò

OmZo dmbo IM© go ̀ h nVm MbVm h¡ {H$ dV©_mZ

g_mO H$m amOZ¡{VH$ ZoV¥Ëd OZñdmñÏ` H$mo

boH$a {H$VZm gOJ h¡Ÿ& A_o[aH$m Ohm§ AnZo

gH$b Kaoby CËnmXZ H$m 16 à{VeV ñdmñÏ`

na IM© H$aVm h¡ dht ^maV _| gaH$ma 0.9

à{VeV H$m hr IM© H$aVr h¡Ÿ& AÝ` {dH${gV

Xoem| _| H$ZmS>m 10 à{VeV, AmñQ´>o{b`m 9.2

à{VeV, ~opëO`_ 10.1 à{VeV, S>oZ_mH©$

8.9 à{VeV, \«$m§g 10.4 à{VeV, BQ>br 8.4,

OmnmZ 8 à{VeV, ñdrS>Z 9.3 à{VeV, B§½b¢S>

7.8 à{VeV IM© ñdmñW` na H$aVo h¡Ÿ& `hm§

VH$ {H$ lrb§H$m 1.8 n«{VeV, ~m§½bmXoe, 1.6

à{VeV, Zonmb 1.5 à{VeV IM© H$aVo h¡Ÿ&

A_o[aH$m _o ñdmñÏ` na à{V ì`{º$ à{Vdf©

5711 S>m°ba IM© {H$ ò OmVo h¢ dht ^maV _|

_mÌ 1377 énE (H$ar~ 39 S>m°ba) hr IM©

{H$ ò OmVo h¢Ÿ& AÝ` {dH${gV Xoem| _| B½b¢S>

2317, pñdQ²>Oab¢S> _| 3847 S>m°ba, ñdrS>Z

_| 2745, OmnmZ _| 2249,O_©Zr _| 2983

S>m°ba VWm H$ZmS>m _| 2998 S>m°ba à{V ì`{º$

à{Vdf© ñdmñÏ` na IM© {H$`o OmVo h¢Ÿ& `h

Am§H$S>o Xe©Vo h¢ {H$ ŷ_§S>b _| ^maV ñdmñÏ`

na g~go H$_ IM© H$aZo dmbo Xoem| _| h¡Ÿ& ^maV

_| ñdmñÏ` na hmoZo dmbo IM© H$m 15 à{VeV

amÁ` gaH$ma IM© H$aVr h¡, 4.1 à{VeV

gm_m{OH$ ~r_m, 1.4 à{VeV {ZOr ~r_m VWm

80 à{VeV IM© OZVm H$mo AnZr Oo~ go XoZm

n‹S>Vm h¡Ÿ& AmO ^r ~r_ma n‹S>Zo na 20 à{VeV

OZVm H$mo AnZm gm_mZ, O_rZ ~oMZr n‹S>Vr

h¡Ÿ&

OZVm H$m ñdmñÏ`:

{díd _| hmoZo dmbr ~r_m[a`m| H$m nm§Mdm§ {hñgm

^maV _| hr hmoVm h¡Ÿ& Hw$nmo{fV ~ƒo `hm§ na

ñdÀN>Vm, ñdmñÏ` Am¡a gm_m{OH$ ~r_m
OJoÝÐ Hw$_ma

lram_ OZab B§í`moa|g, O`nwa
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A\«$sH$m go ^r Á`mXm h¡ VWm IyZ H$s H$_r

(EZr{_`m) Ho$ _arO ̂ r ~‹S>r g§»`m _| h¡Ÿ& àgd

Ho$ g_` hmoZo dmbr {eew _¥Ë ẁ Xa à{V 1000

na lrb§H$m _| 15, Zonmb _| 38, ^yQ>mZ _|

41VWm _mbXrd _| 20 h¡Ÿ& dht h_mao Xoe _|

àgd Ho$ g_` hmoZo dmbr {eew _¥Ë ẁ Xa 52 h¡

Ÿ&OÝ_ go boH$a _¥Ë ẁ VH$ H$s Am ẁ lrb§H$m _|

nwéf-_{hbm 71/74, nm{H$ñVma _o 66/67,

~m§½bmXoe _| 68/68, _mbXrn _| 70/74 h¡

dht ^maV _| `h 62/66 hr h¡Ÿ& Am ẁ H$m `h

Am§H$‹S>m `yZmBQ>oS> ZoeZ nmnwboeZ \§$S> Ûmam

2010 _| Omar {H$`m J`m h¡Ÿ&

~ƒm| Ho$ ñdmñÏ` H$m EH$ _mZH$ CZH$m dOZ

^r h¡Ÿ& Xygam _mZH$ CZH$s b§~mB© h¡Ÿ& h_mao nmg

~ƒm| Ho$ dOZ H$m Am§H$S>m CnbãY h¡Ÿ& Ÿ {OgHo$

AZwgma lrb§H$m _| 5 à{VeV, ^yQ>mZ _| 3

à{VeV, Zonmb _| 12 à{VeV, ~m§JbmXoe Am¡a

nm{H$ñVmZ _| 13 à{VeV VWm ^maV _| g~go

Á`mXm 18 à{VeV ~ƒm| H$m dOZ _mZH$ go

H$_ h¡Ÿ& J^m©dñWm Ho$ Xm¡amZ _{hbmAm| H$m

{M{H$Ëgr` narjU A{Zdm ©̀ h¡ ~mdOyX BgHo$

^maV _| Ho$db 75 à{VeV J ©̂dVr _{hbmAm|

H$mo hr ̀ h gw{dYm {_b nmVr h¡ŸO~{H$ _mbXrn

_| 99 à{VeV, lrb§H$m _| 99 à{VeV VWm

ŷQ>mZ _| 88 à{VeV J ©̂dVr _{hbmAm| H$mo

`h gw{dYm {_bVr h¡Ÿ&

BZ Am§H$‹S>m| go B§{JV hmoVm h¡ {H$ h_mao Xoe _|

J ©̂dVr _{hbmAm| VWm ~ƒm| Ho$ ñdmñÏ` H$s

XoI^mb AnZo n‹S>mogr _wëH$m| H$s VwbZm _| H$_

hmoVr h¡Ÿ& O~{H$ Bgr g_` g~go Á`mXm

{M{H$Ëgr` gw{dYmAm| H$s Amdí`H$Vm hmoVr h¡Ÿ&

_bo[a`m go hmoZo dmbr _m¡Vm| _| ^r ^maV AnZo

n‹S>mogr Xoem| go H$m\$s AmJo h¡Ÿ& Ohm§ Zonmb 0,

lrb§H$m 0, ̂ yQ>mZ 0.2, ~m§½bmXoe _| 1.8, à{V

EH$ bmI na _bo[a`m go _m¡V| hmoVr h¢ dht ̂ maV

_| 1.9 _m¡V| hmoVr h¡Ÿ&

{M{H$Ëgm gw{dYm:

OZñdmñÏ` Ho$ Am±H$bZ H$m EH$ O[a`m Xoe _|

CnbãY {M{H$ËgH$m| H$s g§»`m VWm AñnVmbm|

_| {~ñVam| H$s CnbãYVm h¡Ÿ& A_o[aH$m _| Ohm§

300 ì`{º$`m| na 1 {M{H$ËgH$ CnbãY h¡Ÿdht

^maV _| 2000 ì`{º$`m| na EH$ {M{H$Ëg

CnbãY h¡Ÿ& g|Q´>b ã ỳam| Am°\$ hoëW B§Q>obrO|g

Ho$ EH$ AÜ``Z Ho$ AZwgma h_mao Xoe _|,

5,40,330 {~ñVa h¢Ÿ& `{X OZg§»`m H$mo h_

EH$ Aa~ ^r _mZo Vmo à{V 1850 ì`{º$`m| Ho$

1000 ì`{º$`m| Ho$ {bE VWm ̀ yamon _| 159 bmoJm|

Ho$ {bE 1 {~ñVa CnbãY h¡Ÿ& AmO ^r h_mao

Xoe Ho$ A{YH$m§e {Obm| _| E_AmaAmB© VWm

grQ>r ñHo$Z O¡gr Om§M Zhr hmoVr h¡Ÿ& A{V {d{eï>

{M{H$ËgH$ O¡go Ý ỳamo gO©Z, hmQ>© ñnoe{bñQ>,

hmQ>© gO©Z, VWm Zo\«$mobm{OñQ> Ho$db MwqZXm

ñWmZm| na hr CnbãY h¡Ÿ&

ñdÀN> nmZr VWm {ZñVmar ì`dñWm:

g§̀ wº$ amï´> g§K Ho$ EH$ AÜ``Z go nVm MbVm h¡

{H$ ̂ maV _| Á`mXm bmoJ _mo~mB©b \$moZ H$m Cn`moJ

H$aVo h¢ ~{Zñ~V em¡Mmb` Ho$Ÿ& AWm©V _mo~mB©b

\$moZ Vmo gd©ì`mnr h¡ bo{H$Z em¡Mmb` Ho$Ÿ& AWm©V

_mo~mB©b \$moZ Vmo gd©ì`mnr h¡ bo{H$Z em¡Mmb`

g^r H$mo CnbãY Zhr h¡Ÿ& g§̀ wº$ amï´> g§K Ho$ hr

AZwgma ^maV _| Ho$db 38 à{VeV ZmJ[aH$m|

H$s ~gmhQ>m| _| _b_yÌ {ZH$mgr H$s gw{dYm àmá

h¡ ~mH$s 62 à{VeV ZmJ[aH$ Bg gw{dYm go

d§{MV h¡Ÿ& ~O~OmVr Zm{b`m| VWm {ZñVmar

gw{dYm Z hmoZo Ho$ H$maU ObO{ZV ~r_m[a`m| go

AmYr go ^r Á`mXm Am~mXr nr{S>V ahV h¡Ÿ&

ñdÀN> nmZr H$s CnbãYVm ^r gaH$mar Xmdm|

Ho$ AZwgma eham| _| 96 à{VeV VWm Jm§dm| _|

84 à{VeV h¡Ÿ& gZ² 2007 _| E{e`Z S>dbn_|Q>

~¢H$ Zo EH$ AÜ``Z _| nm`m {H$ ~S>o eham| _|

Ho$db 3 go 4 K§Q>o hr nmZr H$s CnbãYVm ahVVr

h¡Ÿ& _Ü`àXoe Am¡a N>ÎmrgJ‹T> O¡go amÁ`m| _| Eogm

H$moB© eha Zht h¡ Ohm§ ha amoO nmZr AmVm hmoŸ&

Eogo eha ~hþ_V _| h¡ Ohm§ VrZ go gmV {XZ _|

EH$ ~ma nmZr {_bVm h¡Ÿ&

ñdÀN>Vm H$m AW©emó:

{díd AW©ì`dñWm _| VoOr go AnZr pñW{V

_O~yV H$a ahm ^maV Xw{Z`m H$s erf© 10

AW©ì`dñWmAm| _| em{_b h¡Ÿ& hmbm§{H$, `h

_mZd {dH$mg gyMH$m§H$ na 134d| ñWmZ na

{\$gb J`m h¡Ÿ& n`m©á ñdÀN>Vm Ho$ A^md _|

^maV _| EH$ ~S>r g_ñ`m h¡Ÿ& ^maV H$mo Bg

dOh go Á`mXm ñdmñÏ` bmJV, CËnmXH$mVm

KmQ>m Am¡a H$_ n ©̀Q>Z Am` Ho$ ê$n _| 53.8

{~{b`Z S>m°ba (^maV _o gH$b Kaoby CËnmX

2006 H$m 6.4 à{VeV go A{Y h¡) H$m ZwH$gmZ

hmoVm h¡Ÿ& ({díd ~¢H$ H$m Ob Ed§ ñdÀN>Vm

H$m ©̀H«$_, \$adar 2011)
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AñdÀN>Vm Am¡a ~ƒo:

1. R>rH$ go g\$mB© Z hmoZm S>m`[a`m go hmoZo

dmbr _m¡Vm| H$m EH$ ~‹S>m H$maU h¢Ÿ&

2. 14 gmb H$s C_« VH$ Ho$ g^r ~ƒm| _|

20 \$sgXr go A{YH$ ~ƒo Agwa{jV

nmZr, An`m©á ñdÀN>Vm `m An`m©á

g\$mB© Ho$ H$maU `m Vmo ~r_m ahVo h¢ `m

_a OmVo h¡Ÿ&

3. em¡Mmb` {Z_m©U _| CËgmhOZH$ d¥{Õ

(OZJUZm Ho$ AZwgma 2011 _| 84

\$sgXr ñHy$bm| _| em¡Mmb` H$s gw{dYm

Wr) Ho$ ~mdOyX nhþ§M, g§MmbZ Am¡a

gw{dYmAm| Ho$ aIaImd H$s ̂ mar g_ñ`mE§

h¡ Omo J«m_rU joÌm| _§ ñHy$br ~ƒm| Ho$ Iwbo

_| em¡M H$m à_wI H$maU h¡Ÿ&

_{hbm:

1. AñdÀN>Vm Ho$ H$maU _{hbmE§ àOZZ _mJ©

Ho$ g§H«$_U go J«ñV h¡, em¡Mmb`m| H$s H$_r

Ho$ H$maU _{hbmAm| H$mo A{YH$ J§^ra

én go gm§ñH¥${VH$ dO©Zm PobZr n‹S>Vr h¡Ÿ&

do {XZ _| Iwbo _| em¡M Ho$ {bE Zht Om

gH$Vr h¡Ÿ& em¡Mmb` Ho$ A^md _| bmIm|

_{hbmE§ gw~h Am¡aem_ Ho$ ~rM em¡M Z

OmZo H$mo _O~ya hmoVr h¡Ÿ& 200 {_{b`Z

_{hbmAm| H$mo _m{gH$ Y_© ñdÀN>Vm Am¡a

Cggo OwS>r ñdmñÏ` XoI^mb H$s n`m©á

OmZH$mar Zhr h¡Ÿ& ^maV H$s 23 à{VeV

b‹S>{H$`m§ ̀ m¡dZ VH$ nhþ§MZo Ho$ ~mX ñHy$b

OmZm N>mo‹S> XoVr h¡Ÿ&

{dH$bm§H$ (nrS>ãë ỳS>r) Am¡a ~wOwJ©:

1. Xoe _| Hw$b Am~mXr H$m bJ^J 2.1

à{VeV `mZr 2 H$amo‹S> 10 bmI ì`{º$

{dH$bm§JVm Ho$ gmW Or aho h¡Ÿ& Bg_|

AñÏmB© ê$n go {dH$bm§J Am¡a ~wOwJ© ^r

em{_b h¡Ÿ& 2020 _| {dH$bm§JVm Ho$ gmW

Or aho bmoJm| H$s Hw$b OZg§»`m 7 H$amo‹S>

hmoZo H$m AZw_mZ h¡ {OZ_| 17 H$amo‹S> 70

bmI ~wOwJ© hmoZo H$m AZw_mZ h¡ {OZ_| go

A{YH$me ~hþ {dH$bm§JVm H$s pñW{V _|

hm|JoŸ&

2. {dH$bm§JVm Ho$ gmW OrZo dmbm| Ho$ {bE

CZH$s emar[aH$ ~mYmAm| Ho$ H$maU

gmgmÝ` ~w{Z`mXr T>m§Mo H$m Cn`moJ H$aZm

`m em¡M Ho$ {bE ~mha OmZm _wpíH$b hmoVm

h¡Ÿ&

3. J«m_rU Am¡a ehar BbmH$m| _| {dH$bm§JVm

Ho$ gmW OrZo dmbm| Ho$ {bE gmd©O{ZH$

em¡Mmb` H$_ h¢ Am¡a Xya h¢Ÿ& ̀ hm§ VH$ {H$

ñHy$bm| _| ^r AmíM ©̀OZH$ T>§J go CZHo$

{bE H$moB© àmdYmZ Zhr h¡Ÿ& {dH$bm§Jm| Ho$

{bE gwb^ em¡Mmb` _mZH$m| H$m àmdYmZ

{H$gr amÁ`/amï´>r`/A§Vaamï´>r` Zr{V`m|

_| {Z{X©ï> Zhr h¡Ÿ&

ñdmñÏ`-{dkmZ

1. OZ ñdmñÏ` Egmo{gEeZ Ho$ AZwgma,

Ho$db 53 à{VeV ^maVr em¡M OmZo Ho$

~mX gm~wZ go hmW YmoVo h¡, Ho$db 38

nrgXr ImZo go nhbo gm~wZ go hmW YmoVo

h¡ Am¡a Ho$db 30 nrgXr bm|J ImZm

nH$mZo Ho$ nhbo gm~wZ go hmW YmoVo h¡Ÿ&

(`y{Zgo\$)

2. Ho$db 11 à{VeV ^maVr` J«m_rU

n[admam| _§ ~ƒo Ho$ _b H$m {ZnQ>mZ

gwa{jV ê$n go hmoVm h¡Ÿ& 80 à{VeV ~ƒm|

Ho$ _b H$mo Iwbo _| N>moS> {X`m OmVm h¡ `m

H$Mao _| \|$H$ {X`m OmVm h¡Ÿ& ( ỳ{Zgo\$)

3. gm~wZ go hmW YmoZm, {deof én go _b_yÌ

Ho$ g§nH©$ Ho$ ~mX, S>m`[a`m Ho$ _m_bm| H$mo

40 à{VeV Am¡a ídgZ g§H«$_U H$mo 30

à{VeV VH$ H$_ H$a gH$Vm h¡Ÿ&

ñdÀN>Vm H$m ñdmñÏ` go K{Zï> gå~ÝY h¡Ÿ&

Amamo½` H$mo Zï> H$aZo Ho$ {OVZo ^r H$maU h¡,

CZ_| JÝXJr à_wI h¡Ÿ& ~r_m[a`m± JÝXJr _| hr

nbVr h¡Ÿ& Ohm± Hy$‹S>o-H$Mao Ho$ T>oa O_m ahVo h¡,

_b-_yÌ g‹S>Vm h¡, Zm{b`m| _§ H$sM‹S> ̂ ar ahVr

h¡, grbZ Am¡a gS>Z ~Zr ahVr h¡, dht _ŠIr,

{nñgy, IQ>_b O¡go ~r_m[a`m± CËnÞ H$aZo dmbo

H$s‹S>o CËnÞ hmoVo h¡Ÿ& CÝh| _maZo H$s Xdm`|

{N>‹S>H$Zm V~ VH$ ~oH$ma h¡, O~ VH$ JÝXJr

H$mo hQ>m`m Z Om` Ÿ& Xdm Am{X go BÝh| _mam

Om` Vmo ̂ r Š`m hþAmŸ& n¡Xmdma Z éHo$ Vmo AJbo

{XZm| do CVZo hr Am¡a n¡Xm hmo OmVo h¢, {OVZo

_mao `m hQ>m ò J ò WoŸ& H$hZm Z hmoJm {H$ h¡Om,

_bo[a`m, XñV, noQ> Ho$ H$s‹S>o, MoMH$, IwObr,

aº$-{dH$ma O¡go {H$VZo hr amoJ BZ _ŠIr, _ÀN>a

O¡go H$s‹S>m| go hr \¡$bVo h¡Ÿ& _bo[a`m H$m {df

_ÀN>a \¡$bmVo h¡Ÿ& _pŠI`m± h¡Om O¡gr g§H«$m_H$

~r_mar H$s AJ«XyV h¢Ÿ& ßboJ \¡$bmZo _| {nñVwAm|
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H$m g~go ~‹S>m hmW ahVm h¡Ÿ& IQ>_b IyZ nrVo

h¡ Zht daZ² aº$ H$mo {df¡bm ^r H$aVo h¢Ÿ& BZ

H$sS>m| Ho$ Ûmam nJ-nJ na Omo H$ï> hmoVm h¡,

gw{dYm Am¡a ~oM¡Zr CR>mZr n‹S>Vr h¡, CgH$m H$ï>

Vmo AbJ hr Xw:I XoVm ahVm h¡Ÿ& {Zdmg-ñWmZ

VWm CgHo$ Amg-nmg JÝXJr H$m ahZm ñdmñW²̀

Ho$ {bE ñnï> IVam h¡Ÿ& JÝXJr {OVZr {ZH$Q>

AmVr OmVr h¡, CVZr hr CgH$s ^ §̀H$aVm Am¡a

~T>Vr OmVr h¡Ÿ& AmJ H$s Vah dh {OVZr g_rn

AmdoJr CVZr hr A{YH$ KmVH$ ~ZVr Om`JrŸ&

gm_m{OH$ ~r_m:

OdrZ ~r_m, _mZd OrdZ go OwS >r

AmH$pñ_H$VmAm|, O¡go {H$ _¥Ë ẁ, {dH$bm§JVm,

XwK©Q>Zm, godm{Zd¥{Îm Am{X Ho$ {bE EH$ {dÎmr`

gwajm h¡Ÿ& àmH¥${VH$ ̀ m XwK©Q>Zm H$maUm| go _mZd

OrdZ go _¥Ë ẁ Am¡a {dH$bm§JVm Ho$ Omo{I_ OwS>o

ahVo h¡Ÿ& {H$gr _Zwî` H$s _¥Ë ẁ hmoZo `m ñWm`r

AWdm AñWm`r én go {dH$bm§J hmo OmZo na

n[adma H$s Am` H$s hm{Z hmoVr h¡Ÿ& ̀ X²̀ {n _mZd

OrdZ AZ_mob h¡, bo{H$Z ^mdr dfm] H$s Am`

_| hm{Z Ho$ AmYma na EH$ YZam{e {ZYm©[aV

H$s Om gH$Vr h¡Ÿ& Bg{bE, OrdZ ~r_m _|,

n[an¹$Vm/{ZpíMV YZam{e (`m dh YZam{e,

hm{Z H$s pñW{V _| {OgH$m ŵJVmZ {H$E OmZo

H$s Jma§Q>r hmoVr h¡), EH$ àH$ma H$m ""bm^''

hmoVm h¡Ÿ& nm°{bgr Ad{Y Ho$ Xm¡amZ ~r{_V ì`{º$

H$s _¥Ë ẁ hmo OmZo `m {H$gr XwK©Q>Zm Ho$ H$maU

An§J hmo OmZo H$s pñW{V _| OrdZ ~r_m CËnmX,

EH$ {ZpíMV _mÌm _| YZam{e àXmZ H$aVo h¡Ÿ&

^maV gaH$ma Zo H$_©Mmar amÁ` ~r_m A{Y{Z`_,

1948 (B©EgAmB© A{Y{Z`_) h¡ Omo H$_©Mmar

~r_m go g§~§{YV h¡Ÿ& Bg A{Y{Z`_ _| EH$

EH$sH¥$V OéaV AmYm[aV gm_m{OH$ ~r_m

`moOZm n[aH$pënV h¡ Omo ~r_mar, _mV¥Ëd,

AñWmB© emar[aH$ {dH$bm§JVm, Zm¡H$ar Ho$ H$maU

bJr MmoQ> H$s dOh go _¥Ë ẁ {OgHo$ n[aUm_ñdén

doVZ AWdm AO©Z j_Vm H$s hm{Z hmoVr h¡,

O¡gr AmH$pñ_H$VmAm| _| H$_©Mm[a`m| H$s {hVm|

H$s g§ajm H$aoJmŸ& Bg A{Y{Z`_ _| H$_©Mm[a`m|

Am¡a CZHo$ {ZH$Q>V_ Am{lVm| H$mo n`m©á én go

AÀN>r {M{H$Ëgm n[aM`m© H$s Jma§Q>r ^r Xr JB©

h¡Ÿ& Bg A{Y{Z`_ _| H$B© gm_m{OH$ gwajm bm^m|

H$m ^r Cn~§Y h¡ {OZ_| {M{H$Ëgm bm^, _mV¥Ëd

bm^ Am{X em{_b h¡Ÿ& BgHo$ A{V[aº$

A{Y{Z`_ {Z`m oOH$m | H$m o  _mV¥Ëd bm^

A{Y{Z`_, 1961 Am¡a H$_©Mma _wAmdOm

A{Y{Z`_ 1923 Ho$ A§VJ©V CZHo$ Xm{`Ëdm| go

^r _wŠ H$aVm h¡Ÿ& A{Y{Z`_ Ho$ A§VJ©V ~r_m

`m oOZm H$_ ©Mm[a`m | H o $ ñdmñW²` ~r_m

Amdí`H$VmAm| Ho$ AZwén V¡̀ ma H$s JB© h¡ {Og_|

~r{_V ì`{º$`m| Am¡a CZHo$ Am{lVm| H$mo nyU©

{M{H$Ëgm gw{dYmE§ CnbãY H$amB© JB© h¡Ÿ&

H|$Ð gaH$ma Zo H$_©Mmar amÁ` ~r_m A{Y{Z`_

Ho$ A§VJ©V ̀ moOZmAm| H$mo àemg{V H$aZo Ho$ {bE

H$_©Mmar amÁ` ~r_m {ZJ_ (B©EgAmB©gr) H$s

ñWmnZm H$s h¡Ÿ& ̀ h Xoe _| à_wI gm_m{OH$ gwajm

g§JR>Z h¡, Bg {ZJ_ _| H|$Ðr` Am¡a amÁ`

gaH$mam|, {Z`moOH$m|, H$_©Mm[a`m|, g§gX Am¡a

{M{H$Ëgm ìdgm` H$m à{V{Z{YËd H$aZo dmbo

gXñ` em{_b h¡Ÿ& {ZJ_ Ho$ H$m ©̀ H$_©Mm[a`m|

H$mo {M{H$Ëgm CnMma, é½UVm, _mV¥Ëd Am¡a

Zm¡H$ar Ho$ H$maU Km`bmdñWm Ho$ Xm¡amZ ZH$X

bm^ CnbãY H$amZm VWm Zm¡H$ar Ho$ Xm¡amZ bJr

MmoQ>m| Ho$ H$maU H$_©Mm[a`m| H$s _¥V²̀ w na Am{lVm|

H$mo n|eZ CnbãY H$aZm h¡Ÿ& Am_Vm¡a na ~r_m

H$mo {H$gr AàË`m{eV pñW{V O¡go _¥Ë ẁ, ñWm`r

emar[aH$ Aj_Vm, ì`mdgm{`H$ CÚ_ _| j{V,

XwK©Q>Zm go Am{W©H$ ZwH$gmZm| Ho$ {déÕ gwajm Ho$

én _| XoI Om gH$Vm h¡Ÿ& ~r_m H$ån{Z`m| BZ

AàË`m{eV pñW{V`m| go gwajm àXmZ H$aZo hoVw

àr{_`_ boVr h¡Ÿ& Xmdo H$m ^wJmVZ nm°{bgr

IarXZo dmbo ì`{º$`m| go g§{MV àr{_`_m| H$s

am{e go {H$`m OmVm h¡ Am¡a ~r_m H$ån{Z`m§

àr{_`_ Ho$ ê$n _| g§{MV am{e Ho$ Q´>ñQ>r Ho$ ê$n

_| H$m ©̀ H$aVr h¡Ÿ&

~r_m {Z`m_H$ Ed§ {dH$mg àm{YH$aU (BaS>m)

gm_m{OH$ ñdmñW²̀  ~r_m ̀ moOZm H$mo {Z``m_H$

H$s {ZJamZr _| bmZo Ho$ {bE amÁ` gaH$ma go

~mVMrV H$a ahr h¡Ÿ& àYmZ_§Ìr OZ YZ `moOZm

{dÎmr` g_mdoe na EH$ amḯ>r` {_eZ h¡, {OgH$m

CÔoí` Xoe _| g^r n[admam| H$mo ~¢qH$J gw{dYmE§

_wh¡̀ m H$amZm Am¡a ha n[adma H$mo ~¡qH$J Ama

H$O© H$s gw{dYmE§ gwb^ hmo OmE§JrŸ& Bggo CZh|

gmhÿH$mam | H o $ M§J wb go ~mha {ZH$bZo,

AmnmVH$mbrZ OéaVm| Ho$ MbVo n¡Xm hmoZ odmbo

{dÎmr` g§H$Q>m| go IwX H$mo Xya aIZo Am¡a Vah-

Vah Ho$ {dÎmr` CËnmXm| go bm^mpÝdV hmoZo H$m

_m ¡H$m {_boJm nhbo H$X_ Ho$ VhV ha

ImVmYmaH$ H$mo EH$ éno S>o{~Q> H$mS>© Am¡a EH$

bmI én ò H$m XwK©Q>Zm ~r_m H$da {X`m OmEJmŸ&

AmJo MbH$a CÝh| ~r_m Am¡a n|eZ CËnmXm| Ho$
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Xm`ao _| bm`m OmEJmŸ& `moOZm Ho$ VhV, {~Zm

~¢H$ ImVo dmbo n[adma H$m ì`{º$ ImVm ImobVm

h¡ Vmo wgo Ÿ1 bmI énE Ho$ XwK°Q>Zm ~r_m Ho$ gmW

'éno' S>o{~Q> H$mS>© {_boJmŸ& 26 OZdar 2015

VH$ Imobo JE ImVm| Ho$ {bE 30 hOma énE H$m

A{V[aº$ OrdZ ~r_m H$da Ho$ Vm¡a-VarH$m| na

{dÎmr` godmE§ {d^mJ H$m`© H$a ahm h¡Ÿ&

bm^m{W©̀ m| {OZH$m nhbo go ~¢H$ ImVm h¡ do ^r

Bg ̀ moOZm Ho$ VhV 26 OZdar 2015 go nhbo

CZHo$ ~¢H$ H$s emIm go Omar 'éno' H$mS>© boH$a

Ÿ& bmI énE H$m XwK©Q>Zm ~r_m VWm 30 hOma

awnE H$m OrdZ ~r_m boZo Ho$ nmÌ h¡Ÿ&

Xoe _| H$m ©̀~b H$s Hw$b g§»`m _§ bJ^J 93

à{VeV Ag§J{R>V joÌ Ho$ H$m_Jma h¡Ÿ& gaH$ma

Zo Hw$N> ì`mdgm{`H$ g_yhm| Ho$ {bE Hw$N>

gm_m{OH$ gwajm Cnm`m| H$m H$m`m©Ýd`Z {H$`m

h¡ qH$Vw BZH$m H$daoO A^r ~hþV H$_ h¡Ÿ&

A{YH$m§e H$m_Jmam| Ho$ nmg H$moB© gm_m{OH$

gwajm H$daoO A~ ^r Zht h¡Ÿ& Ag§J{R>V joÌ

_| H$m_Jmam| Ho$ {bE EH$ ~‹S>r Agwajm CZH$m

~ma ~ma ~r_ma n‹S>Zm VWm wº$ H$m_Jmoam| Ed§

CZHo$ n[adma Ho$ gXñ`m| H$s {M{H$Ëgm XoI^mb

VWm CÝh| AñnVmb _| ^Vu H$aZo H$s OéaV h¡Ÿ&

ñdmñÏ` gw{dYmAm| _| {dñma Ho$ ~mdOyX BZH$s

~r_mar ^maV _| _mZd Ho$ d§{MV ahZo Ho$

gdm©{YH$ H$maUm| _| go EH$ ~Zr hþB© h¡Ÿ& Bgo ñnï>

én go _mÝ`Vm Xr JB© h¡ {H$ ñdmñÏ` ~r_m

ñdmñW²̀  Ho$ Omo{I_ Ho$ H$maU {ZY©Z n[admam|

H$mo gwajm XoZo H$m EH$ _mÜ` h¡, {Oggo A{YH$

ì`` Ho$ H$maU {ZY©ZVm ~T>Vr h¡Ÿ& {ZY©Z ì`{º$

BgH$s bmJV ̀ m B{ÀN>V bm^ H$s H$^r Ho$ H$maU

ñdmñÏ` ~r_m boZo Ho$ {bE A{ZÀNw>H$ hmoVo h¡

`m gj_m Zht hmoVo h¡Ÿ& ñdmñÏ` ~r_m H$aZm

Ama¡ Bgo bmJy H$aZm, Img Vm¡a na J«m_rU joÌm|

_|, ~hþV H${R>Z h¡Ÿ& BZ H$m_Jmam| H$mo gm_m{OH$

gwajm XoZo H$s OéaV nhMmZVo hþE H|$Ð gaH$ma

Zo amḯ>r` ñdmñW²̀  ~r_m ̀ moOZm (AmaEg~rdm`)

Ama§̂  H$s h¡Ÿ& 25 _mM© 2013 VH$, `moOZm _|

34,285,737 ñ_mQ>© H$mS>© Am¡a 5,097,128

AñnVmb _| ^Vv hmoZo H$s _m_bo h¢Ÿ&

Xoe _| Ho$db 4-5 nrgXr Am~mXr hr ~r_m

CËnmXm| VH$ nhþ§M aIVr h¡Ÿ& Eogo _| gaH$ma Ho$

{bE ̀ h EH$ ~‹S>r MwZm¡Vr h¡ {H$ Á`mXm go Á`mXm

bmoJ ~r_m H$m bm^ CR>m nmEŸ& Xoe Ho$ g^r

joÌm| _| nhþ§M ~ZmZo Ho$ {bE ~r_m H§$n{Z`m| H$mo

^mar _mÌm _| {Zdoe H$s OéaV h¡Ÿ& Bgr Ho$

_ÔoZOa gaH$ma ~r_m {dYo`H$ H$mo g§gX Ho$

erVH$mbrZ gÌ _| noe H$aZm H$s V¡̀ mar _| h¡Ÿ&

{Og_| E\$S>rAmB© gr_m 49 \$sgXr H$aZo Ho$

gmW Xygao Ah_ ~Xbmd H$aZo H$s V¡̀ mar h¡Ÿ&

OJoÝÐ Hw$_ma, lram_ OZab

B§í`moa|g, O`nwa

-----------------

Mo v:i n g. . . L8) 
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Report Card : General
Gross Premium underwritten for and up to the month of October 2014

STATISTICS NON-LIFE INSURANCE

Royal Sundaram       136.12       128.01         907.75         856.60 5.97

Tata-AIG       203.56       179.43      1,532.72      1,404.71 9.11

Reliance General       228.26       198.71      1,644.82      1,472.87 11.67

IFFCO-Tokio       251.12       271.15      1,877.33      1,743.08 7.70

ICICI-lombard       625.33       587.65      3,990.94      3,991.98 -0.03

Bajaj Allianz       446.83       391.33      3,062.91      2,600.54 17.78

HDFC ERGO General       248.28       216.60      1,880.44      1,688.66 11.36

Cholamandalam       137.72       129.09      1,110.10      1,035.54 7.20

Future Generali       113.46        96.70         826.20         709.84 16.39

Universal Sompo         45.49        36.25         359.65         311.98 15.28

Shriram General       119.09       124.82         829.59         866.50 -4.26

Bharti AXA General*       139.51       115.08         888.66         816.56 8.83

Raheja QBE          1.72          1.54          12.91          14.13 -8.64

SBI General       115.04        96.31         777.66         637.24 22.03

L&T General         34.15        21.07         174.25         141.51 23.14

Magma HDI         44.28 36.36         253.80 202.10 25.58

Liberty         25.83        11.77         149.68          51.02 193.38

Star Health & Allied Insurance       104.26        77.36            723.98         555.65 30.29

Apollo MUNICH         46.54        40.28         328.26         273.93 19.83

Max BUPA         26.86        24.46         186.09         154.92 20.12

Religare         16.91 8.87         122.34 87.05 40.54

Cigna TTK          1.19 NA            4.86 NA NA

New India    1,039.46       900.74      7,606.44      6,629.78 14.73

National       919.65       781.90      6,349.99      5,560.77 14.19

United India       867.08       797.82      6,319.95      5,897.72 7.16

Oriental       603.40       544.53      4,406.88      4,231.27 4.15

ECGC       109.95        97.23         720.36         697.82 3.23

AIC       350.97       122.80      1,793.58      2,128.74 -15.74

PRIVATE TOTAL   3,111.55  2,792.85   21,644.95   19,616.41 10.34

PUBLIC TOTAL   3,890.52  3,245.03   27,197.20   25,146.10 8.16

GRAND TOTAL   7,002.06  6,037.88   48,842.15   44,762.51 9.11

OCTOBER

2014-15 2013-14*

APRIL - OCTOBER

2014-15 2013-14*

GROWTH OVER THE

CORRESPONDENCE

PREVIOUS YEAR

INSURER

Note: Compiled on the basis of data submitted by the Insurance companies

* Figures revised by insurance companies

(` in Crores) (%)

43

* Compiled on the basis of data submitted by the Insurance companies

  The total bar in the above chart represents the business figures of the entire financial year

Premium underwritten by non-life insurers  up to the month of October, 2014
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THE NIA FAIR INTERNATIONAL CONFERENCE ON LIABILITY INSURANCE HELD AT NIA PUNE

The dignitary

addressing the

valedictory session is

Sri. M. Ramprasad,

Member (Non-Life)

IRDAI.

ildal 
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ere! INSURANCE REGULATORY AND 
b1a DEVELOPMENT AUTHORITY OF INDIA 

www.irda.gov.in www.policyholder.gov.in 

Parishram Bhavan, 3rd Floor, Basheerbagh, Hyderabad-500 004. India. 
Ph.: 91 -040-2338 1100, Fax: 91 -040-6682 3334, Web.: www.irda.gov.in www.policyholder.gov.in 
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Real Value of Insurance 
Through Right Buying - A Few Tips 

1. Make sure you purchase insurance policies only from the 
following: 

• Registered Insurance companies 
• Licensed insurance Agents 
• Licensed Insurance Brokers and COfTl'llon Service Centres 

(CSCs) 
• Licensed web aggregators 

2. Verify genuineness at the person and the entity before 
making any payment: 

• Ask for the identity proof of the person /entity $Oliciting 
insurance. 

• Ask for the datails of address and telephone number of the 
person and the entity concerned, especially in case of 
telesales. 

• Check the IROA website to verity the details of insurance 
companies, brokers and web aggregators. 

3. Choose the insurance product suitable to you based on the 
following: 

• Life stage, financial position end fmenciel n,quiremeots 
• Purpose of the poficy tobe purchased• 

• to insure against risk to life or property 
• aslong,·term$11vings 
• to take care of hospitalization needs In future 
• to save for old age/ pension/ennuity 
• to meet mandatory requirements 
• Benefits offered in terms of adequacy of sum assured/ 
sum insured 
• Tax incentive, if available 

4. Ensure me following while purcllasing eny insurance poncy: 
• Read the p1ospectus end proposal form carefully. 
• Fill in the detaas completely before signing the prop=I form. 
• Retain e copy of the proposal form for n1ady reference. 
• The in,urer has e duty to furnish free of charge a copy of the 

proposal form within 30 days of the acceptance of the 
propose!. Please collect the same elong with the insurance 
poficy. 

• If the premium is paid through chequa, please ensure that it is 
in the name of the registered insurance company; and obtain 
receipt of paymeot. 

• Do not make payment in the name of any individual; or if the 
payment is by cash, maka sure it is not without a.,cartaining 
the credentials. 

• Follow up with iRSUJer or agent/broker for prompt receipt of 
policy document. 

5. Ufa insurance policy mainly provides risk coverage for fife. 
But it can also serve as a tool for long term investment and 
involves long tarm commitment. 
Take cars of the following after receiving the life insurance 
policy: 

• Reed the policy document cant fully. 
• Check the mode of premium payment, term of the policy, 

maturity benefits offered, lock-in period, surrender value 
etc. 

• Ensure that the terms and conditions as per policy documeot 
are the same as promised at tha time of purchase. 

• If you disagree with the terms and conditions, ratum the 
policy to me insurer within 15 days from the data of r&eeipt 
of policy giving reasons for objections. You are entitled for 
refund of the premium paid alter deducting proport.ionata 
risk premium, the expeoses incurred by insurer for medicel 
examination. stamp charges. 

• Pay premium regularly and prompUy; and do not allow tha 
policy to lapse. 

• Continue the policy without a break to derive maxinum value 
out of insurance policy as insurance cover will be available 
only on tinely payment of premium. 

• Inform the femUy members about the purchase of insurance 
policy and its benefits, especially to the nominee. 

6. Nevar tall prey 10 fictitious ofter, made by spurious callers 
promising high returns or unreasonable gains fnvolving sale 
or redemption of insurance policies or other financial 
products. 

7. Navar fell prey to calls made In the name of 1ROA offering 
bonus or profits on inves1lm,nt. 

IROA does not involve in sale of any kind of insurence or 
financial products or in investmeot of premium of insurance 
companies what..iaver. 

8. If any unlicensed intem,ediarie! or unn1gistered insurers 
..ilicit insurance, lileFIR with the police and intimate IROA. 
Any payment mada to such unlicensed Intermediaries or 
unregistered insun1rs is et your own risk. 

Dlsclalmer: This is intended to provide you general information only and is not exhaustive. 
It is an education initiative and does not seek to give you any legal advice. 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Bajaj Allianz General Insurance Company Limited

3659.10 23442.66 25016.00 222836.00 1261.78 3180.52 38410676.00 239777356.00

2397.33 20481.12 29645.00 221972.00 -540.76 180.80 18430142.00 185316437.00

995.24 7049.62 11646.00 88678.00 -299.19 275.54 6425533.00 36358122.00

1294.43 6774.08 11960.00 84168.00 591.33 1338.95 2623612.00 26604681.00

164.01 554.50 2.00 22.00 164.01 118.60 258165.00 1746284.00

0.00 435.90 0.00 20.00 -0.17 420.61 0.00 5413426.00

1159.24 7604.11 11648 88700 -135.19 394.14 6683698.00 38104406.00

1294.43 7209.98 11960 84188 591.16 1759.55 2623612.00 32018107.00

30.03 96.13 6.00 36.00 -13.20 -327.84 563267.00 834396.00

43.23 423.97 4.00 45.00 8.66 -98.50 32191.00 3058169.00

767.96 4797.41 565.00 4453.00 -491.59 -2562.41 1713536.00 6582185.00

1259.55 7359.83 758.00 6971.00 230.31 -574.39 503001.00 6135103.00

18880.30 111845.03 368690.00 2199745.00 1085.10 7066.70 979505.00 5987103.00

17795.20 104736.28 354766.00 2104881.00 2489.54 11956.45 940470.00 5703144.00

7746.70 52789.02 379042.00 2284350.00 370.28 6792.44

7376.42 45996.58 366303.00 2179105.00 1577.72 8406.36

26627.00 164634.05 379042 2284350 1455.38 13859.13 979505.00 5987103.00

25171.62 150732.87 366303 2179105 4067.26 20362.81 940470.00 5703144.00

280.39 2218.78 1399.00 11630.00 3.15 175.55 45268.00 415999.00

277.24 2043.23 1521.00 10873.00 29.85 165.47 31610.00 281079.00

8.45 46.13 15.00 127.00 3.76 -15.34 18270.00 145498.00

4.69 60.34 10.00 118.00 -1.47 17.42 10820.00 140251.00

588.96 1851.31 52.00 357.00 273.82 221.22 81704.00 566711.00

315.14 1630.08 50.00 314.00 236.67 289.32 56701.00 885293.00

621.85 7655.89 282.00 2235.00 4.96 510.53 386394.00 3708666.00

616.89 7145.36 251.00 1817.00 131.35 1053.02 197797.00 2165031.00

1499.65 11772.11 1748 14349 285.69 891.97 531636.00 4836874.00

1213.96 10879.01 1832 13122 396.39 1525.23 296928.00 3471654.00

389.21 3515.41 70194.00 679383.00 43.99 622.66 3781560.00 12437303.00

345.22 2892.74 38624.00 285246.00 33.54 -628.14 628119.00 4229533.00

4070.49 38514.88 35253.00 229068.00 -1224.81 -4835.00 338563.00 3646589.00

5295.30 43345.27 34749.00 222118.00 1459.49 15717.16 370644.00 2946937.00

591.00 7058.01 38098.00 292351.00 70.91 1368.73 73753.00 1310399.00

520.09 5689.28 31518.00 254433.00 61.41 617.39 85889.00 2932722.00

4661.49 45572.90 73351 521419 -1153.90 -3466.27 412316.00 4956988.00

5815.40 49034.55 66267 476551 1520.90 16334.56 456533.00 5879659.00

4179.67 33219.09 5204.00 17141.00 4179.67 33219.08 33.00 174989.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

185.45 1054.54 2.00 12.00 -2.95 512.29 15922.00 378525.00

188.39 542.25 6.00 19.00 52.01 195.48 84545.00 496431.00

1524.26 10582.86 41267.00 298919.00 119.98 -86.73 1479316.00 12333675.00

1404.28 10497.29 37103.00 322338.00 42.94 -90.74 926921.00 13815321.00

44683.06 306291.27 608043 4131598 5549.66 46236.53 54571465.00 326403800.00

39133.40 260053.61 552502 3589557 6402.42 38966.68 24922462.00 260123558.00
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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93.80 1828.26 2312.00 18207.00 0.00 0.00 0.00 0.00

99.74 1723.92 2525.00 17544.00 0.00 0.00 0.00 0.00

18.96 216.99 485.00 4901.00 0.00 0.00 0.00 0.00

34.15 251.19 834.00 5671.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

18.96 216.99 485 4901 0.00 0.00 0 0 0 0

34.15 251.19 834 5671 0.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

35.49 286.55 57.00 547.00 0.00 0.00 0.00 0.00

66.96 481.76 105.00 1152.00 0.00 0.00 0.00 0.00

1121.84 7193.85 505.00 2674.00 0.00 0.00 0.00 0.00

1318.21 7919.66 735.00 3816.00 0.00 0.00 0.00 0.00

523.19 4113.89 31789.00 219814.00 0.00 0.00 0.00 0.00

590.07 4054.17 38232.00 234664.00 0.00 0.00 0.00 0.00

1645.03 11307.74 31789 219814 0.00 0.00 0 0 0 0

1908.28 11973.83 38232 234664 0.00 0.00 0 0 0 0

15.42 228.47 136.00 1739.00 0.00 0.00 0.00 0.00

28.65 269.05 246.00 1956.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

26.54 255.27 30.00 231.00 0.00 0.00 0.00 0.00

40.47 404.44 26.00 198.00 0.00 0.00 0.00 0.00

41.95 483.73 166 1970 0.00 0.00 0 0 0 0

69.12 673.49 272 2154 0.00 0.00 0 0 0 0

21.25 284.61 3335.00 43192.00 7.49 62.04 18043.00 143615.00

28.25 252.32 2911.00 26842.00 19.82 94.76 38521.00 211539.00

233.17 3297.65 2778.00 21575.00 0.00 0.00 0.00 0.00 117157.00 957808.00

291.44 2948.14 3362.00 21678.00 0.00 0.00 0.00 0.00 102492.00 821672.00

36.38 546.75 2017.00 20922.00 0.00 0.00 0.00 0.00 0.00 0.00

47.97 474.56 2853.00 19079.00 0.00 0.00 0.00 0.00 0.00 0.00

269.54 3844.40 4795 42497 0.00 0.00 0 0 117157 957808

339.41 3422.70 6215 40757 0.00 0.00 0 0 102492 821672

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

209.29 1151.28 5357.00 26600.00 0.00 0.00 0.00 0.00

120.81 708.29 2555.00 24311.00 0.00 0.00 0.00 0.00

2335.31 19403.55 48296 357728 7.49 62.04 18043 143615 117157 957808

2666.72 19487.52 53649 353095 19.82 94.76 38521 211539 102492 821672
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Bharti AXA General Insurance Company Limited

648.87 5750.47 1102.00 8542.00 648.87 5101.59 7253845.64 31433355.68

469.25 5657.77 1324.00 8572.00 469.25 5188.53 4061949.70 23072847.57

189.22 2129.75 231.00 1879.00 189.22 1940.53 2478632.32 10141422.65

188.26 2011.47 249.00 2098.00 188.26 1823.21 3245594.79 8502665.92

189.22 2129.75 231 1879 189.22 1940.53 2478632.32 10141422.65

188.26 2011.47 249 2098 188.26 1823.21 3245594.79 8502665.92

556.70 2166.83 179.00 1752.00 556.70 1610.13 1330830.38 3876885.92

538.09 2388.83 286.00 2559.00 538.09 1850.74 723449.30 2645023.85

7738.96 43559.82 170083.00 1026592.00 7738.96 35820.86 680885.92 4003281.64

6379.32 39594.75 147366.00 895475.00 6379.32 33215.42 620927.99 3836281.59

3441.56 18913.64 170083.00 1026592.00 3441.56 15472.07

2729.27 18274.31 147366.00 895475.00 2729.27 15545.04

11180.52 62473.46 170083 1026592 11180.52 51292.93 680885.92 4003281.64

9108.60 57869.06 147366 895475 9108.60 48760.46 620927.99 3836281.59

53.25 481.22 266 1976 53.25 427.97 31707 183959

56.39 417 197 1532 56.39 360.97 11918 90145

0 5 2 21 0.37 4.48 0 0

0 5.95 0 20.00 0.00 5.95

0.00 0.00 0 0

0.00 0.00 0 0

107 842 47 396 106.66 735.61 51120 340714

90 521 43 295 89.69 431.07 34138 244793

160.28 1328.34 315 2393 160.28 1168.06 82827.38 524673.24

146.08 944.06 240 1847 146.08 797.98 46055.86 334938.13

138.09 1527.56 12697.00 71420.00 138.09 1389.47 5812583.91 24319910.85

148.24 1549.53 792.00 7199.00 148.24 1401.29 4376712.79 22182668.09

759.46 12070.00 1260.00 10630.00 759.46 11310.54 8902.02 80587.41

753.55 10216.81 1121.00 10554.00 753.55 9463.26 11775.30 91614.13

759.46 12070.00 1260 10630 759.46 11310.54 8902.02 80587.41

753.55 10216.81 1121 10554 753.55 9463.26 11775.30 91614.13

12 126 0 6 12.00 113.74 0 0

40 92 0 1 39.88 52.33 0 0

305.61 1293.74 609.00 6025.00 305.61 988.13 403478.57 14608896.10

116.08 925.92 1122.00 7029.00 116.08 809.84 243398.07 1703853.97

13950.76 88865.89 186476 1129239 13950.76 74915.13 18051986.14 88989013.49

11508.04 81655.67 152500 935334 11508.04 70147.63 13329863.80 62369893.25
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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12.63 164.78 614.00 1311.00

20.72 135.93 821.00 4680.00

-74.36 273.78 7.00 97.00

2.14 121.71 7.00 39.00

-74.36 273.78 7 97 0.00 0.00 0 0 0 0

2.14 121.71 7 39 0.00 0.00 0 0 0 0

14.17 42.66 12.00 116.00

6.09 19.71 38.00 286.00

321.15 2780.20 5497.00 96940.00

329.98 2279.06 6389.00 45567.00

184.53 1461.08 0.00 0.00

161.55 1243.19 0.00

505.68 4241.27 5497 96940 0.00 0.00 0 0 0 0

491.53 3522.25 6389 45567 0.00 0.00 0 0 0 0

0.92 34.85 12.00 138.00

1.72 27 6.00 66.00

0.00 1.09 0.00 4.00

0.00 0.53 0.00 1.00

0.00

0.30 17.66 3.00 11.00

0.04 1.86 1.00 4

1.22 53.59 15 153 0.00 0.00 0 0 0 0

1.76 28.89 7 71 0.00 0.00 0 0 0 0

16.43 57.64 30.00 6813.00 0.00 0.00 0 0

19.89 131.83 51.00 426.00

3.78 172.67 20.00 272.00

5.51 47.96 30.00 146.00

3.78 172.67 20 272 0.00 0.00 0 0 0 0

5.51 47.96 30 146 0.00 0.00 0 0 0 0

0 12 0.00 1

0 0 0.00 0

13.24 38.75 243.00 845.00

11.07 106.18 664.00 3726.00

492.78 5057.15 6438 106548 0.00 0.00 0 0 0 0

558.71 4114.45 8007 54941 0.00 0.00 0 0 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Cholamandalam Ms General Insurance Company Limited

 810.4  7,132.4  15,521  126,892  250.7  474.7  2,388,466  23,659,614

 559.7  6,657.7  8,900  104,519  6.7  976.2  980,025  16,991,669

 683.8  3,976.1  374  3,337  165.3  (23.8)  2,070,913  18,544,453

 518.5  3,999.9  398  3,211  (44.0)  946.7  1,005,777  14,067,070

 0.0  0.1  1  2  0.0  (0.9)  5  18

 -  1.0  -  2  -  -  -  107

 683.8  3,976.2  375  3,339  165.3  (24.7)  2,070,917  18,544,471

 518.5  4,000.9  398  3,213  (44.0)  946.7  1,005,777  14,067,177

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 193.0  1,471.4  591  5,562  8.0  8.3  196,715  1,584,333

 185.0  1,463.1  994  6,302  (86.5)  (181.2)  202,124  1,579,363

 4,861.3  32,933.0  69,402  459,558  (344.1)  (3,965.9)  1,112,404  7,435,235

 5,205.4  36,898.9  71,076  487,288  70.7  3,814.4  370,840  2,597,280

 5,251.6  37,161.4  72,862  487,984  319.4  3,081.5  -  -

 4,932.2  34,079.9  73,711  498,557  959.5  7,924.1  -  -

 10,112.9  70,094.4  72,862  487,984  (24.7)  (884.4)  1,112,404  7,435,235

 10,137.6  70,978.8  73,711  498,557  1,030.2  11,738.5  370,840  2,597,280

 50.8  314.0  148  1,286  18.9  21.2  26,274  133,935

 31.9  292.8  163  1,310  (15.2)  (138.4)  23,673  72,490

 32.3  421.2  44  470  (0.2)  39.3  48,577  406,682

 32.5  381.9  54  446  22.5  (47.9)  9,233  106,963

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 83.0  735.2  192  1,756  18.7  60.5  74,851  540,617

 64.4  674.7  217  1,756  7.3  (186.3)  32,906  179,453

 584.7  3,621.0  3,193  21,683  80.4  183.0  387,363  2,446,866

 504.2  3,438.0  2,037  16,536  86.5  530.3  294,466  2,092,111

 963.2  10,863.9  5,415  51,955  239.6  (2,010.1)  133,979  779,191

 723.6  12,874.0  6,269  47,566  (2,190.3)  (4,494.2)  32,867  588,115

 36.3  383.4  1,565  12,138  (3.0)  (32.8)  4,139  36,880

 39.2  416.2  1,671  11,318  2.6  37.0  4,986  21,846

 999.4  11,247.2  6,980  64,093  236.6  (2,042.9)  138,118  816,071

 762.8  13,290.2  7,940  58,884  (2,187.7)  (4,457.3)  37,854  609,961

 219.0  11,947.1  60  156  118.6  9,596.1  3,750  221,026

 100.4  2,351.0  10  28  100.4  1,471.9  890  28,849

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 86.1  785.5  2,551  23,526  9.7  85.5  1,104,667  5,474,942

 76.3  700.0  2,565  24,761  1.1  46.0  179,168  2,031,572

 13,772.3  111,010.5 102,325 734,991  863.4  7,456.0  7,477,250.9  60,723,175.7

 12,908.9  103,554.5 96,772 714,556  (1,086.0)  10,884.8  3,104,050.8  40,177,433.6
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month
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month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014
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 22.6  49.9  33  220  -  -  -  -

 1.0  7.0  13  90  -  -  -  -

 -  0.1  -  5  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  0.1  -  5  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 1.5  8.8  8  23  -  -  -  -

 1.6  11.1  2  11  -  -  -  -

 729.5  4,859.9  15,244  100,999  -  -  -  -

 729.2  4,699.2  15,068  96,882  -  -  -  -

 478.0  3,296.6  15,341  101,646  -  -  -  -

 418.6  2,812.3  15,136  97,208  -  -  -  -

 1,207.6  8,156.5  15,341  101,646  -  -  -  -

 1,147.8  7,511.5  15,136  97,208  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 0.3  1.1  12  49  -  -  -

 -  -  -  -  -  -  -  -

 3.6  3,071.1  51  174  -  -  -  1,779,058

 -  6,526.3  -  190  -  -  -  3,960,446

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 3.6  3,071.1  51  174  -  -  -  1,779,058

 -  6,526.3  -  190  -  -  -  3,960,446

 219.0  11,947.1  60  156  -  -  -  -

 100.4  2,351.0  10  28  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 37.9  343.2  1,224  10,037  -  -  -  -

 37.7  297.9  1,185  10,386  -  -  -  -

 1,492.5  23,577.8 16,729 112,310  -  -  - 1,779,058  -  -

 1,288.5  16,704.8 16,345 107,912  -  -  - 3,960,446  -  -
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Future Generali India Insurance Company Limited

548.91 8237 2994 26341 -56.10 839.06 2358378.96 28196347.37

605.01 7398 3248 22324 27.91 974.13 2000992.35 20582101.49

290.80 3513.92 1048 8466 -72.20 174.94 443866.46 13574342.43

363.00 3338.98 1000 7146 -216.30 -131.35 603770.21 9963984.83

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

290.80 3513.92 1048 8466 -72.20 174.94 443866.46 13574342.43

363.00 3338.98 1000 7146 -216.30 -131.35 603770.21 9963984.83

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

250.11 2214.14 347 3117 -19.55 -92.94 192909.59 2140556.86

269.66 2307.08 476 4287 41.08 238.75 328124.61 1631435.44

5478.18 32507.94 68732 419227 992.15 5477.34 297728.89 1791601.71

4486.04 27030.59 59980 355345 669.98 3391.04 247245.00 1502378.17

2070.28 13679.50 143 1623 342.22 2431.61

1728.06 11247.89 120 764 194.72 -29.28

7548.47 46187.43 68732.00 419227.00 1334.37 7908.95 297728.89 1791601.71

6214.10 38278.48 59980.00 355345.00 864.70 3361.77 247245.00 1502378.17

140.64 1328.49 903 7175 17.62 82.04 18790.69 268411.37

123.02 1246.46 909 6703 0 317 16995.75 209720.99

0.45 14.38 3 103 -1.19 -0.71 160.00 22553.94

1.64 15.09 6 84 2 15 3000.00 23430.64

99.71 1099.73 154 1260 -43.92 181.11 35257.08 328786.05

143.63 918.62 126 1053 56 125 32758.48 307029.60

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

240.80 2442.60 1060 8538 -27.49 262.44 54207.77 619751.36

268.29 2180.17 1041 7840 57.97 456.89 52754.23 540181.23

334.09 2461.69 7893 62799 18.63 -584.55 894363.92 8471783.83

315.45 3046.24 5885 54714 11.06 -1212.16 8698467.03 30317495.58

1083.18 7094.51 2381 16610 159.96 869.54 28624.92 244726.64

923.22 6224.97 2128 14373 180.74 -513.12 21628.10 252446.13

81.49 806.84 5283 40246 2.84 55.66 46962.30 545787.98

78.66 751.17 4322 36061 8.81 55.33 78517.59 674855.86

1164.67 7901.35 7664 56856 162.80 925.20 75587.22 790514.62

1001.88 6976.15 6450 50434 189.55 -457.79 100145.69 927301.99

452.70 5454.38 811 1211 492.76 2106.15 19613.99 92899.16

-40.06 3348.23 3 796 -40.06 3348.23 950.72 35126.78

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

515.08 4207.60 5479 41620 -157.78 96.98 775355.15 6112208.03

672.86 4110.62 5628 34522 115.26 574.08 1155843.29 5537216.14

11345.62 82620.37 96028 628175 1675.43 11636.23 5112011.94 61790005.37

9670.19 70984.14 83711 537408 1051.17 7152.55 13188293.14 71037221.63
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Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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 (8.73)  1,103.86  331  2746

 48.08  663.81  273  1711

 12.25  305.42  82  651

 37.90  252.93  88  498

 -  -

 -  -

 12.25  305.42  82  651 0.00 0.00 0 0

 37.90  252.93  88  498 0.00 0.00 0 0

 -  -

 -  -

 36.21  183.45  33  365

 45.74  156.90  36  372

 428.95  2,520.13  5456  33870

 329.49  2,099.12  4531  28429

 180.48  1,234.02

 140.41  1,117.48

 609.43  3,754.15  5456  33870 0.00 0.00 0 0

 469.90  3,216.61  4531  28429 0.00 0.00 0 0

 7.29  48.97  37  317

 6.44  66.37  44  296

 -  -

 -  -

 3.46  27.81  9  71

 12.01  49.41  11  89

 -  -

 -  -

 10.75  76.78  46  388 0.00 0.00 0 0

 18.45  115.77  55  385 0.00 0.00 0 0

 55.87  177.90  674  5995 3.14 22.50 2538 29086

 39.46  99.14  366  3673

 38.66  189.38  110  884 22161 193975

 10.28  129.71  119  785

 4.71  47.62  272  2237

 3.56  39.81  191  1960

 43.37  237.01  382  3121 0.00 0.00 0 0 22161 193975

 13.84  169.52  310  2745 0.00 0.00 0 0 0 0

 -  -  -  -

 -  -  -  -

 -  -  -  -

 -  -  -  -

 124.57  858.87  980  6075

 (82.78)  455.74  798  4667

 883.73  6,697.42  7984  53211 3.14 22.50 2538 29086 22161 193975

 590.59  5,130.42  6457  42480 0.00 0.00 0 0 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: HDFC ERGO General Insurance Company Limited

 3,856.93  23,876.37  6,550  42,937  759.25  4,490.57  11,112,894.74  73,379,653.87

 3,097.68  19,385.80  6,167  38,764  377.90  881.73  10,788,787.47  46,348,186.14

 770.19  6,665.28  827  5,818  404.64  2,091.48  2,362,243.28  25,952,913.95

 365.55  4,573.80  355  2,548  62.90  674.72  1,313,017.10  17,518,447.45

 53.85  725.50  4  22  (1.00)  (288.54)  123,981.74  528,603.54

 54.86  1,014.05  8  126  (57.19)  38.49  10,833.49  349,932.45

 824.04  7,390.78  831  5,840  403.64  1,802.94  2,486,225.02  26,481,517.49

 420.41  5,587.85  363  2,674  5.71  713.21  1,323,850.59  17,868,379.91

 542.24  1,899.26  4  58  (7.25)  260.45  149,388.70  1,493,631.63

 549.49  1,638.81  4  47  37.96  (109.44)  112,817.64  2,626,346.90

 266.83  3,876.65  269  2,068  (322.14)  (461.57)  124,694.76  1,767,122.36

 588.97  4,338.23  359  2,677  157.27  (316.48)  119,289.28  1,493,192.46

 5,268.51  37,198.21  80,010  511,380  (489.14)  3,811.75  353,176.53  2,598,134.79

 5,757.64  33,386.46  79,154  443,752  916.69  5,680.91  398,343.25  2,256,150.04

 3,521.08  25,085.88  150,451  968,677  182.87  6,239.51  -

 3,338.21  18,846.37  144,722  835,107  1,160.90  5,079.33

 8,789.59  62,284.09  150,451  968,677  (306.27)  10,051.26  353,176.53  2,598,134.79

 9,095.85  52,232.83  144,722  835,107  2,077.59  10,760.24  398,343.25  2,256,150.04

 117.20  592.50  142  976  49.70  64.28  65,063.23  385,519.01

 67.51  528.22  94  716  19.90  101.15  44,871.56  202,801.90

 6.53  91.05  10  142  (1.65)  (89.06)  12,595.62  107,804.37

 8.18  180.11  17  114  (3.87)  17.81  7,974.00  85,726.44

 6.65  68.35  3  18  1.70  30.96  3,970.00  91,417.73

 4.96  37.39  2  15  (29.04)  (32.92)  2,870.00  12,010.30

 941.89  7,169.62  136  920  418.59  941.96  259,133.24  1,838,957.29

 523.31  6,227.66  120  861  59.85  566.84  141,022.31  2,008,919.20

 1,072.28  7,921.52  291  2,056  468.33  948.13  340,762.09  2,423,698.39

 603.95  6,973.38  233  1,706  46.83  652.88  196,737.87  2,309,457.83

 3,590.94  22,778.67  153,166  1,015,721  1,047.13  7,100.99  2,501,746.64  93,901,339.91

 2,543.81  15,677.68  124,276  810,684  464.69  1,559.37  565,117.01  17,010,731.93

 4,092.68  27,980.81  36,570  254,528  274.64  (10,312.71)  163,280.77  1,179,362.78

 3,818.04  38,293.51  36,481  231,652  162.24  9,417.09  33,208.80  1,346,080.09

 98.07  3,944.12  4,744  31,398  (274.75)  1,773.76  4,241,773.30  14,970,677.34

 372.82  2,170.36  2,020  13,104  180.94  426.30  1,725,302.60  15,016,126.33

 4,190.75  31,924.93  41,314  285,926  (0.11)  (8,538.94)  4,405,054.07  16,150,040.12

 4,190.86  40,463.87  38,501  244,756  343.18  9,843.38  1,758,511.40  16,362,206.42

 1,194.68  5,107.17  44  111  862.85  2,992.26  13,024.61  83,512.18

 331.84  2,114.91  -  15  257.05  1,503.07  9,444.97  61,858.72

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 499.69  20,984.23  1,433  3,776  262.31  531.81  343,887.98  32,450,003.82

 237.38  20,452.42  238  1,928  (82.61)  940.11  245,118.66  3,756,631.03

 24,827.96  188,043.67  354,353  2,327,170  3,167.74  19,177.89  21,830,855.13  250,728,654.58

 21,660.23  168,865.78  314,863  1,938,358  3,685.56  26,428.07  15,518,018.15  110,093,141.38
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Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *
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 102.89  1,205.17  273  3,274  -  -  -  -

 67.75  1,003.75  460  3,037  -  -  -  -

 30.19  978.63  25  489  -  -  -  -

 10.01  484.90  38  214  -  -  -  -

 -  -  -  -  -  -  -  -

 -  45.81  -  2  -  -  -  -

 30.19  978.63  25  489  -  -  -  -  -  -

 10.01  530.72  38  216  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 52.10  68.10  -  6  -  -  -  -

 9.70  147.37  31  242  -  -  -  -

 29.79  212.29  47  370  -  -  -  -

 391.13  3,774.26  6,252  58,233  -  -  -  -

 706.75  3,623.06  10,935  53,813  -  -  -  -

 347.65  4,028.04  14,064  154,636  -  -  -  -

 654.16  3,320.31  25,402  147,090  -  -  -  -

 738.77  7,802.30  14,064  154,636  -  -  -  -  -  -

 1,360.92  6,943.37  25,402  147,090  -  -  -  -  -  -

 2.29  47.41  7  80  -  -  -  -

 0.20  54.22  2  46  -  -  -  -

 0.24  7.00  1  8  -  -  -  -

 0.42  1.15  1  4  -  -  -  -

 -  0.02  -  1  -  -  -  -

 1.50  3.25  1  2  -  -  -  -

 19.35  92.12  3  35  -  -  -  -

 3.18  101.71  2  30  -  -  -  -

 21.88  146.55  11  124  -  -  -  -  -  -

 5.29  160.33  6  82  -  -  -  -  -  -

 195.31  1,890.58  9,348  101,502  -  0.08  -  89

 193.73  1,153.60  11,561  77,858  6.54  18.42  7,343  20,695

 132.03  1,222.49  1,237  13,726  -  -  -  -  250,242  1,650,733

 373.78  1,577.11  1,896  13,700  -  -  -  -  161,074  1,906,790

 2.24  23.94  134  1,333  -  -  -  -  61,985  905,243

 0.98  8.89  49  355  -  -  -  -  128,462  857,475

 134.27  1,246.43  1,371  15,059  -  -  -  -  312,227  2,555,976

 374.76  1,586.00  1,945  14,055  -  -  -  -  289,536  2,764,265

 414.43  995.12  -  -  -  -  -  -

 5.36  339.92  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 425.78  3,416.79  83  194  -  -  -  -

 (15.50)  8,376.35  11  128  -  -  -  -

 2,073.23  17,828.94  25,206  275,520  -  0.08  -  89  312,227  2,555,976

 2,084.20  20,374.43  39,470  242,842  6.54  18.42  7,343  20,695  289,536  2,764,265
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: ICICI Lombard General Insurance Company Limited

5,148.11 41,311.53  2,528  18,852 224.13 3,143.87  7,175,306  65,107,144

4,923.99 38,167.67  2,339  16,470 1,409.85 8,991.32  7,925,586  60,314,463

1,337.74 13,657.57  1,094  8,918 36.01 549.74  4,585,214  46,267,433

1,301.73 13,107.83  1,759  10,990 259.12 3,177.94  6,086,830  50,185,912

357.81 2,692.46  23  66 120.68 (548.52)  689,692  1,216,847

237.13 3,240.97  17  93 (382.36) (431.54)  389,773  1,184,801

1695.56 16350.03 1117 8984 156.69 1.22 5274906.01 47484279.80

1538.86 16348.81 1776 11083 -123.24 2746.40 6476603.75 51370712.83

478.48 3,016.70  2  78 (207.07) 64.25  79,300  2,823,924

685.55 2,952.46  6  94 (126.00) (2,901.77)  291,779  3,319,265

1,407.13 9,505.36  596  4,336 206.30 (955.68)  591,415  5,861,161

1,200.83 10,461.05  790  5,313 (183.12) (559.21)  560,141  5,923,334

22,376.55 120,557.02  1,183,180  6,027,043 1,723.45 1,693.06  3,517,206  18,411,205

20,653.09 118,863.97  878,390  4,840,679 4,506.47 19,735.89  2,868,304  15,766,944

12,651.54 72,382.35  1,196,980  6,106,832 1,349.17 7,086.36

11,302.37 65,296.00  891,107  4,908,037 3,089.84 20,216.08

35028.08 192939.38 1196980 6106832 3072.63 8779.41 3517205.93 18411204.76

31955.46 184159.96 891107 4908037 7596.31 39951.97 2868303.99 15766944.00

234.82 2,180.84  1,012  8,254 (97.96) (195.23)  46,655  562,929

332.78 2,376.06  1,017  6,840 (9.49) 340.74  49,098  515,386

2.36 36.61  9  110 (0.15) (7.42)  11,991  141,962

2.51 44.03  6  119 (0.02) 1.79  3,000  56,858

3.00 152.16  1  26 (1.12) (9.86)  1,600  54,402

4.12 162.02  4  39 (8.45) 17.03  591  38,945

809.73 7,794.13  230  1,741 140.87 807.07  209,141  2,443,777

668.86 6,987.05  198  1,487 124.19 421.61  176,879  1,986,525

1049.91 10163.73 1252 10131 41.63 594.56 269387.03 3203069.08

1008.28 9569.17 1225 8485 106.23 781.16 229567.10 2597714.51

1,649.52 13,217.14  40,418  290,717 220.58 1,617.01  1,341,751  16,604,042

1,428.94 11,600.13  41,639  296,873 200.43 1,704.00  1,643,744  19,665,935

9,622.80 74,971.07  62,063  369,394 (5,404.94) (8,853.50)  799,676  3,408,868

15,027.74 83,824.57  50,496  345,510 (1,114.48) 3,280.82  6,962,700  10,254,282

554.10 6,019.52  162,137  969,317 (21.24) 153.75  3,199,590  24,811,470

575.34 5,865.77  75,004  568,289 109.29 1,005.92 1,454,235.53  10,677,700

10176.90 80990.59 224200 1338711 -5426.18 -8699.75 3999265.49 28220338.45

15603.09 89690.34 125500 913799 -1005.19 4286.73 8416935.13 20931981.58

 4,019 21,331.19  247  1,189  5,375 (4,952.42)  35,234  157,349

(1,355.52) 26,283.61  710  1,121 (5,391.30) 40.87 -15,087  273,645

317.88 1,618.36  4  52 65.37 (5.05)  3,630  52,072

252.52 1,623.41  6  47 59.21 455.57  6,317  42,379

1,562.54 8,650.32  6,436  49,984 39.08 309.37  17,516,727  93,086,937

1,523.46 8,340.95  9,965  68,321 173.46 1,614.60  9,101,748  23,904,577

62533.25 399094.33 1473780 7829866 3767.81 -103.22 39804127.37 281011521.29

58765.44 399197.55 1075063 6229643 2716.65 57111.65 37505638.67 204110950.27
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

0.00 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

994.21 5,201.50  -  -  - 0.00  -  -

797.71 5,637.20  -  - 0.00 0.00  -  -

1018.16 5,948.71  49,515  256,444  - 0.00  -  -

1,078.59 6,730.22  35,838  239,060 0.00 0.00  -  -

2012.37 11150.21 49515 256444 0.00 0.00 0 0 0 0

1876.30 12367.42 35838 239060 0.00 0.00 0 0 0 0

0.00 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

752.50 4,635.15  406  2,613 190.95 206.41  43,852  55,658  277,312  3,425,360

2,516.64 7,319.44  43  862 0.00 260.17  -  81,389  588,355  5,995,239

2.93 38.36  66  653  - 0.00  -  -  164,046  972,350

4.67 11.74  116  269 0.00 0.00  -  -  75,004  568,289

755.43 4673.51 472 3266 190.95 206.41 43852 55658 441358 4397710

2521.31 7331.18 159 1131 0.00 260.17 0 81389 663359 6563528

 2,885  15,715  247  1,189  -  -  -  -

-1,076  15,070  461  748  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 12  176  57  512  -  -  -  -

 6  16  69  268  -  -  -  -

5665.16 31715.54 50291 261411 190.95 206.41 43852 55658 441358 4397710

3327.50 34784.76 36527 241207 0.00 260.17 0 81389 663359 6563528

• 
I~ 

CllEl:D 

ildai 



ird
ai

 jo
ur

na
l J

an
u

ar
y 

20
15

62

LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: IFFCO Tokio General Insurance Company Limited

491.03 14367.50 3844.00 32275.00 -65.29 491.03 1146525.85 21497490.22

486.56 15241.30 5473.00 40361.00 -189.76 486.56 465923.85 25221458.78

725.16 6585.39 1254.00 9878.00 71.18 725.16 2303627.98 20327585.89

1174.53 6919.80 1447.00 6788.00 418.23 1174.53 5667264.68 22793585.30

136.01 1043.44 54.00 236.00 105.35 136.01 25430.61 614672.25

65.27 1037.14 49.00 266.00 -118.65 65.27 16516.26 590459.77

861.18 7628.83 1308 10114 176.53 861.18 2329058.59 20942258.13

1239.80 7956.94 1496 7054 299.58 1239.80 5683780.94 23384045.07

1.57 62.02 0.00 10.00 -8.78 1.57 0.00 306814.14

7.37 248.37 0.00 16.00 4.30 7.37 0.00 521841.46

277.95 3714.87 435.00 3683.00 -586.33 277.95 172433.88 2125410.53

348.07 6056.08 584.00 3160.00 -284.27 348.07 262451.47 4557270.35

11511.59 68692.08 385184.00 2306246.00 1531.36 11511.59 679703.61 4117250.89

9595.39 58736.65 328833.00 2121211.00 2083.86 9595.39 570353.49 3300342.03

7687.25 47843.17 32462.00 151514.00 59.34 7687.25

6073.84 40452.31 5097.00 38570.00 792.56 6073.84

19198.84 116535.25 385184 2306246 1590.70 19198.84 679703.61 4117250.89

15669.23 99188.96 328833 2121211 2876.42 15669.23 570353.49 3300342.03

161.10 1284.14 970.00 9299.00 -88.43 161.10 27459.65 245412.23

139 947 892 6252 6 139.17 17335 133487

6.94 67.81 9.00 98.00 0.14 6.94 3345.00 97703.06

41 575 50 445 -13 40.61 9717 167895

55.21 227.67 7.00 65.00 -5.62 55.21 18060.00 68831.95

20 206 5 55 -48 19.79 7950 85853

141.11 2207.65 114.00 907.00 -93.09 141.11 39001.48 825791.99

49 1319 55 407 -47 48.66 26998 627463

364.36 3787.27 1100 10369 -187.01 364.36 87866.13 1237739.23

248.23 3046.15 1002 7159 -101.45 248.23 61999.79 1014697.22

216.88 2118.01 7835.00 76258.00 -255.46 216.88 766244.06 6369695.96

316.95 1924.20 9900 84344 46.03 316.95 1085610.37 5740716.60

1774.18 18777.64 10062.00 59753.00 -539.72 1774.18 138537.46 1262485.47

2402.98 14981.74 7405 40705 583.03 2402.98 145232.58 2056403.01

19.97 245.91 2353.00 28231.00 -20.55 19.97 3472.00 38740.30

15.25 183.05 914 19241 -4.51 15.25 2043.10 27666.20

1794.14 19023.56 12415 87984 -560.27 1794.14 142009.46 1301225.77

2418.23 15164.78 8319 59946 578.52 2418.23 147275.68 2084069.21

1241 5256 2 44 1100 1241 487 387384

823 3017 2 42 -1372 823 487 359057

665.70 15239.32 15344.00 231132.00 -8626.85 665.70 1015749.46 9540396.44

5558.20 22463.61 27032 171457 -2179.11 5558.20 3705466.67 16726176.22

25112.37 187732.77 427467 2758115 -7422.82 25112.37 6340078.05 67825665.34

27115.25 174307.50 382641 2494750 -321.62 27115.25 11983349.25 82909673.86
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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7.93 100.54 231 2025.00

17.50 147.32 494 3556.00

0.00 0.00 0 0

0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00

0.70 4.49 4.00 31.00

0.15 6.93 1.00 66.00

750.11 4925.92 41294.00 231046.00

646.70 4734.29 29472.00 221411.00

1044.03 6839.52 0.00 0.00

435.39 5048.72 0.00 0.00

1794.14 11765.44 41294 231046 0.00 0.00 0 0

1082.09 9783.01 29472 221411 0.00 0.00 0 0

2 16 10 131

4 17 41 302

0 0 0 0

0 1 0 4

0 0 0 0

0 0 0 0

0 3 12 137

0 2 21 165

2.13 19.07 22 268 0.00 0.00 0 0

4.45 20.46 62 471 0.00 0.00 0 0

145.86 683.73 520 6131 6.11 32.49 122197 650015

132.33 623.36 1392 12544 7.24 31.75 144838 635036

298.24 3449.60 147 1371 292.66 2794.27 0 1675724

964.94 5771.00 481 1534 956.25 5713.51 930730 2698705

298.24 3449.60 147 1371 292.66 2794.27 0 1675724 0 0

964.94 5771.00 481 1534 956.25 5713.51 930730 2698705 0 0

148.05 10027.48 1879 17139.00 41.88 2388.24 2728 181572

5002.96 17098.41 4642 20833.00 4714.59 14629.32 15526 1043120

2397.05 26050.35 44097 258011 340.65 5215.00 124925 2507311 0 0

7204.42 33450.49 36544 260415 5678.08 20374.58 1091094 4376861 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: L&T General Insurance Company Limited

 608.53  2,667.89  913  6,079  259.88  511.82  895,132  6,160,424

 348.65  2,156.06  416  2,594  176.58  678.94  476,812  4,680,277

 47.38  562.71  384  3,065  (7.75)  68.78  285,214  2,425,926

 55.13  493.93  452  2,636  10.41  71.21  316,599  2,666,260

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 47.38  562.71  384  3,065  (7.75)  68.78  285,214  2,425,926

 55.13  493.93  452.00  2,636.00  10.41  71.21  316,598.70  2,666,260.35

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 184.81  1,158.54  175  1,378  54.71  290.58  34,959  935,826

 130.09  867.96  248.00  1,653.00  22.78  87.39  98,757.79  879,182.39

 1,303.24  6,981.61  30,418  151,921  252.17  1,455.82  89,378  421,828

 1,051.07  5,525.79  15,909.00  72,057.00  565.65  2,256.67  63,852.40  367,678.95

 510.67  2,746.72  287  2,014  496.77  931.01  -  -

 13.90  1,815.70  -  200.00  (245.74)  (88.05)  6,392.65  33,518.82

 1,813.91  9,728.33  30,418  151,921  748.94  2,386.84  89,378  421,828

 1,064.97  7,341.49  15,909  72,057  319.90  2,168.62  70,245.06  401,197.77

 28.69  284.36  245  1,825  (5.52)  29.02  5,341  62,651

 34.20  255.33  209.00  1,565.00  5.08  31.50  5,876.18  47,798.21

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 8.85  57.63  26  210  (4.53)  (5.80)  6,353  30,262

 13.37  63.43  22.00  132.00  (2.64)  1.18  3,656.50  66,759.58

 37.53  341.98  271  2,035  (10.04)  23.22  11,694  92,912

 47.57  318.77  231.00  1,697.00  2.44  32.67  9,532.68  150,925.34

 13.71  126.02  281  3,458  (0.86)  (116.72)  26,001  204,851

 14.57  242.75  282.00  2,899.00  5.46  (24.36)  15,115.97  992,385.05

 687.93  2,564.29  2,929  24,693  253.41  (44.14)  20,311  156,649

 434.51  2,608.43  2,230.00  10,053.00  168.27  1,849.90  15,228.99  256,890.53

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 687.93  2,564.29  2,929  24,693  253.41  (44.14)  20,311  156,649

 434.51  2,608.43  2,230.00  10,053.00  168.27  1,849.90  15,228.99  256,890.53

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 20.84  275.25  442  2,870  9.20  153.70  97,308  691,865

 11.64  121.56  402.00  1,459.00  11.64  121.56  33,793.52  410,590.53

 3,414.63  17,425.01 35,813 195,499  1,307.49  3,274.07  1,459,996.62  11,090,281.50

 2,107.14  14,150.94 20,170 95,048  717.49  4,985.92  1,036,085.00  10,437,708.61
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)

65

 12.79  298.68  77  1,514  -  -  -  -  -  -

 13.52  64.07  38  195  -  -  -  -  -  -

 1.25  12.45  27  253  -  -  -  -  -  -

 1.16  18.55  43  266  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 1.25  12.45  27  253  -  -  -  -  -  -

 1.16  18.55  43.00  266.00  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 5.11  36.25  23  163  -  -  -  -  -  -

 6.31  46.43  34.00  218.00  -  -  -  -  -  -

 194.42  1,016.78  5,176  33,311  -  -  -  -  -  -

 100.18  507.19  1,387.00  7,869.00  -  -  -  -  -  -

 54.85  444.26  -  8  -  -  -  -  -  -

 39.05  317.28  1,402.00  1,418.00  -  -  -  -  -  -

 249.28  1,461.04  5,176  33,311  -  -  -  -  -  -

 139.22  824.47  1,402  7,869  -  -  -  -  -  -

 0.81  18.80  18  166  -  -  -  -  -  -

 2.79  15.78  23.00  156.00  -  -  -  -  -  -

 -  1.60  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 0.81  20.39  18  166  -  -  -  -  -  -

 2.79  15.78  23.00  156.00  -  -  -  -  -  -

 0.06  2.16  9  331  -  0.07  -  152  -  -

 0.19  0.68  20.00  235.00  0.04  0.46  98.00  1,543.00  -  -

 -  -  -  -  0.14  5.01  15  1,565  7,156  60,642

 -  -  -  -  1.45  9.85  460.00  2,140.00  153,020.00  1,943,336.00

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  0.14  5.01  15  1,565  7,156  60,642

 -  -  -  -  1.45  9.85  460.00  2,140.00  153,020.00  1,943,336.00

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 0.85  11.93  28  148  -  -  -  -  -  -

 0.52  3.33  17.00  72.00  -  -  -  -  -  -

 270.14  1,842.90 5,358 35,886  0.14  5.07 15 1,717 7,156 60,642

 163.71  973.32 1,577 9,011  1.49  10.31 558 3,683 153,020 1,943,336
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Liberty Videocon General Insurance Company Limited

76.64 1051.18 123.00 1295.00 0.00 0.00 222417.96 3127919.90

122.70 465.33 105.00 612.00 0.00 0.00 257212.31 1301507.73

38.61 208.05 21.00 124.00 0.00 0.00 250081.62 605326.03

8.63 30.30 10.00 35.00 0.00 0.00 17094.97 166956.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

38.61 208.05 21 124 0.00 0.00 250081.62 605326.03

8.63 30.30 10 35 0.00 0.00 17094.97 166956.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

69.46 430.96 42.00 357.00 0.00 0.00 97566.12 388788.79

23.62 243.55 29.00 162.00 0.00 0.00 32099.44 247688.61

1594.70 8479.19 14649.00 66300.00 0.00 0.00 81039.97 434538.32

801.31 3444.11 4217.00 19440.00 0.00 0.00 37977.61 166115.51

399.40 2038.22 15119.00 68444.00 0.00 0.00

131.04 549.34 4392.00 19985.00 0.00 0.00

1994.10 10517.41 15119 68444 0.00 0.00 81039.97 434538.32

932.35 3993.45 4392 19985 0.00 0.00 37977.61 166115.51

16.70 137.09 45.00 329.00 0.00 0.00 3761.61 31886.90

6.06 42.72 29.00 124.00 0.00 0.00 637.46 7837.54

0.00 0.05 0.00 1.00 0.00 0.00 0.00 300.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

7.22 73.42 14.00 108.00 0.00 0.00 3040.20 30513.20

0.40 2.69 4.00 19.00 0.00 0.00 427.50 1447.25

23.92 210.56 59 438 0.00 0.00 6801.81 62700.10

6.46 45.41 33 143 0.00 0.00 1064.96 9284.79

142.92 570.38 50.00 361.00 0.00 0.00 208278.16 1557502.14

64.20 228.25 29.00 107.00 0.00 0.00 176522.11 669899.85

206.84 1782.81 38.00 266.00 0.00 0.00 35884.02 72766.60

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

206.84 1782.81 38 266 0.00 0.00 35884.02 72766.60

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

30.72 197.01 100.00 1037.00 0.00 0.00 27110.04 581798.94

18.78 95.78 84.00 508.00 0.00 0.00 98946.87 559514.15

2583.21 14968.35 15552 72322 0.00 0.00 929179.70 6831340.83

1176.74 5102.08 4682 21552 0.00 0.00 620918.27 3120966.65
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.60 24.10 3.00 28.00 0.00 0.00 0.00 0.00

0.00 9.94 1.00 23.00 0.00 0.00 0.00 0.00

0.00 1.46 1.00 4.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 1.46 1 4 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

2.25 5.08 1.00 3.00 0.00 0.00 0.00 0.00

0.00 0.02 0.00 2.00 0.00 0.00 0.00 0.00

112.64 442.88 838.00 3713.00 0.00 0.00 0.00 0.00

28.50 62.01 209.00 431.00 0.00 0.00 0.00 0.00

36.04 138.95 857.00 3821.00 0.00 0.00 0.00 0.00

5.50 15.54 214.00 463.00 0.00 0.00 0.00 0.00

148.68 581.83 857 3821 0.00 0.00 0 0

34.00 77.55 214 463 0.00 0.00 0 0

0.53 11.29 2.00 28.00 0.00 0.00 0.00 0.00

0.48 0.52 1.00 2.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.31 0.00 1.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.53 11.60 2 29 0.00 0.00 0 0

0.48 0.52 1 2 0.00 0.00 0 0

0.00 5.67 0.00 6.00 0.00 0.00 0.00 0.00

0.00 0.05 0.00 1.00 0.00 0.00 0.00 0.00

0.56 14.17 0.00 2.00 0.00 0.00 0.00 0.00 13106 361556

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0 0

0.56 14.17 0 2 0.00 0.00 0 0 13106 361556

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 6.60 0.00 17.00 0.00 0.00 0.00 0.00

-0.06 0.50 2.00 12.00 0.00 0.00 0.00 0.00

152.62 650.51 864 3910 0.00 0.00 0 0 13106 361556

34.43 88.57 218 503 0.00 0.00 0 0 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Magma HDI General Insurance Company Limited

163.00 1291.82 336.00 3643.00 72.20 966.07 220874.02 1828564.13

90.80 325.75 95.00 381.00 87.54 310.94 67056.19 788448.67

71.05 554.80 128.00 680.00 23.00 406.95 85106.14 1252125.41

48.06 147.85 10.00 64.00 47.61 126.95 39899.52 484009.32

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

71.05 554.80 128 680 23.00 406.95 85106.14 1252125.41

48.06 147.85 10 64 47.61 126.95 39899.52 484009.32

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

84.19 476.99 233.00 1249.00 72.35 393.76 71749.59 561159.10

11.84 83.23 50.00 238.00 12.88 85.22 5399.49 33101.41

2087.34 11989.09 28562.00 161647.00 326.50 1809.61 240093.19 1316359.85

1760.84 10179.48 22616.00 125683.00 1797.93 10362.09 185645.45 1046489.61

1500.96 9986.68 29734.00 180888.00 -134.74 616.98

1635.70 9369.70 24197.00 138916.00 1669.01 9513.75

3588.30 21975.78 29734 180888 191.76 2426.59 240093.19 1316359.85

3396.54 19549.18 24197 138916 3466.94 19875.84 185645.45 1046489.61

8.68 60.29 82.00 454.00 8.68 60.29 838.30 6949.60

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

-0.29 0.25 0.00 2.00 -80.70 -90.53 0.00 1510.00

80.41 90.78 11.00 16.00 80.41 90.78 20220.55 27205.75

15.12 89.03 5.00 17.00 15.12 89.03 37663.51 59662.95

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

461.40 632.94 25.00 112.00 461.40 632.94 146859.19 276934.67

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

484.91 782.52 112 585 404.50 691.73 185361.01 345057.22

80.41 90.78 11 16 80.41 90.78 20220.55 27205.75

8.17 54.31 374.00 3060.00 8.17 54.31 23669.99 138642.80

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

28.21 243.95 163.00 1163.00 19.62 230.28 79154.19 380711.63

8.59 13.67 24.00 172.00 8.62 13.68 16262.28 36429.29

4427.84 25380.16 31080 191268 791.60 5169.70 906008.13 5822620.14

3636.23 20210.47 24387 139787 3704.00 20503.41 334483.48 2415684.05
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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136.60 645.50 244.00 2317.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

29.62 166.18 88.00 396.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

29.62 166.18 88 396 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

32.08 183.45 151.00 682.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

1198.75 7053.86 16496.00 95558.00 0.00 0.00 0.00 0.00

1035.62 6415.90 13082.00 82016.00 0.00 0.00 0.00 0.00

902.82 6086.15 17206.00 101500.00 0.00 0.00 0.00 0.00

972.07 5872.53 13435.00 83292.00 0.00 0.00 0.00 0.00

2101.57 13140.01 17206 101500 0.00 0.00 0 0

2007.69 12288.43 13435 83292 0.00 0.00 0 0

6.08 36.70 63.00 315.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.54 0.00 2.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

7.86 73.36 2.00 10.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

446.36 501.12 18.00 65.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

460.30 611.72 83 392 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

4.30 22.41 303.00 1937.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

17.77 168.09 96.00 772.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

2782.25 14937.36 18171 107996 0.00 0.00 0 0 0 0

2007.69 12288.43 13435 83292 0.00 0.00 0 0 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: National Insurance Company Limited

9388.55 53772.95 36789 325906 3176.14 -1199.87 434010011 835969740

6212.41 54972.82 43234 315024 2102.54 4758.23 84567998 683589304

1031.61 11179.29 9565 82322 -360.85 -229.25 3985320 1049317094

1392.47 11408.54 8166 58423 -26.57 -1011.38 3728364 52255799

272.88 5381.27 478 2149 -78.63 -3268.68 88924 20327549

351.51 8649.95 264 1829 -231.62 430.02 364272 30250951

1304.49 16560.56 10043 84471 -439.48 -3497.93 4074244 1069644643

1743.97 20058.49 8430 60252 -258.19 -581.36 4092637 82506750

847.79 4500.91 11 93 233.09 -1458.81 -776585744 374415279

614.70 5959.72 6 67 238.54 2367.91 114106 5750906

1898.02 16508.34 1815 15039 -545.10 -244.79 3142040 85589574

2443.11 16753.13 2308 18056 979.58 365.57 4587430 1233120854

23160.77 133634.71 498167 3334794 3869.12 13549.61 820447 5412768

19291.65 120085.09 521499 3184501 1814.56 3731.32 782074 5032110

27861.82 173755.19 661570 4748015 4451.05 26881.66 819753 5408117

23410.77 146873.53 731124 4669895 4503.60 14743.92 780392 5021692

51022.59 307389.90 661570 4748015 8320.18 40431.28 1640200 10820885

42702.41 266958.62 731124 4669895 6318.16 18475.24 1562467 10053802

318.10 3621.80 3132 30807 -114.69 -373.99 27413 463839

432.79 3995.79 4294 31505 50.40 -59.49 33429 427489

1.37 62.42 72 830 -4.50 7.95 242 30707

5.87 54.47 110 715 1.23 2.23 9692 48029

6.72 418.93 9 96 -1.85 67.48 72346 358604

8.57 351.45 12 81 3.87 76.99 44205 175741

106.90 1200.19 590 5966 -98.84 -106.97 84663 1564111

205.74 1307.16 797 5483 91.61 35.41 130391 986774

433.09 5303.34 3803 37699 -219.88 -405.53 184664 2417260

652.97 5708.87 5213 37784 147.11 55.14 217717 1638033

649.32 7789.10 39760 338219 -298.13 -98.72 1955918 27929484

947.45 7887.82 29398 208363 51.13 -64.43 1359702 30091629

23443.38 195852.08 101323 874998 4839.65 57288.99 1105564 45594567

18603.73 138563.09 122072 856037 4408.81 11913.40 -163690 127073095

42.96 1334.23 884 11351 -112.35 -110.23 -12431 80587

155.31 1444.46 1193 11596 116.28 75.19 -2203 9018

23486.34 197186.31 102207 886349 4727.29 57178.76 1093133 45675153

18759.04 140007.55 123265 867633 4525.09 11988.59 -165893 127082114

-2.63 13.82 0 0 -2.63 5.15 0 0

0.00 8.67 1 2 0.00 8.67 240 2092

2937.44 25973.78 53578 447687 -1176.48 -11787.53 4429703 63509619

4113.92 37761.31 67154 467816 -1492.20 2769.67 10214972 252864541

91965.00 634999.00 909576 6883478 13775.00 78922.00 -326055832 2515971637

78190.00 556077.00 1010133 6644892 12611.76 40143.23 106551375 2426700025
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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347.59 2697.37 4872 43794 325.02 2675.76

360.31 3341.28 5831 40626 405.33 3674.04

74.15 536.63 349 3001 81.70 774.25

64.69 469.14 305 2568 65.33 689.65

19.14 123.24 31 355 17.90 83.64

20.93 100.07 23 344 0.02 153.63

93.29 659.87 380 3356 99.60 857.89

85.62 569.21 328 2912 65.35 843.27

0.00 0.00 0 0 23.16 77.50

0.00 0.00 0 0 0.00 0.00

36.93 410.37 143 1406 306.31 1724.37

103.22 961.13 246 2227 301.93 2135.69

1450.34 10127.22 79473 642249 1033.97 6084.33

1522.90 9780.48 95300 601557 929.57 5832.62

2028.92 18200.09 100147 898903 1338.47 9647.58

2258.52 15877.67 131169 874373 1218.10 8273.60

3479.26 28327.31 100147 898903 2372.44 15731.91

3781.41 25658.14 131169 874373 2147.67 14106.22

34.13 403.09 498 4876 35.28 331.77

49.33 441.02 639 5065 38.07 364.37

0.05 2.44 4 50 0.13 3.31

0.04 2.45 2 29 0.69 3.29

0.00 11.94 0 3 0.00 23.61

0.04 11.85 1 5 1.14 7.55

2.76 26.26 56 411 1.01 41.11

8.88 25.57 77 475 5.94 83.83

36.94 443.74 558 5340 36.42 399.80

58.29 480.89 719 5574 45.84 459.04

41.28 559.46 4824 46112 63.61 627.46 7975 63653 63059 603729

70.65 341.73 4034 27501 72.17 489.54 6470 70448 62183 593544

520.96 5174.16 8062 62378 5569.08 48006.56 14764 106925 135875 1030385

459.46 5930.47 9667 63287 1572.50 10497.03 36649 239748 365240 2372430

0.18 13.04 19 316 2.46 41.74 88 905 889 11345

0.75 8.43 29 260 2.45 37.20 88 850 1178 11604

521.14 5187.19 8081 62694 5571.54 48048.31 14852 107830 136764 1041730

460.21 5938.90 9696 63547 1574.94 10534.23 36737 240598 366418 2384034

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

325.21 3409.03 10830 98450 183.19 1780.79 5499 12154 24620 142755

465.27 2990.07 17375 107689 256.21 2541.76 5881 15748 26015 150477

4881.65 41694.34 129835 1160055 8981.29 71923.78 28326 183637 224443 1788214

5384.99 40281.36 169398 1124449 4869.46 34783.79 49088 326794 454616 3128055
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Raheja QBE General Insurance Company Limited

0.45 19.22 1.00 22.00 0.45 19.22 720.00 16777.53

0.63 22.81 4.00 49.00 0.63 22.81 912.47 25981.73

0.00 0.27 0.00 2.00 0.00 0.27 0.00 299.78

0.00 0.69 0.00 3.00 0.00 0.69 0.00 670.31

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0 0.00 0.00 0.00 0.00

0.00 0.27 0 2 0.00 0.27 0.00 299.78

0.00 0.69 0 3 0.00 0.69 0.00 670.31

0.00 0.00 0 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.79 15.32 1.00 14.00 0.79 15.32 326.91 851.99

0.79 23.33 1.00 12.00 0.79 23.33 83.60 1109.82

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

4.03 24.81 17.00 207.00 4.03 24.81 0.00 0.00

6.51 50.20 236.00 1022.00 6.51 50.20 0.00 0.00

4.03 24.81 17 207 4.03 24.81 0.00 0.00

6.51 50.20 236 1022 6.51 50.20 0.00 0.00

0.47 10.71 3.00 27.00 0.47 10.71 868.77 6916.09

0.41 12.27 3.00 21.00 0.41 12.27 117.62 2611.31

0.30 9.12 1.00 17.00 0.30 9.12 50.00 6575.00

0.00 13.22 0.00 21.00 0.00 13.22 0.00 8872.95

0.00 29.18 0.00 6.00 0.00 29.18 0.00 8300.00

3.30 49.21 1.00 11.00 3.30 49.21 1200.00 14270.00

188.33 1135.75 50.00 364.00 188.33 1135.75 87375.50 473589.06

141.33 1153.08 38.00 292.00 141.33 1153.08 74911.63 367635.27

189.10 1184.76 54 414 189.10 1184.76 88294.27 495380.14

145.04 1227.79 42 345 145.04 1227.79 76229.24 393389.53

1.54 9.93 6.00 29.00 1.54 9.93 2571.32 34239.60

0.27 11.39 2.00 18.00 0.27 11.39 -28289.35 30584.69

0.16 0.60 8.00 23.00 0.16 0.60 30.00 133.00

0.12 0.50 12.00 23.00 0.12 0.50 43.00 153.50

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.16 0.60 8 23 0.16 0.60 30.00 133.00

0.12 0.50 12 23 0.12 0.50 43.00 153.50

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 53.21 0.00 5.00 0.00 53.21 0.00 1217.56

0.00 33.19 0.00 6.00 0.00 33.19 0.00 2694.33

-24.35 -17.53 2.00 20.00 -24.35 -17.53 196.70 5875.01

0.90 42.83 3.00 31.00 0.90 42.83 1879.70 20440.91

171.72 1290.60 89 736 171.72 1290.60 92139.20 554774.62

154.26 1412.73 300 1509 154.26 1412.73 50858.66 475024.82
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.00 15.31 0.00 4.00 0.00 0.00 0.00 0.00

0.00 17.73 0.00 8.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 10.25 0.00 2.00 0.00 0.00 0.00 0.00

0.00 19.35 0.00 5.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 10.82 0.00 141.00 0.00 0.00 0.00 0.00

1.02 21.05 5.00 89.00 0.00 0.00 0.00 0.00

0.00 10.82 0 141 0.00 0.00 0 0

1.02 21.05 5 89 0.00 0.00 0 0

0.00 0.89 0 3 0.00 1.66 0 90

0.00 1.12 0 2 0.00 1.13 0 62

0.00 0.00 0.00 0.00 0 0 0 0

0.00 6.65 0.00 2.00 0.00 0.00 0.00 0.00

0 0 0 0 0 0 0 0

0 0 0 0 0.00 0.00 0 0

0.00 37.86 0.00 1.00 0 0 0 0

0.00 23.52 0.00 3.00 0.00 0.00 0.00 0.00

0.00 38.75 0 4 0.00 1.66 0 90

0.00 31.29 0 7 0.00 1.13 0 62

0.10 0.13 0 0 0.17 0.55 140.00 450

0.08 1.00 0 0 0.04 3.78 30.00 21329

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0 0 0 0

0 0 0 0 0 0 0 0

0.00 0.00 0 0 0 0 0 0

0.00 0.00 0 0 0 0 0 0

0.00 0.12 0 2 0.00 0.00 0.00 0.00

0.00 0.82 0 8 0.00 0.00 0.00 0.00

0.10 75.39 0 153 0.17 2.21 140 540

1.10 91.24 5 117 0.04 4.91 30 21391
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Reliance General Insurance Company Limited

1671.87 15127.52 2582.00 25978.00 708.48 1720.00 5446264.95 34831007.93

963.39 13407.52 2986.00 23800.00 90.07 1972.41 1157520.71 24114856.24

242.28 2969.76 1039.00 10716.00 33.85 558.01 722591.76 10501073.32

208.43 2411.75 1506.00 10279.00 10.66 394.97 576660.85 7887019.22

11.30 359.12 2.00 9.00 -1.16 218.23 9511.70 268097.13

12.46 140.89 2.00 7.00 10.64 95.70 10218.62 88949.35

253.58 3328.88 1041 10725 32.70 776.24 732103.46 10769170.45

220.89 2552.63 1508 10286 21.30 490.67 586879.47 7975968.57

59.80 191.63 8.00 17.00 7.73 -0.04 250222.00 559419.50

52.07 191.67 4.00 17.00 3.57 -81.38 185332.00 256463.20

519.88 4760.67 508.00 4066.00 7.71 -315.73 1165411.92 3369636.88

512.17 5076.40 364.00 2658.00 -126.05 -977.62 331751.62 2445786.68

6814.44 42401.95 234122.00 1356639.00 -61.42 -2123.73 441632.20 2796090.66

6875.86 44525.68 166387.00 1111374.00 -9.99 1462.66 429370.95 2778065.37

7592.57 50682.13 308988.00 1929023.00 1886.90 13411.83

5705.67 37270.29 203187.00 1312261.00 1003.05 4546.37

14407.01 93084.08 308988 1929023 1825.48 11288.10 441632.20 2796090.66

12581.53 81795.98 203187 1312261 993.06 6009.02 429370.95 2778065.37

43.26 448.77 229.00 2078.00 -24.16 -43.15 6125.81 82780.00

67.42 491.91 287.00 1931.00 14.79 10.43 13330.58 76830.77

10.01 82.11 36.00 451.00 -0.52 -25.40 6706.83 102853.28

10.53 107.51 44.00 379.00 7.14 10.93 7998.80 119257.22

0.00 13.68 0.00 7.00 0.00 -13.62 0.00 3290.00

0.00 27.29 0.00 6.00 -0.95 22.09 0.00 4679.73

38.74 2216.22 487.00 5326.00 -93.52 -144.71 24156.01 766700.87

132.26 2360.93 410.00 4764.00 7.16 -131.87 65333.61 747048.21

92.01 2760.77 752 7862 -118.20 -226.87 36988.65 955624.15

210.21 2987.64 741 7080 28.14 -88.41 86662.99 947815.92

132.10 1335.97 18257.00 61319.00 66.95 181.22 211829.71 3726672.86

65.16 1154.75 6438.00 28968.00 -170.88 -511.98 370063.75 2650889.33

4071.12 31275.40 6049.00 44649.00 190.46 -808.21 7650088.58 10209125.08

3880.66 32083.61 24989.00 197866.00 1305.34 17917.33 6266396.65 53276752.46

253.56 2490.61 45192.00 434882.00 -14.30 324.86 2378482.90 19962350.85

267.87 2165.75 59570.00 434835.00 37.06 40.61 1942639.61 17935568.87

4324.68 33766.01 51241 479531 176.16 -483.35 10028571.48 30171475.93

4148.53 34249.36 84559 632701 1342.40 17957.94 8209036.26 71212321.33

993.36 6258.85 22.00 3275.00 1069.11 5744.35 14701.03 199025.24

-75.74 514.49 -1.00 184.00 -75.74 502.33 -3029.34 14221.60

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

371.85 3867.85 2485.00 26213.00 -820.57 -1488.52 449404.44 4666785.82

1192.42 5356.38 3422.00 29319.00 924.85 1029.26 205250.53 4026561.02

22826.16 164482.24 385884 2548009 2955.54 17195.41 18777129.83 92044909.43

19870.62 147286.83 303208 2047274 3030.72 26302.25 11558838.94 116422949.26
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

6.54 138.02 40.00 436.00 0.00 0.00 0.00 0.00

43.80 181.89 45.00 245.00 0.00 0.00 0.00 0.00

512.19 3778.75 18409.00 123327.00 0.00 0.00 0.00 0.00

568.02 4213.45 13972.00 102931.00 0.00 0.00 0.00 0.00

728.15 5614.86 7796.00 68124.00 0.00 0.00 0.00 0.00

583.12 4158.47 3977.00 27573.00 0.00 0.00 0.00 0.00

1240.35 9393.61 18409 123327 0.00 0.00 0 0 0 0

1151.14 8371.92 13972 102931 0.00 0.00 0 0 0 0

4.52 33.74 15.00 146.00 0.00 0.00 0.00 0.00

10.42 43.28 11.00 115.00 0.00 0.00 0.00 0.00

0.00 5.08 0.00 20.00 0.00 0.00 0.00 0.00

0.00 1.43 1.00 17.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

2.31 5.84 22.00 272.00 0.00 0.00 0.00 0.00

0.35 12.86 15.00 242.00 0.00 0.00 0.00 0.00

6.83 44.67 37 438 0.00 0.00 0 0 0 0

10.78 57.56 27 374 0.00 0.00 0 0 0 0

4.99 45.59 1573.00 10302.00 0.01 65.02 0.00 166174.00

5.42 120.32 1548.00 5099.00 0.00 0.00 0.00 0.00

9.76 251.45 126.00 1103.00 0.00 0.00 0.00 0.00 1418277 9840737

372.63 1830.00 206.00 1560.00 0.00 0.00 0.00 0.00 608753 4183250

10.28 107.42 3705.00 38762.00 0.00 0.00 0.00 0.00 46699 444575

12.55 97.86 4529.00 35407.00 0.00 0.00 0.00 0.00 56589 114576

20.05 358.87 3831 39865 0.00 0.00 0 0 1464976 10285312

385.18 1927.86 4735 36967 0.00 0.00 0 0 665342 4297826

993.36 6258.85 22.00 3275.00 0.00 0.00 0.00 0.00

-75.74 514.49 -1.00 184.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

5.87 81.09 249.00 2859.00 7.31 78.81 0.00 247.00

74.62 242.19 695.00 4472.00 21.05 175.25 14275.00 245542.00

2277.99 16320.69 24161 180502 7.33 143.83 0 166421 1464976 10285312

1595.18 11416.22 21021 150272 21.05 175.25 14275 245542 665342 4297826
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Royal Sundaram Alliance Insurance Company Limited

511.42 5665.82 4160.00 20684.00 211.44 905.58 933059.61 10473065.30

300.03 4760.24 2273.00 19845.00 -145.90 -2278.07 705164.98 8389791.57

183.80 2190.89 4915.00 34006.00 33.88 601.38 716182.14 5295622.73

149.92 1589.50 4713.00 31006.00 11.63 -46.12 341361.80 3952036.50

0.00 53.27 0.00 1.00 0.00 -68.32 0.00 1176.79

0.00 121.60 5.00 8.00 0.00 121.89 0.00 18823.57

183.80 2244.16 4915 34007 33.88 533.06 716182.14 5296799.52

149.92 1711.10 4718 31014 11.63 75.77 341361.80 3970860.08

0.00

0.00

367.52 2066.01 173.00 918.00 -58.20 -87.26 159621.18 977078.98

425.72 2153.27 140.00 805.00 9.26 -0.93 133641.79 781629.43

7696.98 46333.78 99396.00 587022.00 900.79 4769.37 365356.40 2169557.16

6796.19 41564.41 91882.00 553783.00 -569.88 -2850.98 333217.56 2044008.25

2950.96 18738.05 2483.00 17078.00 254.34 1182.89

2696.61 17555.16 1562.00 10884.00 187.51 2431.79

10647.93 65071.82 99396 587022 1155.13 5952.26 365356.40 2169557.16

9492.80 59119.57 91882 553783 -382.37 -419.19 333217.56 2044008.25

36.61 240.43 109.00 763.00 4.42 2.39 19023.26 68632.79

32.20 238.04 96.00 718.00 -19.28 35.29 9386.00 46960.92

36.44 314.87 39.00 234.00 -350.88 -466.34 14353.31 102976.56

387.33 781.21 53.00 290.00 -125.81 -156.96 52753.33 170353.22

3.48 16.02 3.00 4.00 -15.20 -70.48 1691.25 670.75

18.68 86.50 7.00 33.00 -61.77 -48.31 11930.27 32821.26

0.00 0.00 0.00

76.54 571.32 151 1001 -361.66 -534.44 35067.82 172280.10

438.20 1105.76 156 1041 -206.86 -169.98 74069.60 250135.40

282.03 2276.52 10972.00 86539.00 -29.88 -287.11 1651939.20 12465976.87

311.92 2563.62 13057.00 97247.00 -55.78 -605.96 1964332.31 15577820.30

1491.99 12335.10 24111.00 178658.00 -67.55 -986.42 255854.15 2723621.29

1559.53 13321.52 25710.00 152250.00 440.52 1016.96 225230.39 1848168.00

12.87 128.09 1261.00 8998.00 12.87 128.09 879.00 6338.25

1504.86 12463.19 25372 187656 -54.68 -858.33 256733.15 2729959.54

1559.53 13321.52 25710 152250 440.52 1016.96 225230.39 1848168.00

38.14 415.78 71.00 588.00 -85.08 -508.70 67945.43 1352041.50

123.22 924.49 1230.00 9533.00 5.33 -208.77 137594.81 1311774.88

13612.24 90774.63 145210 918415 810.95 5115.06 4185904.93 35636758.97

12801.34 85659.58 139166 865518 -324.17 -2590.16 3914613.23 34174187.92
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.10 2.08 4.00 102.00 0.00 0.00 0.00 0.00

0.01 29.12 4.00 1103.00 0.00 0.00 0.00 0.00

0.00

0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

528.71 5443.29 2355.00 28178.00 0.00 0.00 0.00 0.00

100.57 5376.92 644.00 43141.00 0.00 0.00 0.00 0.00

528.71 5443.29 2355 28178 0.00 0.00 0 0

100.57 5376.92 644 43141 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

6.19 22.91 778.00 2723.00 0.97 1.94 3876.00 7268.00

1.06 103.29 301.00 14742.00 1.56 4.82 5546.00 10871.00

36.71 1756.42 394.00 2202.00 0.00 1588.06 0.00 505383.00 56226.00 470569.00

1.52 3321.93 172.00 16538.00 64.42 2945.38 6.00 1259562.00 56085.00 573527.50

36.71 1756.42 394 2202 0.00 1588.06 0 505383 56226 470569

1.52 3321.93 172 16538 64.42 2945.38 6 1259562 56085 573528

147.81 1298.22 1952.00 15722.00 0.00 0.00 0.00 0.00

48.59 1480.57 514.00 19558.00 0.00 0.00 0.00 0.00

719.52 8522.92 5483 48927 0.97 1590.00 3876 512651 56226 470569

151.76 10311.83 1635 95082 65.98 2950.20 5552 1270433 56085 573528
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: SBI General Insurance Company Limited

3949.78 26229.03 27021.00 172930.00 117.51 928.51 3250035.47 26933595.21

3832.27 25300.52 25243.00 177973.00 1217.16 9514.81 2788535.29 22904929.10

171.90 966.34 227.00 2144.00 87.07 330.18 807504.82 4873996.33

84.83 636.15 255.00 1576.00 45.74 214.64 276612.00 2177758.96

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

171.90 966.34 227 2144 87.07 330.18 807504.82 4873996.33

84.83 636.15 255 1576 45.74 214.64 276612.00 2177758.96

0.00 57.93 0.00 27.00 -111.65 -303.63 0.00 0.00

111.65 361.56 19.00 51.00 -84.59 -1010.32 0.00 120382.01

97.14 1371.29 113.00 1690.00 18.51 167.88 69456.60 1484598.89

78.63 1203.42 254.00 1905.00 -0.69 -73.04 35407.49 863097.73

2270.71 13565.00 33467.00 219099.00 154.59 108.76 169433.85 1148109.18

2116.11 13456.23 36606.00 225559.00 729.48 6593.66 389454.56 2357837.64

1883.94 12167.20 1904.00 6327.00 176.80 1261.04

1707.14 10906.15 276.00 1425.00 912.75 6887.64

4154.64 25732.19 33467 219099 331.39 1369.81 169433.85 1148109.18

3823.25 24362.39 36606 225559 1642.23 13481.31 389454.56 2357837.64

12.36 103.13 41.00 368.00 2.00 -11.29 3794.08 23348.06

10.36 114.42 56.00 317.00 -4.71 50.28 773.94 16783.12

0.00 4.76 0.00 20.00 0.00 2.69 0.00 14931.00

0.00 2.07 0.00 5.00 0.00 1.11 0.00 3826.18

0.00 11.24 0.00 5.00 0.00 11.24 0.00 2830.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

4.81 78.46 15.00 126.00 1.92 5.36 3318.00 46576.45

2.89 73.10 16.00 131.00 -15.98 18.89 762.25 34098.66

17.17 197.59 56 519 3.92 8.01 7112.08 87685.51

13.25 189.59 72 453 -20.69 70.28 1536.19 54707.97

1862.65 13242.63 1700.00 13915.00 524.10 4329.36 4180805.93 29996995.27

1338.55 8913.27 407.00 1755.00 424.95 4978.24 2151446.76 28489360.28

835.09 4403.18 20730 130319 745.57 3739.60 47000.30 277309.54

89.52 663.58 1915.00 6100.00 22.30 187.72 5709.88 33991.19

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

835.09 4403.18 20730 130319 745.57 3739.60 47000.30 277309.54

89.52 663.58 1915 6100 22.30 187.72 5709.88 33991.19

0.00 3375.51 0.00 6.00 0.00 3375.51 0.00 28332.89

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

81.11 142.67 5.00 15.00 81.11 142.67 4173.70 14149.20

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

334.46 2047.43 20613.00 176208.00 75.08 -46.37 665907.59 7284755.03

259.38 2093.80 23681.00 173375.00 80.94 471.29 731140.47 20095398.00

11503.94 77765.81 103932 716872 1872.62 14041.53 9201430.35 72129527.03

9631.33 63724.28 88452 588747 3327.35 27834.92 6379842.63 77097462.89
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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1418.53 8928.35 13147.00 77931.00 2.87 5.66 0.00 0.00

839.17 6953.32 10037.00 79280.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 41.17 0.00 138.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 41.17 0 138 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

47.76 356.96 36.00 522.00 0.00 0.00 0.00 0.00

25.75 321.34 85.00 715.00 0.00 0.00 0.00 0.00

929.66 4174.27 15226.00 72690.00 0.00 149.18 0.00 6413.00

781.32 4513.00 14291.00 83555.00 0.00 0.00 0.00 0.00

842.20 3820.47 1053.00 2777.00 0.00 164.46 0.00 9.00

711.02 4025.75 87.00 319.00 0.00 0.00 0.00 0.00

1771.86 7994.74 15226 72690 0.00 313.64 0 6422

1492.34 8538.75 14291 83555 0.00 0.00 0 0

6.52 28.97 12.00 60.00 0.00 0.00 0.00 0.00

0.36 13.90 4.00 48.00 0.00 0.00 0.00 0.00

0.00 0.30 0.00 2.00 0.00 0.00 0.00 0.00

0.00 0.59 0.00 2.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 7.81 0.00 15.00 0.00 0.00 0.00 0.00

0.05 2.75 1.00 17.00 0.00 0.00 0.00 0.00

6.52 37.08 12 77 0.00 0.00 0 0

0.41 17.24 5 67 0.00 0.00 0 0

5.37 63.71 646.00 4079.00 3.96 11.85 8052.00 23619.00

0.12 17.57 1.00 11.00 0.00 0.00 0.00 0.00

287.75 2062.60 13299.00 87959.00 6.80 17.35 0.00 0.00 44933.00 222670.00

19.63 124.57 636.00 3361.00 0.00 0.00 0.00 0.00 4934.00 31959.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

287.75 2062.60 13299 87959 6.80 17.35 0 0 44933 222670

19.63 124.57 636 3361 0.00 0.00 0 0 4934 31959

0.00 1730.64 0.00 3.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

121.87 877.35 13998.00 103273.00 0.29 28.91 1691.00 24816.00

50.48 395.03 705.00 43576.00 0.00 0.00 0.00 0.00

3659.67 22051.42 56364 346534 13.92 377.41 9743 54857 44933 222670

2427.90 16409.01 25760 210703 0.00 0.00 0 0 4934 31959

• 
I~ 

CllEl:D 

ildai 



ird
ai

 jo
ur

na
l J

an
u

ar
y 

20
15

80

LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Shriram General Insurance Company Limited

132.83 764.50 2182 11380 69.18 262.13 190801.02 909597.88

63.65 502.37 486 2875 33.19 119.35 83885.34 748300.57

5.10 45.16 138 665 -3.43 -12.63 13316.47 113900.11

8.52 57.78 63 338 -12.54 -79.83 4274.82 72505.35

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

5.10 45.16 138 665 -3.43 -12.63 13316.47 113900.11

8.52 57.78 63 338 -12.54 -79.83 4274.82 72505.35

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

62.58 333.93 184 758 23.15 56.93 41768.09 185983.35

39.43 276.99 106 697 -1.58 70.23 12890.76 154715.73

3976.22 24771.17 120500 700852 -427.12 -422.74 384773.32 2327038.57

4403.34 25193.92 118859 685286 -496.36 -1158.14 416884.48 2455938.50

7753.30 44755.74 124129 720053 -376.69 -3029.69 -376.69 -3029.69

8129.99 47785.44 124138 711501 482.27 5709.44

11729.52 69526.92 124129 720053 -803.81 -3452.44 384396.64 2324008.87

12533.33 72979.35 124138 711501 -14.09 4551.30 416884.48 2455938.50

15.79 79.52 526 1356 10.55 24.63 793.35 2849.98

5.24 54.89 63 438 4.47 39.18 112.24 1066.45

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.04 0.04 1 1 0.04 0.04 110.00 110.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

4.55 20.36 20 120 -3.02 -2.15 6939.50 18686.52

7.56 22.51 18 73 -0.04 5.47 13592.50 24598.50

20.38 99.92 547 1477 7.58 22.52 7842.85 21646.50

12.80 77.40 81 511 4.43 44.64 13704.74 25664.95

32.88 160.33 6591 41141 22.00 62.30 29451.52 142691.68

10.88 98.03 754 4387 2.97 51.56 10500.58 92894.06

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

19.38 119.45 600 3131 3.48 -56.33 21073.07 374305.24

15.91 175.78 330 2297 -7.25 119.34 22284.96 89526.68

12002.68 71050.20 134371 778605 -681.84 -3117.50 688649.65 4072133.64

12684.52 74167.70 125958 722606 5.14 4876.60 564425.67 3639545.84
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

275.79 1802.88 7674 47271 0.00 0.00 0 0

265.07 1640.29 7039 43970 0.00 0.00 0 0

513.24 3020.43 7860 48251 0.00 0.00 0 0

434.67 2778.02 7256 45099 0.00 0.00 0 0

789.03 4823.31 7860 48251 0.00 0.00 0 0

699.74 4418.30 7256 45099 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.46 1.76 3154 13005

0.00 0.00 0 0 0.78 1.92 4917 12546

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

789.03 4823.31 7860 48251 0.46 1.76 3154 13005 0 0

699.74 4418.30 7256 45099 0.78 1.92 4917 12546 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: TATA AIG General Insurance Company Limited

 1,705  23,250  9,211  64,896  -  2,247,291  42,173,822

 1,848  23,032  9,498  69,512  -  -  23,732,466  156,314,166

 2,354  16,039  11  361  -  82,133  1,950,403

 2,176  14,046  3,511  21,203  -  -  559,536  3,839,396

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 2,354  16,039  11  361  -  -  82,133  1,950,403

 2,176  14,046  3,511  21,203  -  -  559,536  3,839,396

 37  137  -  4  -  2,657,240  4,010,557

 18  163  -  4  -  -  -  560,930

 426  5,087  27  180  -  3,131,394  16,384,565

 277  4,832  127  745  -  -  3,283,466  25,203,999

 6,851  40,492  99,745  687,725  -  359,017  2,440,472

 6,236  39,569  113,380  810,351  -  -  362,040  2,488,243

 3,375  22,826  99,745  687,725  -  -

 2,944  20,568  113,380  810,351  -  -  -  -

 10,226  63,318  99,745  687,725  -  -  359,017  2,440,472

 9,179  60,137  113,380  810,351  -  -  362,040  2,488,243

 147  1,300  -  12  -  15  569,084

 200  1,280  48  388  -  -  36,090  615,602

 4  118  46  394  -  299,761  503,635

 280  1,921  48  377  -  -  229,185  1,763,413

 3  34  45  363  -  73,703  173,105

 46  444  11  72  -  -  52,919  326,511

 1,255  12,487  713  5,862  -  376,407  4,499,076

 792  8,032  884  5,850  -  -  493,107  4,120,228

 1,410  13,939  804  6,631  -  -  749,885  5,744,900

 1,319  11,677  991  6,687  -  -  811,301  6,825,754

 996  8,560  11,665  99,551  -  10,068,919  76,427,209

 1,028  8,295  15,429  100,891  -  -  8,340,192  67,519,281

 1,399  5,909  31,249  260,677  -  589,093  4,512,162

 625  6,432  25,414  195,372  -  -  492,285  2,713,284

 1,036  9,292  20,807  159,166  -  6,808,166  51,375,882

 913  8,103  17,880  149,219  -  -  6,127,251  51,687,700

 2,435  15,201  52,056  419,843  -  -  7,397,259  55,888,044

 1,537  14,535  43,294  344,591  -  -  6,619,536  54,400,984

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 766  7,741  1,721  14,369  -  1,375,753  2,045,070

 560  3,754  3,491  22,914  -  -  574,119  1,994,615

 20,356  153,272  175,240  1,293,560  -  -  28,068,891  207,065,041

 17,943  140,471  189,721  1,376,898  -  -  44,282,656  319,147,369
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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 147  1,274  1,051  8,276  -  -

 202  1,932  905  9,177  -  -  -  -  -  -

 202  1,688  81  1,064  -  -

 168  1,603  122  977  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 202  1,688  81  1,064  -  -  -  -  -  -

 168  1,603  122  977  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 17  61  24  81  -  -

 10  82  8  88  -  -  -  -  -  -

 2,040  12,897  21,771  157,142  -  -

 1,878  11,744  26,589  194,191  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 2,040  12,897  21,771  157,142  -  -  -  -  -  -

 1,878  11,744  26,589  194,191  -  -  -  -  -  -

 -  32  -  3  -  -

 2  61  6  51  -  -  -  -  -  -

 121  903  145  1,083  -  -

 118  684  133  772  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 121  935  145  1,086  -  -  -  -  -  -

 121  745  139  823  -  -  -  -  -  -

 132  1,100  4,138  36,639  892  2,509  -  -

 132  899  5,642  34,959  211  4,631  (316,448)  1,905,392  -  -

 968  3,059  4,080  31,179  -  -

 256  4,905  2,864  20,168  -  -  -  -  -  -

 51  533  331  2,695  -  -

 41  409  263  3,045  -  -  -  -  -  -

 1,019  3,592  4,411  33,874  -  -  -  -  -  -

 297  5,314  3,127  23,213  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 564  3,023  1,340  9,324  -  -

 58  1,458  2,368  13,198  -  -  -  -  -  -

 4,242  24,571  32,961  247,486  892  2,509  -  -  -  -

 2,867  23,777  38,900  276,626  211  4,631  (316,448)  1,905,392  -  -
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: The New India Assurance Company Limited

15233.74 96858.60 47851.00 397229.00 9002.08 14338.77 328301543.23 977148591.49

6231.66 82519.83 51143.00 396085.00 60738236.45 671834798.45

2334.26 20494.45 21583.00 163443.00 -394.08 1855.59 159951227.21 491580315.41

2728.34 18638.86 24923.00 162494.00 39506528.34 295502129.99

1739.53 17713.56 794.00 6162.00 -2043.55 -5799.63 10076198.36 37111218.60

3783.08 23513.19 1069.00 5718.00 36985946.74 87113002.61

4073.79 38208.01 22377.00 169605.00 -2437.63 -3944.04 170027425.57 528691534.01

6511.42 42152.05 25992.00 168212.00 0.00 0.00 76492475.08 382615132.60

2802.56 7105.67 149.00 615.00 580.99 -229.24 86231274.08 165841391.92

2221.57 7334.91 52.00 416.00 92780578.63 129984350.01

2388.50 22795.28 4253.00 30938.00 -1256.33 -964.43 19988327.98 87931778.48

3644.83 23759.71 5243.00 35438.00 20553003.88 129287990.58

23519.89 147820.43 887594.00 5115936.00 1368.51 18810.10 351912.29 13365262.09

22151.38 129010.33 775541.00 4348863.00 3296493.43 13356543.99

23034.99 153282.26 781551.00 5104273.00 2447.94 26366.07

20587.05 126916.19 761911.00 4586876.00

46554.88 301102.69 887594.00 5115936.00 3816.45 45176.17 351912.29 13365262.09

42738.43 255926.52 775541.00 4586876.00 0.00 0.00 3296493.43 13356543.99

731.86 6031 5647.00 48275 -270.86 505.87 5843.31 849639

1002.72 5525.32 8413.00 43094 143195.66 922239.46

14.77 101.35 91.00 705 6.08 26.08 3616.67 35387.72

8.69 75.27 47.00 314 -480.88 4581.89

33.33 504.34 65.00 124 18.48 35.99 1509.90 21681.59

14.85 468.35 78.00 147 -1069.93 5701.86

1103.77 9957.90 5891.00 50009 102.00 -3.58 306026.55 2597908.09

1001.77 9961.48 5290.00 50740 565827.18 2215058.60

1883.73 16594.78 11694 99113 -144.30 564.36 316996.43 3504616.18

2028.03 16030.42 13828 94295 0.00 0.00 707472.03 3147581.81

1040.50 11141.10 39282.00 308014 101.45 701.80 7489877.46 226216425.60

939.05 10439.30 42377.00 309735 11348873.55 415451592.89

25273.36 228036.74 112959.00 895791 4393.35 36392.08 1919868.83 82884173.00

20880.01 191644.66 125909.00 882586 46397469.90 136864531.91

65.78 755.35 4584.00 22307 -69.62 7.10 -51707.93 798130.73

135.40 748.25 3672.00 22844 17695.03 150317.53

25339.14 228792.09 117543 918098 4323.73 36399.18 1868160.90 83682303.73

21015.41 192392.91 129581 905430 0.00 0.00 46415164.93 137014849.44

0.00 0.00 0.00 0 0.00 0.00 0.00 0

0.00 0.00 0.00 0 0.00 0.00 0.00 0

5.76 67.31 1.00 6 -30.41 -51.45 0.00 19700

36.17 118.76 2.00 13 0.00 0.00 5000.00 196000.00

4623.87 37978.29 152265.00 636641 -83.57 5674.60 44714078.06 186509056.92

4707.44 32303.69 101541.00 673891 184283877.95 314280295.09

103946.47 760643.82 1283009 7676195 13872.46 97665.72 659289596.00 2272910660.42

90074.01 662978.10 1145300 7170391 0.00 0.00 496621175.93 2197169134.86
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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659.76 5771.42 16853.00 58112.00 36.58 1379.58 0.00 0.00

766.69 7265.40 7667.00 43998.00 187.29 2019.28 0.00 0.00

220.68 1679.20 5807.00 22601.00 63.95 521.52 0.00 0.00

252.33 1782.38 976.00 9515.00 71.04 541.08 0.00 0.00

14.90 204.90 181.00 1857.00 0.79 37.46 0.00 0.00

13.50 249.14 59.00 312.00 0.85 32.28 0.00 0.00

235.58 1884.10 5988.00 24458.00 64.74 558.98 0.00 0.00

265.83 2031.52 1035.00 9827.00 71.89 573.36 0.00 0.00

0.84 15.25 4.00 14.00 3.98 3.98 0.00 0.00

0.00 1.11 0.00 0.00 0.00 0.00 0.00 0.00

187.16 1540.32 1221.00 5537.00 30.31 485.12 0.00 0.00

218.93 1832.09 960.00 4956.00 115.51 661.65 0.00 0.00

2357.22 16460.67 247659.00 672314.00 365.26 2503.04 42933.00 281860.00

3866.60 28798.88 81631.00 490533.00 514.56 4281.36 82493.00 299881.00

4027.00 29632.81 232873.00 912981.00 369.36 4396.10 57752.00 380513.00

4723.75 39481.79 78303.00 541088.00 4714.61 9496.53 59584.00 371632.00

6384.22 46093.48 247659.00 912981.00 734.62 6899.14 100685.00 662373.00

8590.35 68280.67 81631.00 541088.00 5229.17 13777.89 142077 671513

81.30 637 677.00 10296 27.30 192 3711.00 26541

67.65 840 441.00 3181 397.51 682 2557.00 14878

7.26 8 6.00 29 1.43 4 0.00 0

-0.07 1 -6.00 10 0.00 0 0.00 0

0.01 7 3.00 13 0.13 5 0.00 0

0.26 4 3.00 18 0.00 0 0.00 0

96.32 1089 1198.00 10276 29.76 345 524.00 4973

205.58 1452 772.00 11870 89.11 417 484.00 6115

184.89 1741.96 1884 20614 58.62 545.41 4235 31514

273.42 2296.87 1210 15079 486.62 1099.85 3041 20993

85.54 902.93 5961.00 32103 50.44 319.13 23448.00 479328

137.21 970.13 10452.00 33407 74.22 580.17 26469.00 310025

4177.70 23867.02 7694.00 55737 338.99 7370.81 960847.00 17622002 1162918.00 23293768

4867.05 21839.22 12301.00 56598 -449.35 6453.09 1065508.00 17530810 1330501.00 22490768

-11.69 69.84 -535.00 3075 1.88 18.87 305.00 2175 305733.00 317808

-555.17 50.01 382.00 993 22.39 46.93 155.00 1954 779.00 17687

4166.01 23936.86 7159 58812 340.87 7389.68 961152 17624177 1468651 23611576

4311.88 21889.23 12683 57591 -426.96 6500.02 1065663 17532764 1331280 22508455

0.00 0 0.00 0 0.00 0 0.00 0

0.00 0 0.00 0 0.00 0 0.00 0

0.00 0 0.00 0 0.00 0 0.00 0

0.00 0 0.00 0 0.00 0 0.00 0

647.41 4599.71 45217.00 117661 474.59 1579.53 266165.00 4211375

570.07 7778.68 18996.00 145800 265.18 1626.82 116628.00 3635793

12551.41 86486.03 331946 1230292 1794.75 19160.55 1355685 23008767

15134.38 112345.70 134634 851746 6002.92 26839.04 1353878 22171088
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: The Oriental Insurance Company Limited

7752.04 63013.89 38472 313366 2149.53 -3603.25 29253356.02 146613146.08

5602.51 66617.14 42244 307547

1631.54 14469.82 12369 95274 -263.35 -1478.62 4448830.59 44074573.76

1894.89 15948.44 14516 101378

1232.29 11509.35 263 4789 228.73 -2319.20 154732.78 13670333.69

1003.56 13828.55 436 3596

2863.83 25979.17 12632 100063 -34.62 -3797.82 4603563.37 57744907.45

2898.45 29776.99 14952 104974

1214.17 6035.13 39 229 -981.79 -2006.19 3469230.61 6881176.94

2195.96 8041.32 31 222

1579.17 19762.74 2078 17818 -691.16 -589.09 1577968.93 14058229.50

2270.33 20351.83 2923 23736

11687.51 69203.44 626526 3629384 966.92 3725.59 832350.64 4987612.57

10720.59 65477.85 556346 3330630

14293.95 93185.88 773272 4671536 1428.27 10512.31 0.00 0.00

12865.68 82673.57 890996 4458611

25981.46 162389.32 773272 4671536 2395.19 14237.90 832350.64 4987612.57

23586.27 148151.42 890996 4458611

511.71 4433.03 4647 37707 -38.72 -362.21 10610.27 81653.16

550.43 4795.24 5401 38837

6.48 60.00 35 285 1.66 10.31 1485647.59 11146377.04

4.82 49.69 32 235

10.80 544.76 9 77 3.00 -19.93 55718.11 2200507.93

7.80 564.69 8 75

307.95 2223.96 2862 22216 -123.66 158.69 589240.59 12767173.43

431.61 2065.27 3068 21057

836.94 7261.75 7553 60285 -157.72 -213.14 2141216.56 26195711.56

994.66 7474.89 8509 60204

841.58 7558.95 58578 451997 45.03 -5.53 1201949.60 17645305.06

796.55 7564.48 71571 480914

16178.11 117740.67 90375 695518 3758.91 15703.77 1175789.86 5068074.58

12419.20 102036.90 91573 652693

39.49 485.26 1249 12266 -0.50 13.66 262443.78 13877554.93

39.99 471.60 1247 13127

16217.60 118225.93 91624 707784 3758.41 15717.43 1438233.64 18945629.51

12459.19 102508.50 92820 665820

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0

3053.24 30461.42 54385 442040 -595.40 -2179.28 4191331.64 44745547.12

3648.64 32640.70 68362 475495

60340.03 440688.30 1038633 6765118 5887.47 17561.03 48709201.01 337817265.79

54452.56 423127.27 1192408 6577523 0.00 0.00
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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488.20 4685.70 7979 64672 0.00 0.00 0 0 0 0

522.46 4578.75 7972 60229 0.00 0.00 0 0 0 0

85.04 653.86 845 5467 0.00 0.00 0 0 0 0

93.33 685.36 990 5723 0.00 0.00 0 0 0 0

11.08 112.13 49 733 0.00 0.00 0 0 0 0

9.93 83.88 59 817 0.00 0.00 0 0 0 0

96.12 765.99 894 6200 0.00 0.00 0 0 0 0

103.26 769.24 1049 6540 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

131.85 1061.64 243 2032 0.00 0.00 0 0 0 0

121.99 851.19 341 3454 0.00 0.00 0 0 0 0

2345.48 13601.16 130311 743672 0.00 0.00 0 0 0 0

2117.75 12804.16 113115 669827 0.00 0.00 0 0 0 0

3430.52 22104.35 169174 1016953 0.00 0.00 125 65994 46580 247011

2941.50 18879.15 152999 934726 0.00 0.00 337 27325 48325 642947

5776.00 35705.51 169174 1016953 0.00 0.00 125 65994 46580 247011

5059.25 31683.31 152999 934726 0.00 0.00 337 27325 48325 642947

87.58 711.08 805 6647 135.84 1071.24 0 0 0 0

91.13 760.60 936 7060 156.63 1263.62 0 0 0 0

-0.08 1.69 0 21 0.00 0.00 0 0 0 0

0.00 1.00 0 11 0.00 0.00 0 0 0 0

0.00 6.84 0 4 0.00 0.00 0 0 0 0

0.00 1.83 0 2 0.00 0.00 0 0 0 0

35.41 214.75 299 2100 0.00 0.00 0 0 0 0

26.30 183.05 311 1952 0.00 0.00 0 0 0 0

122.91 934.36 1104 8772 135.84 1071.24 0 0 0 0

117.43 946.48 1247 9025 156.63 1263.62 0 0 0 0

67.19 657.50 11325 85369 143.78 1841.20 95 1115 536 13750

64.72 546.12 12504 87327 179.23 1937.48 1904 3393 2433 12479

414.54 6502.07 6908 49415 2220.77 16982.61 31 239 118 941

399.64 3112.85 6672 44214 1992.05 15387.25 36 248 132 956

1.49 19.06 78 605 0.00 0.00 0 0 0 0

1.60 17.84 55 509 0.00 0.00 0 0 0 0

416.03 6521.13 6986 50020 2220.77 16982.61 31 239 118 941

401.24 3130.69 6727 44723 1992.05 15387.25 36 248 132 956

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

771.80 6417.15 18413 146418 626.80 9233.42 50 1971 217 2969

771.80 7512.23 23936 157417 817.61 10104.84 -187 1771 131 3419

7870.10 56748.98 216118 1380436 3127.19 29128.47 301 69319 47451 264671

7162.15 50018.01 206775 1303441 3145.52 28693.19 2090 32737 51021 659801
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: United India Insurance Company Limited

7278.43 78272.97 62518 533985 -1192.19 2115.68 7885623 84802784

8470.62 76157.29 88290 532651 657.72 7131.42 9177270 82510606

1997.72 18038.23 16626 145755 -149.89 -829.94 4236946 38257116

2147.61 18868.17 21966 153995 -430.27 -750.90 4554846 40017328

1800.31 14033.38 1733 13652 -76.99 -2891.77 647594 5047978

1877.30 16925.15 2209 12681 207.08 951.69 675288 6088184

3798.03 32071.61 18359 159407 -226.88 -3721.71 4884539 43305094

4024.91 35793.32 24175 166676 -223.19 200.79 5230134 46105512

141.31 3205.40 112 1631 -42.61 -38.90 21202 480930

183.92 3244.30 105 668 41.82 360.20 27595 486767

3953.29 30482.08 7763 61137 217.14 -2043.06 1704004 13138827

3736.15 32525.14 18029 73383 1091.61 2992.54 1610409 14019457

16028.77 99728.74 583524 4305950 1105.55 2890.92 2274397 14150979

14923.22 96837.82 647942 4167769 121.43 1450.52 2117526 13740772

19912.17 129465.95 960911 6844540 2396.09 18695.84 0

17516.08 110770.11 1045157 6765280 2957.04 14261.70 0 0

35940.94 229194.69 960911 6844540 3501.64 21586.76 2274397 14150979

32439.30 207607.93 1045157 6765280 3078.47 15712.22 2117526 13740772

658 5641 6435 72355 -50 351 0

708 5290 7842 69366 15 67 0 0

79 720 91 4104 -41 16 13368 121959

120 704 121 3554 14 -119 20268 119259

41 563 18 975 -9 -157 8090 111944

50 719 21 1398 12 -89 9936 143102

229 3020 586 19432 -27 634 69573 918781

256 2386 622 18703 256 1084 77763 725769

1005.99 9942.75 7130 96866 -126.84 844.85 91031 1152684

1132.83 9097.90 8606 93021 296.10 944.16 107967 988130

2932.05 11679.85 39685 295544 374.19 1566.67 9654429 38458512

2557.86 10113.18 47023 288750 475.96 984.63 8422325 33299902

26771.46 197115.86 107382 1339980 4103.96 20714.16 3698086 27228674

22667.50 176401.70 101595 1430202 -37.81 10519.61 3131184 24367316

34.17 345.24 720 9509 -7.47 -36.91 10053 101571

41.64 382.15 784 8064 19.69 -318.28 12251 112431

26805.63 197461.10 108102 1349489 4096.49 20677.25 3708139 27330245

22709.14 176783.85 102379 1438266 -18.12 10201.33 3143435 24479747

257.51 1057.13 1400 51400 207.90 881.17 0

49.61 175.96 101 30220 49.61 175.96 0 92

0.00 8.61 0 8 -0.11 2.34 0

0.11 6.27 10 61 0.11 6.27 0 0

4594.80 38453.00 392950 1379910 116.84 160.57 885745 7412627

4477.96 38292.43 403233 1357043 -85.21 339.11 863221 7381674

86707.98 631829.19 1598930 10773917 6925.57 42031.62 31109109 230232681

79782.41 589797.57 1737108 10746020 5364.88 39048.63 30699882 223012659
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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79.79 5976.65 7532 114419 0.00 0.00 0 0

301.42 5917.48 7384 112175 0.00 0.00 0 0 0.00 0.00

160.23 873.50 949 16935 0.00 0.00 0 0

192.05 891.33 930 16603 0.00 0.00 0 0 0.00 0.00

11.37 108.78 255 1629 0.00 0.00 0 0

12.20 107.70 250 1597 0.00 0.00 0 0 0.00 0.00

171.60 982.28 1204 18564 0.00 0.00 0 0

204.25 999.03 1180 18200 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0.00 0.00

734.20 2073.20 7304 17734 0.00 0.00 7 7

726.94 2052.68 7231 17558 0.00 0.00 0 0 0.00 0.00

6121.28 24855.27 141223 697952 0.00 0.00 0 0

6354.46 24367.91 125295 671108 0.00 0.00 0 0 0.00 0.00

4882.81 23775.13 146731 1133515 0.00 0.00 0 0

4560.77 23082.65 123486 1100500 0.00 0.00 0 0 0.00 0.00

11004.09 48630.40 146731 1133515 0.00 0.00 0 0

10915.23 47450.56 125295 1100500 0.00 0.00 0 0

51 598 580 9188 28 221 374 795

61 592 740 9097 27 214 363 772 0.00 0.00

3 45 51 813 0 0 0 0

3 43 48 774 0 0 0 0 0.00 0.00

0 0 0 0 0 0 0 1

0 0 0 0 0 0 0 0 0.00 0.00

10 152 146 2218 0 0 0 0

10 151 144 2196 0 0 0 0 0.00 0.00

63.45 795.18 777 12219 27.93 220.75 374 796

73.25 785.61 932 12067 27.11 214.32 363 772

4229.09 6995.78 13577 56368 69.28 2257.09 1001103 1960738

4623.38 7138.55 14782 53683 72.92 2375.88 782455 2063935 0.00 0.00

5058.12 15866.50 4540 191875 3413.44 36888.62 841102 20272263 2012264 22757785

5696.74 16190.31 4451 188113 4023.22 36523.39 1098750 20071548 1983182 21313503

0.00 96.70 0 1516 0.00 0.00 0 0 82 3115

2.78 213.32 199 4090 0.00 0.00 0 0 214 7605

5058.12 15963.20 4540 193391 3413.44 36888.62 841102 20272263 2012346 22760900

5699.52 16403.63 4650 192203 4023.22 36523.39 1098750 20071548 1983396 21321108

257.51 1057.13 1400 51400 0.00 0.00 0 0

49.61 175.96 101 30220 0.00 0.00 0 0 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0.00 0.00

2252.53 12215.90 43151 311827 452.29 8295.72 40578 244887

2792.02 12465.20 47889 308739 439.12 8054.10 43174 237754 0.00 0.00

23850.38 94689.72 226216 1909437 3962.94 47662.18 1883164 22478691 2012346 22760900

25385.62 93388.70 209444 1845345 4562.37 47167.69 1924742 22374009 1983396 21321108
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Universal Sompo General Insurance Company Limited

767.40 7441.69 9457.00 84279.00 192.69 1016.80 1018712.10 13030725.66

574.71 6424.89 8411.00 71395.00 -370.27 520.71 584325.72 9550475.10

136.98 1115.36 189.00 1383.00 1.63 -185.51 688112.72 10146465.32

135.35 1300.87 174.00 1482.00 -15.83 371.93 3481357.54 11837943.71

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

136.98 1115.36 189 1383 1.63 -185.51 688112.72 10146465.32

135.35 1300.87 174 1482 -15.83 371.93 3481357.54 11837943.71

0.00 0.00 0.00 0.00 0.00 -26.41 0.00 0.00

0.00 26.41 0.00 5.00 0.00 26.41 0.00 34600.00

95.06 917.39 101.00 844.00 -68.12 -483.65 17078.54 533728.35

163.18 1401.05 160.00 1122.00 -6.99 604.52 141153.83 615033.95

1341.93 7898.28 34687.00 222351.00 209.76 954.16 195940.90 1116336.23

1132.17 6944.13 35355.00 224473.00 -219.72 -691.29 164068.67 1011883.41

714.45 4914.55 0.00 0.00 -62.47 -1010.51

776.92 5925.06 0.00 0.00 -409.80 -1194.83

2056.38 12812.84 34687 222351 147.29 -56.35 195940.90 1116336.23

1909.09 12869.19 35355 224473 -629.53 -1886.12 164068.67 1011883.41

12 127 99 846 1.31 -12.87 2296 29023

10.24 139.53 120.00 927.00 -10.27 -12.59 1612.78 32783.20

0.00 1.33 0.00 12.00 0.00 -0.70 0 5950

0.00 2.03 0.00 9.00 0.00 -0.24 0.00 6865.00

4.93 15.91 0.00 13.00 3.53 -2.19 1360.00 4518.00

1.40 18.10 2.00 14.00 1.40 -0.81 410.00 2809.50

14 192 16 108 5.60 75.02 3712 39676

9 116 10 141 -6 24 2136 27838

30.89 335.42 115 979 10.44 59.26 7368.34 79166.90

20.46 276.16 132 1091 -14.39 10.74 4158.95 70295.86

18.38 469.22 676 5284 -15.52 36.62 85900.28 3619679.83

33.90 432.60 511.00 4366.00 -12.83 58.84 149182.41 14759634.32

378.90 7276.97 7064 76465 12.69 2475.91 43060.89 502979.90

366.21 4801.06 6236 44847 -40.60 1862.96 28966.33 280476.69

1.64 31.75 88.00 2223.00 -0.07 19.05 22643.17 587990.49

1.71 12.70 99.00 678.00 1.11 3.90 21774.53 186303.01

380.54 7308.72 7152 78688 12.62 2494.96 65704.06 1090970.38

367.92 4813.76 6335 45525 -39.49 1866.87 50740.85 466779.71

681.43 1867.43 8.00 22.00 681.43 1867.43 14150.87 28254.18

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

14.17 31.24 2.00 8.00 10.83 17.10 2466.00 30066.00

3.34 14.14 2.00 7.00 3.34 14.14 0.00 13400.00

367.28 3665.81 10670.00 103353.00 -49.62 26.39 291329.06 2595714.46

416.90 3639.42 12087.00 101255.00 -5.02 184.17 279746.00 2436758.98

4548.50 35965.11 63057 497191 923.66 4766.63 2386762.88 32271107.30

3624.85 31198.48 63167 450721 -1091.01 1772.20 4854733.99 40796805.04
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 5.36 44.65 0.00 0.00

0.00 0.00 0.00 0.00 9.81 72.62 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.41 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 1.40 7.46 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.41 0 0 0 0

0.00 0.00 0 0 1.40 7.46 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

113.13 1175.50 3622.00 35241.00 0.00 0.00 0.00 0.00

177.85 1332.27 4846.00 40045.00 0.00 0.00 0.00 0.00

113.13 1175.50 3622 35241 5.36 45.06 0 0 0 0

177.85 1332.27 4846 40045 11.21 80.08 0 0 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Agriculture Insurance Company of India Ltd.

35097.27 179358.43 122607 370432 22816.90 -33515.07 695899.29 3284371.12

12280.37 212873.50 105341 1130124 -6599.83 11468.68 416033.07 4232047.20

35097.27 179358.43 122607 370432 22816.90 -33515.07 695899.29 3284371.12

12280.37 212873.50 105341 1130124 -6599.83 11468.68 416033.07 4232047.20
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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35097.27 179358.43 122607 370432 NA NA NA NA 4615260 12736529

12280.37 212873.50 105341 1130124 NA NA NA NA 3204212 14830193

35097.27 179358.43 122607 370432 NA NA NA NA 4615260 12736529

12280.37 212873.50 105341 1130124 NA NA NA NA 3204212 14830193
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Apollo Munich Health Insurance Company Limited

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

175.67 1261.26 4701 34905.00 175.67 1261.26 272977.24 1695760.79

114.85 779.86 3335 20934.00 114.85 779.86 268244.93 1861470.36

4048.32 29906.34 34729 230149.00 4048.32 29906.34 203117.81 1331740.56

3669.66 25455.65 34624 200278.00 3669.66 25455.65 305203.02 1335818.32

83.88 573.56 2650 26220.00 83.88 573.56 538157.25 3204482.50

63.86 458.78 2114 18513.00 63.86 458.78 493024.00 2814980.25

4132.20 30479.90 37379 256369 4132.20 30479.90 741275.06 4536223.06

3733.52 25914.43 36738 218791 3733.52 25914.43 798227.02 4150798.57

346.08 1084.60 0 2 346.08 1084.60 1605775.50 3185397.00

179.33 698.62 0 0 179.33 698.62 781030.00 2730060.00

4653.95 32825.75 42080 291276 4653.95 32825.75 2620027.80 9417380.85

4027.70 27392.91 40073 239725 4027.70 27392.91 1847501.95 8742328.93
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)

95

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

19.22 39.02 14305 17659 0 0.00 0 0

1.39 13.01 77 428 0 0.00 0 0

296.31 1148.15 6208 32236 0 0.00 0 0 107482 783416

94.69 1054.53 3540 75509 2 287.17 431 59585 101070 768212

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0 5241 36830

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0 3945 32063

296.31 1148.15 6208 32236 0.00 0.00 0 0 112723 820246

94.69 1054.53 3540 75509 1.68 287.17 431 59585 105015 800275

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

315.53 1187.17 20513 49895 0.00 0.00 0 0 112723 820246

96.08 1067.53 3617 75937 1.68 287.17 431 59585 105015 800275
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: CignaTTK Health Insurance Company Limited

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

119.24 486.35  1,295  5,068 119.24 486.35  5,545.50  22,674.50

119.24 486.35 1295 5068 119.24 486.35 5545.50 22674.50

0.00 0.00 0 0 0.00 0.00 0.00 0.00

119.24 486.35 1295 5068 119.24 486.35 5545.50 22674.50

0.00 0.00 0 0 0.00 0.00 0.00 0.00
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00  -  - 0.00 0.00  -  -  2,732  10,676

0.00 0.00 0 0 0.00 0.00 0 0 2732 10676

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 2732 10676

0.00 0.00 0 0 0.00 0.00 0 0 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Export Credit Guarantee Corporation of India Ltd.,

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

10995 72036 651 53330 1271 2254 275700 2265483

9723 69782 781 5209 406 6343 211971 2272496

10995.00 72035.66 651 53330 1271.46 2253.75 275700.45 2265483.24

9723.26 69781.91 781 5209 406.44 6342.64 211971.21 2272496.04
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0 0 0 0 0 0 0 0

0 0 0 0 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Max Bupa Health Insurance Company Limited

 0.94  52.10  3.00  41.00  0.94  52.10  952.00  25,035.27

15.47 65.22 28.00 139.00  15.47  65.22 10824.30  76,727.89

 2,684.94  18,556.73  16,202.00  119,793.00  2,684.94  18,556.73  188,250.29  1,299,330.06

2430.19 15427.21 15808.00 108591.00  2,430.19  15,427.21 245256.30  1,112,080.11

2684.94 18556.73 16202.00 119793.00 2684.94 18556.73 188250.29 1299330.06

2430.19 15427.21 15808.00 108591.00 2430.19 15427.21 245256.30 1112080.11

 2,685.88  18,608.83  16,205.00  119,834.00  2,685.88  18,608.83  189,202.29  1,324,365.33

 2,445.66  15,492.44  15,836.00  108,730.00  2,445.66  15,492.44  256,080.60  1,188,808.00
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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 -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -

 17.20  206.70  133.00  2,683.00  0.17  2.24  2.00  47.00  56,848.00  389,666.00

 13.64  81.73  145.00  951.00  -  1.40  - 67.00 75965.00 384588.00

17.20 206.70 133.00 2683.00 0.17 2.24 2.00 47.00 56848.00 389666.00

13.64 81.73 145.00 951.00 0.00 1.40 0.00 67.00 75965.00 384588.00

 17.20  206.70  133.00  2,683.00  0.17  2.24  2.00  47.00  56,848.00  389,666.00

 13.64  81.73  145.00  951.00  -  1.40  -  67.00  75,965.00  384,588.00
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Religare Health Insurance Company Limited

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

89.34 339.27 851.00 3016.00 35.45 188.66 191043.31 553798.57

53.89 150.61 21 136 53.89 150.61 118994.06 302539.29

1588.03 11845.92 8570.00 62837.00 755.15 3291.12 77737.52 658553.83

832.88 8554.80 4820 23557 382.40 7060.21 23359.04 639767.58

14.02 49.05 629.00 1346.00 14.02 49.05 451.40 1148.30

0.00 0.00 0 0 0.00 0.00 0.00 0.00

1602.06 11894.98 9199 64183 769.18 3340.18 78188.92 659702.13

832.88 8554.80 4820 23557 382.40 7060.21 23359.04 639767.58

1691.39 12234.25 10050 67199 804.62 3528.84 269232.23 1213500.70

886.77 8705.41 4841 23693 436.29 7210.82 142353.10 942306.87
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

2.75 5.19 3.00 38.00 0.00 0.00 0.00 0.00 18451.00 81323.00

0.00 0.00 0 0.00 0.00 0.00 0.00 0.00 13156 62470

28.85 114.15 74.00 668.00 25.94 62.56 76698.00 209008.00 119212.00 577640.00

5.14 42.91 71 602 0.00 0.00 0.00 0.00 17697 448608

0.01 0.12 1.00 3.00 0.00 0.00 0.00 0.00 851.00 1791.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00 0 0

28.85 114.27 75 671 25.94 62.56 76698.00 209008.00 120063 579431

5.14 42.91 71 602 0.00 0.00 0 0 17697 448608

31.61 119.46 78 709 25.94 62.56 76698 209008 138514 660754

5.14 42.91 71 602 0.00 0.00 0 0 30853 511078
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable

Name of the Insurer: Star Health and Allied Insurance Company Limited

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

281.79 1703.36 14054 98871.00 108.28 487.99 361055.08 2567436.40

173.51 1215.37 11442 82601.00 57.24 337.80 189917.42 1350379.16

10081.66 69965.51 123904 828341.00 2581.69 16485.65 695991.99 4873525.72

7499.97 53479.86 101868 712828.00 2228.90 9800.56 696972.84 4561630.77

62.55 729.29 2858 22543.00 -0.05 -140.59 322670.45 3094279.94

62.60 869.88 2247 28334.00 -7.72 -6.75 321345.47 2693026.35

10144.21 70694.80 126762 850884 2581.64 16345.06 1018662.44 7967805.66

7562.57 54349.74 104115 741162 2221.18 9793.81 1018318.31 7254657.12

0.00 0.00 0 0.00 0.00 0.00 0 0.00

0.00 0.00 0 0.00 0.00 0.00 0 0.00

10426.00 72398.16 140816 949755 2689.92 16833.05 1379717.52 10535242.06

7736.08 55565.11 115557 823763 2278.42 10131.61 1208235.73 8605036.28
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF OCTOBER, 2014

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

30.32 254.06 2456 16011.00 29.45 271.14 4050 34189.00

23.63 194.01 1958 14526.00 36.00 247.85 5452 40623.00

1201.39 7386.32 17533 108839.00 1862.93 13280.31 -10377 2792854.00 95452 3504149.00

832.36 5609.86 13102 98680.00 1581.70 15494.47 24568 4734734.00 112056 5351101.00

4.68 49.49 239 1657.00 11.01 2495.64 387 4010.00 2858 22553.00

4.13 74.55 170 2296.00 11.43 199.51 415 6555.00 2247 28334.00

1206.07 7435.81 17772 110496 1873.94 15775.95 -9990 2796864 98310 3526702

836.49 5684.41 13272 100976 1593.13 15693.98 24983 4741289 114303 5379435

0.00 0.00 0 0

0.00 0.00 0 0

1236.39 7689.87 20228 126507 1903.39 16047.09 -5940 2831053 98310 3526702

860.12 5878.42 15230 115502 1629.13 15941.83 30435 4781912 114303 5379435
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You may contact IRDA of India Call Centre at 155255 if your grievance has not been attended to by the insurance
company or you may approach the Insurance Ombudsman, if applicable, For further information

visit www.gbic.co.in  or  www.igms.irda.gov.in

ULIPS 
KE 

CHAARSUTRA 

~!mar Bemtsaa 
--

A Unit Linked Insurance Policy (ULIP) is a long term 
instrument for risk protection with a lock-in period of 5 years. 

• Do you know that you can ' t surrender your ULIP policy for a period of 5 years? 

lfyou surrender the policy before 5 years, no payment wiU be made by your insurer until the 
expiry of five years. 

• Do you know that for your Pension/ Annuity ULIP you can commute only one third of the surrender 
value after the lock-in period? 

The remaining amount must be used to purchase an annuity, as allowed. 

• Do you know that a certain percentage of the premium goes towards various charges of the insurance 
company? 

Find out the sum total of charges and invest in products having lower charges. 

• Do you know that the insurance company deducts certain amounts towards surrender charges from 
the amount payable to you if you surrender your policy? 

Find out the exact percentage of Surrender Charges before buying ULIPs. 

Remember that it is in your interest not to surrender your ULIP Policy before it expires. 

Wai 

A public awareness initiative by 

~ m1 fuf.l'-1 lilcfi ~ fmmnnf~ 
INSURANCE REGULATORY AND 
DEVELOPMENT AUTHORITY OF INDIA 

Promoting lnsurant:'1. Protecting Insured. 

www.irda.gov.in 
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EVENTS

2-3 Feb 2015 , Recalibrating Leadership Journey

Venue: NIA Pune

"5-6 Feb 2015, Asia Insurance Conference on Employee Benefits

Venue: “Hong Kong" "Theme: ''Using Insurance as a Partner to Innovate

“Employee Benefits Schemes while Controlling Costs''"

"9-10 Feb 2015,“ 15th Asia CEO Insurance Summit

Venue: Grand Hyatt Hotel, Theme: ''Disruptions, Innovation & New Horizons

Singapore" Reinventing the Business''

"3-4 Mar 2015, Theme: ''Optimising the Role of Brokers in the

Venue: “Mandarin Oriental, Insurance Value Chain''

Kuala Lumpur, Malaysia"

"23-24 Mar 2015, 10th Asia Conference on Healthcare and Health Insurance

Venue: “Mandarin Orchard

Hotel, Singapore"

9th - 20th March 2015, Comprehensive Technical Programme in Life Insurance

Venue: NIA Pune

2nd - 7th Feb, 2015, Regulation of Insurance Products,

online course http://www.naic.org/education_home.htm

9th -13th Feb, Investment Credit, Project Finance in Agriculture

Venue: NIRD,Hyderabad and Allied Activities

idai 



IRDA of India Does Not Sell Insurance!
The public are hereby cautioned regarding the following:

• There are certain telephone calls by persons claiming to be
employees of Insurance Regulatory and Development Authority of
India (IRDA of India), trying to sell insurance policies or offer 'benefits'.

• IRDA of India does not sell or promote any insurance product or
offer any benefit.

• If any person approaches you claiming to be IRDA of India employee
for sale of insurance products or offering any 'benefit', please report
it to the nearest police station.

IRDA of India regulates the activities of insurance companies
to protect the interests of the general public and insurance
policyholders

You may contact IRDA of India Call Centre at 155255 or Lon on to www.igms.irda.gov.in
If your grievance has not been attended to by the insurance company.

• ·m«fta vmi Rl IS!~,q~ Jin ftnnm ~ 
JIL ~NSURA!NCE REGIJl l ATORYAND 
Wal DEVELOPMENT AUTH01Rl,TY OF INDIA 

Promotlna fn.lltmm°"'" PYttreetJng It:i1Irred 

www.lrda.gov.ln 


