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From the

Publisher

T.S. Vijayan

F
rom the days that life insurance made a simple

yet significant entry into the Indian domain

during the British regime to the present day

complex network of insurance relationships that

several Indian business houses nurture with some of

the biggest names in the global insurance arena;

insurance business in India can be said to have

traversed a full circle. In between, in the pre-

nationalization days, we have had occasion to witness

the gross failure of the industry owing to vested

interests of the players that prompted the policymakers

to nationalize both the arms of insurance – life and

non-life – in order that the interests of the

policyholders are protected.

Insurance industry has registered phenomenal growth

both in terms of business figures as also geographical

expansion during this period, reaching even the

remote parts of the country that hitherto remained out

of the insurance map of the country. In tune with the

demands of globalization and liberalization that were

the order of the day, the Indian insurance industry was

once again opened up for private participation; and this

opened the gates for several world renowned players

to open shops, in joint ventures with their Indian

counterparts, in the insurance domain. The result was

further expansion of business and improvement of

competition-driven efficiency levels in the entire

gamut of insurance services. Notwithstanding the

intermittent downward slide in the levels of business, it

can be said that insurance business has registered a

noteworthy growth in the over-a-decade period of

privatization; and a stage has been set for the

establishment of several global standards in business

levels and customer service.

The period was also in the news for a few significant

landmark developments in the domain of insurance

regulation that were driven by reports of large scale

exploitation of the consumers’ lack of awareness of

insurance nuances. In a domain where the majority of

the people are below par as far as the understanding of

the contractual obligations is concerned, it is even more

essential that the players and their distributors exercise

an additional care to ensure that the customer

understands the features of the product being sold. It is

to be appreciated that this alone would guarantee a

long-term success of the industry, both as regards

business proportions as well as consumer satisfaction

and business retention.

‘Trends and Challenges in the Industry’ is the focus of

this issue of the . Taking into account the fact

that the subject is vast and expansive, the next issue of

the will also focus on ‘Trends and Challenges’.
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from the editor

sustained over a period of time, it was

evident that the fruits of a competitive

market were by and large being reaped.

This expansion, however, brought along

with it several controversies that were

related to some aggressive styles of

marketing – coupled with insufficient

levels of a post-sale follow-up and service.

This compelled the policymakers to take a

few tough measures in order that the

interests of the policyholders were always

protected. It would not be out of place to

mention here that the focus is emphatic in

a few areas of the insurance domain that

need to be given the top priority – in the

interest of the nation. It is expected that all

the stakeholders put their shoulders

together in achieving a steady and

balanced growth in the years to come.

‘Trends and Challenges in the Insurance

Industry’ is the focus of this issue of the

One of the very important lines of

insurance business that has a huge role to

play in the healthy progress of the country

is Health insurance. While on one hand,

the class has demonstrated tremendous

progress over the last few years; on the

other hand, it has been replete with

several controversies that have taken the

sheen out of the rapid expansion. In the

first article of this issue, Mr. Aloke Gupta

gives a vivid account of what has been

ailing the Health insurance class, and a

few prescriptions as to what can be done

to overcome several of these ‘ills’. In the

next article, Dr. N. Sivakumar and Mr. R.

Yegnanarayanan draw a few parallels in

other industries that have set the tone for

progressive development; and on how

Journal.

The post-nationalization period of the

Indian insurance industry presents a

healthy picture of rock-like consolidation

apart from the reasonably large growth

levels that it accomplished. One very

significant aspect that can be attributed to

it is the geographical expansion that was

witnessed during the period. From a level

of a near total absence of insurance

awareness in the people, the expansion of

offices far and wide rendered good

exposure to the people about the

usefulness of insurance. In a domain

devoid of even the basics about insurance

knowledge, the rural areas started feeling

the presence of one more important arm

of the financial services, besides banking.

For long, it has been felt that the need for

insurance as also the rural folk’s

affordability towards it were not very

great. Although it cannot be said that such

a notion is altogether a thing of the past,

we have made tremendous progress in

this direction.

Nevertheless, it was felt that the presence

of only a few players in the domain,

further aided by the fact that genuine

competition was lacking, led to a situation

that seriously brought into discussion

whether the industry needed to be

opened up again for private participation.

This, along with the winds of globalization

and liberalization that were blowing

across the world, led to the industry being

privatized once again – while ensuring

that the pitfalls that were experienced

earlier would not be repeated. The results

of new found competition were there

aplenty for everyone to witness. Though

huge levels of growth could not be

insurance can take lessons from such

trendsetters so that the industry

progresses in the long run.

For an emerging market, especially, it is

essential that personal lines of insurance

industry register large levels of growth so

that the essence of healthy expansion is

accomplished. Mr. P.C. James deals with

the nuances related to personal lines of

Non-life insurance class and on how we

can improve the performance in this

domain. Financial inclusion is the current

buzzword globa l ly, and severa l

economies are working hard towards

ensuring that the ‘bottom of the pyramid’

is actively brought into the financial

services fold. A few suggestions for

‘insurance inclusion’ within the overall

ambit of financial inclusion are what Ms.

Nidhi Choudhari has to make, in the next

article. One of the most debated areas of

market-related controversies that was

referred to earlier in this page relates to

improper selling of products to gullible

prospects in the Life insurance domain. Mr.

Avinash Singaraju argues why it should

not be possible to adopt ethical practices

while selling policies.

There is no end to the challenges that the

industry confronts, as we consolidate and

set new trends. Let us have a look at a few

more ‘Trends and Challenges’ of the

industry in the next issue of the

once again.

Journal

Endless Challenges
- Indian Insurance Industry

U. Jawaharlal
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SI
No

Particulars
Premium

Mar, 2012 Mar, 2013

Policies

Mar, 2012 Mar, 2013

Sum Assured

Mar, 2012 Mar, 2013

Non linked*
1 Life

2 General Annuity

3 Pension

4 Health

A. Sub total 10299.86 14617.48 1658314 2247074 22656.59 37162.93

Linked*
1 Life

2 General Annuity

3 Pension

4 Health

B. Sub total 8095.51 2071.11 1128123 168235 14656.48 3767.83

C. Total (A+B) 18395.37 16688.59 2786437 2415309 37313.07 40930.76

Non linked

D. Sub total 6.14 5.39 14 6 79.90 69.30

Linked

E. Sub total 0.24 0.21 487 193 845.65 365.97

F. Total (D+E) 6.38 5.60 502 199 925.55 435.27

G. **Grand Total (C+F) 18401.75 16694.20 2786437 2415309 38238.62 41366.03

with profit 6611.70 9977.20 992198 1539825 8831.00 24833.49
without profit 2407.91 3060.92 629008 668746 13803.04 12213.31

with profit 2.22 0.00 183 0 0.00 0.00
without profit 1156.47 1445.44 29705 37350 3.12 70.39

with profit 55.25 11.60 4576 927 2.43 44.19
without profit 65.91 122.17 2410 199 2.13 0.45

with profit 0.00 0.00 0 0 0.00 0.00
without profit 0.40 0.15 234 27 14.87 1.09

with profit 0.00 0.00 0 0 0.00 0.00
without profit 7922.81 2030.96 1111955 168029 14648.06 3767.25

with profit 0.00 0.00 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0.00 0.00

with profit 0.00 0.00 0 0 0.00 0.00
without profit 170.53 39.95 15711 176 0.30 -0.05

with profit 0.00 0.00 0 0 0.00 0.00
without profit 2.17 0.21 457 30 8.12 0.63

Riders:

1 Health# 0.03 0.00 0 0 0.32 0.14

2 Accident## 0.32 0.27 14 6 68.30 60.20

3 Term 0.01 0.00 0 0 0.29 0.09

4 Others 5.78 5.12 0 0 10.98 8.87

1 Health# 0.02 0.01 1 0 2.09 1.18

2 Accident## 0.22 0.19 485 192 838.53 362.94

3 Term 0.00 0.00 0 0 0.47 0.48

4 Others 0.00 0.01 2 0 4.57 1.37

INDIVIDUAL SINGLE PREMIUM (INCLUDING RURAL & SOCIAL)

* Excluding rider figures.
** for policies Grand Total is C.
# All riders related to critical illness benefit, hospitalisation benefit and medical treatment.
## Disability related riders.
The premium  is actual amount received and not annualised premium.

( in Crores)M

FIRST YEAR PREMIUM OF LIFE INSURERS FOR THE QUARTER MARCH 2013
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SI
No

Particulars
Premium

Mar, 2012 Mar, 2013

Policies

Mar, 2012 Mar, 2013

Sum Assured

Mar, 2012 Mar, 2013

INDIVIDUAL NON - SINGLE PREMIUM (INCLUDING RURAL & SOCIAL)

* Excluding rider figures.
** for policies Grand Total is C.
# All riders related to critical illness benefit, hospitalisation benefit and medical treatment.
## Disability related riders.
The premium  is actual amount received and not annualised premium.

( in Crores)M

FIRST YEAR PREMIUM OF LIFE INSURERS FOR THE QUARTER ENDED MARCH 2013

Non linked*
1 Life

2 General Annuity

3 Pension

4 Health

A. Sub total 38566.49 38553.74 39836042 40550288 690981.77 734893.53

Linked*
1 Life

2 General Annuity

3 Pension

4 Health

B. Sub total 7472.92 6721.40 1538837 1189701 75516.76 69359.28

C. Total (A+B) 46039.41 45275.14 41374879 41739989 766498.53 804252.81

Non linked

D. Sub total

Linked

E. Sub total 3.72 2.68 1333 733 4238.20 3018.50

F. Total (D+E) 61.97 74.86 16781 13945 51219.22 54036.44

G. **Grand Total (C+F) 46101.38 45350.00 41374879 41739989 817717.75 858289.25

with profit 34413.33 33666.19 33084402 33266723 504657.10 501767.41
without profit 3273.18 4676.36 6298878 6833469 180835.49 229300.66

with profit 2.41 0.85 399 0 0.00 0.00
without profit 0.00 0.00 0 0 0.00 0.00

with profit 342.79 49.07 43897 18713 1307.88 507.29
without profit 390.09 34.25 62301 -120 118.81 -0.05

with profit 0.00 0.00 0 0 0.00 0.00
without profit 144.68 127.02 346165 431503 4062.49 3318.21

with profit 0.06 0.04 0 0 0.00 0.00
without profit 7257.83 6395.44 1472074 1132423 73969.57 68191.31

with profit 0.00 0.00 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0.00 0.00

with profit 0.01 0.00 0 0 0.00 0.00
without profit 123.81 265.10 9654 23997 -21.03 -11.93

with profit 0.00 0.00 0 16 0.00 0.00
without profit 91.21 60.82 57109 33265 1568.22 1179.90

Riders:

1 Health# 12.37 14.70 1351 1555 2400.28 2449.76

2 Accident## 29.52 27.70 13438 10720 38622.90 40174.06

3 Term 4.75 16.38 513 727 945.92 3366.83

4 Others 11.62 13.41 146 211 5011.92 5027.29

58.26 72.19 15448 13213 46981.02 51017.94

1 Health# 1.33 0.87 130 44 208.48 120.88

2 Accident## 1.40 1.11 973 576 3717.95 2688.07

3 Term 0.25 0.04 7 1 155.29 84.93

4 Others 0.74 0.65 223 112 156.47 124.62
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GROUP SINGLE PREMIUM (INCLUDING RURAL & SOCIAL) ( in Crores)M

* Excluding rider figures.
** for no.of schemes & lives covered Grand Total is C.
# All riders related to critical illness benefit, hospitalisation benefit and medical treatment.
## Disability related riders.
The premium is actual amount received and not annualised premium.

FIRST YEAR PREMIUM OF LIFE INSURERS FOR THE QUARTER ENDED  MARCH 2013

SI
No

Particulars
Premium

Mar, 2012 Mar, 2013

No. of Schemes

Mar, 2012 Mar, 2013

Lives Covered

Mar, 2012 Mar, 2013

Sum Assured

Mar, 2012 Mar, 2013

Non linked*
1 Life

2 GeneralAnnuity

3 Pension

4 Health

Linked*
1 Life

2 GeneralAnnuity

3 Pension

4 Health

a) Group Gratuity Schemes
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 11826.81 12492.54 3527 157 3580154 479847 12552.92 409.41

b) Group Savings Linked Schemes
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 33.42 293.03 52 61 8274 12357 89.64 102.17

c) EDLI
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 2.60 2.56 429 74 2324485 214430 11063.99 2846.80

d) Others
with profit 0.00 1.43 0 0 0 85 0.00 0.01
without profit 5040.87 4487.60 16549 1390 27886441 20902711 195471.65 232408.77

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 3296.09 4837.13 34 48 14889 140880 0.02 0.02

with profit 0.00 379.23 0 7 0 0 0.00 0.00
without profit 12872.27 15377.70 642 0 1910151 494506 236.49 224.46

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0 0 0.00 0.00

A. Sub total 33072.07 37871.23 21233 1737 35724394 22244816 219414.71 235991.64

a) Group Gratuity Schemes
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 10.68 319.01 1 21 7322 45668 0.73 4.37

b) Group Savings Linked Schemes
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 139.84 55.35 4 2 5630 2378 260.88 85.32

c) EDLI
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0 0 0.00 0.00

d) Others
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.01 30.40 0 0 -22 28 0.00 0.00

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0 0 0.00 0.00

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.00 73.95 0 0 0 444 0.00 0.00

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0 0 0.00 0.00

B. Sub total 150.53 478.70 5 23 12930 48518 261.60 89.70

C. Total (A+B) 33222.60 38349.93 21238 1760 35737324 22293334 219676.31 236081.34

Riders:

Non linked

1 Health# 0.51 0.83 28 39 4237 8214 401.97 611.19

2 Accident## 0.80 5.09 110 128 107276 291729 3677.27 6967.15

3 Term 0.00 0.00 0 0 0 0 0.00 0.00

4 Others 0.00 0.00 0 0 0 0 0.00 0.00

D. Sub total 1.31 5.93 138 167 111513.00 299943.00 4079.25 7578.34

Linked

1 Health# 0.00 0.00 0 0 0 0 0.00 0.00

2 Accident## 0.04 0.04 0 0 0 0 0.00 0.00

3 Term 0.00 0.00 0 0 0 0 0.00 0.00

4 Others 0.00 0.00 0 0 0 0 0.00 0.00

E. Sub total 0.04 0.04 0 0 0.00 0.00 0.00 0.00

F. Total (D+E) 1.35 5.96 138 167 111513.00 299943.00 4079.25 7578.34

G. **Grand Total (C+F) 33223.95 38355.89 21238 1760 35737324 22293334 223755.56 243659.68
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FIRST YEAR PREMIUM OF LIFE INSURERS FOR THE QUARTER ENDED MARCH 2013

GROUP NEW BUSINESS-NON-SINGLE PREMIUM (INCLUDING RURAL & SOCIAL) ( in Crores)M

* Excluding rider figures.
** for no.of schemes & lives covered Grand Total is C.
# All riders related to critical illness benefit, hospitalisation benefit and medical treatment.
## Disability related riders.

The premium is actual amount received and not annualised premium.

SI
No

Particulars
Premium

Mar, 2012 Mar, 2013

No. of Schemes

Mar, 2012 Mar, 2013

Lives Covered

Mar, 2012 Mar, 2013

Sum Assured

Mar, 2012 Mar, 2013

Non linked*
1 Life

2 GeneralAnnuity

3 Pension

4 Health

Linked*
1 Life

2 GeneralAnnuity

3 Pension

4 Health

a) Group Gratuity Schemes
with profit 146.60 17.01 20 4 118858 1271 11.89 0.13
without profit 966.52 1170.44 398 3013 661670 3590412 888.99 14434.27

b) Group Savings Linked Schemes
with profit 6.23 4.57 4 0 4783 4263 34.17 30.95
without profit 314.63 558.70 644 684 1492397 2221618 13455.68 13140.62

c) EDLI
with profit 0.00 0.00 0 3 0 20574 0.00 278.47
without profit 22.73 20.58 451 788 1178832 3316154 16489.46 25510.30

d) Others
with profit 2.12 17.37 1 3 2773 19172 0.28 1.92
without profit 2455.49 995.15 8180 24581 24970684 46237685 253670.70 353975.76

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0 0 0.00 0.00

with profit 536.79 92.03 23 0 1447 711 0.00 0.00
without profit 9845.07 2178.05 83 52 471334 51425 20.46 56.82

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 2.21 -0.01 1 0 20989 -44 405.54 -23.21

A. Sub total 14298.39 5053.89 9881 29128 29019472.00 55463241.00 284977.14 407406.03

a) Group Gratuity Schemes
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 1630.18 1406.50 333 376 1018502 575567 5201.11 3410.95

b) Group Savings Linked Schemes
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 31.00 14.40 54 47 29261 23119 789.16 661.34

c) EDLI
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0 0 0.00 0.00

d) Others
with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 170.81 102.56 16 18 12514 898 36.38 80.93

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0 0 0.00 0.00

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 365.50 21.39 22 20 7261 1726 0.00 0.00

with profit 0.00 0.00 0 0 0 0 0.00 0.00
without profit 0.00 0.00 0 0 0 0 0.00 0.00

B. Sub total 2197.49 1544.85 425 461 1067538.00 601310.00 6026.66 4153.22

C. Total (A+B) 16495.89 6598.73 10306 29589 30087010.00 56064551.00 291003.81 411559.26

Riders:

Non linked

1 Health# 6.30 6.51 130 138 162754 394266 18332.01 32554.09

2 Accident## 3.37 5.19 61 68 50846 78844 3901.04 5773.57

3 Term 0.03 0.09 1 1 7668 7250 609.21 740.17

4 Others 0.02 0.04 6 9 2087 2547 521.46 830.16

D. Sub total 9.72 11.83 198 216 223355.00 482907.33 23363.72 39897.98

Linked

1 Health# 0.00 0.00 0 0 0 0 0.00 0.00

2 Accident## 0.04 0.00 0 0 0 0 0.00 0.00

3 Term 0.00 0.00 0 0 0 0 0.00 0.00

4 Others 0.00 0.00 0 0 0 0 0.00 0.00

E. Sub total 0.04 0.00 0 0 0.00 0.00 0.00 0.00

F. Total (D+E) 9.75 11.83 198 216 223355.00 482907.33 23363.72 39897.98

G. **Grand Total (C+F) 16505.64 6610.56 10230 29589 29991305 56064551 314367.53 451457.24

i ~----------------i• 
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To Chairman / CEOs of All Insurance Companies
Ref:  IRDA/NL/GDL/000/093/05/2013 Date: 15.05.2013.

To,

Chairman / CEOs of all the Insurance

Companies

The Authority has been approached by

Indian insurance companies seeking

permission to open Offices outside India.

In order to exploit the foreign market,

after due consideration. The following

guidelines are been issued by the

Authority under the powers vested on it

under section 114 (zd) of the Insurance

Act, 1938.

1. A “Foreign insurance company” shall

mean a company registered outside

India whose paid-up capital is

subscribed to by an Indian insurance

company and shall include a foreign

subsidiary company wherein the

Indian insurance company has a

holding of more than 50% of its paid-

up capital or is in a position to control

the composition of its Board of

Directors. It shall also include a branch

office of the Indian insurance

company which means (a) any

establishment described as a branch

by the company; or (b) any

establishment carrying on either the

same or substantially the same

activity as that carried on by the head

of the company.

i. The class of insurance business to be

transacted at foreign insurance

company could be:

Guidelines for opening of foreign

insurance company (including branch

office) outside India by an Indian

insurance company registered with the

IRDA

2. General

a. Life insurance business

b. General insurance business including

health insurance business

c. Reinsurance business

and will be the same for which the

Indian insurance company has been

granted the certificate of registration

by the Authority.

ii. A registered Indian insurance

company desiring to open a foreign

insurance company “(including

branch office) to carryon life insurance

or general insurance or reinsurance

business shall make a requisition for

registration application in Form IRDA-

FJV-WoS-1, annexed at Annexure -1 to

these guidelines.

iii. The registered Indian Insurance

company shll submit to the Authority

the regulatory architecture along-

with reporting, compliance and all

other requirements necessary for the

establishment and conduct of

insurance business of the jurisdiction

where it intends to set up a foreign

insurance company (including branch

office).

iv. The Indian insurance company

shall also furnish to the Authority

the expenses invo lved in

establishing such a foreign

insurance company (including

branch office) and the burden it will

cast on it.

I The Authority would consider

requests from registered Indian

insurance companies to set-up

3. Eligibility Criteria

foreign insurance company (including

branch office) based on the following

norms:

a. The registered Indian insurance

company should have been in

operations for atleast 3 years. In the

case of insurers in the private sector,

this will be reckoned from the date of

issue of R3.

b. The registered Indian insurance

company should have the following

financials :-

• Net worth for Life insurance
companies - 500.00 Crs.

• Net worth for Non-Life insurance
companies - 250.00 Crs.

• Net worth for Reinsurance
companies - 750.00 Crs.

• Solvency for both - as prescribed
life and non-life by IRDA
insurance companies

• Profit for life - for the 3
non-life and years out of
reinsurance the last 5 years,
companies

c. Board resolution in support of such

a commitment by an Indian

insurance company.

d. The registered Indian insurance

company should not suffer from any

adverse report of the Authority on its

t r a c k r e c o r d o f r e g u l a t o r y

compliances, for 3 years out of the

last 5 years from the date of

application.

e. Any other requirement that may be

specified by the Authority from time to

time.
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4. Terms and Conditions

5.

6. Operational requirements

I. Delegation of underwrit ing

authority:

I The following terms and conditions

which shall govern the approval of

the foreign insurance company

(including branch office) of insurers:

a. Initial and further augmentation of

capital and liabilities met out of the

the Shareholder's funds beyond

solvency margin requirement.

b. Compliance with Know your

Customer (KYC) and Anti-Money

Laundering (AML) guidelines.

c. Compliance with Foreign Exchange

Management Act, 1999 and any other

law in force governing the operations

of such offices.

d. Compliance with host country

solvency requirements.

The Indian insurance company shall

file the copy of the license/certificate

of registration upon receipt of the

same from the host country.

The Board of the Indian insurance

co m p a n y s h a l l a p p ro v e t h e

operational details for conducting

business in the host country which

shall include the following minimum

points:-

a. Indian insurers at the beginning of

every year shall review the

underwriting limits delegated to the

foreign branch office and depending

upon the financial net-worth,

exposures, business plan, etc have

the limits approved by the Board of

Directors and filed with the Authority.

ii. Underwriting Issues :

iii. Investment Management:

a. Indian insurers are advised to

formulate an 'Underwriting Policy'

specially formulated for their foreign

branches duly approved by the Board

of Directors. Insurers should also

formulate country-wise policies,

which need to be approved by their

Board. The Indian insurers shall

ensure that the design and rating of

products is on sound and prudent

underwriting basis. The contingencies

insured under the product should

be clear and provide transparent

cover which is of value to the insured.

b. Comprehens ive 'Underwr i t ing

Manual' to be followed by the foreign

branches in respect to different

aspects of its underwriting portfolio,

should be compiled and enforced for

observance at all levels. The Indian

insurers should have a mechanism to

review the delegated powers of

functionaries at the overseas

branches as regards adequacy of such

powers to meet market opportunities

and timely business response needs.

a. The Indian insurers should formulate

an "Investment Policy" to suit the

scale, nature and area of operations of

the foreign branch offices apart from

business considerations and submit

the same before its Board of Directors

for its approval. In framing such a

policy, the issues relating to

compliance with host regulator's

requirements, liquidity, prudential

norms, exposure limits, stop loss limits

in securities trading, management of

all investment & market risks,

management of assets liabilities

mismatch, investment audits and

investment statistics, etc. may be

addressed.

iv. Risk Management:

v. Reinsurance:

vi. Supervision and Control by Parent

Indian insurer:

a. The Indian insurers should be

compliant to risk management

regulatory to meet the regulatory

requirements of the host supervisor.

a. The Indian insurers shall file with the

Board of Directors detai ls of

reinsurance arrangements proposed

for the foreign branches to take care of

the exposures that arise on account of

the underwriting of risks taken in

those countries. This should cover

details of structure of reinsurance

p r o g r a m m e c o v e r i n g b o t h

proportional and non-proportional

arrangements, net retentions,

obligatory cessions, if any, classes

c o v e r e d b y r e i n s u r a n c e

arrangements, extent of catastrophe

covers, security of reinsurers,

placement of reinsurance cessions,

reinsurance recoveries, outstanding

loss provisions, etc.

a. The Indian insurer should review and

revise all control returns including the

system of per iodical reviews

submitted by the foreign branches to

their Head Office, to ensure effective

supervision and control and to

monitor their continued viability.

Synopsis of the findings of the

inspection I audit I scrutiny and

compliance submitted by the

branches should be put up to the

Audit Committee of the Board at half-

yearly intervals.

b. The insurer should also provide

systems and checks to ensure that

delegated powers are exercised

prudently and judiciously by the

authorised officials and has no

adverse fallout on the parent office.

i 
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c. The Indian insurers should also

review the delegated powers of

functionaries at the overseas

branches as regards adequacy of such

powers to meet local policyholder's

expectations.

a. The Indian insurer utilize the

services of its appointed actuary for

valuation of liabilities, investment

performance, solvency margin ratio,

design and pricing of insurance

products, creation of reserves for

outstanding claims and any other

matter which the Board of Directors

deem fit.

a. The Indian insurer should have a

comprehensive "Claims Manual"

which gives the manner in

which the claims shall be

p r o c e s s e d , d o c u m e n t a t i o n ,

d e l e g a t i o n o f a u t h o r i t y ,

policyholders servicing, grievance

redressal, etc.

ix. The Board shall be responsible for

monitoring the functioning of the

operation of the foreign insurance

company (including branch office)

at regular levels and report to the

Authority any event/development

which can impair the functioning of

the foreign insurance company

(including branch office).

The Board of the company shall

review the reports of the branches on

a regular basis through difference

minimum reporting statement given

below:-

a. Audited annual report g1v1ng full

details of activities undertaken

including premium underwritten,

vii. Actuarial Issues:-

viii Claims settlement issues:

7. Reporting requirements by the

company to IRDA for information

I. Financial reporting

c la ims incurred, expenses of

m a n a g e m e n t , c o m m i s s i o n ,

investment income, profits, technical

reserves, outstanding recoveries, etc

in the form specified in IRDA's

accounting regulations.

b. Investment of funds, returns on

investment, NPAs, etc in the formats

specified by the Authority.

c. Report of the appointed actuary on

the valuation of assets, liabilities and

solvency margin of the foreign branch

office.

a. On quarterly basis the business

mobilized through the branch office,

expenses incurred, claims

performance, ageing of claims,

details of complaints received and

redressed , serv ice standards ,

distribution channels utilized, etc in

the formats specified by the Authority

b. Reinsurance arrangements to

ensure . that the business being

underwritten is adequately protected

by suitable arrangements

iii. Others

a. The insurance company shal l

immediately report to the Authority

any regulatory/ supervisory action

taken by the host country regulator

with full details and the penalty, any

administrative action, if any imposed

and the remedial steps taken.

b. The Authority would also consider at a

future date submission of any other

return on the foreign branch office

operations

c. Any adverse report/findings shall be

communicated to the Authority as

soon as it is observed.

ii. Business Reporting

8. Capital requirements of the foreign

insurance company (including

branch office) of Indian insurance

company

I. In line with the requirements

specified at para 4(1) (a), the Indian

insurance company shall have in

place appropriate arrangements

to ensure that the policyholder's

liabilities that arise for foreign

operations are adequately ring-

fenced in order to protect the Indian

policyholder.

ii. Wherever the company's foreign

insurance company (including branch

office) operation results/ likely results

point to a loss, then additional capital

requirements for meeting the losses

shall be contributed out of the

s h a r e h o l d e r ' s f u n d s a s n o

contributions from the policyholder's

funds of the parent would be available

for the purpose.

I. The Authority shall have the right to

call, inspect or investigate any

document, record or communication

after due process of consultation with

the host country supervisor.

ii. Notwithstanding the above, where

the Authority is of the op1n1on

that the operations of a foreign

insurance company (including branch

office) are not in the interests of the

parent company, the Authority would

reserve the right to direct the insurer

to close the foreign branch office after

giving adequate opportunity to the

Indian insurance company of being

heard.

iii. Any foreign insurance company

(including branch office) with the

approval of the Authority shall be

closed only with the prior approval of

the Authority and subject to

compliance of the host country rules

and regulations.

Chairman

9. Further powers of the Authority

(T.S.Vijayan)
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Order

Order

Ref:  IRDA/BRK/ORD/LC/99/05/2013,

Ref: IRDA/AGTS/GDL/CIR/108/ 05/2013

Date.: 21-05-2013

Date.: 29-05-2013

CANCELLATION OF BROKER LICENSE

N0.168

WHEREAS M/S SUJAY INSURANCE

SERVICES PVT. LTD. (hereinafter referred

to as the ‘Broker’), having its Registered

Office at ‘Sujay House’, # 4, Ultaradhi

Mutt Road, Shankarapuram, Bangalore-

560 004, has been granted license by

the Authority to act as a Direct (General

Insurance) Broker vide License No.168

w.e.f. 30.5.2003 for a period of three

years pursuant to the provisions of the

IRDA (Insurance Brokers) Regulations.

2002. The same licence was renewed for

the period 30.5.2006 to 29.5.2009

WHEREAS, the Authorily vide letter

dated 27th February, 2009 sent a letter

To

All CEO’s of Insurance Companies

The Authority has been receiving

r e p r e s e n t a t i o n s f r o m v a r i o u s

stakeholders expressing the practical

difficulties involved in Recruitment of

Insurance Agents. The concerns raised

have been examined keeping in view the

present market scenario.

Sub: Pre-Recruitment Examination of

Insurance Agents

to the broker, enclosing a checklist of

document to be sent for renewal of

licence.

WHEREAS, the Broker vide letter dated

22nd May, 2009 communicated to the

Authority that they have decided to

close their operations and requested

the Authority to treat the letter as an

Intimation for closure of business.

WHEREAS, the Broker vide letter dated

25th March, 2013 has submitted the

original license No. 168.

WHEREAS, the Broker has given an

undertaking vide letter dated 31st

March, 2008 to service the existing

clients whose policies are in force for a

period of six months from date of

cancellation of license as required under

Regulation 40 of the IRDA (Insurance

Brokers) Regulations, 2002 within

which i t sha l l make su i tab le

arrangements with another licensed

broker to service the contracts already

concluded.

NOW THEREFORE, pursuant to the

request made by the Broker for

surrender of Broker License, the

Authority hereby cancels the Direct

Broker License No.168 granted to M/s.

SUJAY INSURANCE SERVICES PVT. LTD.

This is approval of the Competent

Authority.

Sr. Joint Director
Suresh Mathur

The Authority has also noticed that the

number of candidates appearing for Pre-

Recruitment Agents Examination is

gradually reducing for various reasons.

Among other reasons, the mandated

higher bench mark of 50% marks is

identified as major reason which is

contributing to reduction in agency force

in the country. Therefore, considering the

fact that the Agents are under direct

supervision of marketing officials of

insurers who train them on the job

continuously, it has been decided to

reduce the pass percentage bench mark

to 35% from existing 50% .

In view of this, henceforth candidates who

secure 35% or above will be declared

“pass” in Agents Pre-Recruitment

Examination. This will come into force

with immediate effect.

Member (Life)
(Sudhin Roy Chowdhury)

i 
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vantage point

Setting the Priorities Right

‘Historically, the lack of insurance awareness has been contributing largely towards avoidable

controversies; and there is need to arrest such a situation if the Indian insurance industry is to make

steady progress’ mentions U. Jawaharlal.

The reason for several problems,

especially customer related grievances in

the services sector, is said to be the low

literacy levels among the general public.

In this scenario, there is hardly any need to

emphasize that financial literacy is even

worse. For ages, the common man has

depended on the advice given by the

distributor who was supposed to be an

expert in the products that he had at his

disposal. Particularly in the insurance

arena, this aspect was very conspicuous –

leading to a situation where even several

literate consumers also admit their

ignorance about the contractual

obligations in their policy. The extensive

use of jargon in policy wording is also

another contributory factor for several

policyholders not being keen to know

what the policy has in store for them. One

aspect of a total and healthy marketing

should be for the distributor to insist that

the policyholder read and understand the

nuances of the contract. It would also

make sense of the existence of the ‘free

look period’ which is hardly made use of

by the Indian policyholder.

Time and again, in cases where

understanding of the policy conditions is

concerned, courts have given verdicts

favouring the policyholders, adding that

their ignorance of the obligations has

been exploited by the players. There is no

way this can be allowed to go on endlessly

– and the one ready solution for such a

situation would be to ensure that the

customer has been apprised of the details

of the policy contract. While this holds true

for personal lines of insurance, corporate

clients need to be comprehensively aware

of the risk coverage, any possible

exclusions and other conditions related to

claim settlement; so that there is no place

for avoidable controversies in the end.

Unfortunately, the large number of cases

being debated endlessly indicates that

such a comfort is yet to be witnessed in

the Indian insurance domain. This is one

area where a lot of improvement can be

registered, considering the fact that there

is no place for asymmetry of information

between the two parties to the contract.

‘Trends and Challenges'
in the next issue...

- Prime Challenge in Insurance

While it would be ambitious to look for a

single point panacea for the large number

of controversies in the domain, would it

not set at rest several of these, if only the

level of consumer awareness and

understanding were to take a giant stride?

To achieve this, there is need for all the

stakeholders to relentlessly work in their

own domain and ensure that at least a

large part of the ground is gained. Over

the last few years, there has been some

progress in this direction but what has

been achieved is precious little. There is

need to understand first what amounts to

spreading awareness and then go about

working towards that. The lopsided

priorities that we have been living with in

calling ourselves literate when one can

merely write his or her name, should not

be repeated in the insurance domain. Only

wholesome and genuine imparting of

awareness among the people would set

several of the problems at rest, and allow

the industry to march ahead successfully.

‘Trends and Challenges’ will once again be

the focus of the next issue of the Journal.
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issue focus

Health Insurance
- The Next Paradigm

H
ealth insurance segment has

witnessed dramatic growth

since the liberalisation of

insurance sector in 2000. This paper

examines distinct phases of evolution of

Health insurance and builds a case for

next phase of reforms and initiatives so

that future growth in this segment

creates a win-win for all – government,

insurers, providers, society and above all

the policyholder.

The growth and evolution of Health

insurance in India can be divided into

three phases. The first phase pertains to

1987 till 2000, the second phase relates

to 2001 till 2012 and a prognosis for the

third phase - 2013 till 2025 – the next

paradigm.

The year 1987 marked the first phase,

when Mediclaim, a hospitalisation

policy was launched as the first retail

Health insurance product. Prior to this

phase, Group Health insurance was

available in the form of tailor-made

group policies for ‘preferred’ corporate

clients. Despite being available, these

First Phase – 1987 till 2000: It is interesting to note

that Mediclaim in its

initial avatar was

introduced as a cashless

cover with a network of

healthcare providers.

Aloke Gupta emphasizes that the health, welfare and sense of security of a policyholder should

come first, always and every time; and this should be the guiding doctrine for Health insurers.

Group Health insurance policies were

not widely popular since most

employers preferred to self-fund

(partially or fully) the health expenses of

their employees and families.

Introduction of Mediclaim coincided

with setting up of large corporate

hospitals in a few large cities. It is

interesting to note that Mediclaim in its

initial avatar was introduced as a

cashless cover with a network of

healthcare providers. The product was

mainly sold through agents, had limited

buyers, mainly from metro cities and

suffered from huge issues of adverse

selection and non-disclosure arising out

of inexperience of the insurers in

underwriting, medical claims and

managing provider networks.

Health insurance got its fillip post

liberalisation of the insurance sector in

2000 and grew on an exponential

trajectory during this phase. One of the

critical drivers for growth was the

adoption of cashless-basis of claims

settlement for hospitalisation episodes

by the insurance industry, enabled by

the introduction of Third Party

Administrators.

Other factors included intensive

competition led by private general

insurers, aggressive distribution,

heightened awareness among middle

and upper middle classes for the need

t o c o v e r g e n e r a l l y i n f l a t i n g

hospitalisation expenses and increasing

incidence of non-communicable

diseases like cancer, heart ailments,

chronic kidney diseases, stroke etc.

Rising medical costs also propelled

corporates to choose Health insurance

as a way to budget their employee

Second Phase – 2001 till 2012:
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Health insurance is

being increasingly

deployed as a tool

for improving

access to healthcare

delivery for the

poor.

healthcare expenses. Simultaneously

insurers, in their bid to shore up their

top-line, were more than willing to offer

comprehensive group medical cover

often with complete disregard to

adequate pricing – more as an

accommodation cover. Thus, this period

also witnessed a paradox of loss led

growth or unprofitable growth.

The second phase, especially from 2003

onwards, also witnessed adoption of

Health insurance by Central and State

Governments as a vehicle for financing

healthcare expenses of the poor.

The formulation and introduction of

Yeshasvini Health Insurance Scheme for

rural farmers and peasants in Karnataka

was the t ipping point of the

phenomenon of mass-based Health

insurance for the poor and other target

segments. Andhra Pradesh introduced

Rajiv Aarogyashri in 2007; and not

wanting to be left behind, the Central

Government came up with Rashtriya

Swasthya Bima Yojana or RSBY in 2008.

As of date, 29 States have adopted RSBY

covering 496 districts with around 16

crore covered beneficiaries. Similarly,

large populations of poor households

have been covered by Government

sponsored schemes in Tamil Nadu,

Maharashtra and Goa to mention a few.

With a plethora of Health insurance

schemes for the poor in operation, it is

apparent that there is a visible shift in

government thinking on healthcare –

not only in provisioning but also in

financing it. Health insurance is being

increasingly deployed as a tool for

improving access to healthcare delivery

for the poor. Clearly, Health insurance

for the poor and vulnerable has become

a n i n n o va t i o n l a b o ra to r y fo r

experimentation by Governments, be it

in terms of target segments, covered

benef i t s , insured amounts or

deployment of smart technology aimed

a t r e d u c i n g p a p e r w o r k ,

documentation and simplifying the

hospitalisation process. Unfortunately,

coverage for out-patient expenses

largely remains experimentative.

In the processes of growth and

evolution of the Health insurance

industry in India, the second phase has

been defining as well as limiting in

terms of the following:-

• Fastest segmental growth not

driven by statutory coverage unlike

Motor

• Advent of stand-alone Health

insurers – mostly global Health

insurers

• Standardization initiatives of the

industry regulator

• Limited product innovation

• Complexity of products

Third Phase – 2013 till 2025 – The

Next Paradigm:

Legal & Regulatory –

As we stand on the threshold of

transition of the Health insurance

industry to the next level in the next 10-

12 years, we need to define the vision

and the path required to achieve it. The

building blocks of the next paradigm

will comprise numerous structural

changes including regulatory, legal,

product-related, new operating entities,

partnership with providers, universal

health coverage etc.

Present legal and

regulatory regime is constrained to

license only Life and General insurance

companies. Health is licensed under a

general insurance license. Thus,

bundling of Health insurance under

general insurance creates operating

impediments for Health insurers like

higher solvency margins and a

regulatory eco-system more tuned for

Property and Casualty insurers. Higher

minimum capital requirement of 100

crore for Health insurers prohibits entry

of small regionally focused players who

may not have the ambition to create a

national foot-print, but may help

deepen the market by operating on

smaller geographies with greater

intensity of distribution and product

customization. Entry of a few regional

players is likely to intensify competition

and compel insurers and healthcare

providers to improve their operating

efficiencies, bring in transparency and

introduce wellness programmes to

generally improve the health status of

their policyholders, thereby reducing

claims outgo.

`
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Present legal and regulatory regime

straitjackets Health insurance products

between Life and General insurance.

Health insurance products written by

Life insurers can only be long-term (3

years+), whereas those written by

General insurers are required to be for

less than a 3 year term. Similarly, Health

products by life insurers are limited to

be defined benefit type only. Thus,

these restrictions driven by Life and

General insurance license format hinder

innovation and obstruct seamlessness

of product continuum.

Health insurance fraud is a significant

causative factor in continuing losses in

the Health insurance segment. It is time

that the Health insurance industry took

steps in the area of detecting and

managing fraudulent claims. Use of

information technology, deploying

standard treatment and cost guidelines

as a basis of claim cost assessment,

tighter provider contracting similar to

CGHS and GPS based identification of

providers are a few steps to stem this

tide.

IRDA should engage with government

to bring in legislation similar to the U.S.

Health Insurance Portability and

Accountability Act (HIPAA). HIPAA, in

addition to addressing issues related to

privacy of patient data and electronic

health transactions, also defines

numerous offenses relat ing to

healthcare and sets civil and criminal

penalties for them. It also creates

several programs to control fraud and

abuse within the health care system .

Addressing Health Insurance Fraud:

1

Developing a whistleblower policy and

institutionalising the process is vital in

reducing and controlling the high level

of fraud and abuse in the Health

insurance arena. This would strengthen

IRDA’s own initiative on fraud control

database and analytics.

An uncontrolled adverse claim ratio not

only prevents sustainable growth of the

industry; but in a retrograde manner, it

adversely impacts the affordability of

Health insurance to large sections of the

society due to periodic upward rate

corrections.

Insurance companies, like other

financial institutions constantly strive to

develop and provide product and

services to clients as per changing

needs of the times. Transforming and

evolving societies demand differing

security instruments at differing times

and, insurers have risen to offer them.

Development of Managed Care in the US

is an example of evolution of insurance

products in the Health insurance

segment, when the relentless increase

P r o d u c t I n n o v a t i o n a n d

Development:

in claims year after year made it difficult

for employers to keep up with

employee healthcare benefits and

ensuing costs.

Our health care system has changed

substantially over the last decade and

continues to evolve. Medical cost

inflation and rapidly changing medical

technology require developing

strategies that make healthcare

accessible and affordable to larger

sections of society. Next generation

Health insurance products include,

health savings, long term care, disability

income, mental care, and hospital

based health plans etc.

Health savings account or a Medical

savings account in the U.S is a tax-

exempt savings account similar to an

Individual Retirement Account, but

earmarked for medical expenses.

Deposits in the account are 100% tax-

exempt for the self-employed and can

be easily withdrawn to pay for routine

medical bills. Larger medical expenses

are covered by a low-cost, high

deductible Health insurance policy. Un-

utilised annual balances in the account

accumulate and continue to earn

interest, which is tax exempt and

supplements individual retirement

account. The combination of the

medical savings account and low-cost

high deductible Health insurance policy

is meant to replace traditional high-cost

Health insurance policies which bring

with them various restrictions.

Countries like Singapore, China and

South Africa have adopted health

savings account in some form or the

other. Adoption of the health savings

Insurance companies, like

other financial institutions

constantly strive to

develop and provide

product and services to

clients as per changing

needs of the times.
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product model most suitable to India is

an immediate necessity and should be

proactively actioned upon by the IRDA.

Welfare of the poor, the vulnerable and

senior citizens is an area of concern and

intervention for most governments

world over. It is an accepted fact that

market mechanism in a competitive

market does not often address the

needs of the poor and the vulnerable.

Governments hence step in to reach out

to support these groups either through

regulatory oversight or by direct action.

In the U.S, Medicaid and Medicare are

government led Health insurance

programmes for the poor and the senior

citizens, respectively. Similarly in India,

both Central and State governments

have actively implemented Health

insurance programmes for the poor,

with good results.

A related approach need to be taken for

the elderly segment of the population.

IRDA should conduct an evaluation of

the level of penetration of Health

insurance for the elderly and the cost of

such coverage presently. On a cursory

look, it would become evident that

Health insurance premiums rise

dramatically as one enters the age of 60

years and continue to rise with age,

eventually reaching a level of un-

affordability. Increase in longevity in

India has created a situation where the

elderly are bereft of support of both the

public healthcare system as well as the

‘regulated’ Health insurance industry –

thereby denying or restricting access to

healthcare, when needed most!

Senior Citizen Health insurance:

Health insurance for senior citizens

needs to be taken up on priority. The

i n d u s t r y s h o u l d a d o p t

recommendations of the Senior Citizen

Health insurance committee appointed

by IRDA in 2007. IRDA should moderate

the pricing of Health insurance products

for the senior citizen segment from the

point of view of affordability. To shore

up adverse claims experience of this

segment, it may be worthwhile for IRDA

to explore with the Ministry of Social

Justice and Empowerment, the

possibility of creating a senior citizens

Health insurance pool to share

‘excessive’ claim payouts by Health

insurers on a pre-determined formula.

Long Term Care (LTC) insurance covers

physical or mental incapacity that

prohibits an insured from performing

activities of daily living. Though age

lessens an individual’s ability to fully

take care of oneself, most elderly

persons require no assistance with their

activities of daily living, whereas there

are instances of many young person

requiring assistance. LTC insurance not

only has relevance to the rapidly ageing

population but also has a bearing on

middle aged and young persons

experiencing similar exposures due to

accidents or medical conditions such as

certain critical illnesses and debilitating

diseases.

Disability Income Insurance seeks to

provide income benefit to insured

where physical or mental incapacity

prevents him/her from being able to

work. Financial consequences of a

disability can be more debilitating for

the family than death itself! Large

proportions of the wage earning

population are purchasing group and

individual Life insurance to obviate

financial hardships to their dependents

due to the possibility of their (i.e. wage-

earners’) death. However, due to

absence of a disability income product

in the market, wage-earners are not

able to cover the eventuality of losing

their income due to disability caused by

accident or disease. The need for

disability income insurance and LTC is

increasing due to declining family

support as a result of disintegration of

the ‘extended family’.

The present

H e a l t h i n s u r a n c e o p e r a t i n g

environment is structured around a

completely disintegrated model

consist ing of insured, insurer,

healthcare provider and a third-party

administrator. Such a model increases

intermediation costs and devoids

ownership for management of claims

expenses by any stakeholder, except the

insurer, who is presently in a weak

controlling position. The market needs

evolution of models that integrate

delivery and financing of healthcare

and that build in incentives to control

costs by reducing over-utilisation of

health services.

New Operating Entities –

Financial

consequences of a

disability can be more

debilitating for the

family than death

itself!
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In a multi-layered society that we live in,

no single model of healthcare financing

can be over-arching. The model has to

undergo evolution – with different sub-

models addressing the needs of

different market segments and socio-

economic groups. It is with this in view,

the concept of managed care, evolved

indigenously and organically be of

relevance to India. Essential elements of

Managed care are:-

• arrangements with selected

p r o v i d e r s t o f u r n i s h a

comprehensive set of healthcare

services to enrollees

• explicit standards for the selection of

healthcare providers

• formal programs for ongoing

quality improvement and utilisation

review

• an emphasis on keeping enrollees

healthy to reduce use of services

• financial incentives for enrollees to

use providers and procedures

associated with the plan.

Hospital groups and also individual

hospitals can introduce hospital-based

health plans (staff-based HMO ) that

integrate risk sharing and health

delivery thereby bringing down

healthcare costs while managing

quality.

Introduction of HMO model would

require legislative changes in the

existing insurance laws or developing a

new legislation similar to the Health

Maintenance Act of the U.S.

The

relationship between healthcare

providers and insurers for long has been

2

Partnership with Providers –

adversarial. This has often led to public-

spats and worsening public perception

about the unethical conduct of

providers. Insurers are perceived no

better. Health insurance is the most-

litigated segment of insurance after

Motor Third Party insurance and

insurance ombudsmen receive large

number of complaints against denial or

short-payment of Health insurance

claims by insurers. The Health insurance

segment (both insurer and healthcare

provider) has experienced trust deficit

by policyholders. Loss of credibility can

erode the growth of this segment and

both insurer and provider need to get

cognizant of the need to improve their

standing among the insuring public.

A high level expert committee (HLEG)

appointed by the Planning Commission

on Universal Health Coverage (UHC) in

India has laid down its vision regarding

UHC as –“every citizen should be

entitled to essential primary, secondary

and tertiary health care services that will

be guaranteed by the Central

government. The range of essential

health care services offered as a

National Health Package (NHP) will

Universal Health Coverage -

cover all common conditions and high-

impact, cost-effective health care

interventions for reducing health-

related mortality and disability”.

Implement ing UHC for Ind ian

population is a laudable vision, yet

putting it in operation requires large

financial resources, adequate and

equitable distribution of healthcare

providers of all care levels and simple

yet effective transaction process that

caters to both the illiterate and the

educated, the poor and the rich, the

primary care seeker and the tertiary

care patient.

Though, the HLEG is not in favour of

insurers being purchasers of healthcare

on behalf of the government, yet it is

open to exploring “ a completely

different approach towards the use of

insurance companies and independent

agents – more in the “managed care”

framework, where they take on explicit

population level health outcome

responsibilities or invest further in the

capacity of the Ministr ies and

Departments of Health to directly

provide and purchase services from

contracted-in private providers

wherever necessary.” (It favours the

latter option).

It is still not conclusively resolved as to

w h a t s h a p e a n d h u e U H C

implementation in the country will

eventually take, but it may be

appropriate for the Health insurance

industry to engage with Government in

developing a model of UHC that allows

them the role of an enabler and a

partner in this initiative. The successful

implementation of RSBY through its

technology platform (a laudable

example of effective use of technology

The Health insurance

segment (both insurer

and healthcare

provider) has

experienced trust

deficit by

policyholders.
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to simplify delivery of healthcare

services to the bottom of the pyramid

population) on a nationwide basis and

other mass-based social Health

insurance schemes in Andhra Pradesh,

K a r n a t a k a a n d Ta m i l N a d u

demonstrates the execution capacity

and capability of Health insurers. It

would thus be inappropriate for the

Government not to harness the

expertise available and partner with

Health insurers in implementation of

UHC.

Mis-selling of

coverage and benefits has cost the

insurance industry dearly - in terms of

negative growth (Life insurance) and

loss of trust and credibility among

insuring population. Insurance, the

sunrise industry of the last decade, in a

bid to win the valuation game, used

sales push to achieve top line growth

and often drove the sales process in the

realm of ethical fading . Goals, rewards,

informal pressures and often, even the

compliance systems effectively blinds

one to the ethical implications of

his/her actions.

Manifestation of ethical fading in Health

insurance relates to mis-selling the

benefits of a Health insurance policy to

first time customers who are not

familiar with Health insurance and its

limitations. There are instances where

critical illness policies have been sold in

lieu of mediclaim policies, policy being

churned frequently with different

insurers without the customer being

informed about its implication on

extended pre-existing waiting period

etc. There is also anecdotal evidence of

Health insurance companies not

s e n d i n g r e n e w a l n o t i c e s t o

policyholders whose policies have

Ethics of Selling -

3

Ethical fading may benefit

the sales personnel or the

organisation   in the short

term; but in the long-

term, it harms the

credibility of the

organisation and the

industry they represent.

completed their pre-existing conditions

waiting period! Ethical fading may

benefit the sales personnel or the

organisation in the short term; but in

the long-term, it harms the credibility of

the organisation and the industry they

represent. Lack of ethics has had serious

impact on healthcare provider practices

which, in the absence of regulatory

controls, have come to represent ‘greed’

over everything else. Ethical fading is

one of the significant contributors for

the present trust deficit among all the

three stakeholders – policyholders,

providers and Health insurers.

As we position Health insurance

segment to the next generation growth

path, we need to overhaul the eco

system surrounding Health insurance

and pave the way to that growth with

ethics and care for the policyholder. We

should consider it a privilege to be

accorded such an historical opportunity,

which is rare in the evolution of most

businesses. We should define and lay

down a road map for an orderly growth

of an important socio-economic

business initiative, which if done

honestly and rightly, can have a

favourable impact on the health status

of our future generations!!!

1

2

3

Wikipedia

1. A health maintenance organization

(HMO) is an organization that provides or

arranges managed care for health

insurance, self-funded health care benefit

plans, individuals and other entities in the

United States and acts as a liaison with

healthcare providers on a prepaid basis.

The Health Maintenance Organization Act

of 1973 required employers with 25 or

more employees to offer federally

certified HMO options if the employer

offers traditional healthcare options.

Unlike traditional indemnity insurance, a

HMO covers care rendered by those

doctors and other professionals who have

agreed by contract to treat patients in

accordance with the HMO's guidelines and

restrictions in exchange for a steady

stream of customers. HMOs cover

emergency care regardless of the health

care provider's contracted status.

(Wikipedia)

2. Staff-based HMO - In the staff model,

physicians are salaried and have offices in

HMO buildings. In this case, physicians are

direct employees of the HMOs. This model

is an example of a closed-panel HMO,

meaning that contracted physicians may

only see HMO patients. (Wikipedia)

Ethical Fading involves the elimination of

the ethical dimension of a decision. The

term was created in the article Ethical

Fading, the Role of Self-Deception in

Unethical Behavior, by Ann Tenbrunsel

and David Messick, which appeared in

Social Justice Research in 2004.

The author is Director – Strategy,

Cigna India. The views expressed are

personal.
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Harbingers of Good Management Practices

Dr. N. Sivakumar R. Yegnanarayananand opine that it is not merely sufficient to have proper

insurance in place but it has to be ensured that the right practices have been adopted, in order that

corporates do not face any hurdles at the time of claims settlement.

– Lessons from Insurance

Introduction:

G
ood management practices

improve the efficiency and

effectiveness of firms. Insurance

contracts while helping firms to transfer

their risks have also made firms

improve their management practices

either with foresight or on hindsight.

Management lessons to be learnt from

each case have been delineated. In all

the cases, insurance is highlighted as a

driver of good management practices.

Management is defined as the process

of planning, organising, executing and

controlling the activities of any venture.

Good management practices are a sine

qua non for the success of any business.

However, several business ventures

have failed or have been adversely

affected due to poor management

practices.

Insurance contracts help firms to

transfer risks to specialist insurance

firms who specialise in pooling risks.

Firms in hindsight have found that their

management practices have been

faulty when their insurance contracts go

awry, leading to losses for firms. In this

article a few real incidents have been

portrayed in which insurance contracts

have made firms rethink about their

management practices and change

them. The article also presents cases of

good management practices arising

from insurance contracts, juxtaposed

against poor management practices. In

all the instances, insurance has acted as

a harbinger of good management

practices.

The case of improper planning -

Faulty serial machine number:

A firm which had an Engineering policy

made a claim for damage to machinery.

The insurer wanted the firm to provide

the records of the equipment for the

purpose of processing the claim. The

firm sent the concerned details

including the serial number of the

machine. The claim survey found that

all the conditions for the payment of the

claim were satisfied. However, to the

astonishment of the insured, the serial

number embossed in the machine was

different from the one found in the

records of the firm. The equipment had

been in the use of the firm for several

years and all those years due to

improper initial planning, the firm had

been using the wrong serial number.

The insurer rejected the claim under the

content ion that the damaged

machinery was never used by the client

as per its records. As the firm could not

prove insurable interest otherwise, it

had to bear the loss of damage to the

machinery.

The equipment had

been in the use of the

firm for several years

and all those years

due to improper

initial planning, the

firm had been using

the wrong serial

number.
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The same issue was faced even in case

of a Marine insurance policy where

there is a discrepancy between the

serial number on the equipment being

transported and the concerned

transport documents. Due to poor

planning, the firm did not have a system

which checked the equipment numbers

before the transit leading to bearing of

losses later.

An important good

management practice to be learnt is to

plan properly and ensure that all the

details relating to assets are accurately

captured and maintained from the

moment an asset is purchased and put

into use. Another good practice is to

review all the information collected

about an asset at periodic intervals to

check for any mistakes and deviations. If

any detail is found incorrect, this

exercise can help firms to initiate

corrective action immediately. In this

case, if the firm had found the wrong

serial number at some point of time

before its damage, corrective action for

an endorsement of the equipment

serial number could have been initiated

and losses could have been avoided.

A well-known IT company in India

recently took a Liability policy for

intellectual property infringement by its

employees. The insurer would bear

losses in case of liabilities payable by the

company for accidental infringement of

Management lesson:

Intellectual property infringement -

The case of good planning:

copyrights and patents by its

employees. The insurance contract

specified the meaning of the term

'accidental'. The IT company prepared

elaborate HR policies and action steps to

be followed by its employees at every

stage of a software project, in terms of

the appropriate permissions taken to

use copyrights and patents. The entire

records and documents were well

preserved throughout the project

implementation. This process ensured

that the IT company could make claims

for accidental infringement - situations

where it was originally felt that

permissions were not required, but later

found that permissions were needed.

The elaborate procedures created by

the IT firm ensured that such accidental

infringements were contained to the

minimum, which could be passed on to

the insurer.

Proper planning

ensures that mistakes are reduced.

Insurance contracts provide a window

Management lesson:

to companies to plan properly in

advance to avoid future confusion.

A courier firm entered into an insurance

contract to cover its losses due to not

maintaining service levels to its

customers caused by faults in delivery

which included delays, damages and

loss of packages to be delivered. When

the service level agreements were not

maintained, claims were made which

led the insurer to initiate a claims

survey. During the survey a startling fact

was revealed. While the courier firm

entered into service level agreements

(SLA) with its clients, these levels were

not maintained by the employees due

to lack of standard operat ing

procedures (SOP). Proper organising of

work could have ensured creation that

SLAs were converted into SOPs. As

employees did not have proper SOPs,

they could not maintain appropriate

SLAs. This was pointed out by the

insurer, who refused to entertain any

claim until proper SOPs were created. As

losses mounted the courier firm was

encouraged to create proper SOPs.

SOPs lead to proper

organising of work in a firm. Without

SOPs employees would be at a loss to

take proper decisions at critical

moments. The case of the courier firm

highlights the need for learning from

SLAs and organising the work flow

properly through SOPs.

The case of improper organising - Not

l e a r n i n g f ro m s e r v i ce l e v e l

agreements:

Management lesson:

Proper planning

ensures that mistakes

are reduced. Insurance

contracts provide a

window to companies

to plan properly in

advance to avoid

future confusion.
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Managing employee data for Health

insurance - The case of good

organising:

The case of improper execution - the

reinstatement conundrum:

India has emerged as an IT hub of the

world in the recent times. Big IT firms

employ large number of employees. An

interesting yet painstaking feature of

the IT industry is the large employee

turnover in excess of 15%. In some of

the big companies, this results in an

astonishing 200 to 300 members

joining or leaving the firm on a daily

basis. As these firms provide Group

Health insurance (GMC), it is necessary to

update customer records on a daily

basis to reduce hassles in Health

insurance claims processing. These

firms have organised this work so

efficiently with the help of technology

that when an employee joins or leaves,

all data concerned to the employee

automatically migrates.

Technology is a

powerful tool to organise work and it is

important to leverage technology to

one's advantage. Insurance contracts

make firms to organise their work

effectively and conform to best practices

in the industry.

Plans need to be executed properly.

Execution involves taking into account

¬¬ground real i t ies and taking

appropriate decisions. Many firms enter

into insurance contracts with a

reinstatement clause with the hope that

Management lesson:

in case of claims they would be able to

replace the asset when it is damaged.

These firms then continue using the

asset without replacing them even

when they become obsolete, under the

contention that the insurance contract

will eventually pay for the replacement.

However, these firms make the

execution mistake of not timing their

replacement. Al l reinstatement

insurance contracts allow replacement

only when the improvement factor - the

ratio between the market value and the

book value is within an allowed limit.

When the factor goes beyond the

allowed limits, insurance firms charge

heavy depreciation rates leading to

large losses to firms. The execution

mistake done was the inordinate delay

in the replacement of assets. When

these firms make insurance claims, they

hold obsolete assets which will not be

reinstated by insurers.

Asset replacement

decisions must be executed as planned

Management lesson:

Continuing with assets

even when they

become obsolete with

the hope that they

would be replaced

during an insurance

claim would be like

chasing a mirage.

or as and when assets become

outdated. Continuing with assets even

when they become obsolete with the

hope that they would be replaced

during an insurance claim would be like

chasing a mirage.

With the rise in air travel, the use of

airport taxis has been on the rise. Taxi

firms have been regularly maintaining

their vehicles and replacing them with

more efficient models as a part of their

business strategy. This has resulted in

customer satisfaction as seen from their

exponential growth. This is especially

noticed in the case of travel agencies

catering to upmarket segment. Most

importantly, these firms have not

waited for the assets to become

obsolete to reinstate them. This has also

resulted in reduced insurance hassles.

Cus tomer

satisfaction is more important than just

ROI considerations to maintain market

leadership. Replacing assets at the

appropriate time is an important factor

in this regard.

Control is the process of ensuring that

goals of the firm are properly achieved.

This involves proper measurement of

results achieved and comparing them

with goals set to take corrective action.

One of the basic areas of measurement

Vehicle repairs and replacements -

The case of good execution:

The case of improper control -

Underinsurance and carelessness:

Management lesson :
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from an insurance perspective deals

with valuation of assets. In many cases

the book value is considered as the

insured value. The market value of the

subject matter of insurance is hardly

considered at the time of insurance

renewal. This results to undervaluation

of assets leading to underinsurance. At

the time of claim, firms have to bear a

p a r t o f t h e l o s s b e c a u s e o f

underinsurance.

One of the popular forms of insurance

taken by IT firms is laptop insurance. The

insurance covers loss or damage to

laptop computers. Insurers have

e n co u n te re d i n s t a n ce s w h e re

employees have been careless in the

security and maintenance of laptops

insured. This is a case of morale hazard

due to which claims are denied.

In both the above

cases, the issue has been lack of proper

control. While in the first case the issue

w a s t h e c a s e o f i m p r o p e r

measurement, in the second case it was

sheer negligence. Insurance contracts

make firms to implement proper

control measures to contain losses.

One of the upcoming areas of risk

management deals with natural

catastrophes. When the tsunami hit the

Indian shores in 2004, large properties

were lost without any insurance

backing. One of the important reasons,

among others, for this poor state of

Management lesson:

Natural catastrophe insurance – The

case of good management control:

affairs was the lack of models to

quantify the risk due to natural

catastrophes of such large order.

However, due to good management

control practices, statistical models have

been developed since which can

correctly quantify the risk due to natural

catastrophes. Such models are being

used by companies to insure their risks

due to natural catastrophes. This was

illustrated in the risk management

techniques followed by Japanese firms

affected by the 2011 tsunami. A large

part of the risk was insured which had

been quantified a priori using statistical

models.

G o o d

management control requires risk

quantification. Statistical models can

help firms quantify even difficult risks.

Using these models improves risk

management and control.

M a n a g e m e n t l e s s o n :

Conclusion:

Good management practices go a long

way in improving the efficiency and

effectiveness of firms. The cases

presented in this paper show that firms

are capable of exhibiting both poor and

good management practices. Insurance

contracts drive firms to revisit their

existing management practices and

convert poor ones into good practices.

Such practices help in faster settlement

of claims. By driving good management

practices insurance contracts also help

firms achieve better efficiency and

reduce insurance disappointments and

hassles.

Dr. N. Sivakumar is Associate

Professor, Department of Commerce,

Sri Sathya Sai Institute of Higher

Learning, Bengaluru; and R.

Yegnanarayanan is an insurance

industry professional based out of

Bengaluru. The views mentioned in

the article are the personal views of

the authors and do not represent the

views of the organisat ions/

institutions they represent.

Insurance contracts

drive firms to revisit

their existing

management practices

and convert poor ones

into good practices.

Such practices help in

faster settlement of

claims.
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Things may get right

and quickly so, if there

is a reordering of

priorities based on

customer preferences,

to achieve rapid

growth in insurance

penetration.

Recipe for a Bright Future

P C James is categorically of the opinion that personal lines of Non-life insurance in India are just

waiting to be tapped, with a touch of down-to-the-earth involvement from the insurers.

- Non-Life Insurance in India

ASSETS /RISKS TO BE INSURED PREMIUM POTENTIAL

1 Motor car – e.g. a middle level car with no NCB 15,000

2 Health insurance for 2 parents (60+), wife + husband (40), 2 children (15), @ 3 lakh per head 25,000

3 3000

4 Personal accident insurance @ 10 lakh for wife & husband, `5 lakh for others 3000

5 Other sundry occasional insurance 1000 p.a.

Total 47,000

`

` `

`

` `

`

`

House/Flat @ 35 on reinstatement value with 15 lakh contents on market value (household insurance)` `

India has since long been found 

considerably underinsured and 

uninsured; and non-life penetration 

has been stagnating for long. The blame 
for the deficiency is generally on the 

consumer. Consumer unawareness and 
reluctance to waste money on risk transfer 

is proving to be a solid wall of resistance to 

insurance penetration. Insurers may 

however wish to introspect as to why 
consumers which lap up all useful 

products and services like everyone else in 

the world are slow on insurance in India. 
Many remarkable revolutions have 

happened in India since independence 

such as the green and white revolutions, 
the dramatic surge in use of cellphones 

and IT, the proliferation of motor vehicles 

and soon. 

Insurers perhaps need to rethink from the 

customer end for shaping best-selling 

ideas. This could be the reason why even 

though more than a crore of agents have 

gone through the agents' examination of 

the Insurance Institute of India; there is 

hardly any dramatic breakthrough in 

insurance penetration or agent retention 

in the industry. However, things may get 

right and quickly so, if there is a reordering 

of priorities based on customer 
preferences, to achieve rapid growth in 

insurance penetration and financial 

inclusion, which is so necessary for 

sustainable development 

Insurance is in the business of risk 
proofing, but an industry background that 

for long nurtured a culture of tariffs, 

market agreements and other non-risk 

differentiating arrangements, stunted the 
risk vision of the average insurance 

practitioner which is necessary to attract 

and retain consumers. Hence rightly a 

back-to-basics focus on the core value of 

underwriting is needed to make 

breakthroughs in customer attraction and 
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issue focus

Traditional Farmers Package Need based Farmers’ Package Sections

• Sec I – Fire & Allied Perils • Sec I – Crop (seasonal – declaration policy)

• Sec II – Fire & Allied for farm produce • Sec II – Animal

• Sec III – Burglary & Housebreaking • Sec III – Health

• Sec IV – TV, VCR etc. • (Death – Life Insurer)

• Sec V – Pedal cycle etc. • Sec IV – Personal Accident

• Sec VI – Personal Accident • Sec V – Farm / occupational equipments

• Sec VII – Village industrial unit • Sec VI – Fire & allied perils for farm produce etc.

• Sec VIII – Cattle & livestock • Sec VII – Household risks

■ 

Liv,elihood Protection Paradigm 
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retention. Insurance works best when 

risks can be understood in their true sense 

and reduced for both the consumer and 
the insurer, and thereafter when a real 

loss that is covered takes place, pay 

without hesitation or delay in transparent 

manner. 

Possibilities in Personal Insurances: 

Once the industry is known for its risk 

vision and solution orientation, customers 

in the market will be found to be 
necessarily risk averse. There is now a 

definitive asset and earnings growth in 

the lives of people in India, and wealth 

accretion is palpable across various 

customer segments even in rural India. If 
we take an average middle class family of 

6 persons, in a mini-metro, the premium 

• 
11 

Re:duced 
IP,over,ty 

potential could be as perthe chart below: 

For an insurance office needing say an 

accretion of no crore in premium a year, 

the insurance of 2500 families per year 
can get this premium, assuming an 

average premium of ~40, 000 per family. 

Ten good agents on average covering one 

family per day will need only 250 days in a 

year to do the job. It has been assumed 

that these insurances are not scattered 
and that the agents are well trained. 

Opening up to the burgeoning middle 

class demand for insurance in India 
indicate enormous business growth. A 

software company employing more than 

one lakh employees once estimated that 
the personal insurance premium 

potential of their employees (with 

families) would be ~500 crore in a year. A 

systematic urban based middle class 

inclusion drive may see a dramatic growth 
in general insurance premium. 

The above analysis of premium potential 

shows interesting change in today's 
premium composition based on risk 

protection priorities. Traditionally, 

insurers focused on Property insurance 
such as Fire, but now the real growth 

areas are Motor and Health, and so 

companies learning to master risks and 

insurance needs in these segments will 

witness faster growth. New growth areas 

are seen in package policies for residential 

units/ apartments, shops, farms and so 
on. Liability insurance and Project 

insurance are also are poised to take off. To 

get these products off the shelf into the 

consumers' minds and wallets, there has 

to be real clarity as to consumer needs and 
priorities. R&D and new product 

development is key to best-selling 

products and insurance services. 

Protect balance sheets and livelihoods: 

The need for asset insurance has given 

way to concern for sustainability of 

balance sheets and livelihoods. Micro­

insurance initiatives give an indication of 

what needs to be done in this area. Many 

breakthroughs have happened in crop 

and animal insurances; similarly loss of 

wages either through lack of work owing 

to weather disasters or hospitalisation can 
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Dynamic flexibility

should be the

hallmark of all

insurances, because

livelihoods,

occupational assets,

myriad services and

traditional asset risks

call for new answers

and solutions.

The author is Chair Professor (Non-

Life), National Insurance Academy.

be linked with the respective 

proxy/parametric Weather insurance and 

Health insurance. Insurance has to act as 
contingent capital to save incomes and 

pay for costs that are unforeseen and 

insurable. So new approaches are 

required to ensure that non-damage, 
supply chain based losses and unforeseen 

cost insurance which are germinating 

slowly are moved from the margins to the 

mainstream. 

Livelihood issues need to be seen across 
economic strata. In India, unlike the 

earlier industrialised countries, the 

majority of the population works in the 

unorganised sector. Hence insurance 

strategies are needed to penetrate into 
segments where the push factor and 

solicitation needs to be done with 

conviction that insurers have real answers 
to the many diverse problems of the 

unorganised seaor. 

Life needs need to be integrated into the 

policy format. For instance from a 

livelihood point of view, the prioritization 

of needs would look very different from 
the traditional Farmer's Package Policy as 

may be seen in the chart below. Crop 

insurance is a true livelihood risk and it is 
so high that in most countries including 

India, the Government pays most of the 

premium, and both the Government and 
the banks that finance cropping ventures 

would want every farmer covered, but 

insurers are not available and hence the 
majority of the farmers are still uninsured 

because insurers either do not have the 

necessary products or the reach or the 

awareness that so many 

farmers/governments/ rural 

organisations will love to ensure that all 

farmers are covered so that farmers move 
from poor farming practices to 

sustainable high end farming. 

Micro-insurance has allowed linking Life 

and Non-life insurance, and hence in Farm 

insurance, it would be possible to link an 
Agriculture insurer, a Life insurer, a 

specialised Health insurer and a General 

insurer with back to back policies and no 

gap in between for protection. Similar end 

to end policies would be required for 

various customers that need solutions 
across the value chain. A flower exporter 

would need protection for green houses, 

growing plant insurance, cut flower 

storage, export insurance, loss due to 

delay from airline failure, for rejection, 

political and credit risks. These would 

require collaboration between various 

insurers. It could also be done by an 

insurer having core competence across 

the value chain. 

Where risks remain the same, insurance 

needs vary. In Project insurance, insurers 

have to differentiate owner controlled 
insurance programme from a financier 

controlled programme or a contractor 

initiated programme. Complexities in risks 

that permeate projects and insurers are 
challenged to compete in managing 

diverse projects across customer 

requirements and each project's unique 

requirements and over long time spans. 

Such mastery of risk management 

sophistication should permeate down the 
line equally for more mundane and 

pedestrian risks. Dynamic flexibility 

should be the hallmark of all insurances, 

because livelihoods, occupational assets, 

myriad services and traditional asset risks 

call for new answers and solutions. 

More practically, House insurance need to 

move from market value to reinstatement 

value on clear-cut valued basis, because 
people do not need indemnity on market 

value basis, but their houses/flats back. In 
Shop insurance the sum insured need 

inbuilt flexibilities for taking care of 

sudden increase in sum insured during 

festive times. Flat buyers need an 
insurance for losses that may arise from 

latent defects to struaures for a period of 

around 10 years after the apartment­

complex is completed. Apartment 

insurance need to take care of linked 
damages that will affea multiple owners 

on seamless basis on reinstatement value 

basis. 
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issue focus

Insurance Inclusion

Nidhi Choudhari asserts that just as there has been a steady consolidation in the domain of banking

through expansion in the rural areas, similarly there is need for expansion of the insurance industry

beyond the cities and towns.

- Current Status, Challenges & Measures

F
inancial inclusion has become the

buzzword in recent years. It is

variously defined as access to safe,

easy and affordable financial services to

the poor and vulnerable groups,

disadvantaged areas and lagging sectors.

So far, financial inclusion efforts have

largely remained concentrated around

banking inclusion but the focus is fast

shifting towards inclusion of poor people

in insurance also. In a growing economy

like India, a large segment of the

population remains to be insured. Around

80 per cent of the population remains

excluded in the life insurance category

and 90 per cent out of non-life insurance

category. Thus, insurance inclusion has

got a long way to go in India.

Since opening up of Indian insurance

sector for FDI and private participation,

India has reported increase in insurance

density and penetration on account of

increased competition, proliferation of

innovative products and distribution

channels, raising of regulation standards,

rising awareness and growing consumer

class etc. Yet, insurance penetration

remains at 4.1 per cent with 3.4 per cent in

life insurance and only around 0.7 per cent

in non-life insurance segment (Chart 1).

Current Status of Insurance Inclusion

Although, insurance industry in India has

grown significantly in the past one

decade, yet the density is only US$49 per

capita for life insurance and only US$10

per capita for non-life insurance for the

year 2011 (Chart 2). Non-life insurance

sector is performing very poorly on both

insurance penetration and insurance

density and needs to be focussed upon by

policy makers.

The goal of financial inclusion will remain

unmet until the insurance needs of people

particularly of those living in rural and

semi-urban areas are met. Insurance

provides security against several risks to

life and property, and therefore, becomes

very crucial for masses. It also contributes

to economic growth of a country in more

ways than one, which are described in the

following points:

• Together with

other financial services, insurance

services contributed 7% of the

country’s GDP in 2009. A well-

developed and evolved insurance

sector is a boon for economic

development as it provides long-term

funds for infrastructure development

Importance of Insurance Inclusion

Contribution to GDP:

Chart 1- Insurance Penetration in India

Insurance penetration is measured as ratio of premium (in USD) to GDP (in USD).

Source: IRDA Annual Report, 2011-12
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Chart 2: Insurance Density in India

Note: Insurance density is measured as ratio of premium (in USD) to total population.

Source: IRDA Annual Report, 2011-12

and concurrently strengthens the risk-

taking ability of the country.

•

Insurance i s a form of r i sk

management primarily used to hedge

against the risk of a contingent,

uncertain loss. Insurance is defined as

the equitable transfer of the risk of a

loss, from one entity to another, in

exchange for payment. Therefore,

insurance inclusion is necessary to

make people aware about the need

for managing risks through insurance

cover.

•

By the nature of its business, insurance

is closely linked to saving and

investing and thus, insurance

inclusion would facilitate greater

penetration and deepening of

financial inclusion.

• Insurance

has been a notable employment

generator, not only for the insurance

industry, but has also created

significant demand for a range of

associated professionals such as

Provides Hedging against Risk:

Encourages Savings & Investment:

Employment Generation:

brokers, insurance advisors, agents,

underwriters, claims managers and

actuaries. Insurance inclusion would

further generate employment

potential of the industry.

• Life insurance, non-

life insurance and ULIPs have

accumulated a significant amount of

capital over time, which can be

invested productively in the economy.

The mutual dependence of insurance

Capital Creation-

and capital markets plays an

instrumental role in channelling funds

and investment capabilities to

augment the development potential

of the Indian economy.

• Poor suffer the most

devastating consequences on life and

property because of natural disasters.

The insurance industry should prepare

to deal with any kind of catastrophic

losses more so for the poor.

• Few people living

below poverty line have access to

formal insurance that affords

protection against risks arising out of

death or major accident of primary

breadwinner, severe or chronic illness,

loss of property, assets and livestock

during calamities etc. These shocks

make poor more vulnerable and

perpetually plunge them in vicious

cycle of poverty. This cycle can be

broken by providing them access to

affordable insurance products.

Disaster Relief:

Poverty Reduction:

Chart 3: National & State wise Health Insurance Coverage in 2010

Source: IRDA
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issue focus

which create discontent amongst the

customers. According to the Global

Consumer Insurance Survey 2012

conducted by Ernst & Young, most

consumers surveyed in India cited

that the products on offer are ‘too

technical and complicated’ and they

feel the need for expert assistance to

make more important financial

decisions.

• The year 2011-

12 witnessed 10.63 per cent decrease

in the number of individual agents.

The number has gone down from

26.39 lakh as on 31st March, 2011 to

23.59 lakh as on 31st March, 2012.

While the private life insurers

recorded a decrease of 17.02 per cent,

LIC showed a decrease of 4.40 per

cent. One major concern that

emerges from the data as presented

above is the high percentage of

attrition of agents. In 2011-12, the

High Attrition Rate:

total number of agents appointed

was 7.14 lakh while the number of

agents terminated was as high as

9.95 lakh . The high attrition is also

related to increased customer

complaints.

•

Insurance is probably the least

understood financial arena. The

policy documents are complex and

run into several pages loaded with

legal and technical jargons which are

difficult to understand even for a

financially literate person. This makes

insurance all Greek and Latin for the

layman and hampers the expansion

of insurance coverage in a big way.

•

The non-life insurance segment

suffers from low awareness and

willingness among customers; low

penetration in smaller cities and rural

a re a s ; d i f f i c u l t y i n g e t t i n g

intermediaries and lack of a robust

distribution models beyond tier I

cities. The non-life insurance

penetration is 0.7 per cent of India’s

GDP against world average of 2.14

per cent, as per a joint research paper

released by CRISIL and ASSOCHAM.

According to this paper, India ranks

1 3 6 o n n o n - l i f e i n s u ra n c e

penetration and lags behind China

(106), Thailand (87), Russia (86) and

Brazil (85). There are over 3,000 non-

life insurance products in the market,

1

Too Complex to Comprehend:

Challenges of Non-life Insurance:

•

According to some

estimates, there are between 800 and

900 million people in India who do

not have any medical cover. In a

country like India where expenditure

on medical treatment is one of the

constraints in poverty alleviation,

expansion of Universal Health

insurance can be a good intervention.

The coverage of Health insurance

continues to be very low in the country

and only around 25% population

receives any kind of Health insurance

(Chart 3).

The mission of insurance inclusion is not

an easy one because insurance

penetration in the country is very low and

thereby asks for greater expansion of

insurance services with easy accessibility,

affordability, innovation and high

customer satisfaction. The major

challenges that the process of insurance

inclusion is facing are given below:

• In India,

insurance is largely a "sales" driven

industry and not a "need" driven

industry. It is extremely dependent on

the push-sales model wherein,

majority of insurance products are

sold through agents which is seen as a

‘push’ product by the customers.

• As

customers see insurance as a push

product, which they are forced into

buying by the agents, the customer

satisfaction remains very low across

the industry. The distributors push

products without explaining the

benefits and limitations of the policy,

U n m e t D e m a n d fo r H e a l t h

Insurance:

Challenges of Insurance Inclusion

Sales Driven Industry:

Low Customer Satisfaction:

The distributors push

products without

explaining the benefits

and limitations of the

policy, which create

discontent amongst the

customers.

Table 1- Number of Individual Agents as on March-end
(in Lakh)

2007 2008 2009 2010 2011 2012

Private 8.90 13.27 15.93 15.75 13.02 10.81

LIC 11.03 11.94 13.45 14.03 13.37 12.78

Industry 19.93 25.21 29.38 29.78 26.39 23.59

Source: IRDA Annual Report, 2011-12
I I I I I I 
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which causes confusion and inaction

for consumers. The joint paper by

CRISIL and ASHOCHAM states that one

of the biggest constraints facing the

non-life insurance business is the lack

of reach beyond the cities.

Insurance should reach every nook and

corner of the country and not just

confined to the Tier-1 and Tier-2 cities. It is

very important that it reaches the masses

of the country that become vulnerable in

case of certain events in the absence of

adequate insurance. It is high time that

the government, the regulator and the

players of insurance industry took up

insurance inclusion on mission mode.

Some measures have been discussed in

the below mentioned points:

• There is

a need to change the financial culture

of the country wherein gold, land etc.

are considered best insurance against

risks instead of formal financial

instruments. This insurance culture

can be changed by raising consumer

awareness about the importance of

formal insurance products.

• A vast

improvement in the awareness levels

of the insuring public is necessary for

enhanced insurance inclusion of the

masses. In other words, the project of

financial literacy should also include

insurance literacy as a major

component to make people aware

about the need and utility of

insurance.

• The insurance industry

should focus on innovation in both

products and service delivery, which

Measures for Insurance Inclusion

Change in Financial Culture:

Raising Insurance Literacy:

Innovation:

will offer consumers simple and easy-

to-understand choices. Innovation

should not only be in the form of

benefits attached to the products, but

also in the delivery mechanism

through various marketing tie-ups. In

the words of Mr. J. Hari Narayan,

“Innovation in product development

has been a 'felt need' in the Indian

insurance domain for long... There is

need for having a strong research and

development wing in the area of

product development so that the

pulse of the average buyer can be

gauged; and products introduced in

the market accordingly .”

• IRDA should

aim at providing greater freedom and

level playing field to insurance

companies in product design and

pricing. With freedom and flexibility in

o p e r a t i o n s c o m e s g r e a t e r

competition, which would in turn

bring greater penetration that

automatically reduces prices for users

as seen in the case of mobile

telephony.

2

Freedom & Flexibility:

•

IRDA should focus on simplification of

policy documents and processes to

reduce the chances of mis-selling and

aggressive marketing of expensive

products. IRDA is in the process of

making guidelines for 'mono line'

insurance agents who will be

authorised to sell one simple

insurance product. The policy

documents for these agents would be

very simple, the forms would be pre-

underwritten and preferably a one-

page document. This move will raise

customer understanding and will

widen insurance inclusion.

•

While allowing operational freedom,

it is very important that legitimate

restrictions are placed on selling of

higher premium and lower benefits

products particularly to the poor. It is

essential to discourage insurance

agents from pushing expensive

endowment products to the poor,

who are not aware of such insurance

products.

Simplification of Policy Documents:

Restricting Expensive Insurance:

Chart 4- Growth in number of Micro Insurance Policies

Source: IRDA Annual Report 2011-12
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issue focus

Recently, one of the

public sector general

insurance

companies launched

“Adoption of Village

for Financial

Inclusion” to include

all population of the

village into the

insurance fold.

• Replicating the

success of no-frills savings bank

account, the government should

promote no-frills insurance in both life

and non-life segment. It is noteworthy

that the finance ministry has asked

public sector general insurers to

expedite the launch of no-frills Health

insurance which will be available at a

lower premium.

• With rising

incomes in the country, the need for

insurance is bound to rise and this

provides opportunity for the

insurance industry to tap this growing

need and provide insurance cover

both life and non-life to the large

masses of this country. Rural India in

particular, is witnessing a surge of

income growth, and the propensity to

consume financial products has

increased considerably in recent years.

The insurance companies should

channelize this additional wealth in

over 6,00,000 villages of India

towards savings and investment

through insurance coverage for life

and property.

• Adoption of ICT has the

potential to save cost, innovate and

reduce pricing of the product in

insurance industry. According to a

recent report by research firm

Netscribes, ICT adoption in the

insurance industry will witness a

dynamic growth in the coming years.

According to the study, ICT spending

by insurers in India stood at 76.17

billion in 2011 and is anticipated to

grow at around 14 per cent till 2015.

No-frills Insurance:

Tapping the Potential:

ICT Adoption:

3

`

• It refers to

Micro insurance attempts to find the

right balance between adequate

protection and affordability. There has

been a growth of 391.49 per cent in

number of micro insurance policies

between 2007-09 and 2011-12. As on

March 31, 2012 a total of 46.2 lakh

micro insurance policies were issued

which stood at only 9.4 lakh in 2007-

08 (Chart 4).

• T h e

Government of India has also

introduced many special products

aimed at the rural markets like Aam

Admi Bima Yojana (AABY), Janshree

Bima Yojana ( JBY) , Rashtriya

Swasthya Bima Yojana (RSBY),

Mahatma Gandhi Bunkar Yojana

(MGBY), Crop Insurance, etc. for the

Micro Insurance:

G o v e r n m e n t S c h e m e s :

“the

protection of low-income people

against specific perils in exchange for

re g u l a r m o n e t a r y p a y m e n t s

(premiums) proportionate to the

likelihood and cost of the risk involved.”
4

benefit of poor and needy populace

in the country. The government

should focus on providing universal

insurance coverage and prepare a

comprehensive scheme for this

purpose. Without the support of

government, it would be difficult for

insurance companies to get access to

India’s rural market.

• Despite existing for

more than a decade, bancassurance

model has not developed to its full

potential. Recently, the Finance

Minister proposed that banks should

be allowed to sell policies of multiple

insurance companies. IRDA is also

considering a proposal to allow cross

selling of micro-insurance products

by banks. This would increase

insurance access due to the large

network of banks for selling their

products.

• Recently, one

of the public sector general insurance

companies launched “Adoption of

Village for Financial Inclusion” to

include all population of the village

into the insurance fold. This kind of

scheme should be made mandatory

for other insurance companies as

well by IRDA.

• The

effectiveness and cost of diverse

distribution strategies of different

players is crucial in ensuring the

success of players in the insurance

business, particularly in the retail

lines of business.

Bancassurance:

Adoption of Villages:

D is t r ibut ion Channels :
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• It is

imperative to identify the states and

union territories, which are at the

extreme ends of under-insurance and

over-insurance so that more number

of insurance agents can be allocated

to these regions. The insurers need to

analyze the misallocation, if any, in

the distribution of agents, offices etc.

and opt imize i t , sub jec t to

constraints. This may facilitate in

increasing the business volumes, and

thus, pushing up both insurance

penetration and insurance density of

the country.

• Insurance

industry has suffered from low levels

of customer service. It is therefore,

important to focus more on

consumer needs and preference and

develop customised products and

services. Insurance inclusion will be

possible only by bringing insurance

closer to the customer as well as

making it more relevant, appropriate

and convenient.

• India’s

insurance industry has witnessed

rapid growth during the last decade

after opening up of the sector for FDI.

Consequent l y, many fore ign

companies have expressed their

interest in Indian insurance sector. As

of now, the foreign shareholding limit

is fixed at 26% for the life as well as

non-life insurance sectors. If FDI in

insurance could be raised further, it

would bring in more competition,

latest innovation and technology.

Allocation of Insurance Agents:

Customer Service:

FDI in Insurance Sector:

Conclusion

To sum up, we can say that the insurance

industry in India has progressed

significantly over the last decade, which is

amply evident in the strong growth

witnessed in the insurance premiums,

strengthened outreach, increased

number of players, product innovation

and its enhanced regulatory framework

To bring more and more people under the

insurance blanket, insurance inclusion

should be pushed in a big way by the

government and other agencies because

it contributes significantly to economic

development of the country and helps

poor in breaking the clutches of poverty.

Although, insurance inclusion has got a

long way to go, yet efforts for achieving

this have already begun and will start

bearing fruits soon.
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As of now, the

foreign shareholding

limit is fixed at 26%

for the life as well as

non-life insurance

sectors. If FDI in

insurance could be

raised further, it

would bring in more

competition, latest

innovation and

technology.

The author is from the Indian Audit &

Accounts Service; and is presently

placed in Rajasthan. The views

expressed are her own and do not

re p re s e n t t h e v i e w s o f h e r

organization.
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Achieving Targets Ethically
- First Priority for a Distributor

M
illion Dollar Round Table

Association – popularly known

as MDRT – this association is

synonymous to life insurance distribution.

Driven by high standards of ethics and

productivity, the association has gained

an unmatched reputation worldwide to

such an extent that achieving its

membership tops the dream list of every

professional engaged in life insurance

distribution.

Life insurance business is not new to the

Indian market, nor is the association of

MDRT. It is a matter of fact that insurance

business started in India with the setting

up of Oriental Life Insurance Company

way back in the year 1818 AD. The

business initially began by treating Indian

lives as substandard and the Indians were

charged a higher premium than the

resident Europeans then. The industry

s i n c e t h e n u n d e r w e n t m a n y

transformations to become one of the

most promising markets not just in the

Indian subcontinent but in the global

arena. The value of Indian lives has

substantially risen over the decades since

independence from the British rule.

While most of the more advanced

economic systems are trying hard for

survival due to economic meltdown,

Indian insurance industry

has modified itself with

the passage of time, by

introducing customized

products based on

customers’ needs and

making them available

through innovative

distribution channels.

Avinash Singaraju writes that in order to weed out unprofessional individuals, the process of

qualifying the agents should include a test of the aspirant’s behavioural aspects.

Indian life insurance industry is still

witnessing a healthy growth. It is the

dynamically evolving Indian insurance

industry that has enabled it to cope with

the changing economic environment.

Indian insurance industry has modified

itself with the passage of time, by

introducing customized products based

on customers’ needs and making them

available through innovative distribution

channels. The opening up of the sector for

private insurers broke the monopoly of

the giant monolith and brought in many

options for the customers to choose from.

Though the opening up of insurance

industry to global players ensured the

entry of many multi nationals into this

arena, the market share of the long

standing LIC was not disturbed for quite

some time. The new entrants were surely

lacking the credibility which LIC enjoyed

and the geographical spread of LIC was

unmatchable. Agency network, the main

strength of LIC, was so well knit and

established that convincing these agents

to sell their products became one of the

main challenges for the newly entering

private players. It should however be

noted that all the players flourished, albeit

to different extent, thanks to the growing

insurance business as a whole. The

penetration into non-urban areas was

very constrained and the monopoly of LIC

continued as the private companies found

it difficult to create confidence amongst

the conservative citizens of small towns

and rural areas.

With innovative products and aggressive

marketing tactics, the insurers started

targeting the buyers in more than one

ways. Investment, though started as an

additional feature of life insurance

product, slowly became the dominant

parameter to such an extent that today

the life insurance business runs more as

an investment option than as a risk
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transfer mechanism. Tax sops have

provided the boost to life insurance

penetration and created the much desired

hype especially amongst the salaried

class. It is an undisputable fact with

specific reference to life insurance

business that the “I” of insurance now

symbolises investment. The traditional

risk transfer products have slowly faded

away in the shadows of the multi utility

investment oriented insurance products.

Introduction of Unit Linked Insurance

Products (ULIPs) revolutionised the

manner of selling life insurance. The

objective of providing a hedge against the

inflation through a contract of insurance

pushed insurers to link the insurance

policy with stock market and thus the

industry witnessed the beginning of unit

linked insurance policies. Investors who

shied away from stock markets initially

began to consider ULIP as a safer bet.

However, it is to be emphasized that the

operation of ULIP, when not clearly

analysed, would result in the unpleasant

experience of losing hard earned monies.

It is not just the innovation and

customisation of products that drove the

life insurance business to what it is today.

Innovation and customisation have

indeed created opportunities to the

customers to consider buying life

insurance for various reasons, but it is the

role of distribution channels that has to be

highlighted for having taken these

products and options right to the

customer’s doorstep. Various channels of

intermediaries have emerged post

liberalisation of the industry but the

agency channel still remains the most

dominant.

To become a life insurance agent was

considered a serious career option thanks

to the hefty intermediation commissions

and other incentives earned till very

recent times. Ability to offer apt advice to

the prospective customer was the key to

success and the leveraging of one’s own

natural market only increased their

spread. Proper guidance, mainly at the

time of claim settlement, more so in the

event of a sudden demise of the family

member earned the insurance agents the

respect that they deserved. Life insurance

agents donned the role of full-fledged

financial planners and started advising on

all matters right from planning of child

education to retirement preparedness.

The agents would feel the responsibility of

providing correct advice to the customers

and not just visualise the customer as a

money minting machine. The agents who

performed in ethical manner not only

earned monetary benefits but also

gathered more referrals as also enjoyed

more respect in the society. Becoming a

member of the MDRT association was thus

complementary and a true recognition of

professionalism.

The scenario has of late witnessed a sea

change with some agents resorting to

unscrupulous practices of misguiding the

customers and resorting to mis-selling,

mainly to earn more commissions or to

book more premiums to get qualified as a

member of MDRT association. As the

qualifying criterion for the membership of

MDRT association is more inclined

towards the premium generated, there

suddenly arose a mad rush for recognition

at the cost of customer service and

professional ethics. The launching of

market linked policies further aggravated

the situation whereby the customers

started becoming scapegoats to the

selfish motives of unscrupulous insurance

agents. It can be understood that the ever

increasing competition in the market

leaves hardly any room for the insurers to

have a constant monitoring of the levels

of professionalism on the part of their

agents. Writing premiums to achieve

organisational target takes the front seat

for all obvious business reasons. Also, it

has to be noted that even the regulatory

examination required to qualify as a

certified insurance agent only tests the

subject knowledge but not the personal

traits of the prospective agent. It is an

issue of concern that the fundamentals for

getting qualified as a member of MDRT

association are getting jeopardised and

yet there is no mechanism to disqualify

the erring agents from being a part of the

prestigious club. The prominence of

agency channel is the prime reason for

this channel gett ing a blot for

malpractices. Though there have been

such instances reported from other

intermediation channels too, their size is

insignificantly small for any comparison

to be made.

It is a normal practice that the individual

agents and other intermediaries

approach customers to create awareness

about the product they wish to offer. They

persuade the customer to purchase their

product by giving references to past

performance of the product and the

various benefits associated. It is this area

which has of late become a matter of

concern as there has been increasing

incidence of mis-selling. Grievances of this

nature arise when the policy is

successfully sold by unethical and

Proper guidance,

mainly at the time of

claim settlement,

more so in the event

of a sudden demise

of the family

member earned the

insurance agents the

respect that they

deserved.
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TheauthorisUnderwritingManager–

Corporate&SME,HyderabadOffice,SBI

GeneralInsuranceCo.Ltd.Theviews

expressedarepersonal.

Apart from elevating

the banker’s

reputation as a

complete financial

service provider,

bancassurance model

also provides bankers

with substantial

intermediary

commission.

misleadingcommitmentsgivenbythe

agent.

Atthisjuncture,itisimperativetonotethe

emergenceofBancassuranceasa

successfuldistributionmodel.Banksare

beingusedasaneffectivealternate

channeltodistributeinsuranceproducts

eitheras‘stand-aloneinsuranceproducts’

oras‘add-onstothebankproducts’by

wayofcombiningtheinsurancewith

typicalbankingproducts/services.The

reachofIndianbankingsectorissovast

thatnotmanycountriescanevendream

ofsuchawidegeographicalspread.

Addedtothisistheinclinationbeing

displayedbythebankersintheconductof

insurancebusiness.Apartfromelevating

thebanker’sreputationasacomplete

financialserviceprovider,bancassurance

modelalsoprovidesbankerswith

substantialintermediarycommission.

Undoubtedly,insurancecommissionstop

thelistofcross-sellingrevenuesearnedby

thebankers,moresowithreferencetolife

insurancebusiness.

Bankemployeeswhosuccessfullyclear

thequalifyingexaminationgetlicensed

bytheregulatortoprocurebusinessjust

asanyotherindividualagent.However,

thebankersenjoygratuitousadvantage

ascomparedtotheirnon-banking

counterparts.Thenumberofinstances

wherecustomersheedtoagent’sadvice

aboutaspecificproductismuchhighin

bancassurancemodel.Thus,

bancassurancechanneltechnically

performslikethetraditionalagency

channelwithrespecttosourcingof

business.

Theissuesrelatedtobancassuranceare

uniquetothischannelandareobserved

tobeuniformirrespectiveofthebanker

involved.Cross-selling,morethanmis-

sellingistheareawhichisbeing

highlightedverycommonlybythe

bankingcustomersasbeingimposed.

Sanctioningloandisbursals,openingof

newaccounts,provisionofbanksafety

lockersandsuchotherareashavebecome

thegatewaysofcrossselling

opportunitiesandthecustomersare

seldomleftwithanyoptionbuttopay

heedtothebanker’sinstructions.Itisno

wonderthattherateofqualificationfor

MDRTassociationmembershipisthe

highestinthebancassurancechannelas

comparedtoanyotherdistribution

channel.Therehavebeenstrayinstances

wherethesanctionedloanamountswere

enhancedtoservicetheinsurance

premiumsthoughtheclienthasnot

appliedforthesame.Experiencessuchas

theseleavetheclientinahelpless

situationwhereinsurancepremiums

becomeapainratherthananecessity.

Itistobenotedfromanoverallindustry

perspectivethatthoughthesectoris

growingfast,theindustryhasnotyet

insuredeven50%ofinsurablepopulation

ofIndia.Thereisenormouspotentialto

grow.Unethicalpracticeswouldnotjust

impacttheorganisationadverselybut

alsocreateanunsecureenvironmentfor

theindustryatlargeascustomerstendto

stayaway.Thusitisnotjustaregulatory

issuetoensurethattheinsurancedomain
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performsethicallybutalsothe

responsibilityofallthestakeholders

involved.

Theregulatormayconsideroptions

beyondtheactsofidentifyingand

penalisingtheerrantplayers.Carehasto

betakenrightfromthestageof

certificationofagentssoastoensurethat

onlyseriousprofessionalsenterthe

domain.Theselectioncriteriawhichnow

testonlysubjectknowledgeshouldalso

includetestingofethicalattitudetowards

businessasalsocustomerservice.

Objectivequestionsthattestthe

behaviouraltraitsoftheindividuals

shouldbeincorporatedintheselection

proceduretoweedouttheapparent

misfits.

FromtheMDRTAssociationpointofview,

itshouldbeensuredthattheselection

parametersfortheprestigious

membershipismorealignedtothecore

principlesofprofessionalismandethical

behaviour,andnotjustdependon

premiumwritten.Selectioncriteriashould

varyinaccordancewiththechannel

attributestherebybringingevery

prospectiveagentontoalevelplaying

field.Onlywhentheassociationimposes

objectiveguidelineswilltheagents

becomeconsciousoftheircustomer-

orientedperformanceorrather,lackofit.

Ensuringprofessionalismacrossalltheir

distributionchannelsshouldbeoneofthe

topprioritiesforallinsurers.Thisalone

wouldenablethemtocatertotheneeds

ofvariedsegmentsofthepopulationso

thatinsurancecanbecomemore

meaningfulandaffordable.Thatshould

betherealtarget;notmerenumbersina

spreadsheet!
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Mr. D.D. Singh joined Insurance Regulatory and Development Authority (IRDA) as a whole-

time Member (Distribution), on 20th May, 2013.

Prior to joining IRDA, Mr. D.D. Singh was Zonal Manager, LIC of India, South Zone, Chennai; and

was in charge of insurance activities of the life insurance behemoth LIC of India in the states

of Tamilnadu, Kerala & Pondicherry. Mr. D.D. Singh was also Zonal Manager of South Central

Zone earlier and was in charge of insurance activities of LIC of India in Andhra Pradesh &

Karnataka states.

Mr. D.D. Singh joined Life Insurance Corporation as a direct recruit officer in 1977. He has

experience in Marketing for more than 16 years and in Information Technology for more

than a decade. He had set up the Health insurance department in LIC of India and was the

first Executive Director of Health insurance department in LIC of India.

Mr. D.D. Singh holds Masters Degree in Public Administration and Masters in Business

Administration with specialization in Marketing. He has attended various training sessions

organized in India and abroad including training at Indian Institute of Management,

Lucknow; Indian School of Business in Hyderabad; Foundation for Advancement of Life

Insurance around the World (FALIA) Japan;

Mr. D.D Singh is an avid reader of books and has interest in music.
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GROSS PREMIUM UNDERWRITTEN BY NON-LIFE INSURERS WITHIN INDIA (SEGMENT WISE) :

Fire Marine
Marine
Cargo

Marine
Hull

Engineering Motor
SI.
No.

Insurer

Compiled on the basis of data submitted by the Insurance companies

1 Royal Sundaram 92.53 29.32 27.77 1.55 38.15 1,105.67

2 TATA-AIG 274.46 210.66 210.66 0.00 51.17 1,044.18

3 Reliance 168.42 28.47 27.81 0.66 84.89 1,291.68

4 IFFCO Tokio 173.79 102.14 88.63 13.51 66.21 1,587.90

5 ICICI Lombard 380.34 229.19 160.56 68.63 188.50 2,705.76

6 Bajaj Allianz 354.53 97.27 95.79 1.48 133.89 2,399.23

7 HDFC ERGO 299.11 76.78 60.53 16.25 70.75 803.44

8 Cholamandalam 93.54 50.98 50.97 0.01 32.95 1,066.46

9 Future Generali 106.34 54.51 54.51 0.00 35.65 619.78

10 Universal Sompo 90.32 14.95 14.95 0.00 12.25 290.72

11 Shriram 9.25 1.72 1.72 0.00 4.82 1,517.47

12 Bharti Axa 51.34 21.03 21.03 0.00 27.22 842.90

13 Raheja QBE 0.79 0.04 0.04 0.00 0.39 0.42

14 SBI 314.77 7.29 7.29 0.00 20.73 267.43

15 L&T 24.11 7.62 7.62 0.00 16.05 96.63

16 Magma HDI 7.65 0.00 0.00 0.00 0.08 87.26

17 Liberty Videocon 0.18 0.00 0.00 0.00 0.00 2.00

18 Star Health & Allied Insurance

19 Apollo MUNICH

20 Max BUPA

21 Religare Health

Private Total 2,441.48 931.98 829.90 102.08 783.69 15,728.93

22 New India 1,338.41 668.95 316.91 352.04 414.38 3,793.18

23 National 830.86 343.48 207.66 135.82 312.29 4,461.26

24 United India 1,120.76 601.51 321.30 280.20 563.75 3,389.87

25 Oriental 905.16 474.00 259.25 214.75 372.27 2,403.80

26 ECGC

27 AIC of India

Public Total 4,195.20 2,087.94 1,105.12 982.82 1,662.68 14,048.11

Grand Total 6,636.68 3,019.92 1,935.02 1,084.90 2,446.36 29,777.04

Previous year 51.07 31.52 31.18 0.34 36.83 1,066.96

Previous year 190.26 189.01 189.01 0.00 37.52 760.44

Previous year 116.33 40.49 39.68 0.81 90.70 1,135.00

Previous year 175.20 130.62 102.30 28.31 63.82 1,112.35

Previous year 308.36 198.91 128.20 70.72 178.81 2,138.84

Previous year 287.28 89.91 89.11 0.80 123.62 1,951.13

Previous year 267.54 60.90 41.87 19.02 65.16 671.04

Previous year 71.63 50.45 50.45 0.00 24.64 881.25

Previous year 84.07 39.53 39.53 0.00 27.87 535.60

Previous year 77.28 8.90 8.90 0.00 9.59 215.40

Previous year 7.76 1.90 1.90 0.00 3.62 1,247.48

Previous year 43.38 17.11 17.11 0.00 13.39 629.79

Previous year 0.51 0.03 0.03 0.00 0.28 0.34

Previous year 158.03 1.84 1.84 0.00 10.67 34.84

Previous year 13.41 5.97 5.97 0.00 13.39 94.00

Previous year NA NA NA NA NA NA

Previous year NA NA NA NA NA NA

Previous year

Previous year

Previous year

Previous year

Previous year 1,852.09 867.08 747.07 120.01 699.91 12,474.47

Previous year 1,150.81 606.42 294.04 312.39 393.02 3,040.39

Previous year 671.13 347.87 193.11 154.76 295.11 3,620.23

Previous year 956.92 566.43 330.04 236.39 525.21 2,955.81

Previous year 774.38 483.32 279.91 203.41 344.82 2,150.79

Previous year

Previous year

Previous year 3,553.23 2,004.04 1,097.09 906.95 1,558.16 11,767.22

Previous year 5,405.32 2,871.12 1,844.16 1,026.96 2,258.07 24,241.69
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Grand Total

( in Crores)M

Motor OD Motor TP Health Aviation Liability Personal
Accident

All Others

FOR THE PERIOD MARCH 2013 (PROVISIONAL & UNAUDITED)

816.54 289.13 209.23 0.00 22.02 48.08 16.10 1,561.09

731.85 312.33 181.87 1.10 196.86 120.16 54.58 2,135.04

748.50 543.18 295.53 2.28 36.21 22.28 80.24 2,010.01

995.80 592.10 210.79 5.91 40.31 30.26 352.87 2,570.18

1,829.77 875.99 1,665.17 70.69 142.35 168.97 583.01 6,133.98

1,707.38 691.85 594.85 7.15 146.85 56.52 209.52 3,999.81

539.55 263.88 521.50 24.85 107.80 253.68 295.30 2,453.20

593.94 472.52 287.00 0.00 12.25 53.30 24.42 1,620.90

431.16 188.62 139.13 0.00 29.17 62.35 58.34 1,105.27

148.28 142.44 55.27 0.00 3.98 2.94 63.92 534.35

589.58 927.88 0.00 0.00 0.87 3.53 3.54 1,541.19

615.03 227.87 195.49 0.00 10.63 27.80 13.81 1,190.22

0.12 0.31 0.02 0.00 14.26 0.62 4.75 21.30

163.24 104.19 6.74 16.21 2.05 108.45 27.18 770.85

63.22 33.41 26.37 0.00 5.31 3.37 2.60 182.07

52.32 34.94 0.00 0.00 0.15 0.00 0.00 95.14

1.78 0.22 0.00 0.00 0.00 0.00 0.01 2.19

843.80 16.70 0.00 860.50
1,067.52 15.30 2.24

598.75 13.16 8.08 619.99

206.42 0.92 0.00 207.34

38.39 0.40 0.00 38.80

10,028.07 5,700.86 6,076.33 128.19 771.08 993.50 1,798.25 29,653.42

1,954.80 1,838.38 2,757.71 122.07 228.53 158.80 553.61 10,035.65

2,089.62 2,371.63 2,372.22 60.75 94.89 130.42 549.48 9,155.65

1,583.20 1,806.67 2,642.81 63.95 147.64 190.93 544.82 9,266.04

1,136.87 1,266.93 1,491.94 94.01 115.39 128.38 558.56 6,543.51

1,157.22 1,157.22
1,005.11
3,235.25 3,235.25
2,577.07

6,764.50 7,283.61 9,264.69 340.79 586.44 608.53 6,598.94 39,393.31

16,792.57 12,984.47 15,341.01 468.97 1,357.52 1,602.03 8,397.19 69,046.73

792.75 274.21 208.86 0.00 18.84 36.60 29.11 1,479.79

587.68 172.76 137.69 0.00 169.22 116.71 40.72 1,641.57

698.47 436.53 225.28 3.65 19.88 25.61 55.61 1,712.55

745.31 367.04 162.44 10.08 41.24 27.28 252.21 1,975.24

1,502.23 636.60 1,499.28 118.34 134.86 138.73 434.01 5,150.14

1,429.08 522.05 427.08 26.08 122.44 59.37 199.71 3,286.62

440.58 230.46 411.50 22.65 100.07 187.19 53.41 1,839.46

531.40 349.86 235.72 0.00 15.02 47.15 20.67 1,346.54

353.35 182.25 130.55 0.00 23.04 46.32 34.40 921.38

171.90 43.51 35.84 0.00 3.01 4.63 49.93 404.58

537.90 709.58 0.00 0.00 0.56 2.64 2.48 1,266.45

471.90 157.89 145.43 0.00 4.67 21.82 8.41 884.00

0.20 0.14 0.00 0.00 8.03 0.50 5.10 14.79

26.25 8.60 3.74 22.33 0.04 6.05 12.59 250.14

60.22 33.78 5.75 0.00 4.12 1.92 4.97 143.51

NA NA NA NA NA NA NA NA

NA NA NA NA NA NA NA NA

1,085.06

458.95 9.29 7.62 475.85

99.08 0.00 0.00 99.08

NA NA NA NA

8,349.22 4,125.25 5,254.72 203.13 665.06 747.11 1,213.19 23,976.76

1,593.35 1,447.04 2,349.17 108.97 222.80 141.99 529.29 8,542.86

1,739.45 1,880.78 2,065.20 36.67 89.36 143.74 521.39 7,790.70

1,402.08 1,553.73 2,231.81 44.26 135.68 188.24 574.97 8,179.33

1,038.14 1,112.65 1,310.64 88.78 115.34 151.46 628.35 6,047.88

1,005.11

2,577.07

5,773.02 5,994.20 7,956.83 278.69 563.19 625.42 5,836.18 34,142.96

14,122.24 10,119.45 13,211.54 481.82 1,228.24 1,372.54 7,049.37 58,119.72
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Report Card: General
GROSS PREMIUM UNDERWRITTEN FOR AND UP TO THE MONTH OF APRIL 2013

INSURER
APRIL APRIL

2013-14 2012-13* 2012-13*2013-14

GROWTH OVER THE
CORRESPONDING
PREVIOUS YEAR

( in Crores)M (%)

Royal Sundaram 145.66 112.73 145.66 112.73 29.20

Tata-AIG 314.79 250.03 314.79 250.03 25.90

Reliance General 296.99 233.36 296.99 233.36 27.27

IFFCO-Tokio 317.44 222.00 317.44 222.00 42.99

ICICI-lombard 817.88 676.51 817.88 676.51 20.90

BajajAllianz 384.48 308.56 384.48 308.56 24.61

HDFC ERGO General 416.96 273.36 416.96 273.36 52.53

Cholamandalam 182.05 121.15 182.05 121.15 50.27

Future Generali 125.76 102.65 125.76 102.65 22.51

Universal Sompo 50.86 42.67 50.86 42.67 19.20

Shriram General 111.29 98.42 111.29 98.42 13.08

BhartiAXAGeneral 195.04 123.95 195.04 123.95 57.35

Raheja QBE 1.71 1.49 1.71 1.49 14.77

SBI General 100.01 55.19 100.01 55.19 81.20

L&T General 26.91 23.68 26.91 23.68 13.62

Magma HDI 18.66 NA 18.66 NA NA

Liberty 3.47 NA 3.47 NA NA

Star Health &Allied Insurance 55.72 87.52 55.72 87.52 -36.34

Apollo MUNICH 38.72 36.08 38.72 36.08 7.31

Max BUPA 18.60 10.43 18.60 10.43 78.33

Religare 21.89 NA 21.89 NA NA

New India 1,355.49 1,181.50 1,355.49 1,181.50 14.73

National 918.75 805.60 918.75 805.60 14.05

United India 1,021.74 911.88 1,021.74 911.88 12.05

Oriental 742.74 651.47 742.74 651.47 14.01

ECGC 81.64 69.98 81.64 69.98 16.66

AIC 125.16 66.76 125.16 66.76 87.46

PRIVATE TOTAL 3,644.89 2,779.80 3,644.89 2,779.80 31.12

PUBLIC TOTAL 4,245.52 3,687.20 4,245.52 3,687.20 15.14

GRAND TOTAL 7,890.40 6,467.00 7,890.40 6,467.00 22.01

Note: Compiled on the basis of data submitted by the Insurance companies
* Figures revised by insurance companies

Premium underwritten by non-life insurers  upto the month of April, 2013

* Compiled on the basis of data submitted by the Insurance companies
The total bar in the above chart represents the business figures of the entire financial year
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month

Up to
the month

For the
month
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the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013
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Statistical Supplement 



LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Bajaj Allianz General Insurance Company Limited

5436.50 35452.92 46823.00 405310.00 2723.98 7292.46 82222967.00 706036923.00

2712.51 28727.76 47445.00 405117.00 -255.07 2808.82 76050413.00 548148391.00

926.65 9579.02 14503.00 145700.00 62.57 594.39 12512879.00 154461072.00

864.07 8910.60 14663.00 166010.00 327.42 1363.27 8961985.00 108229058.00

2.01 147.74 12.00 26.00 1.04 247.38 868.00 8631882.00

0.96 80.31 5.00 101.00 -11.68 -290.10 640.00 1871043.00

928.65 9726.76 14515 145726 63.62 841.77 12513747.00 163092954.00

865.04 8990.91 14668 166111 315.74 1073.18 8962625.00 110100101.00

17.67 715.13 22.00 196.00 13.93 -1892.32 536748.00 12373832.00

3.74 2608.11 12.00 305.00 -500.68 -234.18 299552.00 30910900.00

1303.96 13388.56 2459.00 18826.00 45.18 1039.64 22856082.00 215417445.00

1258.78 12362.29 2154.00 18060.00 264.37 2128.40 21349947.00 173402003.00

18887.60 170738.22 499758.00 4271596.00 3250.64 27621.69 1637632.00 11920972.00

15636.96 142907.82 431748.00 4097016.00 2320.59 12925.03 1314439.00 10611932.00

8102.60 69184.66 508650.00 4374958.00 2657.32 17125.81

5445.28 52204.82 435968.00 4142301.00 1489.30 10868.03

26990.20 239922.88 508650 4374958 5907.96 44747.50 1637632.00 11920972.00

21082.24 195112.64 435968 4142301 3809.88 23793.06 1314439.00 10611932.00

337.48 3230.18 1902.00 20477.00 37.86 151.96 80320.00 844098.00

299.62 3078.21 1984.00 21229.00 68.49 465.13 97021.00 615744.00

5.42 65.94 22.00 186.00 -1.54 -1.91 27882.00 260867.00

6.95 67.86 27.00 209.00 2.77 7.23 30820.00 348360.00

202.70 2127.75 70.00 808.00 -126.09 350.85 100181.00 1225844.00

328.79 1782.80 44.00 658.00 209.94 440.66 74291.00 923132.00

324.04 9260.71 308.00 4077.00 -41.88 1920.52 330680.00 5829846.00

365.92 7315.35 327.00 3754.00 108.20 1378.72 255562.00 4150772.00

869.63 14684.57 2302 25548 -131.65 2421.42 539063.00 8160655.00

1001.28 12244.21 2382 25850 389.40 2291.74 457694.00 6038008.00

501.95 5652.38 7515.00 79092.00 -123.07 -257.10 3924248.00 37951538.00

625.01 5937.05 7447.00 77806.00 189.08 626.40 2781836.00 27201090.00

6864.43 52212.42 111200.00 948691.00 1994.90 15899.35 8445659.00 54901282.00

4869.53 36342.99 119834.00 869928.00 1866.79 8424.22 4067419.00 52611163.00

526.22 7273.04 40939.00 511224.00 50.97 908.01 219931.00 8524268.00

475.25 6365.03 46229.00 550390.00 98.01 926.20 595280.00 12670732.00

7390.65 59485.46 152139 1459915 2045.87 16807.36 8665590.00 63425550.00

5344.78 42708.02 166063 1420318 1964.81 9350.43 4662699.00 65281895.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

106.31 744.36 13.00 91.00 17.29 -392.06 1102339.00 8331407.00

89.03 1136.42 12.00 187.00 45.25 -561.66 462800.00 4508726.00

3611.35 20207.66 193126.00 766003.00 1339.15 1370.33 6306450.00 38792245.00

2272.20 18834.50 90364.00 672377.00 492.19 1596.66 9199271.00 66782701.00

47156.88 399980.68 927564 7275665 11902.26 71979.01 140304866.00 1265503521.00

35254.61 328661.91 766515 6928432 6714.96 42872.84 125541276.00 1042985747.00

non-life insurance 
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month

Up to
the month
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month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013
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162.27 2083.21 4143.00 30989.00 0.00 0.00 0.00 0.00

171.76 1979.57 4258.00 33834.00 0.00 0.00 0.00 0.00

57.73 356.11 957.00 8807.00 0.00 0.00 0.00 0.00

29.34 448.42 895.00 9768.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

57.73 356.11 957 8807 0.00 0.00 0 0 0 0

29.34 448.42 895 9768 0.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

103.67 1038.62 498.00 2935.00 0.00 0.00 0.00 0.00

128.39 1037.57 221.00 2153.00 0.00 0.00 0.00 0.00

1561.17 13876.53 859.00 47192.00 0.00 0.00 0.00 0.00

1402.56 11859.51 2840.00 162646.00 0.00 0.00 0.00 0.00

833.57 6444.09 48851.00 368517.00 0.00 0.00 0.00 0.00

605.00 4811.59 39362.00 228182.00 0.00 0.00 0.00 0.00

2394.74 20320.62 48851 368517 0.00 0.00 0 0 0 0

2007.56 16671.10 39362 228182 0.00 0.00 0 0 0 0

32.56 416.29 241.00 3068.00 0.00 0.00 0.00 0.00

29.97 394.53 257.00 2996.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

18.97 465.36 32.00 303.00 0.00 0.00 0.00 0.00

0.93 252.15 6.00 2633.00 0.00 0.00 0.00 0.00

51.52 881.65 273 3371 0.00 0.00 0 0 0 0

30.90 646.68 263 5629 0.00 0.00 0 0 0 0

33.03 482.90 6817.00 60793.00 9.90 109.10 25652.00 318058.00

54.78 621.70 5636.00 56170.00 4.20 46.66 8781.00 101644.00

285.09 3670.97 4317.00 36165.00 0.00 0.00 0.00 0.00 145475.00 1535076.00

194.96 1484.70 4452.00 29852.00 0.00 0.00 0.00 0.00 119856.00 1261617.00

57.34 590.08 1936.00 23418.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

342.43 4261.05 6253 59583 0.00 0.00 0 0 145475 1535076

194.96 1484.70 4452 29852 0.00 0.00 0 0 119856 1261617

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

272.68 1386.27 17571.00 67495.00 0.00 0.00 0.00 0.00

434.21 3804.39 14366.00 132260.00 0.00 0.00 0.00 0.00

3418.08 30810.43 85363 602490 9.90 109.10 25652 318058 145475 1535076

3051.90 26694.13 69453 497848 4.20 46.66 8781 101644 119856 1261617

i = -----------------------ir.ila 
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Bharti AXA General Insurance Company Limited

187.05 5133.59 1837.00 19247.00 187.05 4946.54 408894.93 11436051.28

174.94 4337.86 1095.00 15063.00 174.94 4162.92 339012.19 8249382.94

44.92 2103.17 255.00 3319.00 44.92 2058.25 1011978.84 6532455.01

43.04 1711.01 263.00 2239.00 43.04 1667.97 47963.96 3007294.90

44.92 2103.17 255 3319 44.92 2058.25 1011978.84 6532455.01

43.04 1711.01 263 2239 43.04 1667.97 47963.96 3007294.90

277.00 2722.25 369.00 3074.00 277.00 2445.25 -326736.79 -1434557.86

130.90 1338.62 173.00 1446.00 130.90 1207.73 301149.89 1260771.73

5249.87 61502.73 105644.00 1049354.00 5249.87 56252.85 589437.47 6531101.73

6863.67 47189.92 87147.00 654219.00 6863.67 40326.25 341875.89 2634987.32

2456.84 22787.18 105644.00 1049354.00 2456.84 20330.33

2205.32 15789.20 87147.00 654219.00 2205.32 13583.89

7706.71 84289.90 105644 1049354 7706.71 76583.19 589437.47 6531101.73

9068.99 62979.13 87147 654219 9068.99 53910.14 341875.89 2634987.32

38.99 460 186 1555 38.99 421.10 220616 329438

14.32 157 68.00 569 14.32 142.87 2181.73 23759

0 8.01 0 20.00 0.00 8.01

0 0 0.00 0

0.00 0.00 0

0 0 0.00 0

23 595 17 336 22.82 572.32 26349 225703

14.08 310 11.00 158 14.08 296.07 5546.18 98401

61.82 1063.23 203 1911 61.82 1001.42 246965.59 555140.85

28.40 467.34 79 727 28.40 438.94 7727.91 122160.05

179.93 2780.32 898.00 10816.00 179.93 2600.39 11741343.32 22038210.55

188.52 2182.38 1223.00 11722.00 188.52 1993.86 379802.61 4637460.33

589.45 19548.87 1693.00 17729.00 589.45 18959.42 9184.31 116121.43

1252.80 14543.09 1905.00 17251.00 1252.80 13290.29 10851.79 75361.79

589.45 19548.87 1693 17729 589.45 18959.42 9184.31 116121.43

1252.80 14543.09 1905 17251 1252.80 13290.29 10851.79 75361.79

30 169 1 4 29.60 139.11

74.24 1212.26 1447.00 17138.00 74.24 1138.01 421579.35 2469777.66

42.98 840.94 867.00 14158.00 42.98 797.96 53552.39 890485.67

9150.73 119022.31 112347 1122592 9150.73 109871.58 14102647.02 48244300.65

10930.56 88400.37 92752 716825 10930.56 77469.82 1481936.62 20877904.74

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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21.57 224.01 1302.00 14417.00

3.63 84.25 14.00 1673.00

0.03 3.58 1.00 36.00

0.33 192.79 4.00 111.00

0.03 3.58 1 36 0.00 0.00 0 0 0 0

0.33 192.79 4 111 0.00 0.00 0 0 0 0

89.76 137.25 35.00 234.00

2.45 66.94 11.00 113.00

292.09 3727.45 5326.00 68125.00

466.37 2941.47 5052.00 49231.00

138.36 1378.06 0.00

206.17 1595.35 0.00 0.00

430.45 5105.51 5326 68125 0.00 0.00 0 0 0 0

672.55 4536.82 5052 49231 0.00 0.00 0 0 0 0

1.11 16 6.00 32.00

1.05 9 4.00 18.00

0.00 0.53 0.00 1.00

0.00 3.93 0.00 5

0.00 25.27 0.00 4

1.11 20.81 6 38 0.00 0.00 0 0 0 0

1.05 34.74 4 22 0.00 0.00 0 0 0 0

8.05 400.43 95.00 864.00

2.78 49.08 31.00 579.00 0.93 0.93 15200 15200

8.78 252.19 24.00 317.00

59.73 202.15 31.00 497.00

8.78 252.19 24 317 0.00 0.00 0 0 0 0

59.73 202.15 31 497 0.00 0.00 0 0 0 0

0

9.31 149.21 1027.00 12662.00

1.22 32.07 10.00 2020.00

569.06 6293.00 7816 96693 0.00 0.00 0 0 0 0

743.73 5198.87 5157 54246 0.93 0.93 15200 15200 0 0

i = -----------------------ir.ila 
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Cholamandalam Ms General Insurance Company Limited

 838.3  9,354.0  14,360  149,154  247.0  2,191.4  1,774,815  26,132,626

 591.3  7,162.6  12,277  144,608  105.0  1,481.8  538,868  20,570,315

 242.1  5,097.4  848  6,034  (325.6)  52.0  863,772  31,513,824

 567.7  5,045.4  629  8,279  232.4  678.5  3,970,506  50,257,458

 -  1.1  -  3  -  1.1  -  109

 -  -  -  -  -  (1.1)  -  0

 242.1  5,098.5  848  6,037  (325.6)  53.0  863,772  31,513,933

 567.7  5,045.4  629  8,279  232.4  677.4  3,970,506  50,257,458

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 275.1  3,294.6  1,318  9,954  66.2  830.9  694,699  5,565,717

 208.9  2,463.7  872  10,095  (72.5)  68.2  430,300  4,572,074

 5,723.4  59,393.5  71,397  780,854  713.9  6,253.9  386,385  4,057,096

 5,009.6  53,139.6  71,248  755,924  277.8  9,800.3  372,549  3,531,917

 4,672.5  47,252.1  72,812  789,003  1,374.3  12,266.3  -  -

 3,298.2  34,985.8  71,425  757,947  1,221.7  15,966.4  -  -

 10,395.9  106,645.7  72,812  789,003  2,088.1  18,520.2  386,385  4,057,096

 8,307.7  88,125.4  71,425  757,947  1,499.5  25,766.6  372,549  3,531,917

 38.0  641.4  181  2,846  38.0  (32.0)  9,571  144,769

 -  673.4  308  3,664  (65.1)  146.5  8,326  96,753

 76.5  583.8  74  798  (33.4)  (244.9)  10,203  140,294

 109.9  828.7  62  1,132  85.4  222.5  20,169  198,751

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 114.5  1,225.2  255  3,644  4.6  (276.9)  19,774  285,063

 109.9  1,502.2  370  4,796  20.3  369.0  28,495  295,504

 538.1  5,330.3  3,508  20,523  52.3  615.0  272,924  4,395,627

 485.8  4,715.2  1,937  19,944  210.7  1,487.4  138,074  3,607,497

 3,130.0  28,130.4  9,563  63,117  2,351.0  5,240.8  98,186  1,002,042

 779.0  22,889.6  5,540  31,264  148.6  8,076.0  32,173  1,402,705

 47.1  569.8  1,033  16,799  2.7  (112.7)  1,683  30,037

 44.4  682.5  1,475  29,709  44.4  682.5  2,205  67,312

 3,177.1  28,700.1  10,596  79,916  2,353.7  5,128.1  99,869  1,032,079

 823.4  23,572.0  7,015  60,973  193.1  8,758.5  34,378  1,470,017

 485.0  1,364.2  25  49  (129.5)  326.2  5,882  14,737

 614.5  1,038.0  1  34  614.5  1,038.0  -  7,918

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 106.4  1,077.8  4,275  42,991  34.3  48.7  338,989  3,712,582

 72.2  1,029.0  3,992  39,554  (87.0)  (1,791.9)  150,724  4,345,641

 16,172.6  162,090.4  107,997  1,101,271  4,391.2  27,436.7  4,457,109  76,709,460

 11,781.4  134,653.6  98,518  1,046,230  2,716.1  37,855.0  5,663,894  88,658,340
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 5.2  19.6  27  126  -  -  -  -

 0.3  8.4  17  894  51.2  4,284.0  533  115,169

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 0.4  24.7  7  34  -  -  -  -

 1.3  29.9  4  40  412.8  1,126.2  11,755  17,898

 630.3  5,943.0  12,817  127,152  -  -  -  -

 393.3  3,783.6  8,417  85,506  -  -  -  -

 336.0  3,197.3  12,860  127,639  -  -  -  -

 197.7  1,910.7  8,459  85,804  -  -  -  -

 966.3  9,140.3  12,860  127,639  -  -  -  -

 591.0  5,694.3  8,459  85,804  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 2,291.0  19,099.4  8  31  -  -  1,927,854  8,684,034

 -  16,107.2  -  159  -  -  -  10,194,045

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 2,291.0  19,099.4  8  31  -  -  1,927,854  8,684,034

 -  16,107.2  -  159  -  -  -  10,194,045

 485.0  1,364.2  25  49  -  -  -  -

 614.5  1,038.0  1  34  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 5.5  441.3  1,882  17,741  -  -  -  -

 51.4  413.5  2,062  18,374  39.1  515.3  1,702  19,246

 3,753.4  30,089.5  14,809  145,620  -  -  1,927,854  8,684,034  -  -

 1,258.6  23,291.3  10,543  105,305  503.2  5,925.6  13,990  10,346,358  -  -
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Future Generali India Insurance Company Limited

833.14 10634.37  3010  31704 74.79 2227.62 2309669.56 22054091.41

758.35 8406.75  2342  23396 329.80 2495.01 1687509.57 4369841.94

635.31 5451.13  1203  11737 356.08 1498.29 1138794.49 14718798.54

279.23 3952.84  1010  9044 121.33 880.55 337288.57 4415904.31

0.00 0.00  -  - 0.00 0.00 0.00 0.00

0.00 0.00  -  - 0.00 0.00 0.00 0.00

635.31 5451.13  1203  11737 356.08 1498.29 1138794.49 14718798.54

279.23 3952.84  1010  9044 121.33 880.55 337288.57 4415904.31

0.00 0.00  -  - 0.00 0.00 0.00 0.00

0.00 0.00  -  - 0.00 0.00 0.00 0.00

334.27 3564.67  801  7093 58.30 777.82 222876.96 1960045.64

275.97 2786.85  722  5789 89.73 511.37 246714.22 605380.39

4725.96 43116.13  60568  600902 965.13 7780.70 263157.82 2417754.30

3760.83 35335.43  56857  571472 1213.97 12166.34 306766.04 1653721.57

1804.40 18862.21  110  868 -24.49 637.20

1828.89 18225.01  56948  571979 872.38 9445.20

6530.36 61978.34  60568  600902 940.64 8417.90 263157.82 2417754.30

5589.72 53560.44  56948  571979 2086.35 21611.55 306766.04 1653721.57

125.03 1579.91  782  8435 39.48 404.54 12849.15 229735.89

85.55 1175.37  567  5968 25 573 8970.31 54629.51

62.69 1337.03  181  1754 -26.33 207.92 25408.21 382139.50

89.01 1129.10  133  1221 23 357 25783.23 193920.54

0.00 0.00

0.00 0.00  -  - 0.00 0.00 0.00 0.00

0.00 0.00  -  - 0.00 0.00

187.72 2916.94  963  10189 13.16 612.47 38257.36 611875.39

174.56 2304.47  700  7189 48.07 930.21 34753.54 248550.05

304.13 6235.01  7345  79043 -46.61 1602.96 270973.71 18098772.70

350.75 4632.06  6752  58045 92.67 1829.66 247261.33 6609486.49

823.87 12868.78  2777  22885 128.69 809.38 43158.08 570553.47

695.19 12059.40  2717  19489 433.47 2384.75 13262.74 85527.56

85.30 1044.35  4126  57578 -9.37 48.44 71547.09 479197.30

94.67 995.91  4575  58223 13.77 136.45 32765.60 89045.21

909.17 13913.14  6903  80463 119.32 857.82 114705.17 1049750.77

789.85 13055.31  7292  77712 447.25 2521.20 46028.34 174572.77

0.00 0.00  -  - 0.00 0.00 0.00 0.00

0.00 0.00  -  - 0.00 0.00 0.00 0.00

0.00 0.00  -  - 0.00 0.00 0.00 0.00

0.00 0.00  -  - 0.00 0.00 0.00 0.00

432.68 5833.75  5261  53619 -16.30 2394.05 469005.80 6793947.46

448.98 3439.71  3278  28525 228.67 1321.11 277666.30 1178184.81

10166.78 110527.36  86054  874750 1499.37 18388.93 4827440.88 67705036.22

8667.41 92138.44  79044  781679 3443.87 32100.66 3183987.90 19255642.33
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  79.06   1,018.49  187  2804

  46.35   629.61  162  2425

  33.84   656.08  91  898

  8.62   387.93  81  668

  -   -  -  -

  -   -  -  -

  33.84   656.08  91  898 0.00 0.00 0 0

  8.62   387.93  81  668 0.00 0.00 0 0

  -   -  -  -

  -   -  -  -

  17.38   282.77  87  635

  21.10   242.15  60  492

  366.02   3,471.42  5380  50855

  360.98   3,413.18  5914  55485

  176.28   1,828.77  -  -

  207.39   2,013.57  -  -

  542.30   5,300.19  5380  50855 0.00 0.00 0 0

  568.37   5,426.75  5914  55485 0.00 0.00 0 0

  4.27   104.50  33  428

  7.75   103.03  63  349

  3.99   55.09  15  119

  2.00   57.59  1  15

  8.26   159.59  48  547 0.00 0.00 0 0

  9.75   160.62  64  364 0.00 0.00 0 0

  8.31   162.49  476  6969 0.67 15.02 11349 118372

  9.50   127.12  356  3639

  9.14   149.94  135  1222 55466 524787

  8.10   234.61  146  1033 32313 462387

  5.50   54.62  210  3207

  4.43   46.96  240  2844

  14.64   204.56  345  4429 0.00 0.00 0 0 55466 524787

  12.53   281.57  386  3877 0.00 0.00 0 0 32313 462387

  -   -  -  -

  -   -  -  -

  -   -  -  -

  -   -  -  -

  185.18   1,859.04  3531  32327

  161.59   793.17  1741  12702

888.97   9,643.20  10145  99464 0.67 15.02 11349 118372 55466 524787

  837.81   8,048.92  8764  79652 0.00 0.00 0 0 32313 462387

i = -----------------------ir.ila 
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: HDFC ERGO General Insurance Company Limited

 5,373.80  29,910.94  9,468  59,935  434.47  3,157.29  3,965,985  60,147,334

 4,939.33  26,753.65  5,241  47,828  2,835.50  8,736.71  3,329,839  52,323,691

 500.42  6,053.25  390  3,396  97.94  1,866.07  899,563  23,840,812

 402.47  4,187.18  566  2,936  208.60  1,179.26  699,414  14,467,780

 202.33  1,624.54  14  403  143.43  (277.93)  84,150  860,872

 58.89  1,902.47  23  448  (163.51)  68.69  30,299  501,196

 702.74  7,677.79  404  3,799  241.37  1,588.14  983,713  24,701,684

 461.37  6,089.65  589  3,384  45.09  1,247.94  729,713  14,968,976

 24.17  2,484.85  -  50  10.45  220.00  120  3,393,619

 13.72  2,264.85  -  54  66.42  (995.94)  -  1,997,878

 479.86  7,075.09  672  5,469  146.29  558.83  170,720  2,170,662

 333.57  6,516.27  696  5,224  (73.03)  1,764.22  (353,396)  4,595,590

 6,289.49  53,955.37  78,524  731,770  1,008.11  9,897.10  428,854  3,533,822

 5,281.38  44,058.26  70,756  627,381  1,405.43  13,632.39  357,625  2,935,060

 3,184.29  26,388.39  155,099  1,363,991  391.32  3,342.87

 2,792.97  23,045.53  132,638  1,120,627  1,252.82  11,401.41

 9,473.78  80,343.76  155,099  1,363,991  1,399.42  13,239.97  428,854  3,533,822

 8,074.36  67,103.79  132,638  1,120,627  2,658.25  25,033.80  357,625  2,935,060

 93.30  781.08  151  1,121  34.02  235.04  30,721  223,399

 59.28  546.04  107  747  (6.69)  178.46  13,754  429,133

 11.67  200.61  25  204  (5.48)  44.38  22,681  156,472

 17.16  156.23  20  204  7.93  1.57  17,361  (296,883)

 17.14  476.65  3  29  14.60  239.45  5,600  36,290

 2.54  237.20  1  33  (9.21)  19.69  2,249  29,601

 593.17  9,321.54  138  1,327  111.28  253.90  209,660  2,473,310

 481.90  9,067.64  129  1,328  77.56  2,346.77  (7,308,361)  2,392,857

 715.28  10,779.88  317  2,681  154.41  772.77  268,662  2,889,470

 560.87  10,007.11  257  2,312  69.59  2,546.49  (7,274,997)  2,554,709

 2,100.47  25,367.65  141,996  1,485,469  150.37  6,648.23  1,199,079  43,011,423

 1,950.10  18,719.42  116,282  1,141,076  467.87  5,802.15  1,746,806  37,555,629

 3,151.19  49,738.32  36,610  467,763  4.58  10,160.18  167,976  1,965,599

 3,146.62  39,578.15  40,241  436,971  971.27  7,544.66  123,078  1,537,263

 224.27  2,411.80  1,451  14,475  113.71  840.20  1,126,164  25,316,600

 110.56  1,571.60  583  7,689  9.23  732.41  110,645  7,739,076

 3,375.47  52,150.13  38,061  482,238  118.29  11,000.38  1,294,140  27,282,198

 3,257.18  41,149.75  40,824  444,660  980.50  8,277.08  233,723  9,276,339

 93.61  923.60  8  19  (183.17)  622.42  5,036  23,517

 276.78  301.19  (15)  8  276.78  301.19  11,859  12,469

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 2,803.53  28,605.93  285  5,440  1,805.27  23,565.63  332,190  4,408,789

 998.27  5,040.30  336  2,619  508.25  3,240.89  289,366  3,450,437

 25,142.72  245,319.62  346,310  3,409,091  4,277.18  61,373.65  8,648,499  171,562,518

 20,865.53  183,945.97  296,848  2,767,792  7,835.21  55,954.53  (929,462)  129,670,779
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 91.77  1,178.77  734  4,166  -  -  -  -

 77.80  914.50  294  2,583  -  -  -  -

 10.56  148.15  36  364  -  -  -  -

 14.27  91.67  64  321  -  -  -  -

 -  58.11  -  10  -  -  -  -

 -  8.45  -  2  -  -  -  -

 10.56  206.26  36  374  -  -  -  -  -  -

 14.27  100.13  64  323  -  -  -  -  -  -

 -  9.83  -  1  -  -  -  -

 -  -  -  -  -  -  -  -

 35.49  423.23  44  829  -  -  -  -

 17.98  300.65  70  552  -  -  -  -

 719.65  5,323.79  9,362  75,623  -  -  -  -

 474.00  4,082.71  6,768  60,281  -  -  -  -

 547.38  4,157.50  28,824  217,005  -  -  -  -

 374.14  3,043.29  17,470  144,026  -  -  -  -

 1,267.03  9,481.29  28,824  217,005  -  -  -  -  -  -

 848.14  7,126.01  17,470  144,026  -  -  -  -  -  -

 1.22  38.06  3  60  -  -  -  -

 0.05  14.60  -  24  -  -  -  -

 2.51  5.72  3  10  -  -  -  -

 0.44  5.21  1  9  -  -  -  -

 3.68  6.96  -  2  -  -  -  -

 -  24.15  -  2  -  -  -  -

 8.15  171.55  5  58  -  -  -  -

 4.36  159.64  3  39  -  -  -  -

 15.56  222.30  11  130  -  -  -  -  -  -

 4.84  203.60  4  74  -  -  -  -  -  -

 213.64  2,080.72  14,391  137,134  35.50  101.73  39,887  119,036

 162.40  1,485.81  9,472  98,951  72.00  235.78  87,000  329,357

 166.16  3,053.01  2,247  26,464  -  -  -  -  591,921  3,181,760

 115.40  2,127.61  1,936  21,334  -  14.16  -  10,297  58,335  1,161,619

 0.95  7.17  44  318  -  -  -  -  105,537  1,088,861

 0.30  17.17  8  179  -  -  -  -  14,849  148,363

 167.10  3,060.17  2,291  26,782  -  -  -  -  697,458  4,270,621

 115.70  2,144.78  1,944  21,513  -  14.16  -  10,297  73,184  1,309,982

 38.50  336.28  -  -  -  -  -  -

 29.84  54.24  (23)  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 1,201.66  21,610.14  23  280  -  -  -  -

 935.35  4,237.68  9  107  -  -  -  -

 3,041.30  38,608.99  46,354  386,701  35.50  101.73  39,887  119,036  697,458  4,270,621

 2,206.32  16,567.40  29,304  268,129  72.00  249.93  87,000  339,654  73,184  1,309,982
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: ICICI Lombard General Insurance Company Limited

2,600.65 38,034.03  2,231  26,345 289.18 7,197.68  2,678,895  59,429,086

2,311.47 30,836.35  2,224  24,696 747.47 2,489.89  2,526,339  65,253,200

1,024.53 16,055.95  1,207  12,712 590.03 3,236.17  3,409,559  59,162,900

434.50 12,819.77  1,019  13,299 (148.05) 1,819.05  170,881  48,145,505

398.01 6,862.96  4  133 220.47 (208.63)  33,048  1,647,730

177.54 7,071.58  2  130 129.91 1,435.02  35,897  1,830,756

1422.54 22918.90 1211 12845 810.50 3027.54 3442606.98 60810629.60

612.04 19891.36 1021 13429 -18.13 3254.07 206777.58 49976261.83

499.32 7,069.36  16  167 279.98 (4,764.24)  522,960  5,880,684

219.34 11,833.60  12  163 124.90 1,723.32  161,366  5,354,590

944.62 18,850.15  718  7,836 (382.21) 969.53  1,310,029  11,819,091

1,326.83 17,880.62  501  7,212 598.65 2,976.23  1,046,545  13,784,208

16,618.94 182,977.38  645,990  7,064,525 491.62 32,753.98  2,160,638  23,482,448

16,127.31 150,223.39  546,382  5,610,774 4,531.43 36,568.02  1,970,800  19,624,435

8,958.31 87,598.69  656,626  7,175,426 2,141.13 23,938.52

6,817.19 63,660.17  555,541  5,693,760 2,919.21 22,819.85

25577.25 270576.07 656626 7175426 2632.75 56692.50 2160638.38 23482448.02

22944.50 213883.56 555541 5693760 7450.64 59387.88 1970800.00 19624434.74

192.96 3,424.88  798  8,988 38.12 638.53  22,874  634,666

154.84 2,786.35  619  7,303 (10.32) 777.86  16,169  384,047

2.59 53.40  7  144 1.81 13.20  2,550  88,091

0.78 40.20  2  106 0.15 (13.62)  1,000  57,050

2.67 202.98  1  62 2.67 (11.09)  500  54,458

0.00 214.07  -  61 (0.54) (6.26)  -  48,556

267.96 10,554.08  178  2,406 (12.86) 108.56  80,404  2,423,308

280.82 10,445.53  234  2,083 35.34 (305.52)  107,644  4,109,778

466.18 14235.34 984 11600 29.74 749.20 106327.98 3200523.68

436.44 13486.14 855 9553 24.63 452.46 124812.92 4599431.70

1,349.73 16,896.83  45,920  582,276 324.89 3,023.51  1,221,499  24,204,054

1,024.84 13,873.32  62,462  665,489 456.76 4,438.77  1,423,513  29,502,119

12,286.13 159,311.11  54,038  435,569 4,081.20 15,727.61  592,491  6,667,235

8,204.93 143,583.50  42,508  392,145 670.88 15,453.42  304,375  6,086,836

531.59 7,205.86  62,897  842,412 57.68 861.36  1,502,055  22,113,488

473.91 6,344.50  66,991  692,624 27.21 280.21 1,075,174.33  14,146,369

12817.72 166516.97 116935 1277981 4138.87 16588.96 2094545.51 28780723.86

8678.84 149928.01 109499 1084769 698.09 15733.63 1379549.26 20233205.31

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

339.66 2,102.35  4  66 9.99 117.40  16,942  116,492

329.67 1,984.95  7  48 199.22 (166.01)  15,854  100,308

1,854.02 56,198.49  9,503  89,654 (1,837.01) 14,782.51  3,369,515  33,215,155

3,691.03 41,415.98  6,810  75,053 (6,064.65) (463.84)  2,556,961  29,996,547

47871.70 613398.50 834148 9184196 6296.69 98384.62 16923957.98 250938886.46

41575.01 515013.88 738932 7574172 4217.58 89826.40 11412517.90 238424304.83

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

0.00 0.00  -  -  - 0.00  -  -

0.00 0.84  -  14 0.00 0.00  -  -

925.11 10,663.43  -  -  - 0.00  -  -

1,416.22 15,043.73  -  - 0.00 0.00  -  -

897.39 8,844.40  34,624  363,886  - 0.00  -  -

946.54 10,525.53  33,039  372,358 0.00 0.00  -  -

1822.50 19507.83 34624 363886 0.00 0.00 0 0 0 0

2362.76 25569.26 33039 372358 0.00 0.00 0 0 0 0

0.00 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 0.00  -  -

 - 0.00  -  -  - 0.00  -  -

0.00 121.62  -  - 0.00 0.00  -  -

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 121.62 0 0 0.00 0.00 0 0 0 0

0.00 0.00  -  -  - 0.00  -  -

0.00 0.00  -  - 0.00 5.30  -  58,502

1412.61 25,995.00  186  2,579 42.89 295.69  -  75,640  2,458,930  24,823,910

1,781.83 32,220.69  296  3,210 0.00 279.02  -  128,462  2,944,108  27,186,219

0.16 89.83  12  2,096  - 0.00  -  -  62,897  842,412

11.08 108.17  216  2,441 0.00 0.00  -  -  66,991  692,624

1412.78 26084.83 198 4675 42.89 295.69 0 75640 2521827 25666322

1792.91 32328.87 512 5651 0.00 279.02 0 128462 3011099 27878843

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

-33  31,697  391  2,335  -  -  -  -

 2,001  22,395  183  2,302  -  -  -  -

3202.60 77289.98 35213 370896 42.89 295.69 0 75640 2521827 25666322

6156.31 80415.68 33734 380325 0.00 284.32 0 186964 3011099 27878843

i = -----------------------ir.ila 
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: IFFCO Tokio General Insurance Company Limited

1081.89 17378.96 7349.00 60657.00 306.85 1055.25 2453106.98 36435436.25

1002.19 17519.98 4768.00 73166.00 374.59 1002.19 2363246.39 25458700.74

574.06 8862.55 991.00 9587.00 175.88 572.55 1304279.69 24612389.43

543.02 10230.32 951.00 9176.00 -429.23 543.02 346742.62 17930316.90

44.05 1351.31 50.00 513.00 44.91 44.05 15818.32 965777.08

98.87 2831.49 49.00 500.00 63.59 98.87 2281295.86 26589450.69

618.11 10213.87 1041 10100 220.80 616.60 1320098.00 25578166.50

641.88 13061.81 1000 9676 -365.63 641.88 2628038.47 44519767.59

117.92 590.85 4.00 94.00 91.70 117.92 1093554.85 3362075.21

127.30 1008.47 18.00 299.00 5.06 127.30 1998379.00 21430526.94

553.31 6620.83 656.00 5244.00 -763.27 545.41 117500.54 2328066.88

418.06 6382.23 249.00 4593.00 -350.66 418.06 21599.65 389798.72

9779.20 99580.47 294706.00 3869453.00 -1514.83 7992.94 426457.91 6421044.30

8171.27 74531.02 322533.00 3338239.00 601.24 8171.27 44864030.72 319518455.19

5521.90 59209.89 8388.00 63800.00 -270.67 5521.90

3207.49 36704.24 1459.00 27639.00 -477.80 3207.49

15301.09 158790.37 294706 3869453 -1785.50 13514.84 426457.91 6421044.30

11378.76 111235.26 322533 3338239 123.44 11378.76 44864030.72 319518455.19

120.27 1328.87 888.00 10189.00 -22.11 119.09 2220.00 26892.81

83 1314 776 8879 -35 82.56 112127 816665

21.27 648.08 20.00 151.00 -37.61 18.18 26693.58 287542.44

10 721 8 148 -37 10.43 12276 338717

8.19 222.11 3.00 68.00 2.83 8.19 6231.97 56927.36

2 179 2 122 -4 2.31 17677 270502

50.46 1831.80 29.00 371.00 -23.61 50.46 55897.68 501020.59

52 1909 251 2354 -1 52.45 15380 841410

200.18 4030.86 940 10779 -80.49 195.91 91043.24 872383.20

147.74 4124.25 1037 11503 -77.44 147.74 157460.52 2267293.24

321.18 3025.83 3192.00 25020.00 142.16 320.83 568254.88 2340318.30

220.26 2727.54 2247 24926 18.56 220.26 3566777.21 45884632.35

791.13 20808.95 3495.00 25224.00 -1039.30 789.29 309730.45 2877055.51

526.46 15958.77 2030 25786 -1366.46 526.46 10310.54 191078.78

23.97 270.15 2704.00 34461.00 5.98 23.97 31721.52 130389.21

20.08 285.51 2765 37784 1.00 20.08 434632.45 4350703.80

815.10 21079.10 6199 59685 -1033.32 813.27 341451.97 3007444.71

546.55 16244.28 4795 63570 -1365.46 546.55 444942.99 4541782.58

5065.41 35287.47 43431.00 399388.00 3706.41 5059.36 123446507.82 246414682.50

6246.72 25220.56 45345 139248 3814.36 6246.721122657917.66 1952193598.72

24074.20 257018.14 357518 4440420 805.33 22239.37 129857976.19 326759617.85

20729.47 197524.38 381992 3665220 2176.83 20729.47 1178702392.60 2416204556.06

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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21.90 274.85 503 7134.00

14.74 765.34 58 13124.00

0.00 0.00 0 0.00

0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

1.03 31.57 0.00 94.00

28.06 259.28 216.00 658.00

485.97 6305.58 16862.00 361059.00

801.80 7314.20 46307.00 525044.00

371.28 5204.03 0.00 0.00

672.98 5611.16 0.00 0.00

857.25 11509.61 16862 361059 0.00 0.00 0 0

1474.78 12925.36 46307 525044 0.00 0.00 0 0

3 34 61 571

8 127 94 1172

0 0 0 5

0 6 0 18

0 0 0 0

0 0 0 0

1 11 52 561

1 6 43 223

3.75 45.06 113 1137 0.00 0.00 0 0

9.00 139.00 137 1413 0.00 0.00 0 0

177.28 1546.17 612 8999 8.47 66.93 169546 1233092

133.74 1248.90 -1051 3775 8.44 68.87 169816 1377470

0.65 5513.28 83 1334 -0.06 4995.26 0 2585292

1578.48 5386.75 54 2088 1581.69 3229.56 970716 1941646

0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.65 5513.28 83 1334 -0.06 4995.26 0 2585292 0 0

1578.48 5386.75 54 2088 1581.69 3229.56 970716 1941646 0 0

0

0

4344.71 21894.81 8643 51304.00 3712.13 18031.62 220035 1257377

3050.75 8406.18 8778 55476.00 92.22 3057.33 24424 300808

5406.57 40815.35 26816 431061 3720.54 23093.81 389581 5075761 0 0

6289.55 29130.81 54499 601578 1682.35 6355.76 1164956 3619924 0 0

i = -----------------------ir.ila 

■ 



LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: L&T General Insurance Company Limited

 231.82  2,411.40  487  2,776  74.33  1,070.71  585,743  9,411,199

 157.49  1,340.68  267  1,735  157.49  1,340.68  503,870  5,391,616

 83.54  762.43  859  5,009  11.31  165.36  640,075  4,364,864

 72.24  597.08  823  3,562  72.24  597.08  234,426  2,427,622

 -  -

 -  -  -  -

 83.54  762.43  859  5,009  11.31  165.36  640,075  4,364,864

 72.24  597.08  823  3,562.00  72.24  597.08  234,426  2,427,622

 -  -  -

 -  -  -  -  -  -

 243.19  1,604.55  597  3,617  (11.18)  266.04  126,101  1,656,722

 254.37  1,338.51  873  3,515  254.37  1,338.51  280,415  1,391,656

 941.43  6,322.18  11,062  74,755  117.21  300.21  93,153  612,240

 824.22  6,021.97  8,571  67,965  824.22  6,021.97  81,368  565,073

 409.66  3,341.25  112  1,408  (92.79)  (36.46)  -  -

 502.45  3,377.71  43  270  502.45  3,377.71  -  -

 1,351.09  9,663.43  11,062  74,755  24.42  263.75  93,153  612,240

 1,326.67  9,399.69  8,571  67,965  1,326.67  9,399.69  81,368  565,073

 46.51  399.47  510  3,071  14.91  128.30  6,393  68,237

 31.60  271.17  308  1,780  31.60  271.17  5,623  51,943

 -  -  -  -

 -  -  -  -  -  -

 13.54  131.75  39  170  1.38  (8.83)  13,710  173,766

 12.16  140.58  20  108  12.16  140.58  9,321  384,217

 60.04  531.22  549  3,241  16.28  119.47  20,103  242,002

 43.76  411.75  328  1,888  43.76  411.75  14,944  436,160

 48.89  336.96  766  5,663  38.03  144.86  173,635  1,219,121

 10.86  192.10  293  8,791  10.86  192.10  64,876  632,146

 1,589.96  2,636.85  1,401  6,738  1,582.11  2,062.24  62,930  112,831

 7.85  574.61  254  677  7.85  574.61  1,013  338,316

 -  -

 -  -  -  -  -  -

 1,589.96  2,636.85  1,401  6,738  1,582.11  2,062.24 62930 112831

 7.85  574.61  254  677  7.85  574.61  1,013  338,316

 -  -

 -  -  -  -

 -  -  -

 -  -  -  -  -

 29.28  260.05  265  1,526  (2.85)  (236.64)  136,887  930,406

 32.13  496.69  156  1,194  32.13  496.69  51,217  844,736

3,638 18,207 15,986 103,325 1,732 3,856 1,838,626 18,549,385

1,905 14,351 11,565 89,327 1,905 14,351 1,232,130 12,027,325

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)

ird
a 

jo
ur

na
l J

u
n

e 
20

13

65

 5.78  70.93  15  144

 0.44  27.39  3  92

 1.72  15.86  47  350

 2.41  6.46  11  87

 -

 -  -  -

1.72 15.86  47  350  -  -  -  -

 2.41  6.46  11  87  -  -  -  -

 -

 -  -

 2.50  48.54  17  198

 3.50  26.76  12  107

 88.80  734.30  1,149  8,849

 87.41  677.74  999  8,432

 47.73  390.12  -  -

136.52 1,124.41  1,149  8,849  -  -  -  -

 136.20  1,009.18  999  8,432  -  -  -  -

 3.95  16.53  11  60

 0.64  8.07  6  47

 -  -  -

 -

 -  -  -

 0.61  1.46  2  14

3.95 16.53  11  60  -  -  -  -

 1.25  9.53  8  61  -  -  -  -

 0.05  0.51  11  149  0.29  1.54  1,306  4,126

 0.05  0.90  77  416  0.02  4.80  14  5,774

 -  -  -  3.69  14.12  508  3,092  59,330  71,340

 -  -  -  -  0.60  1.22  116  235

 -  -  -

 -  -  -  -

 -  -  -  -  3.69  14.12  508  3,092  59,330  71,340

 -  -  -  -  0.60  1.22  116  235

 -  -  -

 -  -  -  -

 -

 -  -  -  -

 0.61  5.91  5  49

 0.29  4.21  2  32

151 1,283 1,255 9,799 4 16 1,814 7,218 59,330 71,340

144 1,084 1,112 9,227 1 6 130 6,009 0 0

i = -----------------------ir.ila 
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Liberty Videocon General Insurance Company Limited

6.68 18.15 7.00 19.00 0.00 0.00 115166.20 133052.45

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

112.17 178.42 764.00 1232.00 0.00 0.00 4273.93 9084.95

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

13.75 21.97 764.00 1232.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00

125.92 200.40 764 1232 0.00 0.00 4273.93 9084.95

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.72 0.72 3.00 3.00 0.00 0.00 114432.78 114432.78

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

133.32 219.27 774 1254 0.00 0.00 233872.91 256570.18

0.00 0.00 0 0 0.00 0.00 0.00 0.00

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Magma HDI General Insurance Company Limited

31.10 765.34 13.00 52.00 33.15 752.37 209862.02 916827.47

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

7.31 8.14 9.00 11.00 7.31 8.14 4876.52 5365.72

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

1614.62 5231.87 21921.00 71813.00 1714.51 5338.24 171113.56 531110.07

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

1182.53 3493.72 21989.00 71930.00 1187.18 3506.15

0.00 0.00 0.00 0.00 0.00 0.00

2797.15 8725.59 21989 71930 2901.69 8844.40 171113.56 531110.07

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

3.47 14.79 1.00 4.00 3.47 14.79 7052.17 13113.54

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

3.47 14.79 1 4 3.47 14.79 7052.17 13113.54

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

2839.02 9513.85 22012 71997 2945.61 9619.69 392904.27 1466416.80

0.00 0.00 0 0 0.00 0.00 0.00 0.00

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

1777.51 5739.76 14004.00 49252.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.25 0.00 3.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

1777.51 5740.01 14004 49252 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 3635.00 4175.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 3635 4175

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

1777.51 5740.01 14004 49252 0.00 0.00 3635 4175 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: National Insurance Company Limited

10692.60 83085.78 66559 549005 2598.08 15972.71 1065516583 1648345675

8094.52 67113.07 71196 569236 1283.56 10865.93 100037619 561310433

1780.09 20766.22 12778 145526 -414.18 1455.48 34135561 111829893

2194.27 19310.74 9922 106356 222.50 3398.34 137629877 216449680

1332.24 13581.97 263 3292 263.82 -1894.43 10126331 40094400

1068.42 15476.40 299 3040 -46.59 1835.16 13260467 167441790

3112.33 34348.19 13041 148818 -150.36 -438.94 44261892 151924293

3262.69 34787.13 10221 109396 175.91 5233.49 150890345 383891470

450.21 6075.24 8 118 339.10 2407.81 3189661 23419893

111.11 3667.43 6 148 57.55 1231.45 1017326 1022153588

3998.96 31228.59 5171 38293 -97.59 1717.99 12820109 62984939

4096.55 29510.60 4541 39485 -1164.72 5315.37 11401858 90095814

20563.72 208962.30 485655 5440894 7226.05 35017.53 830810 8191462

13337.67 173944.77 472387 5134779 1476.33 15220.07 805406 7569725

23716.68 237163.49 754164 8123326 8841.28 49085.52 828741 10646136

14875.40 188077.97 712584 7601987 4230.16 38595.11 803898 7557718

44280.40 446125.79 754164 8123326 16067.33 84103.05 1659551 18837598

28213.07 362022.74 712584 7601987 5706.49 53815.18 1609305 15127443

566.13 6862.92 4518 54418 -12.65 378.01 49002 718222

578.78 6484.91 4674 55683 150.20 1431.12 60596 566505

13.68 95.40 72 1105 -1.57 -1.10 1515 53431

15.25 96.50 79 902 1.23 15.08 9102 66373

36.36 425.31 12 117 -22.44 -11.24 11063 171134

58.80 436.55 13 115 18.54 182.82 20103 286408

180.19 2105.08 744 7971 -0.70 186.99 102346 1586928

180.89 1918.09 638 6826 8.44 221.99 129620 1778035

796.36 9488.71 5346 63611 -37.37 552.66 163926 2529714

833.73 8936.05 5404 63526 178.41 1851.01 219420 2697320

1725.45 13042.08 38027 379941 -153.23 -1331.66 9276458 40455398

1878.68 14373.74 38687 377528 692.91 1886.71 4475879 40785579

34195.45 235215.03 182733 1569823 -566.75 29432.77 1772430 47516038

34762.20 205782.26 179230 1499265 17968.43 53376.71 4268678 156875570

162.26 2007.28 882 17634 133.35 1269.46 0 20416

28.91 737.82 914 18971 -2.31 108.01 0 5743

34357.71 237222.31 183615 1587457 -433.40 30702.22 1772430 47536454

34791.11 206520.09 180144 1518236 17966.11 53484.73 4268678 156881313

4.80 4.80 1 1 4.80 4.75 1171 1171

0.00 0.05 0 1 0.00 -21.91 0 15

6614.18 54943.51 109493 914689 -4652.36 2804.41 23129805 194109126

11266.54 52139.10 132952 1044129 5566.44 9211.71 13191691 177160769

106033.00 915565.00 1175425 11805259 13485.00 136495.00 1161791585 2190144260

92548.00 779070.00 1155735 11323672 30462.66 142873.67 287112122 2450103743

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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670.15 6372.13 9841 73193 692.63 7272.10 0 0 0 0

563.95 5956.88 9705 83398 501.23 6455.05 0 0 0 0

64.48 816.75 494 5152 115.53 1519.80 0 0 0 0

91.59 1015.43 398 4902 28.26 1654.07 0 0 0 0

13.32 186.89 51 625 14.94 244.19 0 0 0 0

18.97 207.16 67 648 28.36 395.85 0 0 0 0

77.80 1003.63 545 5777 130.47 1764.00 0 0 0 0

110.56 1222.59 465 5550 56.62 2049.91 0 0 0 0

0.00 7.25 0 1 0.00 0.00 0 0 0 0

0.35 1.50 0 0 0 0

325.73 1738.36 548 3933 220.94 3567.37 0 0 0 0

292.82 1798.25 537 4306 298.15 3013.48 0 0 0 0

1796.99 16644.68 95944 991755 1081.63 10133.64 0 0 0 0

1537.79 14975.51 84959 889799 1003.71 8161.35 0 0 0 0

2692.15 24399.05 148915 1480282 1371.33 12691.39 0 0 0 0

2053.29 19758.10 128630 1336294 1107.44 9529.38 0 0 0 0

4489.13 41043.72 148915 1480282 2452.96 22825.03 0 0 0 0

3591.08 34733.60 128630 1336294 2111.15 17690.73 0 0 0 0

59.50 741.70 652 8615 39.70 640.86 0 0 0 0

66.53 748.76 692 9062 56.66 694.80 0 0 0 0

0.01 2.00 1 45 0.03 3.20 0 0 0 0

0.02 4.02 2 54 0.03 4.25 0 0 0 0

7.92 33.32 2 7 7.86 44.27 0 0 0 0

0.09 12.92 1 7 9.42 28.58 0 0 0 0

2.75 30.04 84 500 14.40 188.24 0 0 0 0

2.57 115.58 45 300 12.62 288.56 0 0 0 0

70.17 807.07 739 9167 62.00 876.57 0 0 0 0

69.21 881.28 740 9423 78.73 1016.19 0 0 0 0

117.43 660.24 4726 48987 151.21 1013.51 38888 257883 178642 2016586

107.06 625.91 4670 51413 76.93 971.64 24583 224857 186691 2247463

1562.92 8011.42 13541 120339 8549.28 35382.59 30162550 39514713 33408030 44207819

3891.14 10821.47 15481 125054 4161.49 20296.64 6417592 17833077 483990 4137402

0.37 12.30 17 418 2.77 49.91 128 1580 1388 18947

1.04 20.62 28 654 3.39 60.32 79 1752 1073 19726

1563.29 8023.72 13558 120757 8552.05 35432.49 30162678 39516293 33409418 44226766

3892.18 10842.10 15509 125708 4164.88 20356.96 6417671 17834829 485063 4157128

0 0

0 0

835.65 5841.93 32956 229070 641.65 3511.50 14682 127372 592389 1202917

1098.11 7110.63 40794 288155 490.36 3607.73 6390 121755 48526 723393

8149.35 65498.05 211828 1971167 12903.91 76262.57 30216248 39901548 34180449 47446269

9724.97 63171.24 201050 1904247 7778.40 55163.19 6448644 18181441 720280 7127984
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Raheja QBE General Insurance Company Limited

0.41 79.46 0 73 0.41 79.46 0.00 125955.12

2.56 51.07 4 43 2.56 51.07 3520.18 77171.92

1.13 3.76 0 5 1.13 3.76 74.19 3685.11

0.40 2.69 0 13 0.00 0.71 500.00 3801.08

0.00 0.00

0.00 0.00

1.13 3.76 0 5 1.13 3.76 74.19 3685.11

0.40 2.69 0 13 0.00 0.71 500.00 3801.08

7.13 38.98 2 26 7.13 38.98 35.71 14370.46

7.71 28.20 3 35 1.07 11.24 5847.83 42807.92

0.00 11.86 0 138 0.00 11.86 0.00 1793.02

3.19 20.04 33 193 2.34 12.99 467.07 2766.77

12.34 30.62 251 844 12.34 30.62 0.00 0.00

3.06 14.04 233 1129 0.91 8.15 0.00 0.00

12.34 42.48 251 844 12.34 42.48 0.00 1793.02

6.25 34.08 233 1129 3.24 21.13 467.07 2766.77

0.82 16.91 9 43 0.82 16.91 1723.20 27865.23

1.85 14.60 10 37 0.76 9.18 445.17 3573.41

1.40 22.63 1 21 1.40 22.63 200.00 10055.20

0.81 17.80 2 14 0.00 2.16 60.00 5977

0.00

0.00

105.85 1386.93 34 336 105.85 1386.93 23702.89 433308.21

101.80 770.47 33 251 101.80 770.47 32774.50 247299

108.07 1426.47 44 400 108.07 1426.47 25626.09 471228.64

104.46 802.87 45 302 102.56 781.81 33279.67 256849.96

2.07 62.23 11 128 2.07 62.23 15387.58 120047.47

3.99 50.37 38 183 27.11 43.28 8406.63 60705.26

0.49 1.51 27 44 0.49 0.08 224.00 337.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.49 1.51 27 44 0.49 0.08 224.00 337.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 4.18 0 1 0.00 4.18 0 230

0.00 0.00 0 0 0.00 0.00 0 0

47 470.60 0 67 46.91 470.60 14771 130627

0 509.81 3 47 93.37 338.09 271 86853.05

178.55 2129.67 335 1588 178.55 2128.24 56118.07 868273.66

125.86 1479.09 326 1752 229.93 1247.35 52292.00 530955.96
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 58.82 0.00 20.00 0.00 0.00 0.00 0.00

1.16 41.26 2.00 12.00 0.00 0.00 0.00 0.00

0.00 0.20 -2.00 1.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.20 -2 1 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

2.73 26.36 4.00 42.00 0.00 0.00 0.00 0.00

10.06 17.37 1.00 17.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.55 5.56 66.00 683.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.55 5.56 66 683 0.00 0.00 0 0

1 3 7 11 2 4 36 340

1 3 7 12 2 2 35 272

-0.14 0.00 -1.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0 0 0 0

0 0 0 0

1.41 22.61 1.00 3.00 0 0 0 0

0.00 0.14 0.00 1.00 0.00 0.00 0.00 0.00

1.95 25.14 7 14 1.61 3.61 36 340

0.91 3.05 7 13 2.30 2.30 35 272

2.04 31.36 39 132 1.03 4.91 11017.00 15718.00

1.85 33.05 30 149 10.23 22.12 7055 13866

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0 0 0 0 0 0

0 0 0 0 0 0

0 0 0 0 0 0

0.00 0.00 0 0 0 0

0.95 2.78 0 18 0.00 0.00 0 0

0.02 0.84 1 9 0.00 0.00 0 0

7.67 144.66 48 227 2.64 8.52 11053 16058

14.55 101.13 107 883 12.53 24.42 7090 14138
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Reliance General Insurance Company Limited

706.14 16842.48 5504.00 39556.00 339.36 5209.98 1771242.73 34016358.21

366.78 11632.50 5061.00 40318.00 -201.75 1864.79 601713.16 19757805.46

74.50 2781.05 1257.00 20463.00 -30.70 -1187.01 227935.81 10921686.88

105.20 3968.06 2566.00 26509.00 26.32 1753.50 263139.03 7948536.04

10.17 65.57 0.00 7.00 9.93 -15.60 0.00 9754.95

0.24 81.17 0.00 7.00 63.96 -1573.81 0.00 6003.41

84.67 2846.62 1257 20470 -20.77 -1202.61 227935.81 10931441.83

105.44 4049.23 2566 26516 90.28 179.69 263139.03 7954539.45

14.26 228.01 0.00 32.00 14.14 -136.86 -3927.00 816891.51

0.12 364.87 5.00 45.00 -0.05 -4199.43 105.00 686220.95

339.54 8489.41 459.00 4507.00 84.39 -580.46 271550.02 7072233.70

255.15 9069.87 367.00 4511.00 -769.23 3252.71 122703.22 9928259.76

6369.36 74849.76 141388.00 1639077.00 -74.55 5002.57 392333.22 4771280.49

6443.91 69847.19 144136.00 1584708.00 -1292.40 -3998.63 434164.05 4477782.84

4484.50 54317.92 166123.00 1808485.00 140.31 10665.37

4344.19 43652.55 146561.00 1614308.00 924.68 10011.65

10853.86 129167.68 166123 1808485 65.76 15667.94 392333.22 4771280.49

10788.10 113499.74 146561 1614308 -367.71 6013.02 434164.05 4477782.84

61.12 766.92 257.00 2874.00 7.69 175.09 7125.99 112317.84

53.43 591.83 216.00 2061.00 5.20 -28.14 4920.80 64299.00

3.51 212.82 60.00 637.00 0.01 22.05 7250.60 117309.31

3.50 190.77 55.00 743.00 -0.63 78.28 4053.76 99882.25

0.21 7.38 1.00 11.00 0.21 -0.72 6.00 3486.00

0.00 8.10 0.00 13.00 0.00 -4.07 0.00 3666.00

10.22 2634.06 695.00 7375.00 -2.63 1436.92 10459.50 770580.48

12.85 1197.14 633.00 6530.00 -148.45 124.81 13372.77 426487.76

75.06 3621.18 1013 10897 5.28 1633.34 24842.09 1003693.63

69.78 1987.84 904 9347 -143.88 170.89 22347.33 594335.01

148.37 2228.14 2297.00 17615.00 48.98 -332.76 454719.81 6044458.60

99.39 2560.90 1650.00 23053.00 1030.06 -647.85 201897.91 6808278.94

2927.14 26078.99 33034.00 215970.00 1608.18 7144.25 7020001.75 459928536.62

1318.96 18934.74 17005.00 112902.00 -166.53 -2854.80 10374.60 842953.31

281.72 3474.07 60673.00 721290.00 34.60 -119.67 1972228.16 37049488.36

247.12 3593.74 55603.00 725651.00 -6.70 -44.76 1035698.34 25346991.27

3208.86 29553.06 93707 937260 1642.78 7024.58 8992229.91 496978024.98

1566.08 22528.48 72608 838553 -173.23 -2899.55 1046072.94 26189944.58

0.00 25.67 0.00 21.00 -5.03 20.64 0.00 374.41

5.03 5.03 4.00 4.00 5.03 5.03 59.44 59.44

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

243.49 7998.30 8689.00 57430.00 -13.10 2442.03 291110.35 11523891.62

256.59 5556.27 8730.00 58060.00 -91.39 1972.78 305269.12 8503948.56

15674.25 201000.53 279049 2896273 2161.79 29745.80 12422036.93 573158648.98

13512.46 171254.73 238456 2614715 -621.85 5712.07 2997471.20 84901174.99
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 767.26 0.00 2930.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 190.92 0.00 1221.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 190.92 0 1221 0.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.04 215.35 3.00 279.00 0.00 0.00 0.00 0.00

29.99 534.65 40.00 547.00 0.00 0.00 0.00 0.00

117.44 6397.14 7592.00 141759.00 0.00 0.00 0.00 0.00

698.04 6376.10 16173.00 153694.00 0.00 0.00 0.00 0.00

103.44 4919.33 2871.00 13647.00 0.00 0.00 0.00 0.00

516.66 4374.91 183.00 2213.00 0.00 0.00 0.00 0.00

220.88 11316.47 7592 141759 0.00 0.00 0 0 0 0

1214.70 10751.01 16173 153694 0.00 0.00 0 0 0 0

0.27 40.40 13.00 212.00 0.00 0.00 0.00 0.00

9.48 134.58 32.00 235.00 0.00 0.00 0.00 0.00

0.02 5.06 4.00 63.00 0.00 0.00 0.00 0.00

0.12 12.79 11.00 83.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.17 0.00 1.00 0.00 0.00 0.00 0.00

0.44 34.07 40.00 360.00 0.00 0.00 0.00 0.00

0.56 16.71 45.00 1077.00 0.00 0.00 0.00 0.00

0.74 79.53 57 635 0.00 0.00 0 0 0 0

10.16 164.25 88 1396 0.00 0.00 0 0 0 0

0.50 102.07 133.00 1207.00 0.00 0.00 0.00 0.00

7.37 85.95 165.00 1317.00 0.00 0.00 0.00 0.00

1144.03 4939.48 179.00 2773.00 0.00 0.00 0.00 0.00 1600340 7239128

-370.73 1698.74 521.00 6258.00 0.00 0.00 0.00 0.00 802042 3127033

6.82 173.75 2460.00 44807.00 0.00 0.00 0.00 0.00 8430 91998

19.74 280.09 3506.00 54936.00 0.00 0.00 0.00 0.00 7830 154221

1150.85 5113.23 2639 47580 0.00 0.00 0 0 1608770 7331126

-350.99 1978.83 4027 61194 0.00 0.00 0 0 809872 3281254

0.00 25.67 0.00 21.00 0.00 0.00 0.00 0.00

5.03 5.03 4.00 4.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

12.24 203.45 839.00 7016.00 24.49 228.97 832.00 240556.00

28.91 607.46 1371.00 9472.00 22.17 212.24 333.00 410964.00

1385.25 17055.77 11263 198497 24.49 228.97 832 240556 1608770 7331126

945.17 15085.36 21868 231775 22.17 212.24 333 410964 809872 3281254
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Royal Sundaram Alliance Insurance Company Limited

460.06 9252.91 3936.00 30685.00 -73.28 4146.06 929568.26 10564614.50

533.34 5106.85 3810.00 30471.00 147.83 552.00 1016295.65 9026721.38

322.93 2776.87 4053.00 44398.00 -74.61 -340.63 917355.35 7044847.08

397.54 3117.50 3404.00 33336.00 87.37 637.85 842277.40 7091420.95

0.00 155.06 0.00 0.00 0.00 120.72 0.00 179210.81

0.00 34.34 5.00 5.00 0.00 -6.40 11996.52 11996.52

322.93 2931.93 4053 44398 -74.61 -219.91 917355.35 7224057.89

397.54 3151.84 3409 33341 87.37 631.45 854273.92 7103417.47

454.35 3814.73 169.00 1211.00 20.08 131.34 242314.64 1271452.26

434.27 3683.39 193.00 1261.00 139.92 -3.71 137946.09 861557.27

8089.34 81653.60 114849.00 1072650.00 -546.28 2378.45 437924.13 4003198.85

8635.63 79275.15 115105.00 1058568.00 1773.96 16338.62 480110.11 4216561.80

3406.36 28913.37 2038.00 10250.00 392.44 1492.43

3013.92 27420.94 994.00 6942.00 1215.16 11054.34

11495.70 110566.97 114849 1072650 -153.84 3870.88 437924.13 4003198.85

11649.54 106696.09 115105 1058568 2989.12 27392.97 480110.11 4216561.80

24.55 325.51 103.00 892.00 0.78 57.06 3342.97 53520.54

23.77 268.44 54.00 614.00 10.96 39.14 2532.21 34296.62

25.47 1569.81 45.00 504.00 -76.23 265.04 14105.01 339528.23

101.70 1304.77 44.00 480.00 73.05 201.37 14795.95 304880.35

23.13 306.72 4.00 93.00 1.58 -3.63 2116.66 96106.86

21.55 310.34 7.00 90.00 0.27 47.80 4872.29 95656.36

73.15 2202.04 152 1489 -73.87 318.47 19564.64 489155.63

147.02 1883.56 105 1184 84.27 288.31 22200.45 434833.32

373.66 4807.56 15489.00 163277.00 -15.24 1147.41 471427.35 23680843.13

388.90 3660.15 13436.00 109470.00 44.80 -65.78 514862.38 23428601.97

2067.98 20923.34 27531.00 261725.00 767.79 37.32 288043.31 5056854.01

1300.19 20886.02 25715.00 262614.00 -66.43 5287.73 452582.13 18209213.80

2067.98 20923.34 27531 261725 767.79 37.32 288043.31 5056854.01

1300.19 20886.02 25715 262614 -66.43 5287.73 452582.13 18209213.80

132.02 1610.02 1114.00 10311.00 3.59 -1301.20 1190249.50 4033620.89

128.43 2911.22 783.00 8611.00 42.33 -473.89 50336.13 1021090.92

15379.85 156109.49 167293 1585746 400.63 8130.38 4496447.17 56323797.15

14979.22 147979.11 162556 1505520 3469.21 33609.07 3528606.86 64301997.93

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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2.79 38.09 261.00 2290.00

7.82 56.46 347.00 2868.00

0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 1.36 0.00 9.00

0.00 4.89 0.00 30.00

394.92 5878.37 2395.00 48435.00

586.54 5805.81 5791.00 66230.00

394.92 5878.37 2395 48435 0.00 0.00 0 0

586.54 5805.81 5791 66230 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

23.81 326.97 3521.00 36443.00 0.00 0.41 0.00 1210.00

-10.48 144.71 -8855.00 28609.00 0.03 1.92 92.00 6901.00

580.20 4463.69 1932.00 40848.00 541.33 3499.78 156536.00 1153034.00 325187.50 4043014.00

-173.50 8848.55 -13590.00 44008.00 0.02 2613.15 15.00 644593.00 351722.00 4057221.50

580.20 4463.69 1932 40848 541.33 3499.78 156536 1153034 325188 4043014

-173.50 8848.55 -13590 44008 0.02 2613.15 15 644593 351722 4057222

306.29 4355.80 4305.00 60324.00 0.00 0.00 0.00 0.00

278.92 2361.38 4461.00 35558.00 0.00 0.00 0.00 0.00

1308.00 15064.28 12414 188349 541.33 3500.19 156536 1154244 325188 4043014

689.29 17221.79 -11846 177303 0.05 2615.08 107 651494 351722 4057222
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: SBI General Insurance Company Limited

4443.51 31476.84 35511.00 267383.00 1818.46 15673.86 3852485.74 23919662.29

2625.05 15802.98 26196.00 187254.00 1478.77 13492.79 1981238.31 10880481.25

52.87 729.36 203.00 1349.00 37.00 545.79 169129.93 1624064.72

15.87 183.57 48.00 219.00 -1.01 166.69 58643.04 404272.30

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

52.87 729.36 203 1349 37.00 545.79 169129.93 1624064.72

15.87 183.57 48 219 -1.01 166.69 58643.04 404272.30

-127.28 1620.50 18.00 144.00 -128.48 -612.93 0.00 314697.61

1.20 2233.43 4.00 88.00 1.20 1063.35 0.00 333384.81

136.32 2072.59 411.00 2974.00 46.25 1005.52 146073.42 1617594.34

90.07 1067.07 162.00 1158.00 42.44 916.46 62223.54 1111932.71

2791.71 16324.17 42415.00 266143.00 2096.13 13699.34 796857.47 2487140.09

695.58 2624.83 15243.00 51726.00 692.16 2618.43 48068.40 250185.57

2000.57 10419.12 75.00 715.00 1689.82 9559.57

310.75 859.55 33.00 33.00 310.32 26.13

4792.28 26743.29 42415 266143 3785.95 23258.91 796857.47 2487140.09

1006.33 3484.38 15243 51726 1002.48 2644.56 48068.40 250185.57

6.03 98.06 29.00 244.00 5.14 93.62 1247.90 11209.72

0.89 4.44 2.00 7.00 0.89 0.00 990.06 1711.31

0.00 1.42 0.00 6.00 0.00 1.42 0.00 4980.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

4.55 105.94 17.00 114.00 4.53 105.92 1990.00 71731.00

0.02 0.02 1.00 1.00 0.02 0.00 10.00 10.00

10.58 205.42 46 364 9.67 200.96 3237.90 87920.72

0.91 4.46 3 8 0.91 0.00 1000.06 1721.31

2102.41 10845.32 88.00 597.00 2071.69 10240.32 9155181.28 22843159.50

30.72 605.00 25.00 38.00 -8.70 22.59 88482.65 5878111.15

50.45 674.11 279 1228 11.50 299.79 1552.30 15968.95

38.95 374.32 10 64 27.09 362.46 522.90 9694.88

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

50.45 674.11 279 1228 11.50 299.79 1552.30 15968.95

38.95 374.32 10 64 27.09 362.46 522.90 9694.88

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

306.98 2717.76 37219.00 188588.00 191.66 1458.50 1090938.55 24150436.12

115.32 1259.26 8269.00 26466.00 95.42 1206.46 62415.04 4311223.45

11768.12 77085.19 116190 728770 7843.70 52070.72 15215456.59 77060644.34

3924.42 25014.47 49960 267021 2638.60 19875.36 2302593.94 23181007.43

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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1100.34 8639.78 14559.00 104549.00 0.00 2352.25 0.00 56750.00

453.84 2846.34 6070.00 37885.00 2.66 2.66 702.00 702.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.30 2.41 3.00 13.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.30 2.41 3 13 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

25.43 370.84 98.00 857.00 0.00 0.00 0.00 0.00

16.22 163.62 50.00 348.00 0.00 0.00 0.00 0.00

357.63 3923.37 5813.00 71266.00 1778.39 1778.39 74428.00 74428.00

123.32 604.41 2558.00 12847.00 178.07 178.07 8032.00 8032.00

135.33 2477.98 0.00 38.00 1369.17 1369.17 0.00 0.00

46.63 211.55 0.00 0.00 141.01 141.01 0.00 0.00

492.96 6401.35 5813 71266 3147.56 3147.56 74428 74428

169.95 815.96 2558 12847 319.08 319.08 8032 8032

-1.42 16.30 4.00 42.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.61 0.00 2.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

1.92 4.33 4.00 11.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.50 21.24 8 55 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 160.85 0.00 180736.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

3.01 6.12 92.00 195.00 0.00 0.00 0.00 0.00 1438.00 24165.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1003.00 51123.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

3.01 6.12 92 195 0.00 0.00 0 0 1438 24165

0.00 0.00 0 0 0.00 0.00 0 0 1003 51123

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

155.06 632.59 16873.00 61199.00 0.00 0.00 0.00 0.00

57.96 175.66 4235.00 10603.00 1.47 1.47 497.00 497.00

1777.30 16071.92 37443 238121 3147.56 5660.66 74428 311914 1438 24165

698.27 4003.99 12916 61696 323.21 323.21 9231 9231 1003 51123

i = -----------------------ir.ila 

■ 



LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Shriram General Insurance Company Limited

67.28 925.04 702 3926 -20.21 148.81 73484.81 1970300.20

87.49 776.24 203 1872 49.86 334.26 325439.06 1775331.38

12.78 172.39 88 2006 -40.01 -17.90 37554.78 362830.25

52.79 190.30 76 1386 14.27 97.25 -22004.90 322808.95

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

12.78 172.39 88.00 2006.00 -40.01 -17.90 37554.78 362830.25

52.79 190.30 76.00 1386.00 14.27 97.25 -22004.90 322808.95

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

126.21 481.54 146 773 76.66 119.23 64398.99 291207.12

49.55 362.31 62 687 20.10 136.03 37200.97 187118.68

6716.95 58958.35 165814 1585499 187.69 5168.16 655378.36 5767087.51

6529.26 53790.20 208251 1712482 1602.64 13152.61 644835.06 5443501.01

10158.27 92788.34 166312 1628492 1560.62 21830.11

8597.65 70958.23 208254 1713734 4384.41 34765.53

16875.22 151746.69 166312 1628492 1748.31 26998.27 655378.36 5767087.51

15126.91 124748.42 208254 1713734 5987.05 47918.14 644835.06 5443501.01

8.78 60.38 79 487 5.32 26.38 185.34 1337.59

3.46 34.00 27 256 0.78 7.48 84.46 635.23

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.04 26.70 1 90 -0.03 4.83 10.00 25121.18

0.06 21.86 3 97 -0.20 6.96 30.00 18442.26

8.81 87.07 80 577 5.29 31.21 195.34 26458.77

3.52 55.86 30 353 0.58 14.45 114.46 19077.50

14.02 352.70 1876 12441 5.59 88.86 10455.22 423270.92

8.43 263.84 429 7379 -73.05 -20.96 5996.52 317773.17

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

18.27 353.95 645 3181 11.90 106.27 19048.11 1589395.30

6.37 247.68 207 1842 -4.77 76.74 13245.87 1203608.03

17122.59 154119.39 169849 1651396 1787.53 27474.73 860515.60 10430550.07

15335.06 126644.65 209261 1727253 5994.04 48555.90 359991.98 3825717.72

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

274.82 3420.96 8086 99323 0.00 0.00 0 0

228.08 3086.75 8677 110989 0.00 0.00 0 0

353.94 4558.44 8109 100593 0.00 0.00 0 0

250.31 3358.41 8678 111039 0.00 0.00 0

628.76 7979.40 8109 100593 0.00 0.00 0 0

478.39 6445.17 8678 111039 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

1.02 3.60 7339 24503

0.00 0.00 0 0 0.61 1.08 8723 15451

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

628.76 7979.40 8109 100593 1.02 3.60 7339 24503 0.00 0.00

478.39 6445.17 8678 111039 0.61 1.08 8723 15451 0 0

i = -----------------------ir.ila 
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: TATA AIG General Insurance Company Limited

 3,241  27,446  11,874  77,977  -  21,379,789  179,500,098

 1,435  19,026  6,155  185,643  -  -  15,206,319  120,353,573

 1,346  21,066  3,172  43,242  -  442,146  6,514,906

 1,262  18,901  3,434  33,823  -  -  428,685  6,122,173

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 1,346  21,066  3,172  43,242  -  -  442,146  6,514,906

 1,262  18,901  3,434  33,823  -  -  428,685  6,122,173

 6  110  -  7  -  -  1,450,549

 -  -  -  -  -  -  -  -

 200  5,117  92  1,074  -  630,174  18,682,863

 160  3,752  87  1,161  -  -  494,356  12,359,320

 8,115  73,185  231,931  1,922,002  -  553,955  4,297,577

 5,625  58,768  161,099  1,598,170  -  -  368,332  3,338,327

 4,539  31,233  231,931  1,922,002  -  -

 1,987  17,276  161,099  1,598,170  -  -  -  -

 12,655  104,418  231,931  1,922,002  -  -  553,955  4,297,577

 7,612  76,044  161,099  1,598,170  -  -  368,332  3,338,327

 193  1,959  77  473  -  44,790  594,361

 161  1,661  26  299  -  -  34,855  455,232

 374  3,266  55  619  -  204,341  5,318,585

 330  2,910  47  554  -  -  221,074  3,507,861

 36  566  10  107  -  35,396  919,212

 28  626  10  135  -  -  47,533  819,490

 1,713  13,895  780  9,129  -  609,662  5,755,039

 754  11,725  733  8,029  -  -  315,922  4,918,438

 2,317  19,686  922  10,328  -  -  894,189  12,587,197

 1,273  16,922  816  9,017  -  -  619,384  9,701,021

 814  12,016  17,569  80,144  -  12,530,962  108,916,184

 856  11,671  3,673  42,304  -  -  9,439,481  97,809,866

 1,219  9,749  20,701  38,787  -  434,010  2,305,515

 646  5,064  417  2,846  -  -  37,901  319,283

 915  8,438  23,507  442,629  -  10,527,918  150,249,478

 650  8,705  37,342  467,677  -  -  15,120,720  209,684,288

 2,134  18,187  44,208  481,416  -  -  10,961,928  152,554,993

 1,296  13,769  37,759  470,523  -  -  15,158,621  210,003,571

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 -  -  -  -  -  -  -

 -  -  -  -  -  -  -  -

 462  5,458  8,332  64,999  -  21,300  2,014,002

 309  4,072  10,874  88,903  -  -  12,852  179,610

 23,174  213,504  318,100  2,681,189  -  -  47,414,443  486,518,369

 14,201  164,157  223,897  2,429,544  -  -  41,728,030  459,867,461

non-life insurance 

■ 



For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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 239  2,829  2,084  10,553  -  -

 324  1,809  707  5,654  -  -  -  -  -  -

 196  2,477  158  1,840  -  -

 108  2,125  211  1,782  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 196  2,477  158  1,840  -  -  -  -  -  -

 108  2,125  211  1,782  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 4  201  5  54  -  -

 3  69  7  63  -  -  -  -  -  -

 2,688  19,104  61,379  481,312  -  -

 1,364  11,802  37,153  360,509  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 2,688  19,104  61,379  481,312  -  -  -  -  -  -

 1,364  11,802  37,153  360,509  -  -  -  -  -  -

 6  44  20  48  -  -

 3  44  6  29  -  -  -  -  -  -

 77  1,144  107  1,112  -  -

 74  911  104  1,006  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 83  1,188  127  1,160  -  -  -  -  -  -

 77  955  110  1,035  -  -  -  -  -  -

 128  941  6,547  20,262  1,087  7,606  468,542  3,966,229

 97  905  388  4,388  -  2,309  -  1,672,481  -  -

 1,500  7,426  2,663  6,547  -  -

 600  4,077  45  247  -  -  -  -  -  -

 55  472  1,146  19,786  -  -

 35  484  1,602  21,574  -  -  -  -  -  -

 1,555  7,898  3,809  26,333  -  -  -  -  -  -

 636  4,561  1,647  21,821  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 -  -  -  -  -  -

 -  -  -  -  -  -  -  -  -  -

 112  1,442  6,967  49,190  -  -

 243  2,121  11,187  91,983  -  -  -  -  -  -

 5,005  36,079  81,076  590,704  1,087  7,606  468,542  3,966,229  -  -

 2,852  24,346  51,410  487,235  -  2,309  -  1,672,481  -  -
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: The New India Assurance Company Limited

14545.96 133841.46 81112 687127 996.59 18760.64 291452537.03 1378342444.32

13549.37 115080.82 69915 727213 3589457452.19 12151585541.15

3353.29 31690.58 28544 278094 -484.36 2287.01 150863497.35 437391547.39

3837.65 29403.57 41579 284980 50193908.31 367713934.77

5703.49 35204.28 471 10660 1836.23 3965.51 4010049.68 311069572.01

3867.26 31238.77 1184 10903 10180511.49 32491075.89

9056.78 66894.86 29015 288754 1351.87 6252.52 154873547.03 748461119.40

7704.91 60642.34 42763 295883 0.00 0.00 60374419.80 400205010.66

1508.11 12207.30 131 806 -734.39 1310.79 11724575.50 179540321.10

2242.50 10896.51 121 917 12088678.60 119787531.90

5966.48 41437.97 8480 69289 1011.96 2135.68 436589039.80 556281628.42

4954.52 39302.29 7271 131721 38369425.78 251115319.08

18673.97 195480.23 748321 7022302 814.51 36145.10 5631586.67 34259915.37

17859.46 159335.13 732808 6471649 6043868.24 109217937.83

20721.86 183837.95 787156 8678652 5973.77 39134.12

14748.09 144703.83 975823 6758991

39395.83 379318.18 787156 8678652 6788.28 75279.22 5631586.67 34259915.37

32607.55 304038.96 975823 6758991 0.00 0.00 6043868.24 109217937.83

538 7832 7524 74980 -876.17 1966.93 848736 2633818

1414 5865 1662 57433 -2650350 2210633

342 459 1431 2027 265.55 104.17 64 32512

77 355 163 644 -9760 17031

5 558 7 85 33.22 91.52 49 12282

-28 466 -26 128 -1064 2323

1263 14004 7749 82032 1395.43 -1589.86 1048536 3542118

-132 15594 10752 80972 3621704 20395978

2148.72 22852.61 16711 159124 818.03 572.76 1897384.34 6220729.76

1330.69 22279.85 12551 139177 0.00 0.00 960530.05 22625965.00

295.89 15879.52 54492 547579 -290.32 1680.67 123254691.88 578154176.50

586.21 14198.85 63572 570490 185945217.59 298445986.84

27936.35 274741.32 200623 1632981 6277.01 40853.33 14577785.64 139404376.09

21659.34 233887.99 189246 1577979 21633.57 232857.89 14600800.73 647294730.05

25.77 1030.10 471 27916 -49.87 0.75 8985.66 876387.35

75.64 1029.35 -2859 29758 13400.74 565627.44

27962.12 275771.42 201094 1660897 6227.14 40854.08 14586771.30 140280763.44

21734.98 234917.34 186387 1607737 21633.57 232857.89 14614201.47 647860357.49

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00

2.52 25.25 16 20 2.52 24.70 433000.00 448000.00

0.00 0.55 10 25 0.00 3.05

7034.05 55336.04 145876 1058409 1623.16 2407.15 725762.11 331174797.57

5410.89 52928.89 50154 1077686 50572936.25 829344920.51

107916.46 1003564.61 1324083 13150657 17794.84 149278.21 1041168895.66 3953163895.88

90121.62 854286.40 1408567 11309840 21633.57 232857.89 3958426729.97 14830188573.51

non-life insurance 

■ 



For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)

ird
a 

jo
ur

na
l J

u
n

e 
20

13

85

419.03 14877.98 7804 91027 3020.99 8090.62 0 0

1927.92 11210.80 10722 87554 3483.80 6353.35 0 0

-156.31 4474.45 414 18446 423.40 1906.95 0 0

575.19 2755.29 1238 14574 170.15 920.05 0 0

-10.45 254.28 104 717 2.84 28.92 0 0

24.78 236.31 168 738 -69.83 17.43 0 0

-166.76 4728.73 518 19163 426.24 1935.87 0 0

599.97 2991.60 1406 15312 100.32 937.48 0 0

0.69 12.89 0 0 0.00 0.00 0 0

14.18 27.27 1 2 -6.54 0.00 0 0

101.61 3944.70 460 7348 251.73 1761.92 0 0

802.45 2969.15 874 18845 853.26 2250.33 0 0

4864.82 53545.89 -14231 763535 834.45 10478.81 67445 466235

5356.58 37864.32 107209 654947 476.07 6779.87 11338 128078

4438.19 56943.66 78828 839440 1640.17 12219.31 90481 608189

4130.52 35719.21 97949 592295 707.32 6738.06 146869 826460

9303.01 110489.55 78828 839440 2474.62 22698.12 157926 1074424

9487.10 73583.53 97949 592295 1183.39 13517.93 158207 954538

-22 1257 323 9690 82 597 2725 15248

150 1122 -328 5592 51 343 581 22899

0 2 1 15 0 0 0 0

0 0 116 118 0 0 0 0

1 83 1 20 -25 3 0 0

0 16 -29 10 2 4 0 0

-54 2638 1955 18956 129 1168 -1344 8041

321 2140 1496 17343 235 857 46001 54011

-74.64 3980.36 2280 28681 185.76 1767.69 1381 23289

471.41 3278.44 1255 23063 287.91 1203.54 46582 76910

83.48 2057.64 6197 61368 -74.01 2431.58 40811 6161943

249.76 1444.58 7123 64234 1689.67 2103.57 50886 735646

4257.01 36640.11 -8186 93569 1780.22 12539.15 1308011 18895618 2050260 31788829

5530.81 14070.03 115839 184019 1229.58 11357.57 11122543 15362148 1423865 10612694

-215.01 33.23 30 686 1.55 33.99 722 4289 3077 23790

6.26 51.42 270 2017 4.68 34.72 -919 5580 -3031 20648

4042.00 36673.34 -8156 94255 1781.77 12573.14 1308733 18899907 2053337 31812619

5537.07 14121.45 116109 186036 1234.26 11392.29 11121624 15367728 1420834 10633342

0.00 0 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

3390.25 17075.10 26628 323791 807.67 4657.60 116550 3806097

2221.13 14223.24 28777 289616 136.86 4097.53 181509 10431505

17098.67 193840.29 114559 1465073 8874.77 55916.54 1625401 29965660

21310.99 123850.06 264216 1276957 8962.93 41856.02 11558808 27566327

i = -----------------------ir.ila 

■ 



LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: The Oriental Insurance Company Limited

9775.96 90516.21 57661 511633 608.97 13078.58 18645581.33 192370816.36

9166.99 77437.63 56570 512578

1180.64 25925.22 16390 176925 -1299.36 -2065.70 8404285.35 98615588.12

2480.00 27990.92 18331 180957

1682.94 21474.84 397 5263 277.53 1133.60 1565590.93 73173393.28

1405.41 20341.24 405 5149

2863.58 47400.06 16787 182188 -1021.83 -932.10 9969876.28 171788981.40

3885.41 48332.16 18736 186106

274.56 9401.40 43 401 -793.63 523.11 2609048.80 8769711.88

1068.19 8878.29 48 463

6377.96 37226.55 5870 45925 -311.69 2745.04 4214060.66 29343186.20

6689.65 34481.51 4567 42006

11222.50 113686.97 500050 5645479 969.23 9872.93 735471.12 7399181.85

10253.27 103814.04 512544 5508239

12629.87 126693.03 703085 7650825 1398.29 15427.89 0.00 0.00

11231.58 111265.14 704461 7509890

23852.37 240380.00 703085 7650825 2367.52 25300.82 735471.12 7399181.85

21484.85 215079.18 704461 7509890

668.59 7562.73 6166 64930 45.86 -4.94 9057.34 123059.26

622.73 7567.67 5569 64773

17.06 116.04 47 442 -1.59 1.28 646438.47 12522631.23

18.65 114.76 52 448

52.56 528.91 11 104 31.05 2.62 381780.79 2519630.76

21.51 526.29 12 121

332.46 3330.86 3020 36213 -143.86 5.30 5047643.60 19351866.21

476.32 3325.56 3190 34059

1070.67 11538.54 9244 101689 -68.54 4.26 6084920.20 34517187.46

1139.21 11534.28 8823 99401

1206.95 12837.80 79721 865733 -147.75 -2308.26 3149194.10 21103031.58

1354.70 15146.06 86625 932517

15733.38 148576.22 148070 1121761 -571.17 18209.82 990031.17 5820998.72

16304.55 130366.40 122562 973252

47.12 618.12 915 17159 -0.13 -79.59 80039.74 1651510.03

47.25 697.71 1004 19754

15780.50 149194.34 148985 1138920 -571.30 18130.23 1070070.91 7472508.75

16351.80 131064.11 123566 993006

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0

8840.88 55855.78 106591 855263 -18.44 -6978.87 6859674.11 77903894.09

8859.32 62834.65 113142 943049

70043.43 654350.68 1127987 11352577 43.31 49562.81 53337897.51 550668499.57

70000.12 604787.87 1116538 11219016 0.00 0.00

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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655.63 6060.70 12544 100204 0.00 0.00 0 0 0 0

499.27 5159.95 11340 96071 0.00 0.00 0 0 0 0

108.71 1041.87 780 8039 0.00 0.00 0 0 0 0

114.57 1019.79 879 8722 0.00 0.00 0 0 0 0

64.47 189.78 90 1180 0.00 0.00 0 0 0 0

15.66 1320.99 125 1748 0.00 0.00 0 0 0 0

173.18 1231.65 870 9219 0.00 0.00 0 0 0 0

130.23 2340.78 1004 10470 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

207.99 1292.53 723 8956 0.00 0.00 0 0 0 0

172.38 1323.16 786 6107 0.00 0.00 0 0 0 0

2211.77 21605.57 104244 1109175 0.00 0.00 0 0 0 0

1865.22 19577.21 95354 1009167 0.00 0.00 0 0 0 0

2977.16 27797.18 151973 1551119 0.00 0.00 103 312260 130682 1050217

2416.22 23609.79 139374 1448778 0.00 0.00 0 2008861 123838 10548678

5188.93 49402.75 151973 1551119 0.00 0.00 103 312260 130682 1050217

4281.44 43187.00 139374 1448778 0.00 0.00 0 2008861 123838 10548678

105.01 1078.92 878 11104 179.92 1964.27 0 0 0 0

83.92 999.51 857 10559 178.80 1970.59 0 7917 0 52988

0.00 5.14 0 31 0.00 0.00 0 0 0 0

1.94 9.70 4 25 0.00 0.00 0 0 0 0

0.00 0.74 0 4 0.00 0.00 0 0 0 0

0.00 0.91 0 4 0.00 0.00 0 0 0 0

39.12 289.85 341 3245 0.00 0.00 0 0 0 0

31.98 245.74 291 2918 0.00 0.00 0 0 0 0

144.13 1374.65 1219 14384 179.92 1964.27 0 0 0 0

117.84 1255.86 1152 13506 178.80 1970.59 0 7917 0 52988

69.49 1081.90 13685 167107 213.56 3344.23 69 3775 1801 23702

154.81 1259.65 17679 197168 257.34 3423.25 78 321091 1428 630214

672.59 4665.87 11956 75070 2990.05 25305.97 51 448 202 1945

551.71 4017.88 9366 63922 2554.07 23741.61 53 1109541 206 309785

1.72 26.98 40 730 0.00 0.00 0 0 0 0

1.30 21.56 22 627 0.00 0.00 0 0 0 453

674.31 4692.85 11996 75800 2990.05 25305.97 51 448 202 1945

553.01 4039.44 9388 64549 2554.07 23741.61 53 1109541 206 310238

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

1106.72 10479.00 48248 299240 3956.39 20845.67 2815 49564 3125 51289

2521.32 17797.24 49889 332050 2508.27 18895.35 -43 560983 320 1582246

8220.38 75616.03 241258 2226029 7339.92 51460.14 3038 366047 135810 1127153

8430.30 76363.08 230612 2168699 5498.48 48030.80 88 4008393 125792 13124364

i = -----------------------ir.ila 
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: United India Insurance Company Limited

13035.61 112076.43 333251 1193082 1270.11 16384.93 14123088 121426251

11765.50 95691.50 199265 1048760 2679.50 16643.50 12747026 103674436

2640.13 32130.20 105774 413780 -816.05 -873.98 5599427 68144645

3456.18 33004.18 124889 422658 718.18 5585.18 7330184 69998265

2362.75 28020.42 20484 44495 800.12 4381.79 849910 10079288

1562.63 23638.63 8035 31886 543.63 1181.63 562097 8503104

5002.88 60150.62 126258 458275 -15.93 3507.81 6449337 78223933

5018.81 56642.81 132924 454544 1261.81 6766.81 7892281 78501369

1247.45 6394.70 5 1873 -1022.82 1968.43 187164 959444.46

2270.27 4426.27 125 951 1293.27 2419.27 340626 664107

8613.55 56374.58 11265 158735 1712.33 3853.36 3712737 24299388

6901.22 52521.22 14546 155348 634.22 10870.22 2974662 22638455

3612.11 158320.39 580975 6777886 -11471.77 18112.51 512539 22464823

15083.88 140207.88 346789 6098221 1826.88 24953.88 2140322 19894753

29130.70 180666.73 963246 11184501 5613.50 25293.53 0

23517.20 155373.20 760326 10241120 14764.20 59175.20 0 0

32742.81 338987.12 963246 11184501 -5858.27 43406.04 512539 22464823

38601.08 295581.08 760326 10241120 16591.08 84129.08 2140322 19894753

920.10 8753.11 954 106093 -129.94 623.08 0

1050.04 8130.03 16630 86116 -2.35 2422.09 0 0

137.42 1304.08 2789 9193 559.21 -52.03 23292 221031

-421.79 1356.11 3489 9633 -660.18 123.60 -71490 229849

208.71 1154.08 730 2582 103.20 167.77 41526 229622

105.51 986.31 358 2174 65.66 261.62 20993 196242

1381.58 3552.69 1021 28970 1065.66 456.78 420329 1080863

315.92 3095.91 909 20891 79.55 625.06 96115 941895

2647.81 14763.96 5494 146839 1598.13 1195.60 485147 1531516

1049.68 13568.36 21386 118814 -517.32 3432.36 45619 1367985

5705.94 19093.25 37620 573616 4579.11 269.42 18788080 62868785

1126.83 18823.83 319675 848268 -1022.16 5613.84 3710353 61981668

30130.42 263774.40 2268211 4392021 -25334.52 40984.69 4162077 36436577

55464.94 222789.71 2251041 3747569 20457.85 55012.26 7661671 30775141

-302.48 506.50 -14131 3118 10546.20 114.95 -88991 149015

-10848.68 391.55 -101578 2681 -1480.59 22.00 -3191727 115197

29827.94 264280.90 2254080 4395139 -14788.32 41099.64 4073086 36585592

44616.26 223181.26 2149463 3750249 18977.26 55034.26 4469943 30890337

350.00 350.00 29723 29723 350.00 350.00 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0

0.00 0.00 0 0 0.00 0.00 0 0

-3714.46 54132.20 289937 2299047 -8991.17 -3364.83 -716040 10435123

5276.71 57497.03 256910 2226553 -4985.29 -4610.97 1017198 11083765

95460 926604 4050879 20440831 -21167 108670 47615139 358794855

116626 817933 3854620 18844607 34912 180298 35338030 330696877

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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43.48 8046.32 241147 392971 0.00 0.00 0 0

92.93 6871.93 112638 245528 0.00 0.00 0 0 0 0

123.66 1302.39 21323 43424 0.00 0.00 0 0

118.20 1087.22 10721 32819 0.00 0.00 0 0 0 0

118.29 224.84 302 2150 0.00 0.00 0 0

113.26 205.22 205 2036 0.00 0.00 0 0 0 0

241.95 1527.23 21625 45574 0.00 0.00 0 0

231.46 1292.44 10926 34854 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

6.96 2533.08 988 39341 0.00 0.00 0 0

5.01 2247.97 5831 36670 0.00 0.00 0 0 0 0

34.30 32202.03 218064 1196401 0.00 0.00 0 0

205.65 25616.98 160927 1006706 0.00 0.00 0 0 0 0

14.64 28331.66 131117 1617556 0.00 0.00 0 0

151.14 21094.04 195771 1491974 0.00 0.00 0 0 0 0

48.94 60533.69 218064 1617556 0.00 0.00 0 0

356.79 46711.02 195771 1491974 0.00 0.00 0 0

14.07 697.90 5479 21388 88.43 1560.94 246 81839

91.90 635.48 4937 17980 -73.30 1143.66 -934 70016 0 0

0.45 50.43 3 1079 0.00 0.00 0 0

0.00 43.85 0 961 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 3.79 0 35 0.00 0.00 0 0 0 0

0.00 193.01 0 2610 0.00 0.00 0 0

0.00 159.51 0 2039 -7.78 0.00 0 0 0 0

14.52 941.34 5482 25077 88.43 1560.94 246 81839

91.90 842.63 4937 21015 -81.08 1143.65 -934 70017

121.14 7565.90 106464 194156 224.03 4721.28 30682 3693852

0.89 5910.86 95229 171791 187.67 4276.08 -2387575 1019977 0 0.00

4173.72 24552.22 978824 1213210 10552.73 48331.73 9733110 36630013 6710888 38863810

3895.76 15208.46 525283 688632 11445.53 35342.19 6336058 27528807 4708228 29739882

-200.63 36.05 88 3649 0.00 0.00 0 0 -1134 25425

-152.02 30.04 -2500 515 0.00 0.00 0 0 173 383

3973.09 24588.27 978912 1216859 10552.73 48331.73 9733110 36630013 6709754 38889235

3743.74 15238.51 522783 689147 11445.53 35342.19 6336058 27528807 4708401 29740265

350.00 350.00 29723 29723 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 -0.01 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

2937.09 23768.26 519998 1534149 1642.79 16532.68 194652 983919

3169.02 22798.49 198006 1623923 568.56 13516.29 11980 596618 0 0

7737 129854 2122403 5095406 12508 71147 9958690 41389624 6709754 38889235

7692 101914 1146121 4314904 12121 54278 3959530 29215418 4708401 29740265

i = -----------------------ir.ila 
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Universal Sompo General Insurance Company Limited

1154.59 9032.12 15751.00 118318.00 110.70 1304.19 2254262.62 15296525.55

1043.89 7727.93 15524.00 116204.00 199.41 2143.30 1794563.76 9805360.05

163.66 1495.17 317.00 2416.00 65.32 605.55 2353358.70 14307342.40

98.33 889.62 285.00 2145.00 6.24 292.23 1077882.17 7864827.58

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

163.66 1495.17 317 2416 65.32 605.55 2353358.70 14307342.40

98.33 889.62 285 2145 6.24 292.23 1077882.17 7864827.58

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

94.44 1225.40 225.00 2068.00 -4.67 265.97 70837.18 734956.11

99.11 959.43 201.00 1635.00 -20.14 367.12 137108.37 771252.10

1861.09 14827.97 62206.00 482554.00 -121.18 -2361.67 158146.96 1236700.23

1982.26 17189.64 50722.00 466076.00 -3.48 3924.28 105789.69 870062.94

1905.23 14243.54 0.00 0.00 1409.66 9892.83

495.58 4350.71 0.00 0.00 564.57 1271.72

3766.32 29071.52 62206 482554 1288.48 7531.17 158146.96 1236700.23

2477.84 21540.35 50722 466076 561.09 5196.00 105789.69 870062.94

25.85 236 177 1518 8.29 21.77 3789 44439

17.56 213.78 102.00 1190.00 -1.95 87.44 2494.52 33899.10

0.00 2.68 0.00 11.00 0.00 -4.89 0 6250

0.00 7.57 0.00 22.00 0.00 3.30 0.00 10435.50

0.00 21.66 0.00 11.00 0.00 12.67 0.00 4255.25

0.00 8.99 0.00 6.00 0.00 8.99 0.00 1993.75

8 138 23 211 0.22 67.35 2758 47086

8 71 21 158 -1 8 1581 20238

33.87 398.18 200 1751 8.52 96.90 6547.47 102030.06

25.36 301.28 123 1376 -2.82 108.20 4075.79 66566.52

-170.37 294.24 -2258 4505 -196.24 -168.49 -2088051.50 1776020.41

25.87 462.73 1564.00 9128.00 -2.63 116.65 64801.79 4523652.42

897.96 5512.63 38695 118983 518.52 1939.13 82537.41 352628.06

379.44 3573.50 8412 55988 159.14 1224.62 19357.46 178396.44

0.35 14.00 66.00 1546.00 -0.09 3.68 5037.28 343092.78

0.44 10.32 22.00 554.00 -0.12 9.76 7125.07 177064.14

898.31 5526.62 38761 120529 518.43 1942.80 87574.70 695720.84

379.88 3583.82 8434 56542 159.03 1234.39 26482.53 355460.58

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

1114.33 6391.51 31744.00 191783.00 391.31 1398.23 2688680.49 5784527.72

723.02 4993.28 26494.00 184243.00 -22.00 1090.78 382149.58 2910432.04

7055.14 53434.77 146946 923924 2181.85 12976.34 5531356.61 39933823.31

4873.30 40458.43 103347 837349 878.18 10548.67 3592853.68 27167614.24

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

676.99 2772.24 16927.00 82659.00 258.77 258.77 2516107.00 2516107.00

330.88 2050.45 11633.00 75595.00 205.67 205.67 2436177.50 2436177.50

676.99 2772.24 16927 82659 258.77 258.77 2516107 2516107 0 0

330.88 2050.45 11633 75595 205.67 205.67 2436178 2436178 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Agriculture Insurance Company of India Ltd.

22656.81 323524.96 50035 625445 8121.98 65817.60 408488.66 6176493.04

14534.83 257707.36 43069 695250 -4057.83 61707.91 414278.29 5418066.26

22656.81 323524.96 50035 625445 8121.98 65817.60 408488.66 6176493.04

14534.83 257707.36 43069 695250 -4057.83 61707.91 414278.29 5418066.26

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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22656.81 323524.96 50035 625445 NA NA NA NA 1148254 25342768

14534.83 257707.36 43069 695250 NA NA NA NA 5601277 24765932

22656.81 323524.96 50035 625445 NA NA NA NA 1148254 25342768

14534.83 257707.36 43069 695250 NA NA NA NA 5601277 24765932
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Apollo Munich Health Insurance Company Limited

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

226.99 1315.59 6511 37960.00 226.99 1315.59 312683.75 1946151.61

137.34 928.69 5079 34185 137.34 928.69 95554.13 570917.38

6934.84 59317.84 59425 324863.00 6934.84 59317.84 321465.17 2369668.19

5441.78 45433.36 47852 243142 5441.78 45433.36 158317.35 1169954.77

38.01 557.12 2857 25810.00 38.01 557.12 285087.00 2893174.36

21.52 461.43 1827 22020 21.52 461.43 195457.50 2560449.57

6972.85 59874.96 62282 350673 6972.85 59874.96 606552.17 5262842.55

5463.30 45894.80 49679 265162 5463.30 45894.80 353774.85 3730404.34

34.62 808.07 0 2 34.62 808.07 300475.00 4067750.00

36.49 761.55 0 2 36.49 761.55 219890.00 3569795.00

7234.46 61998.62 68793 388635 7234.46 61998.62 1219710.92 11276744.16

5637.13 47585.04 54758 299349 5637.13 47585.04 669218.98 7871116.72

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)

ird
a 

jo
ur

na
l J

u
n

e 
20

13

95

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

2.64 26.35 167 1777 0 0.00 0 0

15.78 71.82 21996 42176 0 0.08 0 751

682.60 5185.20 27886 692580 3219 3559.06 1039045 1116553 448647 2159183

1004.31 5295.92 127047 682128 0 448.39 0 63377 253001 1772899

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0 3345 37042

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 2752 30805

682.60 5185.20 27886 692580 3219.06 3559.06 1039045 1116553 451992 2196225

1004.31 5295.92 127047 682128 0.00 448.39 0 63377 255753 1803704

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

685.23 5211.56 28053 694357 3219.06 3559.06 1039045 1116553 451992 2196225

1020.09 5367.74 149043 724304 0.00 448.47 0 64128 255753 1803704
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Export Credit Guarantee Corporation of India Ltd.,

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

13243 115722 1081 9698 -332 15211 399433 4646140

13575 100511 1188 11969 4010 12683 329894 3945878

13243.21 115721.56 1081 9698 -332.01 15210.84 399433.06 4646140.01

13575.22 100510.72 1188 11969 4009.99 12682.95 329893.50 3945877.87

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0 0 0 0 0 0 0 0

0 0 0 0 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Max Bupa Health Insurance Company Limited

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

12.09 92.43 892 8130 12.09 92.43 7725.00 61568.01

0.00 0.00 0 0 0.00 0.00 0.00 0.00

 3,200.94  20,641.75 21962 142007 3200.94  20,641.75 203116 839300.57

 1,672.98  9,908.46  13,163.00 76140  1,672.98  9,908.46 37566.3 356135.8

3200.94 20641.75 21962 142007 3200.94 20641.75 203116.31 839300.57

1672.98 9908.46 13163 76140 1672.98 9908.46 37566.30 356135.80

3213.03 20734.18 22854 150137 3213.03 20734.18 210841.31 900868.58

1672.98 9908.46 13163 76140 1672.98 9908.46 37566.30 356135.80

non-life insurance 
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For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.33 1.48 31 128 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

37.90098 177.04346 268 1803 14.6443 43.07908 4738 19806 70100 1327111

23.43021 105.82436 162 828 0 0 0 2535 30082 207901

37.90 177.04 268 1803 14.64 43.08 4738 19806 70100 1327111

23.43 105.82 162 828 0.00 0.00 0 2535 30082 207901

38.23 178.53 299 1931 14.64 43.08 4738 19806 70100 1327111

23.43 105.82 162 828 0.00 0.00 0 2535 30082 207901
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Star Health and Allied Insurance Company Limited

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

321.83 1669.92 16014 136589.00 19.00 140.30 218263.46 2295033.04

302.83 1529.62 7592 127856.00 192.72 355.03 -789772.28 1222272.55

11492.47 82985.46 166304 1253840.00 9474.36 -25007.46 966745.02 5571066.40

2018.11 105558.26 52828 1010499.00 663.75 -14410.44 6697775.68 32716096.98

196.60 1394.70 3880 43675.00 130.83 201.09 436823.91 4773683.78

65.77 1193.61 -2712 35193.00 -36.82 44.93 -4001990.60 151710.78

11689.07 84380.16 170184 1297515 9605.19 -24806.37 1403568.93 10344750.18

2083.88 106751.87 50116 1045692 626.93 -14365.51 2695785.08 32867807.76

0.00 0.00 0 0.00 51.92 -224.18 0 0.00

-51.92 224.18 0 98959.00 -100.43 -238.88 0 989590.00

12010.90 86050.08 186198 1434104 9676.11 -24890.25 1621832.39 12639783.22

2334.79 108505.67 57708 1272507 719.22 -14249.36 1906012.80 35079670.31

non-life insurance 

■ 



For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

236.14 1015.99 7088 68428.00 15.55 143.52 4239 44049.00

83.31 858.13 2765 55392.00 -55.62 137.36 -34735 52158.00

3877.09 30495.80 57895 428043.00 3342.22 21899.48 1739459 2849551.00 1886439 4754782.00

2851.08 56686.06 21070 343626.00 -3813.97 27069.57 6199980 22743491.00 24157768 78159960.00

30.29 301.62 712 8236.00 39.52 400.81 1331 14942.00 3880 43311.00

62.92 273.98 -285 6307.00 -50.55 396.71 -2833 13375.00 -446 37443.00

3907.38 30797.42 58607 436279 3381.74 22300.29 1740790 2864493 1890319 4798093

2914.00 56960.04 20785 349933 -3864.52 27466.28 6197147 22756866 24157322 78197403

0.00 0.00 0 0

0.00 0.00 0 0

4143.52 31813.41 65695 504707 3397.29 22443.81 1745029 2908542 1890319 4798093

2997.31 57818.17 23550 405325 -3920.14 27603.64 6162412 22809024 24157322 78197403

i = -----------------------ir.ila 
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LINE OF BUSINESS
Total Premium u/w

For the
month

Up to
the month

Total No. of
Policies Issued

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Accretions during
the month (premium)

Sum Assured

BUSINESS FIGURES:

Fire

Previous year

Marine Cargo

Previous year

Marine Hull (Including
Onshore & Offshore oil energy)

Previous year

Marine (Total)

Previous year  (Total)

Aviation

Previous year

Engineering

Previous year

Motor Own Damage

Previous year

Motor Third party

Previous year

Motor  (Total)

Previous year   (Total)

Workmen's compensation /
Employer's liability

Previous year

Public Liability

Previous year

Product Liability

Previous year

Other Liability Covers

Previous year

Liability (Total)

Previous year   (Total)

Personal Accident

Previous year

Medical Insurance

Previous year

Overseas Medical Insurance

Previous year

Health (Total)

Previous year   (Total)

Crop Insurance

Previous year

Credit Guarantee

Previous year

All Other Miscellaneous

Previous year

Grand Total

Previous year (Total)

*Wherever applicable
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Name of the Insurer: Religare Health Insurance Company Limited

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

0.00 0.00 0 0 0.00 0.00 0.00 0.00

7.21 40.39 11.00 34.00 7.21 40.39 60.05 110464.84

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

572.49 3839.14 4404.00 16775.00 572.49 3839.14 30560.50 171627.20

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

572.49 3839.14 4404 16775 572.49 3839.14 30560.50 171627.20

0.00 0.00 0 0 0.00 0.00 0.00 0.00

579.70 3879.53 4415 16809 579.70 3879.53 30620.55 282092.04

0.00 0.00 0 0 0.00 0.00 0.00 0.00

non-life insurance 

■ 



For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

For the
month

Up to
the month

Amount of Premium
u/w in Rural Areas

No. of Policies
in Rural Areas

Amount of Premium
u/w in Social Sector

No. of Lives covered
in Social Sector

No. of
Lives covered *

FOR AND UP TO THE MONTH OF MARCH, 2013

(Premium in ` Lakhs)
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0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.00 0.00 0 0 0.00 0.00 0 0 0 0

0.89 0.89 1.00 1.00 0.89 0.89 24914.00 24914.00 3047.00 3047.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

112.83 164.82 300.00 754.00 0.00 0.00 0.00 0.00 33787 170882

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

112.83 164.82 300 754 0.00 0.00 0 0 33787 170882

0.00 0.00 0 0 0.00 0.00 0 0 0 0

113.71 165.71 301 755 0.89 0.89 24914 24914 33787 170882

0.00 0.00 0 0 0.00 0.00 0 0 0 0

i = -----------------------ir.ila 
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Is your insurance company 
listening to you? 

If not, you can now register your complaint with 
Insurance Regulatory and Development Authority (IRDA) 

online through its 
Integrated Grievance Management System (IGMS) 

Access IGMS* at 

* IGMS is also linked to IRDA Grievance Call Centre - 155255 

A public awareness initiative by 

JI• l atM:r • fsl f.N I q ch 3th' f~rc1m:nnft,1 cfr( u 1 
U INSURANCE REGULATORY AND 
ilda DEVELOPMENT AUTHORITY 

Promoting insurance. Protecting insured. 

www.irda.gov.in 



events

16 – 19 Jun 2013
Seoul, S.Korea By International Insurance Society.

17 – 19 Jun 2013
NIA, Pune By National Insurance Academy.

19 – 21 Jun 2013
Singapore By Limra/Loma

24 – 27 Jun 2013
Mumbai By Insurance Institute of India.

27 – 29 Jun 2013
NIA, Pune By National Insurance Academy.

01 – 03 Jul 2013
NIA, Pune By National Insurance Academy.

08 – 10 Jul 2013
NIA, Pune By National Insurance Academy.

18 – 19 Jul 2013
Taipei, Taiwan By Asia Insurance Review.

22 – 24 Jul 2013
NIA, Pune By National Insurance Academy.

30 – 31 Jul 2013
Colombo By Asia Insurance Review.

IIS 49th Annual Seminar

HRM and Industrial Relations

21st Annual Strategic Issues Conference

Workshop on Marine Hull Insurance

Information Security Awareness

Programme on Micro-insurance (Life)

Management of Liability Insurance

Conference on Catastrophe Insurance in Asia

Risk-based Underwriting & Actuarial Appreciation

Seminar on Risk Based Capital

Venue:

Venue:

Venue:

Venue:

Venue:

Venue:

Venue:

Venue:

Venue:

Venue:



RNI No: APBIL/2002/9589

view point

If undelivered please return to:

IRDA, Parishram Bhavan, 3 Floor, Basheer Bagh, Hyderabad - 500 004. Ph: +91-40-23381100
rd

The global insurance marketplace in which we operate demands an insurance supervisor with

the ability to cooperate quickly and effectively for the benefit of consumers.

Chair of the Executive Committee of the

International Association of Insurance Supervisors (IAIS).

This decision (the formation of an American Indian Liaison Committee) reflects our

commitment to fostering an inclusive and equitable marketplace for the benefit of all insurance

consumers.

NAIC President and Louisiana Insurance Commissioner.

My advice to borrowers is to not bury your head in the sand – take action now. Understand the

terms of your mortgage agreement and take control; work out if you can repay the outstanding

amount when your mortgage matures.

Chief Executive of the Financial Conduct Authority, UK.

Asia is not a country. It is not homogeneous. In order to achieve sustainable and profitable

growth, insurers need to understand these markets well.

Assistant Managing Director, Monetary Authority of Singapore.

For an institution’s risk management framework, including its risk governance, to be effective;

there must be a strong risk culture which is consistent with the company’s espoused values and

its risk appetite.

Member, Australian Prudential Regulation Authority.

The authority is looking at facilitating technology absorption and innovative and transparent

product segments that can make micro-insurance not only a viable business model for insurers

but also more satisfying to the customers while protecting their interests.

Chairman, Insurance Regulatory & Development Authority, India.

Mr. Peter Braumüller

Mr. Jim Donelon

Mr. Martin Wheatley

Mr. Ng Nam Sin

Mr. Ian Laughlin

Mr. T.S. Vijayan
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